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unlimited volume opportunities 


offered alert, aggressive retailers 


everywhere, who get behind this 

year's spring Electric House ® 

wares promotional activities 

starting with the National Elec- : : . . 

tric: “Housewares Week, Agel The National Appliance and Radio Picture 
14-22 


The Cover... 


Washington Currents By McGraw-Hill Washington News Bureau 


Your Stake in Electric Housewares By Robert M. Oliver 
Drawing by James Lewicki Re 
How you can capitalize on the promotional efforts of National Electric Housewares Week, April 14-22. 


The Distributor’s Job By Howard J. Emerson 
@® @ Wholesalers like Graybar, Sen Diego, help produce profits for their dealers. 


The Market Is Growing By Robert W. Armstrong 
Last year sow over $500-million volume in electric housewores, ond this yeor should see it doubled. 


McGRAW-HILL PUBLISHING COMPANY, Shaver Clinic 
INC Selling and servicing shavers is the money-making specialty of Parke Morrow, Erie, Penna. 
Gattn @. tee How to Demonstrate Electric Housewares 
resident Display is not enough. Here's the technique for effective demonstration. 


Willard Chevalier The Women’s Magazines—-Your Silent Salesmen 


Executive Vice-President 


Are you aware of the amount of space the women's magazines devote to appliances? You can tie in 
with ¢ 


Eugene Duttield 
Senior Vice-President Credit Is the Jeweler’s Weapon 


Publ Di : 
ications Division Hudson's, Los Angeles, gets customers with long-term credit, sparkling disploys and aggressive selling. 


a. >. Small Appliances Out Front By Clotilde G. Taylor 


Director of Advertising Pushing electric housewares oll year yields 23 percent of the gross at Record Merchandising Co., Son 
F ; 

Joseph A. Gerardi sa meeek: 

Secretary and Treasurer How Macy’s Does It By Anno A. Noone 


i © Gees © Macy’s uses step-up displays, trained personnel, complete demos and gueranteed service. 
Vice-President and . . 
Director of Circulation Nothing But Radio 


One radio line nets $21,000 a year for Barnes Radio Service, Reno, Nev. 
Publication Office, 99-129 - aa Broedwoy, 
Albeny 1, 6 Watch Your Working Capital By Arthur Roberts 
Rtinetat end Gasentiee Glieds Ten guides to appraisal of your working capital show you how to keep solvent. 


330 W. 42nd St, New York 18, N. Y P 
How to Write Adjustment Letters 
Electrical Merchandising * April, 1950 


, , You can’t please everybody, but here's o simple formula thot will enable you to do pretty well. 
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$4.00 @ yeor, $6.00 for two years, $8.00 for 
three years, payable in Canodian funds et por News . 
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countries $15.00 @ yeor, $30.00 for three years Electrical Appliance News—New Products 
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St, New York 18, N.Y. All Rights Reserved Billion-Dollar Baby By Laurence Wray 
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- Soon this new Westinghouse 


weion 


recuse “WASH” WORD wee BUY WORD 


WEIGH. 2 an 


of women everywhere! 


WESTINGHOUSE ELECTRIC CORPORATION © Appliance Division ¢ Mansfield, Ohio 
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Of Course... it’s Electric 
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SEE T-V’S TOP DRAMATIC SHOW... “STUDIO ONE”... EVERY WEEK 
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Currently More 
National Water 
Heater Advertising 


Than for Any Other Water Heater Line! 








AMERICAN 
HOM 
House BEAUTIFUL 






MeCHITECTURACE ODER span 


Your prospects are reading more national magazine advertis- 
ing for A.O. Smith Automatic Water Heaters than for any other 
make ...in all the magazines shown here. Striking ads that 


readers can't miss. Watch for them in 1950! Tie in with them! 
eee eeaceeee eee eee eeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


Attente 3 © Besten 16 © Chicege 4 © Delles | © Denver 2 © Detroit 2 © Houston 2 
Les Angeles 14 © Midland 5, Texas © Milwaukee 2 © New York 17 
Philedeiphie 3 © Phoenix © Pittsburgh 19 © San Diege | 
Sen Pranciece 4 © Seattle | © Tulse 3 © Washington 6, 0.C 
international Division: Milwevkee | ¢ Licensee in Canada: Joha Inglis Co. Lid 
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FACTS TO REMEMBER 


doit AD.Smith Acoma 





WATER HEATERS 


Advertising that 
is Nine Times 
More Effective! 


A survey by Market Facts, Inc.,an independent research organ- 
ization, finds this to be true: 


National advertising for A. O. Smith Automatic Water 
Heaters is nine times more effective than all competition... 
nine times as many “Permaglas” Water Heater buyers were 
presold by national advertising than were buyers of all other 
brands. 


Think what this means to you.. 
your prospects! 


.and the effect it has on 


Remember! A.O. Smith offers you a complete line of electric 
water heaters—the on/y water heaters that 
you can demonstrate—backed by the most 
powerful national advertising program and ] 
selling helps in the industry. a 


For quick action, send the coupon! 


A0Smith 


PERMAGLAS, DURACLAD, and MILWAUKEE — 
three lines of outstanding automatic electric water heaters 








———--—----------+ 


A. ©. Smith Cerperetion, Dept. EM-450 
Water Heater Division, Kankakee, Iilinois 


Give us the whole story on how we can make more money in 1950 with 
the A.O. Smith line 
Name 


Firm 


Street 


Carty . : — = 


L sinlnesnesddaibielic cua siaiaaaa 


APRIL, 1950—ELECTRICAL 


MERCHANDISING 








THE 


Bias 









































































































te 
* 
. that 
© tae al 
P art 
erce re = 
vea " 
— = . ARMSTRONG 
plias " 
ait \ t Ai¢ 
949 " e 1948 leve 
4 2 ‘ y [x electrica 
n r ere vt ent 
L i ‘ ale taslers were 
est ate c partment at $2 
793,000 008 ] a gain of four 
perce 1948 
Al 4 at 4 
, 49 as 
hid ett € i nclusiot 
about ‘ as the hgures show 
$ al¢ more selling thar 
t g wit i quent 
ase ent es 
For ca e East was 
tne ¢ reg t v a 
a p ‘ ‘ Ss ver 
iT ‘ alanced 
, 4 ga ; 
ed re 
* 4 2 
ADT nce 
49 ‘ 
. 
February Trends t 
° R gre 
A eid 
Va t be Na 
c t nadnt 4 
i ut " Many er 
a ed that February 
al c er February of 
4 t eport a de 
i ' washing machine 
al 1 r re ator demand is 
f g reta s to part with 
their + ry ‘ \ m | winter 
has gor $ it le sale 
work a s will probably 
be ex led e spring. Bean 
aT L all others, ap 
" g good TV 
esting sidelight is 
accessories. A 
i tt ted sales of 
. di “ g get +} ree yr ths 
AS ver last 
4 2 is t a repla 
et r gerators. A 
ere / at 
i t t 4 
‘ ‘ IT : 
“4 
Mad for Housewares. Philade! 
phia dealers must have aught ti 























ELECTRICAL 





dealers staged pron 
im memory of the ¢ 


per and brought 


demand 


in demand.” Like 





MERCHANDISING—APRIL, 


February volume gained 20 percent 
ver February of last year 


Washington's Birthday. Capita 


j ~otions and sales 





herry-tree-chop- 


the crowds 





Several surprised tound 
their we oors be 
time and at least one 
rm ted ‘en yifee and 

d ne company reports 

that refrigerators and ranges “have 

laintained a steady pace locks are 
best sellers among small items, com 


ination radio-phonos can't meet the 
Another merchant in the 
same area found majors selling well 

especially automatic washers, “for 


which there was an unusual increas« 





competitor 
this dealer reports a strong demand 
for radio combinations. He found 


an increase in electric water heater 


*s during February. Other firms 
in the Washington area _ report 
similar trends 

Buffalo Winter. Two out of three 
dealers in the Buffalo area found 
that February sales “didn’t come up 
They blamed it on 


the coal strike and poor shopping 


to expectations.’ 








weather They disagree, however 
on which items are doing best. One 
leclared refrigerators and ranges 
were slow; washers were “making 
i d showing, both automati 
nd wringer types Another, a de 
partment store, said February bu 
ness was above last vear, att vnuted 
‘ ease to T\ f< se. H 
er, they fe d ranges doing wel 
ezers and =o refrigerators slow 
‘ tead The third dealer 
white g is business was zg d 


nuary “but tapered off in Fet 





Long Island Puzzle. Retailers or 
Long Island expressed puzzlement 


ver continuing good sales of T\ 


when they had expected some sort 
f post-Xmas slumy Sales were 
still so good that many were keey 

ng their purchases of other types 


f goods at a minimum in order to 


ave enough cash to buy TV. Like 
lealers elsewhere, they were having 
trouble keeping any kind of inven 
tory on name-brand sets and trans 
pers were flooded with orders 





for receivers which they were mov- 


lealers at premium prices 


x 
One beneficial effect of the shortage 
was easier handling of discount 
consc1ou ustomers. Some dealers 


were throwing in 45 r.p.m 





or polaroid lenses with video sets 


Another gave discounts, but tacked 





ym extra charwes for delivery. war 
ranties and special installations t 
7 . r the te 
- moet 
Island 
, ts 2 dj 
and ( tra . 
lice was <« e 
¢ of Va 
expense of sp d 
mis laneous mercha ise 





Competitive Note. All levels of 
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ret have heen Yr 
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themselves volubly on the return of 
competition, Their claim: It's back 

and with a vengeance. To illus 
trate, one electric iron maufacturer 
related this incident from the Janu 
ary Markets: Their skilled demon- 
strator was putting on a show for 
a group of distributors gathered in 


the booth. During the pitch she 


oticed the representative of a com 
peting manufacturer standing in the 
front row. Then, as she concluded 
her talk and picked up the iron for 
demonstration, 
water, not steam, poured out of the 
Weakly, she explained 
that it had never happened before; 


a steam-pressing 
soleplate 


she couldn't understand it; some- 
body must have dropped the iron, 
and so forth The distributors 
laughed and walked out—so did the 
competitor, A few minutes later 
she discovered the trouble. While 
she had been talking somebody had 
pulled the plug from an outlet right 
in front of the spot where the other 
manufacturer had been standing 





W HEN Ethel | a 
Barrymore 
reported some jew 


els stolen a ( al 


: = 
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eadiined it \ ad 
First Actres —_ 
Makes the First 

Page 


When the J. I 

‘ , BLACKBURN 
Hudson department 
store top retail 
outlet for appliances in the Middle 
West, puts in an island devoted to the 


sale of appliance parts, it’s top of the 





news. The department draws 
traffic all day, and the women who buy 
say they put their repair parts on 
themselves. Mixer bowls and glass 
coffeemaker parts are best sellers, but 
purchasers run the gamut of about 500 
common trafhe appliance parts 

Following the Consolidated Edison 
idea of a package, Sears Roebuck of- 
fered recently a package consisting of 
a 74 cu. ft. refrigerator, a 4.1 home 
freezer, worth separately $344.90, for 
a package price of $299 

Sears also introduced its 1950 line 
with a wringer washer at $139.95, a 
gas range at $89.95, a 7 cu. ft. re- 
frigerator at $174.95, and a 14 cu. ft 
home freezer at $329.95. Goldblatt’s 
took a page to advertise, “Buy now 
and we'll give you a credit slip for 
the excise tax good in merchandise 
later if it is repealed.” 

In Minneapolis a crowded audi- 
welcomed a R¢ A-Victor rec 


demonstr 





ra 





ation, with personal ap 
pearance of the “Six Fat Dutchmen 


as an inducement. Tickets were free 


and obtainable only through RCA 
Victor dealers. Some 4,000 attended 


In St. Louis, television, with the 


NATIONAL APPLIANCE AND RADIO PICTURE 


Reports of Business from ELECTRICAL MERCHANDISING’s Regional Editors 


pronuse of another station, continues 
to be a booming business, The town is 
in the flush of boom-town conditions 
such as met Chicago when the thing 
started there 

Nothing Down, No Sale. One of 
the difficulties that have been en- 
countered in television no-down 
payment sales plans is the fact that 
the set may not perform as well as 
expected, and this means immediate 
dumping back or service expense 
You can sell washing machines and 
refrigerators on no-money-down 
payments anywhere because per- 
formance is known, but there still 
is the “x” in television and a home 
near a street car line or behind a 
steel building is likely to breed a 
dissatisfied owner, If there are only 
a few nickels or nothing invested in 
it, there is bound to be a kickback, 
and the retailer often gets a used 
set back on his hands 

Direct-to-you television appar- 
ently is thriving in Chicago as in 
addition to Muntz, who has been 
advertising a long time, there is now 
Bond Television, Inc., which has 25 
men selling a private label line. The 
same idea as Muntz uses is followed 
with salesmen hustling out on 
phone calls with a demonstrator, 
plus projection outfits to show the 
prospect other models in the line 
Follow-up offer is aerials as a plus 
inducement 

Dallas, Texas, has a new wrinkle 
in electric service bill paying, with 
banks now joining with dealers as 
bill collectors 

One manufacturer is beating the 
tomtom on what the insurance 
money the Veterans Administration 

sending to 16 million veterans 
ould mean: Some 9,350,000 new au- 
tomatic washers could be bought 
with that money, the manufacturer 


$a 
Boomtown San Antonio, Texas, 
ha been in the news repeatedly 
during the last two years over the 
way it has been selling appliances 
on a mass basis Those boys ap 
parently can take out a truck load of 
washers or refrigerators and sell 
them before nightfall. An out-of 
town dealer, who went down there 
to see if he couldn't use the same 
plan in his own town, came back 
and reported that in his opinion the 
uccess is due to an unsaturated 
population. Before the war there 
were many families, such as Mexi 
cans, in San Antonio who could not 
afford appliances. During the war 
they accumulated money. The way 
these drives go over is wonderful 
for San Antonio, but the idea could 
not be copied in more highly satu 
rated northern towns, he says 
Plumber Specialists. Chicago is 
seeing the development of plumber 
specialists, men who line up plumb- 
ers to do installation work on 
piped-in appliances. There are all 
too many experts in this field who 
do not want to get their hands dirty 
and are unwilling to make night 
calls in order to solve this one vital 
problem. In fact, some firms have 
(Continued on next page) 
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IT PAYS TO FEATURE ALL OSTER APPLIANCES ' a toed 
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| 
Querizey ($F = Dit ie STIMU LAX 
= * < JUNIOR t t e 
VARIETY FOR EVERYDAY THE ONLY HAIR DRYER WORLD'S FINEST 
MEALS CUTS FOOD BLS WIT J&7 DESION MASSAGE INSTRUMENT ‘ reg 
Revelutionizes meal moking Blows hot or cold oir ot the flip Only OSTER’S exclusive Sus ‘ wet ; a ae e ‘ 
a row vegetables, pe of «@ fingert trol switch pended Motor Action delivers ; 
teed ter baby, blends Mold toble tilts reteting patting mevements of ‘riage } 
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. NEW BLACKSTONE-DESIGNED — BLACKSTONE-BUILT WRINGER 
HAS MANY OUTSTANDING SALES AND SERVICE FEATURES 
—STANDARD EQUIPMENT ON NEW BLACKSTONE '330” 


FEWER PARTS. Greater POSITIVE LEVER-TYPE CON- 
Xs End fremes and drain TROL, resets rolls in one motion. 





beards in one piece aluminum cast- 
ings. 


, a “EXPLOSION” PROOF con- 3 p , AUTOMATIC REVERSING 
struction easily reset by lever. if WATER FLUME, 


a “SELECTROL” PRESSURE IN- = : seat oe pans — 
DICATOR for various type fabrics. Shon = 


cut end case-herdened. 


| y a INSTANT PUSH-PULL PRES- : BRILLIANT CHROME-PLATEO 


meee ie i ee ed 


SURE RELEASE BAR, CONTROLS. 


L 


* . 

NEXT to w ashing efficiency, the : after clothes have been washed for 
wringer is the most important func- ~_ a pre- eclected period, HYDRO 
tional part of the conventional : , POUT KAIN replaces the 
washer. The New Blackstone Wring- ; x drain he adjusts to any height 
er is “foolproof”. Pressure on the and swing position, RIPLI 
rolls is released, without any parts cl ING HYDRACTOR wash- 
“explosion”, by the mere touch of ing action—Blackstone's Exclusive 
a finger. The rolls are reset by mov- : washing principle that gets clothes 
ing the convenient reset lever only a cleaner at triple speed. | ACTOR 
quarter-turn. Its simplified construc- MECHANISM that never 
tion, fewer parts and gleaming needs Ciling. New POUND ¢ 
attractiveness add greatly to the : ACITY DOUBLE-WALLED TI 
efficiency of the New Blackstone that’s porcelain lined. 

"330" —Finest Wringer Washer Built The Blackstone “330" Semi-Automatic Washer Add to these such tried and true 
Today. The Blackstone 330” is an features as WHIT! UPER 
entirely New Wringer Washer—New in Design, New in Con- NAMI FINISH over rust-proofed metal . . . CHROMI 
struction, New in Efficiency, Greater in Value. CASTER HOODS AND TRIM and many others and you re- 
In the “330° , Blackstone offers a truly semi-automatic washer cognize why Blackstone is the Best Washer Buy for ‘50. — 
MER starts and shuts off power BLACKSTONE CORPORATION, JAMESTOWN, N., Y, 
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All water heaters are nof alike! 


ie 4 GUO LOK 
FOWINER 
Foucelined 


WATER 
HEATERS 


(GLA66-c1mE8) 





N 
=~ 
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There are lots of things 
about Fowler porcelined 
Water Heaters you won't 
find in other makes. 
Features like these make 
Fowler the easiest-to-sell 
water heater on the 


market today . 


Electric Water Heaters 


. ‘ 


Gas Water Heaters 


yer’ 





} gals. 44 gols 


any heate 


BUILT RIGHT byo 


years of water heoting experie 


DEALERS / 
DISTRIBUTORS ! 
i ; ve ° Heres GET THE WHOLE STORY — 


Send for tomplete 
information teday! 


LOWEST PRICED 


priced - 


opll\/| S°) MANUFACTURING COMPANY 
r (] , | cf 


JJ | 2545 S$. E. Gladstone . 


Portland 2. Oregon 


Please send complete information about Fowler Elect ane Water Heat 
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By Clotilde G. Taylor 
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You can’t afford to overlook 


The @ Leader Line for '50 


more eye appeal...more sales appeal...more profit 


a LAU “niteair” fan for every 


home for every purpose 


New 1950 “Niteair” exhoust 
Window Fon . . . to sell at 
39.95! Adjustable plastic ex- 
panders, fit windows to 38” 
wide. Close mesh rear guerd, 
variable speed switch .. wt 
25 ibs. Frost qreen enamel, 


NEW 1950 “Niteoir” NA.20-W 
Window Fan with steel expand- 
ors. Powerful exhoust .. . deep 
20° bledes . . . fits windows 
up to 39” wide. Has variable 
speed switch, 1/12 HP. motor 
+ + « light weight; just 30 tbs, 





NEW 1950 “Niteair” NA.20-P, 
completely redesigned, im- 
proved Portable Fan with 20” 
blodes, All new “‘finger-proof” 
guards. Chrome handle. Silent, 
powerful 1/12 H.P. motor; vari- 
able speed switch .. . See it, 
 ee™ =~ NA-20-P 


NEW 1950 “Niteair” NA-20- 
PW ... the finest Combination 
Fon on the market! A window 
inlet or exhaust fon... a 
Portable .. . all in one! 1/12 
HP. motor, variable speed 
switch, It's on amazing valve. 





NEW 1950 “Niteair” Filter. 
Breez . @ compact unit for 
spot cooling. No installation 
problem. Draws in cool air and 
filters it, Greot for hay-fever 
reliet—equipped with 1" thick 
filter, Quiet, vibration free, 
variable speed control; con be 
FILTER -BREEZ used in ony desired position, 


Lau helps you 


see your jobber or 
sell more write today for full details 


Your COMPLETE Sales Portfolio . .. 

to help make this your biggest Fon THE LAU BLOWER COMPANY 
Selling Season in history! Ads, radio, 

television, disploys, direct-mail, post- 

ers, cor cords, publicity, demonstrotion 


techniques oll included. Ask your Dayton 7, Ohie 


jobber about it! You will like itl 


Get this sales portfolio FREE 
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RCA VICTOR BX 


The lowest priced post-war RelA 
Vietor offering the 3-way versatility 
prospects want. A traveler uneur 
passed. Fine listening with fameus 
Ceolden Throat.” Plays indoors on 
AC.-DC: outdoors on battery 


Leas batteries. 


pttey * i“ A) 
4 es ~~ 
L te)’ uy 4 — 


A VICTOR \ ten 








. \ e 
A striking new version of the famous P 


"Clob Trotter - "WW cathe rized” San 4 
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lightweight aluminum case with brown F r 
plastic ends and simulated leather 
trim. Plavs indoors on AC-DM 


outdoors on battery. Less batteries. 


Here's one for the portable fan who 
wants jp» ak pertormancs stunning 
beauty, unmatched convemence 
wrapy d up Im one Colden 
Throat’ tone system. Plays indoors 
on ACD: outdoors on battery 


Less batteries 
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“The Piek of the Portables” 


RCA Victor is the line designed for biggest xxx x * ee e * * oe a - a * - 


sell-up profits 


RCA Victor fills the bill with all of your port- “The Pick of the Portables” will appear time and time 


able prospects again on “Kukla, Fran and Ollie” television show 


RCA Victor has the complete portable promo- The thousands and thousands of ardent “Kukla, Fran and 
tion for your use Ollie fans will be seeing RCA Victor portables countless 
times all through the portable season. This vast audience of 
enthusiastic ready-to-buy prospects can put a lot of lift to 
your portable profits when you push RCA Victor, 


SATURDAY EVENING POST—May 6 \ 
—QOn sale May 3 


ARMED FORCE—May 13—On sale May 13 Hear Hollywood's Greatest Stars push your 
EXTENSION—June—On sale May 15 RCA Victor Portables on “Sereen Directors’ Playhouse” 

a he Every Friday night on NBC Radio Network 
EBON Y—June—On sale May 5 ; ’ 


RCA Victor backs up its dealers’ promotion 
with these national magazine ads— 





CORONET—June—On sale May 25 Yes—the magic of Hollywood brings customers your way 
SATURDAY EVENING POST—June 3 for RCA Victor instruments, And portables of course, get 
their share of this powerful promotion. Cash in by keeping 
—On sale May 31 ‘ : 
a good supply of RCA Victor instruments on hand, 


KKK KKK KK KKK KK KK 


For extra profits 
push RCA long-life batteries 


LOOK—June 6—On sale May 23 


AND MORE DURING THE SUMMER! 


ONLY RCA VICTOR 
HAS THE “GOLDEN 


“oa LCA } ICTOR BAS 


ONLY RCA VICTOR MAKES THE VICTROLA —“Vietrola”—T. M. Reg. U. 5. Pat. Of. DIVISION OF RADIO CORPORATION OF AMERICA 
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A COMPLETE LINE OF 
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belden 





the Belden 
line gives you 


SAFETY 
APPEARANCE 
SATISFACTION 


READY-TO-ATTACH ELECTRICAL REPLACEMENT CORDS 


APRIL 1950 


THE NATIONAL APPLIANCE 


AND RADIO PICTURE 
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Capitalize on NORGE’S Greatest All-Time Refrigerator Line . . . AND PROMOTION! 


"IT’S A NORGE® YEAR!” 


Never before...and in no other line...such an array of 
refrigerator “talent.” It’s Norge with the foremost attrac- 
tion—Self-D-Froster System®, with new adjustable defroster. 


It’s Norge with the crosstop refrigerator-super-freezer com- 
bination that will mot sweat. Norge too with the roomiest 
refrigerator for the money. Norge for everything! The 
most potent ad campaign in appliance history! 


It’s breaking now! This Norge down-to-earth, close-to- 
home human interest campaign, planned from the Retail 
Level, dramatizes Norge appliances in terms of self- 
interest! A tremendous campaign packed with human- 
interest—packed with the appeal that turns prospects into 
customers. And that means money in your pocket. 


Yes, the time is NOW —to tie in by promoting Norge 
Refrigerators on the floor and in your windows, in your 
ads, radio and television promotions. Now— today. 


APRIL SAMPLE OF NORGE’S REVOLUTIONARY AD CAMPAIGN 


LIFE (April 17 issue) two pages facing ... 
featuring Norge Refrigerator with 


BETTER HOMES & GARDENS 





ELECTRICAL 


Self-D-Froster System...also Norge Automatic 
Electric Range with Blended-Heat Oven. 


GOOD HOUSEKEEPING 


two pages facing . . . Norge Refrigerator with 
Self-D-Froster System ... and Norge Gas Range 
with new Electric Oven Lighter which elimi- 
nates need for matches and gos-eating pilot. 


LADIES’ HOME JOURNAL 


page... Norge Refrigerator with Self-D-Froster 
System; holf-page, Norge Gas Range with 
Electric Oven Lighter; half-page, Norge Triple- 
Action Standard Washer. 


two pages facing ... Norge Refrigerator with 
Self-D-Froster System .. . and Electric Range 
with Blended-Heat Oven; also half-page, 
Norge Triple-Action Standard Washer; half- 
page, Gas Range with Electric Oven Lighter. 


COUNTRY GENTLEMAN 


facing pages .. . Refrigerator with Self-D- 
Froster Systern, and Norge Electric Range. 


PROGRESSIVE FARMER 


page .. . Norge Refrigerator; half-page, Gas 
Range with Electric Oven Lighter. 


201,000,000 AD IMPRESSIONS DURING APRIL ALONE! 


Norge Division, Borg-Werner Corporation, Detroit 26, Michigan 


In Canede: Addison industries, Lid., Torente 
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QUALITY HOME 
a@eke) Monel bE ihalel i 


ma A 
Berne tite Sa ditt 








$79.50 


includes 
2 polishers 
2 woxers 


2 buffers 


@ Concentrate on the floor machine that gives your customers greatest VALUE 
greatest OU ALITY greatese PERFORMANCE! The machine that gives YO 
greatess SALES —greateste PROFIT. Point by-point, feature-by-feature it's GEN 
FRAL~-ftor ONLY GENERAL provides 


° drut spread over 12° end ae gop between the brushes! 

- ‘, more fully pecked brushes with longer fibres—give 3 times longer 
oh lite 

. easy te cleen) chrome end polithed cluminum surtecesao paint of enome! 


te chip of creck 

© A COMPLETE time of ottechments Whea you sell @ GENERAL you vet up o 
continuing demand fer attachments 
Side Mendies” replacing tong hendle for polishing furniture tedle tops-—-even 
eutes with « 





Veer rownd megesine end sewspaper advertiiing 
“Slight entre cost 


Geweval T-12 is the big profs oppertamity, Write now for 
full nformation on GENERAL 1 
eeeeqGee eeeeeeeee eee ee ee eS Se eS eS ee es ae = 


GENERAL FLOORCRAFT INC. 
Dept. EM4, 333 Siuth Ave., New York, N. Y 


Send me full mformation on the General T.12 
NAMI 
ADDRESS 
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WASHINGTON CURRENTS 


By Washington News Bureau, McGraw-Hill Publishing Co. 








1950 FORECAST FOR SALES OF HOME GOODS 


ai government report nm the itiook tor the Turniture 
predicts good business this year for furniture sellers 

md anyone selling to the homeowner 

The Department of Commerce spells out the solid market 
demand this way 

Residential construction— While a new record of 1,000,000 new 
starts was set in 1949 by the housing industry, 1950 is going to 
see about 900,000-——which will still make 1950 a top year by any 
previous standard 

Population inerease—The U. S. market, in sheer numbers, is 
t was in 1940. T 


baby erop is now growing up, bringing with it a wave of demand 





18 million people larger t he war-boomed 








for all kinds of equipment and gear needed t& keep the grade 


schoolers entertained and educated 

Consumer purchasing power-——-The dollars the consumer has 
to spend will still be about as many in 1950 as in 1949—and 
home goods, such as Lurniture ire getting a larger share than 





vision—The enthroning of the tele n set in so many 
iving rool hee ps peop * home re, makes thet more conseous 
f things they'd like to have around the house to 1 uke the home 
and home entertainment more comfortable ind pleasant 
It a spelis opportunity to the busine man wi 5 supplying 
the homeowner and family market 


CONSUMER CREDIT KEEPS ON GROWING 





Look ita irt on the an int t mving cor I er are oing 
on eredit, and-—beginning with 1944—you'll see the line of the 
graph head for the ceiling 

Aceord ral Reserve Board estimates, at er of 
1949 consumer credit outatanding amounted to about $18.8 billion 
That compares with less than $8 billion in 1929, and leas than 
$6 wnillion n 1943 


However, theres another curve to look at, too—and this one 





shows that installment buying is only about 9.7 pereent of dis 
posable personal income. That compares with about 9.2 percent 
n 1929, and 9.7 pereent in 1937. (Bottom was hit in 1944, near 
the end of the war, when credit amounted to less than 4 percent 
of disposable income 

Of the $18.8 billion total consumer credit outstanding, install- 
ment sales of automobiles accounts for about #3 billion, other 
installment eredit about $7.5 billion, and charge accounts and 
other consumer credit the balance of almost $8 billion 


1} 
il 


= 


Big question, of course, is: where’s the limit? Can installmen 
little 
tighter, it could make a considerable difference in the whole 


and consumer credit keep on climbing? If credit gets a 


business trend—sinece much of the eurrent boom is resting on 
the buying power of consumer credit 

Right at the moment, of course, there’s the shot-in-the-arm of 
GI insurance refunds to offset any turndown in retail sales. But 


ny stimulant like this in the offing for the second 











At least ne sid ¢ isiness eoming out of W ngton this 
Vea ‘ e useful te t yUSINeRSY n Ww Ss smart er rh t 
sae it 

s the I rmation t e pr duced by the 1950 census of 
population, housing, and farms 

This complete count and tabulation is broken down with figures 
for ure wseful to the retailer and distrib r whose market 
may not extend more than a few miles from his place of business. 

The final figures will show—for towns, counties, cities, and 
tate wt ve where, how much income they 
have, how the families has grown and where they're 
ving, what kind of jobs they d, how many have been married 

re than onee ind scores of other measurements of 

ir people 

Fr the census of | ng you'll be able to get exact figures 
m how many homes in your market area are supplied with 
electric power and gas—and what they pay for the fuels they 
consume, Also, you can learn how many homes have what kind 

{Continued on page 16) 
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A PLAN THAT 


Stas 
WATER HEATERS FOR YOU 





Efficient and economical as the DWW line 
is — it can't make @ cent for you if it 





OWW Electric 
OWW Electric 


OWW Electric 





OWW Electric 
OWW Electric 


OWW Electric 


Table Tep 





30 gai 
40 gel 
50 gel 
66 gal 
80 gol 


20 gel 


60" « 
7a"3 


72” 


OWW Electric 30 o¢ 50 gal 36” « 24” 


A 


26” 


26” 


« 30” 


d 


per-bearing 
gelvenized 
steel tanks, 
cothedic pre- 
tection ep- 
throne! 

Chremetex 
elements, sin- 
gle or double. 
wettege te 


meetany virlty 





cabinet size) 








Nationally Advertised ‘ 
LIBERAL 10 YEAR GUARANTEES i 
ON EXTRA-HEAVY COPPER-BEARING write 
GALVANIZED STEEL TANKS today ai 


WHEN ORDERED WITH CATHODIC PROTECTION 
FOR DWW 


MERCHANDISING | > 
PLANS! 
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A TYPE AND 
SIZE FOR 
EVERY PURPOSE 


DWI TERED) 


D. W. WHITEHEAD MFG. CORP. 607 West Ingham Ave., Trenton 8, N. J. 
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EW UNITS larger range of 
sizes... advanced designs 


additional mechanical features 







National advertising, make the 
1950 line of NITECOOL® and 
KOOLMASTER® fans better to 
look at easier to sell priced 
for larger dealer profits 













Units are completely welded 





equipped with standard parts, GE 








motors, (cligible under G.E. Ex 
change Plan) Torrington Varihed 
blades, V-belt drives. Rated and 
tested in accordance with ASHVI 
and NAFM standard test code 


















Air Equipment Company offers 






protective franchise for sales, and 


distribution representation m cer 








tain territories. Write for complete 


details 24" Window Ta 
: lAdiecebie SO 


i 24° Window borne ag —§ 
(| Adjustabte == 204%," te 
















NITECOOL ATTIC AND COMMERCIAL 
BELT-DRIVEN FANS 


These fans are built for service, with a mint 







mum of operating and maintenance cost. Sizes 





40” to 48". Capacity 5,000 to 20,000 ¢ FM 





Designed for attics, farm, commercial and 





industrial applications 





NITECOOL VERTICAL FANS 


Designed for homes or commercial build 






ings of low pitched roof construction. Easy 





and economical to mstall. Sizes 30”, 36", 42 


A package unit 





j 


ready for installatior 





eeorsrere TRADE MARK 


EQUIPMENT CO. 


W718 W. GAREOLI avendt. cwicaco. nunors 


Wo erovre 
630 6. MALER STREET. CHICAGO, KLINOIS 
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of heating, cooking, and refrigeration equipment-—-and what 
kind of fuel they use for these purposes. Similarly, the farm 
count will reveal the number of farms with electric power, 
telephones, running water, ete 

Businessmen and marketers have been awaiting the census 
results in order to peg down for sure just how big the country 
is today. They know that the U. S. has grown more in the decade 
1940.1950 than in any previous decade. Consequently, they're 
fairly certain that guestimates made from sample surveys taken 


since 1940 may be considerably out of line with the actual facts 


which only the government's official census can revea 


SMALL BUSINESS UNIT LENDS HAND 
TO SMALL BUSINESSMAN 





Is some big company giving you a bad deal? 
Is a manufacturer giving his line products to sor other 
wholesaler or retailer on an exelusive basis——a line of merct 





that vou'd like to keep on selling? 
In every Department of Justice field office around the countr 
snd in Washington headquarters—there’s an antitrust lawyer 
who'll talk to you about your problems. And he may be able to 


get something done for you 








In the past couple of years, hundreds of owners of 
panies—mainly retailers and distributors have beer 
he small business s sta of the Antitrust Divisior 

Here are some of the industries involved: auto s ipplies, drugs, 
radios, insurance, bottled gas, flour, portable chemical toilets, 


steel pipe flanges, white rabtmit skins, automobiles, watches, paper 


produets, phonograph records, heating and ventilating equipment, 
and rubber products 
These cases rarely have any angle in them that results in the 
g 
filing of a suit against the alleged offender. In fact, the Smal! 
Business Unit only negotiates—it doesn’t go in for eourt work 
Here are the kind of complaints that have been successfully 


negotiated by the smal! business lawyers in the antitrust division 
A retailer handling a line of hardware learns the manufacturer 


is giving a larger retailer in a town nearby “exclusive” rights 





in this territory. Antitrust lawyer presents the sr retailer's 


ease: he pioneered the 





ine in the territory, built a large part of 
the consumer acceptance for the products, sold them aggressively 
for many years. Result: company decides against withdrawing 
the line of goods from the complaining retailer 

Another retailer who has built his appliance business almost 
completely around a particular nationally-advertised brand of 
appliances finds himself getting more and more wrong deals 


from the wholesaler. He gets no satisfaction from the wholesaler 


and keeps on losing business. Antitrust lawyer makes an 
sppointment for him with a vice-president of the manufacturing 
company we sult: the company sets up a management committee 
to 10k into complaints from retailers w > arent getting atis 
faction from the wholesalers 

However, a great many complaints have to be sed with the 


notation “no relief”, the antitrusters find Example A retailer 
oses a line of fair-traded products because he has been cutting 
the fixed price. Nothing ean be done for him 

4 manufacturer decides to reduce the number of retailers or 
wholesalers he'll have in a territory, as a matter of good business 
He has the right to choose who he'll do business with, so there’s 


help for those who get cut off 


At one time, the Department thought it would one ip this 
But it won't uppen now. Reasor it fits in nicely with 
e Administration’s program of “aid to small business.” 





SAVING A PARTNERSHIP 








Many a partnersh Pp a common form of sma business has 


ul to be sold when one of the partners died. Reason: cash has 








be Taised to pay the taxes levied against the deceased partner’s 
eat 
now the U. S. Tax Court has handed down a decision that 
an make this kind of foreed sale a thing of the past 
The gimmick is a simple insurance scheme that works like this 
The business takes it and pays for insurance on the life of 


each partner equal in value to the partner's share of the business. 





Beneficiary is the surviving member or members of the partner- 
shit By agreement, the survivors pr turn over the 
amount of the }j ev tot estate in excha for the estate's 

terest in the business That leaves the estate with the cash 
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Admiral 


APPLIANCES 
Fiut...in by 


...and in ’5], "52, and the years ahead! Admiral’s ideas 
for next year are already beginning to take shape. They 
promise to be exciting and dramatic. This is truly impor- 
tant news for dealers who are already beginning to think 
about their own 1951 commitments. 





This is the Year of Decision... 
Better Decide To Join Admiral NOW! 



























SPECIAL PROFITS 
WITH THE 


SPRING SPECIAL 


BEGINS APRIL 15 


The Hottest Value in Years means more profit 
opportunities for every Youngstown Kitchen 
dealer! 

Yes, the April Spring Special is a terrific bargain, 
crammed with sales appeal 

Use it all the way. Display the Spring Ensemble 
prominently. Tell every customer about it. You'll 
find a harvest of kitchen sales (and more profits) 
through the unbelievably low-priced Spring 
Special with its urgent “Buy NOW” appeal. 


Ask your Youngstown distributor for full infor- 
. mation. He will gladly tell vou all about the 
Youngstown Kitchens terrific Spring Special. 


MULLINS MANUFACTURING CORPORATION * WARREN, OHIO 
World's Lergest Mokers of Steel Kitchens 


- we’ cot == - 
= hen ; A fea ott 
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A Ss se = 
A Gln | a ——— 


sawree Tate ea WITEON 4 tus gy Tit omy 


oh —_ Y)g secs = 
~~ SPRING SPECIAL = F 


A Genuine 
Youngstown Kitchen 


¥ PORE LIMITED TIME ONLY 







at 





re) Yonmg sina lidiend 


— . — - ) 


A 


Sales appeal aplenty is packed into the wonderful, exciting, 


olorful Spring Special promotion pac kage. Use every bit of it 
Your store i % « profit-making sales headquarte rs for the 
smashing Spring Special at $239.95 (8240.95 in the West) 


es 























This is it! The Youngstown Kitchens terrific April SPRING 
SPECIAL Ensemble. Display it prominently in your window 
and showroom. Make this a sales rule: Every person who enters 
your store will be told about the terrific Spring Special! 
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MONEY WITH Whinrkpook 
be) a, 


MODEL as | MODEL 35 | | MODEL 25 " AUTOMATIC WASHER 





AUTOMATIC DRYER 


Here's profit-wise merchandising! Alert dealers are streamlining their 


buying and inventory... are switching to sell one line and make more 


money. And the switch is to WHIRLPOOL! Here's why ... WHIRLPOOL 


has everything you want.... 


The most complete line of home laundry equipment 
to meet every customer need with sales power and 


step-up power. 
Competitive prices with high profit margins. 
Quick turn-over at a profit 


The backing of the biggest advertising campaign 
in WHIRLPOOL history . . . 300% increase in na- 
tional consumer magazines over 1949... 50% in- 
crease in dealer cooperative advertising fund. 


Yes... advantages like these are yours 
Don't settle for less... cash in on the 


Investigate this profit opportunity today 


\IRONERS 
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The reputation of building the world’s finest home 
laundry equipment for over 50 years ... no costly 
service problems, 


Quality, design, eye-appeal and buy-appeal plus 


many exclusive sales-clinching features. 


A model for every customer... for every purse. 


Expanded radio and television advertising plus a 
complete set of literature, direct mail ar d point-of- 
sale material that work and sell for yo::. 


with a WHIRLPOOL franchise. 
trend by selling WHIRLPOOL. 


mail the coupon now! 


WHIRLPOOL DIVISION 

Nineteen Hundred Corp., 
informati 

"m i ted... send me in 

wm wniiPOot home laundry equipment. 

° 


St. Joseph, Mich. 


Firm Name 
Address 

City 

individual's Nome 


on on the complete line 
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Ne cen ee 


MORE POWER than ever! 
GREATER VALUE than ever! 


Again in 1950, Chevrolet is the outstanding leader in the entire 
truck field! Chevrolet brings you more power—and more value 
—than ever before. These 1950 P-L trucks are the most power- 
ful trucks Chevrolet has ever built! 


Chevrolet—and only Chevrolet—leads the field in popu- 
larity, performance, payload and price. Chevrolet—and only 
Chevrolet—has earned the right and proved its right to 
leadership. 


See your Chevrolet Dealer today. He sells a P-L truck for 
every trucking job. And every one gives you MORE POWER... 
GREATER VALUE... than ever! 


CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 


Out in front with all these PLus Features: 


« TWO GREAT VALVE-IN-HEAD ENGINES: the new 105-h.p. Load-Master and the 
improved 92-h.p. Thrift-Master—to give you greater power per gallon, lower cost 
perload « THE NEW POWER-JET CARBURETOR: smoother, quicker acceleration 
response *« DIAPHRAGM SPRING CLUTCH for easy action engagement «+ 
SYNCHRO-MESH TRANSMISSIONS for fast, smooth shifting « HYPOID REAR 
AXLES—5 times more durable than spiral bevel type »*« DOUBLE-ARTICULATED 
BRAKES—for complete driver control + WIDE-DASE WHEELS for increased tire 
mileage *« ADVANCE-DESIGN STYLING with the "Cab that Breathes™ «+ BALL- 
TYPE STEERING for easier handling + UNIT-DESIGN BODIES—precision built, 














CHEVROLET 
P-L 
ADVANCE-DESIGN TRUCKS 
Popularity Leaders te pw- 


lic's overwhelming preference for Chevrolet trucks 
is proof of owner satisfaction earned through the 
years. Beyond question, Chevrolet P-L trucks are 
the nation's leading choice in the entire truck field. 


* * 
P erformance Leaders ww 
new Chevrolet P-L trucks give you high pulling 
power over a wide range of usable road speeds 
and on the straightaway, high acceleration to 
cut down total trip time. 


* 7 
Payload Leaders The rugged 
construction and all-around economy of Chev- 
rolet P*L trucks cut operating and repair costs — 
let you deliver the goods with real reductions in 
cost per ton per mile 


* * 
Price Leaders From low selling 
price to high resale value, you're money ahead 
with Chevrolet trucks. Chevrolet's rock-bottom 
initial cost—outstondingly low cost of operation 
and upkeep—and high trade-in value—all add 
up to the lowest price for you. 
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For a “MILLION DOLLAR” BREEZE 


TURN ON 



















THE NEW 1950 Deorhorn 










(4 


7 





<< 

y ; 

OU'LL turn on the breeze . . and turn on the sales, with Deur- 
born’s revolutionary new SIFON-AIRE WINDOW FAN. With 
its brand new “Orchid Blade,” the Sifon-Aire is a distinct depur- 
ture from orthodox fan design — eliminating the whirlpools aad 
eddies of air at center and tips that cause most conventional type 
fan blades to lose efficiency. This unique and exclusive Dearborn 
design makes possible an air volume delivery equal to or superior 
to much larger fans. Finished in handsome pearl-grey hammered 
baked-on enamel — quickly installed in most windows. The 
“whisper-quiet,” efficient Sifon-Aire will bring your customers a 
“million dollar” breeze — bring you a cool profit in increased sales. 

For double efficiency, team the Sifon-Aire with the Dearborn 


evaporative cooler..it will do a remarkable job of keeping 
cooled air on the move..to keep the comfort constant. 


READY FOR YOU-—FACTS AND FIGURES 
ON YOUR MARKET READY TO HELP 


YOU GET MORE SALES AND PROFITS 











Dearborn has an exclusive MARKET ANALYSIS of your sales 
territory — vital facts and figures never before available. This 
careful fact-finding was prepared especially for you — to help 
point you to your prospects — to help you sell more Dear- 

born evaporative coolers and Sifon-Aire Window Fans 


Ask your Dearborn salesman to give you 
this powerful selling information! 


MIZE |, 





DEARBORN STOVE COMPANY 
CHICAGO @ DALLAS 


Offices ot 5830 HM. Pulaski Read, Chicage © 1700 W. Commerce St., Detles © 3625 5. Grand Ave, Les 
Angeles © 1355 Morket St., Sem Francisco © 364 Nelsen St., 0.0, Ationte © 629 Grove St., Jerney City 
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THE REVOLUTIONARY NEW 7 
SIFOM-AIRE WINDOW FAN 
New design, new finish, new 
performance. New Orchid 
Blade is the most efficien 
ever designed for exhoust F 
fan. Delivers 2,500 cubic feet 
of alr per minute 





AMERICA’S MOST ADVANCED E 










THE - 
DEARSORN-AIRE DEF-228 


An ding ad 

in cooler design ond eperotion 
— new Swing-Front is onother 
exclusive Dearborn feoture 
Produces 2,200 cubic feet of 
cooled air per minute, bringing 
cir conditioned comfort ot 
lowes? cost. 























Feature for feature, the best 
looking, most efficient and 
trouble-free coolers on the 
market. Designed for big cool 
i jobs, deliveri 2.580 ond 
3 06 cubic feet cooled air 
per minute, respectively. 








Dearborn Weather-Maker Evapora- 
tive Coolers and the Sifon-Aire 
Window Fan are nationally 
advertised in America’s leading 
magazines. 





















PAGE 25 








reat new ARVIN values 





NOW! a two-purpose fan 


that really works both ways! 


5 
F Exclusive ARVIN 
: ife-Guard Switch 


cuts current instantly 


if unit is Hited or upset 





AND LOOK AT THE Price! ONLY 


= 


Backed by a powerful spring and early sum 
mer National Advertising Campaign! ideal 
for promotion during National Electric 
Housewares Week, April 14-22 
* 
ARVIN Electric Housewares Division 


NOBLITT-SPARKS INDUSTRIES, INC. 


Columbus "diane 






OO 
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i 


COOLS 


when its Hot! 





ry‘nis latest masterpiece of 

Arvin engineering means 
handsome profits and steady 
sales for you, all year ‘round! 
The Arvin Cool-R-Hot Le 
tric Fan actually does 4 super 
job on both counts 

In hot weather, the Lectrix 
Fan's big 8-inch fan, with ex 
clusive Arvin “‘air-scoop” de 
sign, delivers a cooling breeze 
at the rate of 600 cubic feet 
per minute 2s much as most 
10-inch fans and about 40 
more than most other com 
bination units. And that re 
freshing aw current can be 
simed in any direction, be 
cause the Arvin Lectric Fan 
has an adjustable head 


} } s, Leectric 


Cool R: Hor 





ECTRIC FAN 





- 


HEATS 


when it’s Cold! 


~ 


“a 





|. 


Kkngineered bv the 
Wo id's leading produe crs 


of fan-foreed heaters 


Fan's 1320-watt heating ele 
ment, controlled by a separate 
switch, goes into action—de 
livering warm air fast enough 
to raise the temperature of a 
small room several degrees in 
a few minutes. It combines 
radiant and circulating heat 
And, year ‘round, Arvin 
Lectric Fan is safer with 
children, because the exclu 
sive Arvin Safe-Guard 
Switch cuts off current in 
stantivif unit is tilted or upset! 
So get yvour order in now 
and be first in your commu 
nity to offer the Arvin Lectrix 
Fan—the year-round fan 
your customers have been 
wanting for vears' It's new! 
It’s beautiful’ It WORKS' 


EX TRA 40% discount in master carton 


PROFIT! lots. (3 in master carton.) 
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National Electric Housewares Wee 




































that’s perfect for apartments, all over... Limiting thermostat 


ments BO ee Nr aos 


ncn tt ON TOOT Ty, exepernersersa 


rapes 


a 





95 sq. in. of efficient cooking area 


Only 10°° : 


Toasts, fries, grills, warms. Not a ing — keeps food warm until 
gadest. Not a miniature. But a ready to serve ... Aluminum 
ig business-like electric grill cooking surface means even heat 


COttages, summer camps and prevents overheating ... Drip 
trailers. Your customers will be spout drains grease .. . Six-foot 
quick to see its value as a gift, synthetic rubber cord with un. 
too—betause it’s so beautifully breakable plug ... Four plastic 
styled . finished in gleaming feet to protect table-top. 800 
chrome watts. 110- 120- volt AC only 
Lid prevents grease from splatter- Underwriters’ listed. 








warming 





< P = Stull time to cash in on 


Arvin’s great Chauning Aastess 
Lectric Cook promotion! 


Arvin’s 4-color pages in Ladies’ 
Home Journal and Woman's Day 
are current right now! Make them 
pay you big dividends by tying in 
your displays with Arvin’s com 
plete promotion! Thrifty house 
wives by the million will read 
about this big combination offer 

and will want that delightful 
Charming Hostess Party Package 
included with each Arvin Leciric 
Cook! They know Arvin Lectric 
Cook America’s most versatile 





Arvin Electric Housewares Division 


NOBLITT-SPARKS INDUSTRIES, INC., COLUMBUS, INDIANA 
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cooking appliance. Kring them into 
your store to BUY! 


Charming Hostess Party Package 


Big display carton contains regu- 
lar size packages of Kraft's Amer- 
ican Cheese, Duff's Waffle and 
Pancake Mix, Swift's Prem, and 
Log Cabin Syrup—with a fine 
collection of tested recipes. Make 
it help you sell more Arvin Lectric 
Cooks — RIGHT NOW! 
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ONLY ALLIANCE TENNA- ROTOR 
IS ADVERTISED ON OVER 
3,000,000 TV SCREENS EACH 
WEEK AROUND 50 CITIES 





is 








YES! AND ITS PROVED 
PERFORMANCE IN EVERY 
TV MARKET MAKES IT 
EASY TO SELL! 





\ 


No wonder ALLIANCE TENNA-ROTOR 
Pr gy nine tmegmcrnnggiies 


There’s Only One TENNA-ROTOR! . 
Here’s Why! 


Only Tenna-Rotor blankets the nation with adver- 
tising .. . every week your customers see Alliance film 
demonstrations right in their homes! 


Only Tenna-Rotor con point to nearly 200,000 
satisfied users from coast to coast! 


ee mene 


Only Tenna-Rotor has Underwriters’ Laboratories 
approval and a one year guarantee! 


Only Tenna-Rotor hos special 4-conductor cable 
with ZIP" feature for faster, easier installations! 


E. T. L. Laboratory tests prove operation in sub-zero, rain and icy weather! 


TENNA>+ ROTOR 





Trode Mork Beg U 5S. Pot. OF 


ALLIANCE MANUFACTURING COMPANY + ALLIANCE, OHIO 


Maekers of Alliance Phonomeotors end Powr-Pok?t Motors 
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Get your share of extra lamp bulb sales during General Electric’s 


-BRIGHTEN-UP TIME 
PROMOTION 


NATIONWIDE ADVERTISING IS 
BUILDING DEMANB 


From now ‘til May your neighborhood cus- 
tomers will be reading about General Electric's 
“Brighten-Up Time” promotion featuring a 
“Spring Shower of G-E Lamp Values!"’ Full- 
color ads are backing it up in the Post, This 
Week, and Parade. Plus spot radio announce- 
ments and commercials on the Fred Waring 
television show! 








GENERAL 





SPECIAL DISPLAYS TO 
HELP YOU TIE IN! 


If you don't yet have your special tie-in 
package, call your G-E lamp supplier today. 





You'll get plenty of bright streamers, price 
cards, and colorful display pieces. Use ‘em 
all... with a mass display that features the 
General Electric 4-lamp package. For extra 
sales and easy profits this Spring, tie in with 
“Brighten-Up Time”. 








“> A NEW KIND OF LAMP TO SPARK SALES! 


\ ‘ General Electric’s new White lamp gives softer shadows and less glare, because it’s “all-over 
bright". 100-watt size now being featured in G-E consumer advertising. 


You can put your confidence in — 


Be sure to see 
the Fred Waring 
feletrsronm § 







tel hou 
every Sunday night. 
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The &. $. Compbell store af 1943 Control Street, Evonston, iil 


In business three years, 
| | Bob Campbell does 
- $200,000 in appliances 


| Surrounded by long-established 
| competitors, he makes appliance 
| salesmen out of college students, 
youngsters and customers. 


PP anee veans aco, Bob Campbell gambled In April of 1946. Bob opened up at 1913 
| his future on en idea. He now cells appli Central Street, Evanston, Uhinois, with a line 
the cad f $200.000 a vear within a of Admiral and Phileo refrigerators For a 
hrow of three long-established com whi he said Hesmanship wasn't impor 
ef were still hard t. and 
‘ - , 7 r wi { pair a ld had 
| , nou K pl ! b her if 
j — “ i bewan to level off, | had my first 
nD ; nw ' 
i) I l 
| ' \ft Puts students to work 
| i It) ! I vt 
| ‘ I t t | 
} l ret 
i " vitt t 1 had at . wi 
‘, , i i ' 
I I \ py I 
fen rwt ") 
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campus I signed up some student 





Bob Compbe!! 


pliances and enlarwed his service staff. Need- 
he moved to his present locae 
LO47, 


Northwestern University 


ing more space 
tion at 1943 Central Street in Viay 
Being near thie 
is part-time 


said Bob. “Working on 


sion basis in their spare time 


salesmen ‘ commis- 
they bring in a 
lot of customers for me and pick up pretty 
v for themselves 


The outside force now include 


good mone 
Ss six part-time 
full-time salesmet wd Bob says, 


They really dig up the busin 


md two 


Windows attract customers 


s first television 


At first.” he 


a | just handled th et at a time and 
d televisi n ' lity to bring in 
trafl ly tuy il ri t tin a 
play room and invited me in and 
Oh 
| w | put tl “W 1OWs I 
1, will reel 1} t ts 
| wt t ‘ | 4 dows 
bua a cdiiles t 
| re rowds.” 
t I | va ton 
( ‘ 4 if } pi their 
4 Isto lo 
‘ I puts ad 
lows i ty 
5 | } ad mad t 1 pPromi- 
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nent place. 

“Many of my TV sales,” reports Bob, “can 
be traced to the kids who have watched it in 
my windows.”’ Not one to pass up a selling pos- 
sibility, Bob is now planning a television club 
for children. They will meet in the store on cer- 
tain afternoons to watch children’s programs, 
and Bob plans to furnish membership cards 
and buttons. 

“One sale often means follow-up sales in this 
business, and fast-selling television makes it 
easier to get started,” Bob said. He now carries 
Admiral. Motorola, DuMont, Philco and Senti- 


nel television sets 


His customers sell, too 


In keeping with his policy, Bob maintains con- 
tacts with milkmen, icemen, and other home 
merchants who simply mention the store name 
to housewives when the opportunity arises 

And then he makes appliance salesmen out 
of his customers. “The best way to do this,’ 
said Bob. “is to give them the best service they 
can get anywhere. That's what we try to do 
and we've found that when they like our work 
they do a selling job on their friends for us. 

Service is especially important because I 
do a big volume in used appliances. A great 
many of my sales of new merchandise are made 
to customers who first bought a used item, and 
later traded it in 

There's a guarantee with every used appli 
ance I sell, and with used TV sets I give a new 
set guarantee. These guarantees are a big 
selling point.’ 

Bob nearly always allows some trade-in value 
on a customer's old appliance to help close a 
sale. “Even if it can’t be resold,” he said, “it’s 
worth it to me to make the customer feel good 


People hate to throw anything away, 


Young business— young ideas 


“T now have six full-time service men on the 
i they're busy all of the time. Although 


people will put up with poor radio reception, 


job il 


they want immediate service when the tele- 
vision picture isn't completely clear.” 

Bob will tell you, “We've got a young or- 
ganization, and largely a young clientele. We 


try to keep growing with young ideas that sell 


and re-sell 

You look around his well-organized store 
und you agree. Just off the main display room 
is a television studio where prospects may sil 
comfortably and compare the reception of 
different sets 


While major ippliances rwccount for the bulk 
is volume, he carries a large stock of small 
te 


wa es 


» create traflic. A film developing 


ervice, unique in appliance stores, also brings 


Advertising is basic 


Bob's ingenuity has paid off with a steadily in- 


creasing volume of business. In 1946, he grossed 


ELECTRICAL 
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Bob Compbell (right) suggests selling points to @ poir of his student saleamen 


$23,000. The figure rose to $30,000 in 1947, 
$45,000 in 1948, and passed the $200,000 mark 
in 1949, 

How does he account for these increases? “I 
guess it’s just constant selling in every way 
possible,” Bob said. “Ideas and hard work have 
been important, but it could never have been 
done without advertising. That's any mer- 
chant’s basic bid for business 

“I do some direct mail advertising, and I ad 
vertise my used merchandise in the classified 
section of the local paper with good results. 

“The advertising that gives me the biggest 
returns per dollar invested, however, is my 
Selective Area advertising in the Chicago Trib- 
une. When I can buy a full page of advertising 
in the best-read newspaper in my trading area 
at a cost which is often less than $30 a page, 
I'll say it’s a bargain. With the Selective Area 
plan, | can afford ads of big size on a frequent 
schedule. 

“Sure, there are other dealers’ names in the 
same ad, but they're located so far away that 
the ads work almost exclusively for me in my 
trading area 

“Big space in the Tribune looks like big 
money. A lot of people mention my ads, and 
they wonder how | can afford it. They don't 
realize that my ad is delivered in only one part 
of metropolitan Chicago—the part, incident 
ally, where my best prospects live, 

“Besides the prestige it carries, Selective 
Area advertising has broadened my trading 


area. It is the only advertising | can afford that 


effectively covers so much territory, T have 
plenty of customers today that I never would 
have reached without it, 


Ads a big factor 


“What's more, the ads are written to pull at 
the retail level, and they identify my store as 
an outlet for famous-brand appliances 

“Even when | can afford to run a good sched- 
ule of big-space individual ads in the Tribune, 
I intend to keep up my regular Selective Area 
participations, I feel certain that these ads 
have helped put me on the map in my part of 
Chicagoland, and I know they've been a big 


factor in building volume up to $200,000.” 


VANLFACTURERS;: Bob Campbell's views 
are shared by many of the 2,013 appliance re 
lailers in Chicago and suburbs, more than half of 
whom have participated in the Chicago Tribune's 
Selective Area advertising plan. 
* That this factory-controlled, agency-placed ad 
rerlising meels the needs of dealers, manufac 
lurers and distributors is demonstrated by the fact 
that more than $1.00000000 has been s perl 
under the plan in the appliance field alone 

For specific suggestions on how this tested plan 
can help you develop your full potential in the 
mulli-illion dollar Chicago appliance market 
consult the Chicago Tribune representative near 
ext you. Why not do it today? 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


Chicago Tribune reprene 


Bates, Penotwout Hidg ’ 





Fitzpetrich A Chamberlin, 155 


otatves AW Dreier 810 Tribune Tower, Chicago 11, EP Strahewker, 220 EB. 42nd St... New York ( ity 1 WF 
Montgomery St » Franecieco 4; alan, 4485. Hil St. Loe Angeles 13 


Detrost 2 o . Sar 
MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS. [Ni 
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TIMED RIGHT FOR YOUR 1950 


ELECTRIC 
HOUSEWARES 


fil 
gi ea 


*PROCTORS Qnce i ¢ Bue Moon’ 
YOO GET 2 sensational new ironing i a A] in OTi 0 4 


products to intro- 
duce to your § YOO GE7 4 creat price specials 
on accepted quality appliances! 














Adjusts to 
users’ height 


. -. Sitting or 
standing! 


customers! 
—_—S 
















PROCTOR STANDARD 
TOASTER |. . $18.95 o year ago 


Now $] 325 € 


PROCTOR CUSTOM TOASTER™ 


AND TRAY SET... Reg. $32.45 

Now $2395 

@ PROCTOR NEVER-LIFT IRON 
Reg. $14.95 Now $1195 


PROCTOR CHAMPION IRON ... Reg. $12.95 
*Fed. Tex Incl Now $QO25 » <4 


PROCTOR ELECTRIC has tocal promotional program including 


plans for direct mail, demonstration and tie-in newspapers advertising. Get 
in touch with your local Proctor District Manager to get your share. 












Mary Power 


Proto CUSTOM-FIT PAD AND COVER SET 


Comes in 3 lovely colors — primrose 
4A yellow, powder blue, sand beige — and 
\4 “sun-bleach” white. Fits any 

S . $395 board drum-tight for easier, 


smoother ironing. 
& 


YOO GET tremendous national 


advertising reaching, selling your customers! 


Proctor “Blue Moon” sales messages run white newspaper ads are scheduled for 





up into the millions. Hard-driving adsin selected markets. Ivery important trad 


color are appearing in American Weekly, ing area in the country is blanketed by 
Ladies’ Home Journal, Life, McCall's, Proctor advertising. Make it work harder 
Good Housekeeping, penetrating to the for you. Tie in your store as Proctor head 
roots of your Community...sending cus quarters. Use free Proctor point-of-sale 
tomers to your store. Smashing black and material, ad mats. And profit, profit, profit! 
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LEWYT FEATURES 


your salesmen should demonstrate 
durin 2 /BIGGEST SPRING DRIVE 











Never before has it been more important for your salesmen to review the 
revolutionary sales features of the Lewyt Cleaner. Show your salesmen this 
~~... ad. Let them refresh their memories! Tell them how easily they can boost 

their earnings with Lewyt during the BIGGEST SALES & ADVERTISING PUSH 

IN THE CLEANER INDUSTRY! Get them using Lewyt’s 10-second demos! Make ' 
= sure they’re manning your Lewyt ‘Market Place’! Make sure they're using / 
., five “‘10-second demos” a day! Make sure they know Lewyt’s sales-winning 





tC) 
mp- 

oth metal Dust Bow! & 
a in seconds. 


“. features! This Spring, more than ever, it pays to concentrate on Lewyt! 
ties clean 






ee. || 
~~ nf’ ‘i . 
(Werf 
ere | P| ite 
2. IS QUIET— NO ROAR! 3. NO LEAKING DUST! 4. SPECIAL DUSTING BRUSH! 5. NO TELEVISION INTERFERENCE! 

Lewyt is super-powerful, yet super Only Lewyt filters dust 4 ways Whisks away dirt from venetian Lewyt's exclusive 'Video-pak”’ pre- 
quiet. You can even clean the nurs gives you “hospital clean” air to blinds, furniture, books, lamps vents interference with radio and 
ery without waking the baby' breathe! Allergy sufferers love it' does all your dusting! television reception! 





© ad 





‘N 
| > Sel 
; ‘ : } Pie ras 

y ( ty - ven \ 

E Oe ps ; 

\ Y Ri iw f “ 

6. SWEEPS BARE sens! 7. SPRAYS PAINT! 8. PRESERVES YOUR RUGS! 9. 10 WORK-SAVING ATTACHMENTS! 
Other attachments brighten drap New professional-type Spray-gun New No. 80 Carpet Nozzle gets more Light, easy to use! Easy to store 
eries and upholstery clean radi saves you time and effort! Lewyt dirt, lint, threads, hairs . . . with less away in Lewyt's neat little “hat 
ators even de-moth your closets! waxes linoleum and bare floors, too! rug wear! Magic “Energizer” auto- box’’! Everything you need for every 


matically renews cleaning power! cleaning job—no extras to buy! 


ack your inventory 
avomoeses TN DO IT with 


. LEWYT CORPORATION, Vacuum Cleaner Division, Dept. 4, 76 Broadway, Brooklyn 11, N.Y. 
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sales. They work! Dealers in all parts of the country have proved 


; 


THE BIG S mum 


MAKE ELECTRIC RANGE SALES GR 


Three simple things are all you need do to build more Electric Range 





. 
“| 
> 
- 
* 


that to themselves. Try these three steps and find out for yourself: 





_ HAVE AN OPERATING 
ELECTRIC RANGE ON YOUR FLOOR 


USE AN ELECTRIC RANGE 





MAKE A FOLLOW-UP 
CALL ON PURCHASERS 


IN YOUR HOME 








It's always easier to sell a “live” range than a 





dead” one. Have a working model plugged 


in right on the sales floor for demonstration 


Then, when you flip a switch, the prospect 
sees action, feels how quickly the elements 
heat up, can touch the oven and feel how cool 
the outside is when it's hot inside Demon 


strations build store trathc, too! 





That's the best way to get yourself enthusiastic, 
to be convincing when you're telling prospects 
how easy this range is to use; about its cool 
ness and economy; how its automatic controls 


save me, and what delicious meals it cooks 


When a customer buys an Electric Range, 
chances are she's not «oo familiar with its 
operation. With just a little help she'll find 
out where every control is, and how to use it 
That's why it’s so important not to let the sale 


drop when delivery is made. Have the sales- 
man or your home economist visit the cus- 
tomer once or twice after delivery, and dem- 
onstrate the range in the customer's own 
home. Then she'll be the kind of satisfied 
customer who is a good salesman for you, 





CASA (VV OW THE TREND... 
can bring you a lot of other customers 


7 
st Wire Your Store 4 
for Modern Merchandising 
& Remember— when your store has a three wire 
NO ED Om 


service to demonstrate Electric Ranges, it is 








also wired for other appliances, such as 
Another million A stean ¢ ities switched Electric Water Heaters and Electric Clothes 


Dryers. This, of course, spreads 
to Electric Cooking last year! the wiring cost; helps boost sales 











- in general, because any appliance 
/ sells better “live” than “dead 
ELECTRIC RANGE SECTION ‘et , 
Nationa! Bectice! Menuteturers Avcocietion, 155 Best 44% Street, New Yort 17. N.Y ! } m 
ADMIRAL + COOLERATOR «- CROBMLEY - FRIGIDAIRE GENERAL ELECTRIC + GIBSON «- HOTPOINT } 
KELVINATOR -« LEDO + MONARCH +. NORGE + QUALITY + UNIVERSAL WESTINGHOUSE : 
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SHOULD YOU 
SELL DUCHESS? 


YOU BUY AND SELL SATISFACTION. A name plate 
won't give service. Only specialized engineering, 
mechanical excellence and skilled workmen can assure 
a superlative product at an attractive price. 


The Duchess is made by the world’s largest manvufac- 
turer, concentrating production and sales on wringer- 
type washers only. Engineering is specialized on 
washers alone. Big volume earns maximum manv- 
facturing discounts — permits highest quality at lowest 
costs. Workmen stay on one product — maintain top 
skill and efficiency. : 


YOU BUILD SALES RADIATION. The satisfaction your 
customers enjoy with their Duchess strengthens their 
confidence in you. YOU profit from Duchess word-of- 
mouth advertising and additional appliance purchases. 











YOU KEEP YOUR PROFITS. Duchess service costs are 
amazingly low. That's why the Duchess is guaranteed 
for LIFE! 





NONE BIGGER 
NONE BETTER! 
AT ANY PRICE 





M 


*109% 


Get the complete Duchess story on the 
complete Duchess line. There’s money 
in it for you — and setistection tool 






MODEL Of 
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APPLIANCE MANUFACTURING CO., ALLIANCE, OHIO 
Date the Duchess for Good “Times in 5O 
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NEW PORTABLE BEAUTY AT NEW MOTOROLA'S FINEST IS THE FINEST OF ALL! 


LOW PRICE For your customers who demand the finest, 


Here's a natural value for the budget-wise' Motorola's all-new 6L1 ‘Town & Country” portable 
Model 511, the “Music Box hows no com radio plays everywhere—on land—at sea—-or in 
promise with quality. Your customers still poe air arg © “roo 6L1 chassis 
ret AC/DC and battery operatior can  RETAM delivers EXTRA G TER plus 

well yn bn = hig oct’ an ne aad pen vues EXTRA RICH Golden Voice TONE Paice 
still enjoy wonderful Golden Voice tone. § 95 where most portables fail to play at $ 95 
2-tone tan and brown plasti: all! Wafer-thin new plastic case in 39 

Batteries Gutve forest green with gold trim. 


Batteries Extra 


TINY MITE THAT'S 
DYNAMITE FOR SALES 
It's Motorola's all new 5M1 
the “Playmate Jr.,"” AC/DC 
3ATTERY “personal” size 
portable radio! Packs unus- 
val power for its size-—de- 
livers Motorola's traditional 
Golden Voice tone Plays 
instantly at a flick of the 
cover Sturdy all-metal 


<a ae 


Batteries Extra 


























STUNNING EWEL BOX 
MILADY'S FAVORITE! 
The very latest, and smartest in 
portables fron Motorola of 
course’ Named the jewel Box 
Model \Jl incorporates a 
Motorola preci Tt chassis for 
unfailing power and fine tone on 
AC/DC or battery operation 
Rich ebony, jade 


and gold piast $9995 


RETAIL PRICE 





, 
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Compact Fanette. Four new 
Models. Powerful! Portable! 
Attractive modern sate design! 
Steondard 86” and 10” model— 
cool green plastic! Gift models — 
wory plastic with gold trim! 





3 Wey Cembination Window 
Fen. Another versatile Fresh'nd 
Aire model. Wonderful os an intake 
or exhoust fan; may be removed 
from the bracket for use anywhere! 
Fits any window without installation 


a Nt LO ey 








» 
Hendy Heoterette. Combinotion 
fan and full 1320 wott heater 
ideal for year round use. Change 
able with the weather blows hot 


or cold. Also on ideal hoir drye 





Versatile Floor Circulator 
wee on floor, table or in window! 
Designed in smart, brown plastic to 
blend with (urniture 


PAGE 38 


MH 


Fieer Circulator. Delivers moxi 
mum cool, droft-free 
quietly Perfect safety for children 
ond pets. in two-tone nevtral gray 
and yellow plastic Scuff - proof and 








1950 FRESH’ND-AIRE LINE 
1950 MERCHANDISING PLAN 


For Coot COMFORT ANY WHER. 
cera FRESHND-A IRE NOW,’ 





Order this basic planned inventory! 
Get these profitable advantages! 


@ Full color Fresh’nd-Aire counter selling station—illustrated above! 
@ Maximum traffic appliance discounts! © Hard-hitting retail ads! 
@ Backing of national advertising in Time Magazine! 





Basic Fresh'nd-Aire planned inventory — Figure out the profit for yourself 














Total Retail Value Dealer's Cost 

Queontity Description Tax Incl Tox Inc! 
4 Model 80 Fanettes $ 47.80 $29.60 

2 Mode! 100—10” Fanettes 33.90 20.98 

2 Model 80 DX, Deluxe Fanettes 25.90 16.04 

] Model 100 DX, Deluxe 10” Fanettes 17.95 1.11 

1 Model 1320 Heoterette Combination Heater and Fan 14.95 9.25 

1 Model W800 3-Wey Combination Window Fan 16.50 10.22 

Total Retail Total Dealer's 
Value $157.00 Cost $97.20 


Dealer's profit $59.80 (a full 40% discount) + $6.50 display FREE 











. FRESH'ND-AIRE COMPANY 


Order through your distributor as Deal No. 1390 





mokers of fomous FRESH ND. AIRE Custon Chrome Electric Air Circulotors 


221 North LoSoalle Street . DIVISION OF CORY CORPORATION ° Chicago |, Wlinois 
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Du Pont announces a NEW finish for refrigerator interiors 


TAVLOS 


“‘DULUX” 


on the outside 


“DULUX” 


on the inside 















More than 20,000,000 refrigerators have gone in 
to homes all over the world with a washable, mar-re 
sistant DULUX Enamel exterior finish! Can there be 
any more convincing proof of DULUX sales appeal? Is 
there any wonder dealers everywhere point to the 
DULUX seal to establish quality fast in the minds - «+ NEW DULUX Food Compartment Enamel — 
of difficult prospects? identified by a special new seal of ita own—is on the 
refrigerator's interior! 





Now you can put just twice the impact into your sales 


talk .. . when pre-tested DULUX Enamel—identified DULUX Food Compartment Enamel is an amazing 
by the DULUX Enamel seal—is on the refrigertor’s development of Du Pont research that has thoroughly 
exterior AND proved itself in exhaustive laboratory tests and in thou 


sands of refrigerators now in home use. Be sure your 
manufacturer supplies DULUX-finished refrigerators 
with both DULUX seals. If you don’t ask for them when 


US Tt gn ” ae YOuR DE4y you buy you can’t feature them when you sell! 
E 


“DULUX” IS AMERICA’S LEADING 
HOME-APPLIANCE FINISH 






Refrigerator Finishes 
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PHILCO'S CHALLENGE 


No other refrigerator offers 








Much for the Money in 
Quality and Modern Service 


HERE, from Philco, is the refrigerator that 
challenges all comparison for sales appeal, for 














e@mritce 


———_ ="_a_3 SS) 










modern refrigerator service, for honest, built-in 
quality. It's the Philco Advanced Design Model 
906 Combination Refrigerator with built-in 








Aduaritte Anahigpr 7 


t - oa 


Home Freezer 9.6 cu. ft the greatest 
ee So deluxe refrigerator value ever built. See it, com 
pare it, judge for yourself why we say it’s uy 

matched at its price the value leader of the 
vear in beauty, exclusive selling features and 


dependable, service-free performance 











e ee ee 
) T- | 
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arg renuir built-in ho es - 
Large genuin uilt-in me SS 
freezer with insulated door, fully eT Keep* \ 


N Fouts 
enclosed on all sides, maintains } Frozen 
ue 
the safe, screntifically approved NG \2 Months 
~ a 


ero me Lemperatures necessary 
for fast freezing and long-time 
atorage of all kinds of foods. Ex 
tremely fast freezing of ice Des 
on separate shelf, out of the w 








Unmatched in Features and Sales Appeal 


—_ Full-Width Quick Chiller — New extra-cold 
zone 7° to 1 colder than main storage 
shelves quick chills beverages, salads, des- 
serts. Has built-in covered meat compartment 





% Fully Adjustable Shelves—Arrange the 
shelves to suit yourself instantly raise or 
lower them to accommodate foods of any size or 





This Philco 
Advanced Design 
Model 906 is one 
of the new 1950 Philco 
Refrigerators priced 
from $1895°° up 


shape. Only Philco gives you this convenience. 


% Cold From Top to Bottom — Uses every inch 
of interior space, right down to the floor, for 
real refrigeration suited to all kinds of food 
Utmost storage capacity for the space it 
occupies in your kitchen 


% King Size 1/6 H. P. Unit —Extra cooling ca- 
pacity makes possible the faster, more uniform 
refrigeration this Philco is designed to give. 











Deluxe Equipped with Full-Width 
Freshener Drawer * Easy-Out Ice 
Trays * Self-Closing Door Latch 
Chrome finished Steel Shelves 





*ZONI 
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erfect fo purpose... 


PACKARD 


fractional horsepower 


MOTORS 


Packard motors are the answer to your 































fractional horsepower motor require- 
ments. Their recognized dependability 
and efficiency, plus rugged design and out- 
standing uniform quality will increase the 
prestige and trade acceptance of your 
products. 


Packard motors are mass-produced by 
specialists who have built fractional 
horsepower motors exclusively for the past 
33 years. Today our enlarged plant facili- 
ties and all of our engineering and manu- 
facturing experience continue to be con- 
centrated in this single field. 

Profit now from this singleness of purpose. 
Remember, for superior performance, for 
quick service and complete satisfaction, 





specify Packard motors . . . the perfect 
answer to your fractional horsepower 


needs, 


GEmeRar 





Pockerd Electric Division, @ a! Meters Corporati 
Warren, Ohio 





DEPENDABLE APPLIANCE MOTORS 
FOR THIRTY-THREE YEARS 
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New Giant-Oven Kange 
imazingly Low-Priced! Compact! Thrifty! 


New Proof—You Can’t Match a FRIGIDAIRE Range! 














| PRES a completely new ind cost inges Its periecti sized 
wonderful wdea in electri for today’s smaller kitchens it 
inges. A big range in everything as enough cooking capacity tor 
that counts extra Ven space i meals Yet this new 
triking beaut brigidaire quality Frigidaire Phrfty-30 bleets 
fruction, plus the iumportant Ra 1) inches wide 
i I tag in ! ind i low in price! 
ve x 4! Ay Ifo 4 
‘ ‘ VER bn 
> 
4 fas [4) gadie A 
re 
NEW Th 
ri ; 
: ay Giant Oven = - 
 4ny household Egest 
aches — hie © 6.200 cubis “A Beauty iby R 
‘* enough fo ’ OOwy Sy ' j 
ily sulate en for © pies! Heay King slanted { 
e ‘ated on ll G sides back pane c gt 
nore food w A ates “ “ee ks of acid Ne-Diece k : . 
tretche« leas irrent Oven res sting pe elain. Th. 
* #€Foss the ; . white Lifeti, p 
vides more space us | Inge — pre berg ime | = 
oven 'P front. One-piece n the sides of the ra 
porcelain rust. “ ’ ; 
Sliding she preef ¢ ohh t 
‘Ves achhust ty a da 
Count » Post “ 
erbalanced « ‘ - h 
ila 1 she type door 
and 
NEW High-Speed Weis H 
gets steaks “High Broiler NEW Cook M 
; ‘ just right! The «, “Master Ml , 
we ier unit § reces j , a? shown be KM 
wt of the way. Porcelain 1. mit the je aoe ‘ 
pan woela . : 
7 ‘ 
: t hk " 
NEW 5 s 4 1 k 
“*Peed Radj k. He 
a ~ 
Units Yee ntube Cooking ; 
t standurdein uo” irrent 
Xtra.bug ” i 'luding an 
nits 
Wing upand pore. NEW s : 
frip ty . “per - Size | 
P trays lift out for & Model RY Utensil Drawer d 
Cea r ‘ Fy 
. : wht te - 7 ’ 7s | 
“~ ¢ . ( : ss | 
This emblent oh . | 
of the same’ nu ure Electric R 
lependas? aN tstand 
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Blectric Ranges © Refrigerators © Avtematic Washer ¢ Clothes Dryer © Electric lroner © Food Freerers 


Blectric Dehumidifier © Blectric Weter Meoters © Kitchen Cabinets and Sinks e Alt Conditioners 


FRIGIOAIRE 
Witty 30 Hectic Ranges 
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GENEROUS CO-OP PLAN! 


cS \W Funnels the pressure of R & M’s huge national 
shG \ advertising campaign right into your store. 
S$ S\ Truly liberal, local, tie-in promotion. A plan 

\\ . that really bolsters limited advertising budgets ! 


SALES PROMOTION 
WITH SOCK! 


Colorful consumer folders, window 
streamers, complete newspaper ad 
mats, fan cuts—all with a whale of 
a wallop—all free! Yes, new Ra M 
Fans for '50 are the ones with sales 


FOLLOW-THROUGH! 


BUT YOU HAVE TO STOCK 
TO SELL! 


R & M Fans for '50 are the finest we've ever 
produced. And we're backing them, as you 
can see, with powerful promotion galore. But 
you can’t sell what you don’t have. So order 
stock from your R & M Fan distributor now 
and get all the sales helps that go with R &@ M 
<* Fans for '50—the line with sales FOLLOW- 
THROUGH! 
























DE LUXE” “BREEZE-ALL” FLOOR FAN “WINDOW FAN” 





Adjustable height, 48” to Wide- blade, powerful oscilla Large, ultra-quiet, overlapping Durable, mottled-mahog- Fits any window up to 45” 
62” from floor to center of tor at a popular price. Delivers blades. New guometal-enamel any plastic cover and metal wide. Ideal for renters and 
fan. Beautiful gunmetal fin ip to 1500 cubic feet of air per finish. Cadmium-plated guard band. Chromium-plated home owners alike. 28” blades 
ish. Telescoping, chromium minute. Handsome bronze Die-cast body and base. Oscil legs and grille. Safe from deliver 4250 cubic feet of air 
plated and gunmetal col- lacquer finish Seurdy die-cast lating mechanism fully en top, bottom, sides. Delivers per minwe— the equal of many 
umn. Wide, quiet blades body and base. In 10” and 12” losed. Delivers up to 1700 a whopping 4500 cubic feet athe fans 18” size is electrically 
deliver 1500 cubic feet of blades, guaranteed 1 year; 16” cubic feet of air per minute of air per minute. Doubles reversible to draw air in; push 
air per minute. Fully en- size, guaranteed 5 years. Two Guaranteed 5 years. In 12” as extra seat or table. Extra- air out. Ivory enamel, Ultra- 
closed oscillating mecha- speeds on 12” and 16” sizes and 16” blades. Three speeds low-cost operation. 12”, 4 quiet, 2-speed, rubber-mounted 
nism. Guaranteed 5 years. With bracket, for wall mount- With wall bracket, from speeds, quiet. Guaranteed motor. Guaranteed | year. 
16”,2 speeds. $57.95, retail. ing, from $15.95, retail $41.95, retail. S years. $46.95, retail From $54.95, retail. 
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Nowhere else in the world is there 
such a great home furnishings market 








COMMONWEALTH 
WESTERN UNITED GAS AND ELECTRIC COMPANY -~ 


PAGE 





Tn. ( hiwcago Furniture Market, with its great January, July and regular 


weekly markets, is the world’s largest continuous market operation, 


Its facilities, totalling more than 83 acres, include display and sales 
rooms of approximately 3250 manutfacturers of furniture, floor cover- 


ing apphances, radios, lamps, fabrics, wallpaper and decorative 


HOEOESSOT ICS 
Retail furniture dealers from all 48 states, Canada, Mexico and 10 
Other foreign countries make upwards of half a millon trips annually to 
Chicago's furniture market-——to buy—and to observe here the newest 
developments in display and merchandising techniques 
There are many reasons why the home furnishings industry, the na- 


tion's Ard largest, which in 1949 did a $12.17 bilhon gross, selected 


Chicago as the headquarters of its tremendous marketing activities, 
v 4 8 








| €hieage and 
Northern Illinois 






























This city and area, quickly and easily accessible from the nation’s fore- 
most furniture manufacturing area, have the unequalled diversified 
transportation facilities so essential to national and international mar- 
keting and distributing operations. Here, too, are skilled display and 
merchandising organizations whose services guide many of the nation’s 
successful retail merchants. And in the Chicago area, the resources and 
services of numerous, well-established banks are ever available to serve 
the financial aspects of large-scale marketing operations, 

The advantages of the Chicago- Northern IIlinots area, utilized so well 
by the home furnishings industry, can be advantages for your enterprise, 
too. Write us, outlining your problem, and we will gladly prepare a free 
confidential survey of the benefits your specific business would enjoy in 


the Chicago- Northern Illinots industrial area. 


Industries in the Chicago area have these outstanding advantages: Rui/road Center of the United States * World Airport + Inland 


Waterways ¢ Geographical Center of | 
Processine Center ¢ Leader in Iron and Steel Manufacturing 


of Power Treme mious ¢ 


S. Population « Great Financial Center « The “Great Central Market” ¢ Food Producing and 
Good Labor Relations Record « 


al Reserves « Good Government * Good Living « Good Services for Tax Dollars 


More Than 2,500,000 Kilowatts 


TERRITORIAL INFORMATION DEPARTMENT 


Marquette Building — 140 South Dearborn Street, Chicago 3, Illincis— Phone RAndolph 6-1617 


EDISON COMPANY «+ 
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PUBLIC SERVICE COMPANY OF 
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NORTHERN ILLINOIS 
ILLINOIS NORTHERN UTILITIES COMPANY 


MERCHANDISING 





MORE SALES through MORE BEAUTY... 


pS ag!) 


How G-E Textolite* 
plastics tops 
help you sell 
more sinks... 
more cabinets 


Textolite patterns, housewives can create just the “atmosphere” 
they desire. For example, an overly warm kitchen on the sunny side 
of the house can be “cooled” with blue-green combinations. Or a 
too-dark kitchen on the shady side can be enlivened by a color 
scheme of warm yellows and reds. Customers appreciate the long- 
wearing qualities of General Electric Textolite tops, too. Beautiful 
and durable, this plastics surfacing gives dealers satisfied customers 




















“Ree U.S. Pet. Of 





@ Appliance dealers find they can increase their volume when they 
push the sale of colorful G-E Textolite-topped dinette tables, kitchen 
tables, cabinets and sinks along with other appliance items. It's 

; : , who are good prospects for other sales. 
easier to sell a whole kitchen—instead of a few units—when cus- 


Write us today for full details on how G-E Textolite can help you 
tomers see these beautiful, durable tops. y PY 


sell more kitchen appliances. Just address Section 48-10, Plastics 


EXCLUSIVE, DISTINCTIVE PATTERNS! Division, Chemical Department, General Electric Company, Pitts- 
Color is a dominant factor in making the kitchen a pleasant place field, Mass. Or send for the free illustrated booklet with pattern sheet 
to work in! By choosing among the many exclusive General Electric showing G-E Textolite designs in full color 


FREE! 


General Electric Company, Section 46-10 
SEND FOR Plastics Division, Chemical Department 
BOOKLET Pittsfield, Mossachusetts 







Please send me free booklet with pattern 





I 
! J 
vr P | sheet of G-E Textolite Top designs 
YZ Cant pil yowe confi WOCE 4 Ct i] | am interested in handling G E Teatolite 
| Tops Please have your representative call 
4 Name 
eo ELECTRIC : 
G E N E Q A L \ } t Business 
Address 
| City Zone State 
i 
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YOU NEED 








the more complete information 








this machine gives you! 


ca ia el alee re Lee 






















Business grows more complex every day —demands more busi 
ness information and more accurate information. Install a 
National ‘'200"’—the streamlined National Cash Register 
that contains an in-built adding mechanism. It gives you so 
much information, so much protection — at such low cost 
that you cannot afford to be without it any longer. 
The National ‘‘200"’ distributes your transactions 
automatically into any 8 desired classifications, 
such as departments, selling employees, services, 
commodities, etc. Notations may be written op 
posite any entry. The in-built adding mechanism 
is completely independent, and can be used at 





any time without disturbing the cash register 
records 

The National ‘‘200"’ brings you simplified, 
mechanized record-keeping. It prevents 
mistakes ...speeds service...shows the 
price of each item in a purchase and 
the mechanically added total of all. 
Absolute figure accuracy is assured. Have 
your local National Cash Register office 
demonstrate the time-and-money-saving 
advantages of the National ‘‘200”’ to 
you today! 


Check these features against your needs! 


J STOPS MISTAKES—SAVES TIME. Indica p/ nevomanc DISTRIBUTION. Classifica ALL RECORDS UNDER LOCK 
t tion shows price of each item and tion keys automatically separate sales AND KEY. A 5 position lock, 
total. Machine automatically adds items, by departments, selling employees, serv means 3 Bons proprietor s gett 
weventing mis esi ddition, and speed : ontrol ‘y, protects records an 
prevenang takes i aacition, 6 wt ices, commodities, or other classifications ; hot 4 ; ew 
ing customer service. Records from l¢ to | . ' | accumulated total 
$999.99. Gives protective supervision over | Quickly adapted to any need or use 
all prices charged, and control of all mone | 
collected 


bearing construction prevents binding and 


sales slips numbers quantities weights, 
CASH REGISTERS - ADDING MACHINES 


/EXTRA LARGE CASH DRAWER coin. 4 g/ war KEY SECTION. Identifies 

$ bill compartments. Free-gliding roller individual selling employees. Records | 
{ | 

| 

i 


sagging. Removable, plastic coin tray per etc. Prints stock, code, and size numbers, 


mits balancing cash in private 


. ACCOUNTING MACHINES 
eve ' 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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Less than half of your appliance sales 
during the balance of the year will be 
: cash sales. You close them on your own, 

Vi be and your sales staff’s skill at salesmanship. 
our e The other 50°), plus or minus, will be 


time payment sales. 


a Here, an outside factor enters the picture. 
i Your salesmanship still is of the first 
. importance. But your financing connec- 


tion . . . the extent to which they will 
support you and the advantages they 
extend to your customers. . . can win or 





quickly, it may be that inadequate 
investigation has cost you a profitable 
sale and a good future customer. And, if 
Because of years of experience, Com- 
mercial Credit service can invariably 
investigate promptly so you don’t lose 
a potentially good sale, and intelligently 


lose many sales for you. 

a careless credit investigation passes it, 

so you don’t get stuck with a bad one. 
At ie Sm Your Commercial Credit representative 

is available at any time for consultation 


‘| Any financing institution can skim the 

co mes rom Pe cream of credits for you. But take some 
maybe you have a bad sale and a re- 

and advice on the best time payment 


ee customers. If they are turned down j 
possession to face. 
procedures. Have a talk with him. 








Helps Dealers Make 
More SALES 
More PROFITS 
More SATISFIED CUSTOMERS 


COMMERCIAL CREDIT CORPORATION 


A Subsidiary of 
Commercial Credit Company Baltimore, = Capito! and Surplus Over $100,000,000 


MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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Distributors—Dealers— 
write or wire TODAY! 


TYLER FIXTURE CORP. 
HARDER-Freez Div., Niles, Mich. 
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WE HATE 
WESTINGHOUSE 
BUG-A-WAY BULBS... 
BUT MISTER, 
YOU'LL LOVE ‘EM! 








‘CAUSE CUSTOMERS FLOCK 
LIKE FLIES FOR NEW 
BUG-A-WAY BULBS 


Insects do a fast fade when they see 

the yellow light of the new Westinghouse 
BUG-A-WAY bulb. But customers come running 
once they learn what it's all about. 

It’s the ideal answer for their porch lights, 
garages, terraces, boat houses, ete. And a fine 











DRAT IT! — Profits are high on 
BUG-A-WAY bulbs — every 
dealer'll sell ‘em! 


CURSES! —No wonder they sell 
so many BUG-A-WAY bulbs, with 
all this display material! 


busine ss booster for roadside stands. 
You'll like BUG-A-WAY bulbs because they are 


a complete new source of sales. A new point 





for adding to your regular bulb profits 
BUG-A-WAY insect bulbs come in two sizes — 
60 watt and 100 watt. The ceramic coating 
won't peel chip or wash off 

Handy 3 lamp carton triples sales. They're 
simple to display in their sturdy package 

easy to carry, easy to store 


Like to know more about BUG-A-WAY bulbs? 

Just mail the coupon. Boost BUG-A-WAY profits 
with this colorful display 
material and ad mats. 


YOU CAN BE SURE... gE 11S core divnion worsinghovse tecnic Corp. - 
——_— 


Bloomfield, N. J. 


Gentlemen: | want to make some summer profits with BUG-A- 
WAY bulbs! Send informetion. 


Westi nghouse ies eae 


the name you know in 
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Completely Gailemali 
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Electric Percolator 
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COMPLETELY Automati ean h ll y ha lo 1 iti PATENT muNeEER seeeeD 
f ground flee and water 
MIRRO-MATIC agai " 
| t , e¢ | . Q. How: 
it Will ame the ! ‘ ‘ t 
MIRRO-MATIC ha » heat ent A. 4to85 
‘ . j ~. ~~ Fens 1 flavor never vary 
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MIRRO-MATIC automatically cha t att eleme nount of coffee and water 
tant heat to keep th i till i Q. Does it start perking rig! 
flee get too strong i t that . A. The powerful high-he [ , 
A. Not in MIRRO-.MATIC! © it ps t ff tt ideal Q. How long does it take MIRRO-MATI( 
Irinking -temperat t below boiling point, a ver te Aste A. You'll be drinking the finest 


flee | ites after 


Q. Does t wat mrt i ti Q. 
A. MIRRO-MA 
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Electric Percola 
MIRRO-MATIC 
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MIRRO.MA 
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MIRRO 


© pe lator I'v ce fi 
MIRRO-MATIC Elect P 


Ladies’ Home Journal Better Homes & Gardens 


ing advertised in 


Good Housekeeping 
Woman's Home Companion American Home 


McCall's -This Week, 


Country Gentleman 


gaz 








ETL TARA ETE TE TTT = ALUMINUM GOODS MANUFACTURING CO., MANITOWOC, WIS. 


FIFTH AVENVE BLOG. NEW YORK Ito MERCHANDISE MART, CHICAGO S54 


World's Largest Manufacturer of Aluminum Cooking Utensils 
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the line you’ve long been daydreaming about 
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Tus is your dream line, Mr. 
Dealer, now brought to reality as 
the sweetest line of gas and electric es 
ranges that you've ever seen. 

Think what you can do with a 
price advantage that is sensational. 4 
Consider the reaction of these breath- 
taking beauties on women when you 
point out quality construction features 
that they can see and feel. Imagine the 
response you'll receive when you demon- 
strate the convenience features that match 7 ' 
the performance stories of the so-called re 
big name ranges. In a phrase, never, never 
before has anyone in the appliance industry 
offered dealers, and their customers, so much 
for so little 





If this is significant to you, you'll find 
a real business opportunity in the short, 
well-balanced Preway line—a product of 
Prentiss Wabers, a multi-million dollar 
company and America’s fastest-grow- 
ing manufacturer of oil-burning space 
heaters and household ranges of all 
types. Phone, wire or write today 
for full information. 
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Make Every Month 














_* have plenty of sales makers on hand when you stock the 
Hotpoint line. For this popular group of home appliances 
includes every major unit for the complete 


electric kitchen and home laundry 


That means dealers who feature the full Hotpoint 
line have highly saleable merchandise every month 


of the year —enjoy steady, month-after-month profits 


it's the new, modern way—the Hotpoint way of 
conducting a profitable home appliance business 
lt is typical of Hotpcint's constant dealer 
co-operation and an outstanding feature 

of the modern home appliance franchise 


the Hotpoint franchise 


Today, the nation-wide “Switch to Hotpoint" is 
working near miracles in the home appliance 

field. Scores of dealers, monthly, are discarding 
old fashioned methods of merchandising for the 
Hotpoint plan. The Hotpoint distributor in your 
territory will give you full particulars. See him soon. 
From NOW on, make EVERY month a PROFIT month 


by featuring the complete Hotpoint line 


4 No MoreDoldrums"” That Eat Away Profits 


* No More “Valleys” That Reduce Profit Peaks 5 


ay 











for YEAR ‘ROUND Profits! 





RANGES * REFRIGERATORS * DISHWASHERS * DISPOSALLS 
WATER HEATERS * FOOD FREEZERS * AUTOMATIC WASHERS 
CLOTHES DRYERS * ROTARY IRONERS © CABINETS 
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Profit Month 
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i: 

Arvin Model 446P Battery Portable is brand new 
in design, brand new in sparkling performance, 
brand new in out-and-out profit-building sales 
appeal! New colors to catch your customers’ 
eye, too—sun tan or burgundy, each with con- 
trasting fittings. Smartly styled in satin-smooth 
plastic, compact, and light weight—only 34% 


ibs. complete! Amazing range. Delightful tone. 
Underwriters’ listed. Show it now, and catch 


the cream of the port- ” 
able trade! Ss 95 
*Slightly higher in zone 2 Less betteries 












Every Arvin Portable is master-engineered to give 
complete satisfaction—to stay sold—and to help 
build new sales for you wherever it is used! Prices 
are right for the customer—-profits are right for the 
dealer! 

















Three-way model that sets the standard 


for all portables! CASH IN ON ARVIN'S 
Arvin Model 350-P 3-Way Portable is the nuper NATIONAL ADVERTISING 


powered beauty that performs rings around ‘ . : 

anything else you have seen at this low price! " o“ The Saturday Evening Post, 
Works everywhere! Three smart colors—King- Country Gentleman, Progressive Farmer 
fisher Blue, Jade Green, or rich Burgundy, all 


with contrasting fittings. Alnico V speaker. Op- Arvin Radio & Television Division 
erates on batteries, AC or 


DC. Underwriters’ listed. S34 9 NOBLITT-SPARKS INDUSTRIES, INC. 
oe Columbus, Indiana 
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THIS BIG, LOW-PRICED COOLERATOR WILL 


MAKE EVERY FAMILY A FREEZER PROSPECT 


When prospects look at the size—check the features—and compare the price on 
this value pac ked Coolerator freezer sales are really going to ¢ limb 


It’s the greatest proht opportunity ever ¢ ffered in the freezer field Just look at 


atures — 10.3 cu. ft. capacity with unusual compactness—finger-lift lid—the 
venience of sliding shelves 





dual temperature for fast freezing and economical 


metically-sealed unit—$150 Food Protection Plan—5-Year Warranty 
er features formerly confined to much higher priced freezers. And 
featured Coolerator on modest payments with only $30 down 
itself-storyv”’ that’s easy to tell easy to prove easy to sell 
“ the FB102 Freezer at your Coolerator Distributor 


r now. You'll find 


ne year It’s the freezer vou « 


vy and adver 


REVOLUTIONARY DUAL-DUTY 
COOLERATOR FREEZ-R-ATOR 


(fiers a t 
rigertor in sing 18 cu cabinet, The Free \ THE COOLERATOR COMPANY 
“matured as it is priced ind offers an id ste} ip tron DULUTH 1, aaererre 

10 cubic foot Coolerators for extra profit sales Chicago Offices: 11-107 Merchandise Mart 
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| YOUR STAKE IN 


ELECTRIC 
HOUSEWARES 


Advertising and promotional efforts being made by 


NEMA and individual manufacturers during Electric 


By ROBERT M. OLIVER 


Cheirmon, Sales Promotion Committee, Electric Housewares Section, NEMA; General 


Housewares Week, April 14-22, can be capitalized on 





by dealers all during the year with ideas included here Merchandising Manoger, Electric Housewares Division, Landers, Frary ond Clark 
‘ ¢ | about the a t lesale if retailer executive At 1 rsh ie the bu ‘ ind 
\ : t , e& < electt rm f these it was boldly advocated t to be had throug re aggre- 
er t ta Ousirne confined ve merchandising 
= 4 Seni ” . - , " Spring Drive Opens Soon 
v ‘ \ 
an iron came ind profit luct \ detail During April, May and June electric 
| ent i is(Ware } turer ire invest 
ta ' ’ ney 
the ! t otner ect entior 
id ! i offered 
) Kk ] € to you tore 
! t t 4 t j ta 
i et | ny 
, ’ ary im j ! 
f P every t ise 
f ‘ " ertise 
1s¢ c ta pag m the 
\A j t rda [ cn 
$ { ngi 1 the ' et 
’ . ‘ the 
‘ } iring 
e product st ncliv manufac- 
v . " Caretully prepared re ‘ ng aids 
vailable throug the National 
t 1M tu ation 
tory tv ‘ ybtained own 
t yut 
ere ire tw tie Kit ? 
justry a ) it S210 und $1.00 
Bread-and-Butter Items SS ee ae See ee - ’ 

Because of the necessity for meeting our publication deadline, it was not possible t beautifully lithographed cardboard 
for Mr. Oliver to consult with NEMA officials on the facts, stotistics and conclusions d splay piece whi h can be used in any 
in this article and he wos therefore compelled to drow upon his own extensive number of different combinations to 

and industry knowledge and experience of trade terms, trends, methods and figures, potlight your store as electric house- 
he none of which necessarily represent the views and opinions of NEMA.—The Editors) (Continued on next page) 








ELECTRICAL MERCHANDISING—APRIL, 1950 PAGE 55 




















JAMES W. ALSDORF 


THE FOOTHILLS LEAD TO THE MOUNTAIN 
By James W. Alsdorf 


President, National Housewares Mirs. Assn.; President, Cory Corp. 


N the appliance business, the foothills are elec- 
tric coffee brewers, toasters, irons, mixers, fans 
The 


washing machines, dryers. 


mountains are refrigerators, television sets, 

The profit on these appliance mountains is tre- 
mendous. So tremendous that it’s easy to forget 
that the foothills not only lead to the mountains, 
but that the combined profit of a number of small 


sales can equal or better the profit from one big 





When we don't realize this, we're fooling our- 
selves with our own eales psychology only in 
reverse. We feature installment buying because we 
that $1.00 
$50.00 cash on the line. By the same token, a profit 
of $4.00 seems like peanuts compared to a profit of 
$40.00. But when those $4.00 profits are regular, 
they soon add up to more than $40.00. 


know sounds a like a lot less than 


And just as important, those same customers who 
buy electric housewares will sooner or later be in 
the market for a major appliance. Where will they 
buy it? Consider your own buying habits to find 
the answer to that. When you and your wife decide 
to spend the wad on a big thick juicy steak, do you 


hunt up a store you've never seen the inside of 
before? Or do you go to the store you always pa- 
tronize—the store where you're in the habit of 
buying your bread and potatoes? 

Your customer is no different. The woman who is 
in the habit of coming to you when she wants to 
buy a coffee brewer, a cord for her iron, or to have 
her toaster repaired, will lead hubby through your 
door when they've decided to buy that television 
set. 

So dust off your fans, toasters, coffee brewers, and 
mixers and get your share of the big profits these 
electric housewares can realize when you sell them 
in volume. The potential volume is there. Last year 
the retail dollar volume on electric housewares was 
some $500,000,000. When you consider the ever- 
expanding market presented by a million new 
homes a year-——almost two million marriages a 
when you consider the high trade discounts 
well, can’t you see yourself at 


year 
housewares offer 
the wheel of that new car you've had your eye on? 

So don’t lose money and waste time trying to find 
a new way to the mountain. Remember, you always 
reach the mountain if you climb enough foothills. 
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Relate your elec- 


ne to the rest of Make sure 
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ware \ 
(continued) your business, T ilt may surprise with the 
\ g getting atleast = ele 
£1 3iuw i t vhat 
I $1.00 kit con eded t ik t of the tre ye you wt . How You Can Tie in 
; ard and a c te AVallA , ‘ t ' ar uu devoting t You can do this in a number of dif 
¢ material taller who goes alter il | i t yo ¢, eftort, spa ferent way n your own local news 
applances Sate ‘ i | is ave ng, displays, per nei to the = paper of yping news, mention Na 
| i iped by Purchases a : a st wie eciect eware yUsi nie I not, nal Electric Housewares Week and 
y pa ‘ ntract signed y i eating rseit ill ention to the fact that you have 
wnufactu ft und the a ‘ ‘ i away View it fr roht sta ont lucts featured in the national 
pecial mercha civery pi Again the result n urprise y gazines; use a reprint of the na 
: , \ challenging advertisement in a vour business is different t il advertisement in your window 
get ¢ i ia i ! as the gow loubt the elec yusewa \ ) iny nationally advertised 
iring y ad t j ) g a f ‘ luce more profht { lucts featured you can create a 
‘ t at t fa hu ir tha t of the other f beautiful window with the industry 
‘ : gin a il t endle » your st ing true, and it is y as a centerpiece and tie-in di 
t thought uls ca nost will pay you to plays of each manufacturer around it; 
Fart cont t reace to want to see the mecrease this per age. Invest more ‘ 1 means. 1 utter what your 
\ 14 throug that off lla electric housewares and get \ ¥ tat e the streamer 
| fficia But, unl the retailer f e profit dollars returr t sav | National Electric 
al | t House 1. Reminds the reader of the ad and benefits Step ar your prt Housewares Week” and invites women 
‘ promised t ns tivitie Na- t ‘ nside I s streamer is an 
. . 2. Has the products available for the reader t ‘ € 1S exact lu the a yunce- 
ew g to see ond examine Your g those t the big nat al ad. People 
Bees am 3. Knows ond tells the reader about the ; i rong 7 , 1 and your store 
. ; benefits ne Ww ana S$ witn tne iy ‘ ci urt the prograr 
" . : 4 Provides facilities for purchase , - lar - , s A ae oe . ‘ — [oe a nal 
, ur ad, if you ur mame to tt gram le your store. In other 
ware 5. Assures the buyer of satisfactory service | example ur store is . ke vour inside display sug- 
advertisement is of le value. G boro, Nor -arolina, the big gest the many use-benefits of electric 
an anner in w these things are lect: yusewar and invite your customers 
and the degr f effort exerted 7,323 to check and double-check their own 
e retailer to make certain that Ass ence appliances with a list of all those avail- 
t ked with the national ac- 15,- able to make their lives more enjoy- 
t xt t are ¢t litt between ag 584 able. Use the printed check list whic 
‘ wi evital 7 and ordinary San a part of the National Electric 
more | 4 g y, v H -wares Week promotion kit. 
" liday | t Sneie tne Qenen share Employ suggestive selling. Call at 
, y « tention to your display and suggest one 
{ i ‘ 4 practical “what it takes ipphances to every person 
ant aile ‘ National Elect House effort who enters your store. You can easily 
t " f Week and c tant, tor t xplain the reasons for this to your 
h ’ ’ of elect v i eOF and truct them to do it 
ur \ ‘ at i ‘ t with t h t Use the k list to 
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ever 
led to buy Mother's Day flowers ar : wle one nina a 
lf onan un, invite with each purchase $14,297 In Sales on an Inventory of $1044 
Ww ent gt i ‘ Have a “Bride's Table.” Dramatize 
k-w ring Na Ek Get a gift book and record pur Listed below are the more common appliances and an extremely 
- . ‘ I ) 
Houseware W eek the es so that you can offer a service conservative estimate of sales volume which even the smallest 
ea ¢ e and polish—and sug ping to avoid duplicat z retailer can expect in an average year. 
est replacement when needed Get a list of brides-to-be from your : 
you ve outside salesmen for local paper and send out a special IRONS, two per week @ $10 each............. .. .81,040.00 
° — FOqUE: Shear We San uiling to prospective purchasers of TOASTERS, 36 during year @ $18 each.... ..e. ©6©648.00 y 
ire anniversary pt t MIXERS, two per month @ $39.95 each............ 958.80 
} € | ther ears . . - -. 
ine CLOCKS, a dozen per month @ $5 each........... T2000 
De trat There so many group ap ces accordingly; heating BLENDERS, one per month @ $34.95 each... ... .. 419.40 
terest thing t pa ks, blankets, table 1 for ee ; eid " ane 
COFFEEMAKERS, one per week @ $24.95 each. ... 1,297.40 
} 1 coff " example. This La I : 
Us wich grill ince with the National Electri FANS, 36 during fan season @ $15 each. ........... 540.00 
k Make waftk cut Housewares Week ad and wil] make a vy ria e j ‘a 3 
t Ae tic. 1 , , HEATERS, 24 during heater season @ $15 each . $60.00 
c i piece ind serve with ilramatic, exceptionally interesting 06¢ 
cese or a t of sausage. Use the suse unusual display of electric house HEATING PADS, 2 during season (@ $7.95 each... 190.80 
xer and attachments for grinding wares in your store rea a 
. . . 7 Ss 
e, iking drinks. aerating frozen Take advantage of every seasonal SANDWICH GRILL COMBINATIONS, 
range ice. People like demonstra pportunity. If the weather is cold and 48 @ $12.95 each 621.60 
: Flectr Housewares Week is igreeable, feature heaters and other 24 @ $24.95 each 598.80 
‘ me and your store s the place products that will help to make the 
Ott buy “ ve te warn and pleasant 
extra-spe services, gift-wrapping, Have a table of health appliances SHAVERS, one dozen a month @ $17.95 each.... 2,584.80 
ce Ma re nd the many any i t e¢ who h the sniffles eat cEr eRe . ‘ 
F + lle we hewn. ot : r ; ey BLANKETS, four dozen during season @ $39.95 
x t ‘ t a i pa vap zerTs ‘ able - 
e Gh: ca nksusnckdounsenve Guiles ku bodies 1,917.60 
i \ ‘ eat ps, su . and Coot eee eer erences 
e any A wers in F 
‘ tock, get the ’ \ | Lhe vy ety in be _ _— ~ . . 
, : , . MISCELLANEOUS, including: roasters, waffle 
gTa my Lie L 4 } You Can Make your store 
Introduce it-of- mn mercha me of the most interesting in the con irons, broilers, corn poppers, deep fryers, table 
ee 8S & special attraction, with unity, simply by using a little imagi stoves, egg cookers, hair dryers, juicers, ice cream 
reasor to buy luring t event nator and taking advantage ot the he 
H a al , tatty ‘Gent er Gai freezers, toys, portable tools, griddles, sun lamps, 
Have a sea end offering of ek pportunity that is yours ? 
tric blankets with special ter whi S ave at it. And follow through coffee grinders, attachments, cords, fuses and 
" per t your customers to enjoy National Electric Housewares Week many others fa $200 per month oy pRB Daa rE Sr 2,400.00 : 
€ ining ly | g nights and the beginning. Make it just that F 
ve ¢ pa the Ha und out what this big vol — 907 4 
- 0 — pe raceih G be  peayeeuwwaaas $14,297.20 
Winte ca , bie profit business can really roral : 
Start ( tmas | iway Club ean, don't stop with just a single 
. ig ne the extra o rest . i _ ta veek Ol effort, Cont a to give it the Multiply this by two and the dollar total is greater than the ; 
“lau aispiay pr yu lave percentage of time, advertising, pet . . : ? 2 ee t 
hably saved plenty of display ma nnel, display, space, energy and volume of one out of every two appliance retailers in the United i 
terial from last Christmas, Use it, thought-power it deserves States. Multiply it by eight and the result is more business than : 
meg ea i depen 2 ea Aa oet 4 ine - ' that obtained by 86 percent of the dealers selling all electrical 
get \ e Unrist esents early Ket your business and wil eep 
Sel : esp rat ' © eee Geentenend hy appliances, 
e 7 Mother's Day. than v t 
\ ‘ ‘ , , / nd 
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ELECTRIC HOUSEWARES WEEK MEANS $1-BILLION 


By Stanley M. Ford 
Chairman, the Electric Housewares Section, NEMA, Vice-President, Chicago Electric Mig. Co 











f nw electric housewares industry as we see it each new product had to be individually pioneered 
today represents the attainment of a full half- alike by manufacturers, distributors and dealers. 

century of consistent progress. In the year 1900 the For the first time, a major program of industry 

first electric fans were already in production and cooperation has been inaugurated, not to promote 

electric flat irons were soon to follow. Each vear one or two electric housewares items, but, rather. 

since 1900 has brought new developments—the in- the entire electric housewares industry—a billion 

troduction of totally new appliances, the improve- dollar opportunity. 

ment of older ones. National Electric Housewares Week is a major 
Today there are more than 26 individual electric cooperative endeavor designed to create new indus- 

housewares items, each performing a distinctive try horizons and develop consumer consciousness 

home service, each essential to pleasant, comfort- of all “electric housewares for better living.” As an 

able and modern living. And so, from meager be- important step in the program to make electric 

ginnings this industry has grown into a substantial housewares a greater industry, National Electric 

half-billion dollar annual retail business. Housewares Week deserves the unqualified support — oe 
Much of this progress has not been easily won; of every manufacturer, distributor and dealer. STANLEY M. FORD 
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.» » WITH A SELECTION . “ that provide the opt fist n like thot of Graybar, San Dieg ve, where dealers can see the 





. » « WITH MANAGEMENT ' : ntact with moras ee» WITH STOCK wo: vailable for immediate delivery so that the 
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DISTRIBUTORS JOB 


To do a profitable business, dealers need the support of capable distributors. 


Some wholesalers, like Graybar in San Diego, set the pace with a sound policy 


and good salesmen who, like Al Jewell, produce profits for their dealers 





association 


t listributor with outstanding 
VOTR € i { cic tri 1 eware sor . 
t g \ c Kk he le 1 
has arrive 
Probabh poorer relations have é " 
robaodly P r relations have existed any 
where in the appliance industry during the post 


' 
f dealer and distributor 
ol sn all appliances And cer 
ance merchandising was 
t in short supply, then in 


used regularly by distributors 








as tic with scarce major appliances, used fre- 
quently as tie-ins or in “packages” by the retailer 
carried by many new dealers who knew little and 
cared less, and distributed by neophyte salesmen 
who knew nothing of retail n I g—elec- 
t il housewares struggled thr > immediate 
yea att the war 


Jewell—All-Around Man 


the profit picture of 
al appliance industry, small appliances 
n their feet, is due largely 


work of such capable distributors as the 


i is a Major eiement in 





PP 
a ia t the most < ible 
and $s ol ect iscwares Jewell vork 
i i ip i inager and a 
p ‘ ~ D territory 
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By HOWARD J. EMERSON 


ipplian cs lewell makes me Je well, om 
any good distributor ilesman, believes that suc 
‘ lies in selling elect: iwusewares through the 
lealer, not to him 


The Dealer Must Profit 


Profit comes to the dealer from the appliances 
which he sells, not from t 





» ones he buys,” believes 
Jewell. “So it is essential that we werk close to the 
lealer, giving every possible aSsi$tance to keep 
electric housewares flowing over his counter into 
the hands of consumers. If we do that, his orders 
to us will take care of themselves. 

We have many functions to perform as a dis- 
tributor of electric housewares. Some the dealer 
knows, some he doesn’t realize. Of course we have 
to have an office, a trained staff, a warchouse and 
experienced men, plus delivery facilities in order 
to do our physical function as a jobber. And then 
we have to know what products are available 
nationally, what to buy that will sell in this area, 
in what season to buy it. We have to maintain 
relations with suppliers to see that our dealers get 
full support in promotions and advertising. Of 
ourse, as a large house we feel that we are abl 
to do these jobs better than the average whole- 
saler—but certainly none of the functions can be 
eglected even by a small, independent distributor 
is equally true that those functions are not an 
end i vemselves. The major job has to be done at 
in the dealer's store, in contact with 


‘ 


» dealer and his staff. | don’t know any sub 


lealer eve 


titute 


How Al Jewell of Gravbar, San Diego, work 


it dealer level is shown in the accompanying 
pl otostory, as he makes a routine call on Bob and 
Minerva Halvorson at their appliance store ir 
ubur man La Jolla 
Esse il backgro to lewe work with hi 
t aT wile Ig i © me nana 


HOW A DISTRIBUTORS SALESMAN WORKS IN THE FIELD =» 
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ing and his familiarity with the electric housewares 
1¢ sells. Much of Jewell’s approach to appliance 
selling is the result of his association and training 
with Sam Scott, present Graybar district sales 
manager, and former district merchandising man- 
ager for Southern California, As assistant to Scott 
in Los Angeles, Jewell leatned the fundamental 
approach to appliance merchandising that gave 
Scott national recognition for his work. And in 
product knowledge, Jewell excels by using the 
product he sells, In their Pacific Beach home, the 
coffee-drinking Jewells alternate between the Sun 
beam Coffeemaster and the Universal automatic 
percolator, which are major items in his line. The 
Dulane “Fryryte” is a relatively new product for 
which Jewell has built a good business through his 
personal enthusiasm and the supply of his own 
recipes for deep-fat-fried chicken, shrimp and 
french toast, which he swaps with dealers and 
which eventually are used by the dealers on 


prospects 


Lesson in How to Relax 


And no small assist to Jewell’s success in moving 
electric housewares over the counters of his 
dealers is his straightforward approach, and a 
personality that achieves results by “underselling” 
rather than high pressure. In an area that has its 
share of overbearing youngsters on distributors’ 
staffs, the visit of this big, pleasant man who talks 
softly, but with a tone of complete confidence in 
the selling ideas which he brings, is a welcome 
relief to many dealers. They relax, listen, and 
believe. Or, in the words of one dealer: “Even if 
Al didn’t sell, I'd like him to drop around, He 
never seems to force me to do anything, but he 
talks so nicely and it make so much sense, that the 
first thing | know I’m doing everything he sug- 
gested—and the second thing I know I'm making 

re money.” End 








i =? nity = 
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if dh te Bay «teat Se eee ; scene tester t hme . 
} ¢ , . he ¥ schuibs Se = 





to Date 


.. Helping the Dealer Stay on His Toes ey 
. (an .- . 


=) 2D 


HOUSEKEEPING 


CAMPAIGNS. Wherh: ' | NEW SALES SLANTS. 
‘ pired ! ‘ Malelaltilela itis 12 Mmm etins, f 
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IN THE WINDOW. | 


Jewel! helps ? 


AT THE COUNTER. Assis 
eaellsl tem isilels + tal tealalie) 


field job for Jewel 
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BY PERSONAL SERVICE. Jew: 
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ELECTRIC HOUSEWARES 





The MARKET I$ GROWING 


Hew Electric Houseweres Soles Com 

pored in Dollers and Units in 1949 

Item Standing Standing 
Dollars Units 

trons 1 

Toasters 

Fans 

Miners 


Coffee makers 


Shovers 


wevavwa a Ww 


2 
} 
4 
Clocks 5 
6 
? 
’ 


‘ Bed coverings 
fie Sandwich grills 9 
Wattle srons 10 


“coe 
# 


Roasters 1 


Heaters, radwtors 12 


Heating pods 3 8 

Blenders 14 17 Seasonal Seesow 

Motplotes, grills 15 12 

Broilers 16 16 

yn popper 7 14 ‘ ' April 

{ 
| 4 ) I 
' 


One for Each Home 





Over $500-million in 1949 volume could have 
meant $6,000 per dealer—but many didn’t 
get their quota. Unit sales of some 32-million 
meant one purchase by almost every wired 
home—but not all dealers got their share of 
the traffic. This year more effort at all levels 
should produce nearly twice as big a volume 
The Money Makers 


and twice as much traffic—from which all 


retailers can profit 
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Progress of the Products 


1949 wher 


New Mark for Mixers? 
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By 


ROBERT W. ARMSTRONG 


Sell Fans in Winter, Too 


Changes in Toasters 
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ELECTRIC HOUSEWARES SALES IN 1949 


Product 
BED COVERINGS... . 
BLENDERS....... 
BROILERS........ 
CLOCKS. .. 
COFFEE MAKERS. . 
CORN POPPERS. 


HEATERS AND RADIATORS 
HEATING PADS...... 
HOTPLATES, GRILLS. 


MIXERS... ...... 
ROASTERS... .. ... 
SANDWICH GRILLS. 
SHAVERS... 


TOASTERS, total . 
Non-automatic. . . 


WAFFLE IRONS... 
Totals 


Number 
Sold 
440,000 
230,000 
260,000 
6,110,000 
2,450,000 
440,000 
3,114,000 
110,000 


2,776,000 
228 000 


835,000 
1,350,000 
820,000 


6,310,000 
4,850,000 
495,000 
965,000 


1,375,000 

350,000 
1,100,000 
1,725,000 


4,200,000 
3,450,000 
750,000 


860,000 


Retail 
Value 


$16,500,000 
8,625,000 
4,667,000 
39,715,000 
39,300,000 
2,860,000 


69,979,000 
9,845,000 
51,356,000 
8,778,000 


9,602,500 
9,112,500 
6,519,000 


81 639,500 
62,807,500 

3,440,250 
15,391,750 


51,562,500 
13,125,000 
16,445,000 
37,087,500 


73,290,000 
68,827,500 
4,462,500 


13,760,000 


Avs. 

Price 
$37.50 
37.50 
17.95 
6.50 
16.04 
6.50 


22.47 
89.50 
18.50 
38.50 


11.50 
6.75 
8.95 


12.94 
12.95 

6.95 
16.95 


37.50 
37.50 
14.95 
21.50 


17.45 
19.95 
5.95 


16.00 





31,969,000 $493,789,500 $15.45 








ibly the shortest slump replace AL 00,000 to 49 
1 l i “ are first ir (OO. Part of the increase in steam 
back up agair iantity and in dollar lu among sales may be explained by a price 
er 66.0 percent « ill electri housewal! {_ onstar p trom an average ol $17 m 1948 
wt er ive key $15.95 in 1949, but most of the 
“ a better 1 $ix-m redit rightfully belongs to advertis 
n er the wa g and promotional campaigns con 
o t 447 du ucted by e of the most aggressive 
t va tar ulacturer in the entire appliam e 
nil tl phenon tr Recent efforts by some man 
«ling 004,000, But by 1948 \ i ur ve produced roning 
t 1 back 7 AGD.000 a ye luding cord holders 
1 ettled ‘ board iron rests, 
br earan yt wl h can bring the 
er end 6 (AR ale up t ubstantial 
like. os 1 
oF gedit Improved Models Sell tig iret adap ee ra 
] ff ul nearly 100 percet 

“ I be made on i repiace 
ree > . $662 6000 wired 
94) out of a total of 37,244,000 do 

i | ‘ 

] W t a 
; ofits ne Clock Sales Will Climb 
‘ were nly type n whi twise, electric clocks were c- 
ally ser sale the past f nly t ron n 1949 sale ce pite 
‘ ’ gor r 0,000 units to 965 the fact that if 6,110,000 were 
at ah Aut ms dropped off a ft about 40 percent from 1948's total 
| nm i 5,350,000 to 485 9 950,000. A $1 drop in the average 
ti « A 
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CUSTOMERS of tiv ver Clinic are greeted by owner Parke Morrow across FIRST STEP in impressing the customer is to dip the shaver in cleaning fluid. 
‘ ail 


essories and new shovers Then shover is tested, and the customer is told whet the cost will be 


SHAVER CLINIC 


Parke Morrow's handling of his Erie, Pa., customers 


demor 


follows a pattern that inspires confidence, assures 


repeater business and creates new sales 


O 


DEMONSTRATION of the Ranger Inverter, a current converter thot steps up 


s } J 4 ‘ s8u y mean mn added sale 
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DOROTHY SHAW, ASST. EQUIPMENT EDITOR, WOMAN’S HOME COMPANION, REVEALS HOW ADAPTABLE ELECTRIC HOUSEWARES CAN BE TO DEMONSTRATIONS. 


HOW TO DEMONSTRATE ELECTRIC HOUSEWARES | 


Display Is Not Enough sie, iene eo aise eooenatidi alae ee 


nically. Many appliance 


his, | nowing n f We must put 
The following pages show the technique for demon- through a constant barrage of practical d 


strating the use of electric housewares in “‘round- 
the-clock’’ meal preparation 


natr 





yre-demonstration by Dorothy Show, assistant equipment editor, Woman's 
mn, presented ot the 1950 Workshop of the Electrical Women's Round 


pictures in collaboration with Anne Noone; photos by Bob Isear 








HOW TO DEMONSTRATE 
A typical BREAKFAST MENU... 


APPLIANCES USED: 


ACTION: 


, 
t ted 


© inawadians e mixed in liquefier; muf 
tir me half of pre-heated, greased 
grill; n other } 
wr eutometic coftee- 


maker 


DISCUSSION: 


wanes 


; 
' 
i 
: 
: 
i 
’ 
4 
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A typical LUNCH MENU... 


“¢ 


ACTION: 


¥ ‘ 


For waf end 


DISCUSSION: 
Tell of miner's 


eggs for 1kesS 


ream sce < 


3 Slend fresh or frozen peas with milk 
‘ 


herbet dishes for refrigeration ing for tw 


minutes 
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APPLIANCES USED: 


pour into weffle é 


1 modrilene 

pineapp 
Explain corm popper: its mony 
ilt——heating 


“ne ond nuUcepon 


tor Stort 
or to pureed prunes 
md retrigerote Blend soup ingredients in hqueher Pour int 
corn popper to heat slowly 


heese. milk 


ron. 


many uses 
mashes and whips pototoes 
Suggest other soups thet can be prepared in liquefier——Chilled: Borscht 
Creamed 


r <antaloupe 


sitions: Blueberry 


mbinations that can be served with waffles such as veol ala king 


and season 





and pit one pound prunes Puree in liquefier, ready 


Pre-heat seasoned wettle ivea; brush with melted butter 
md green pepper rings in liquetier, xd to dry ingrechent 


whips egg whites for meringues—<creams fot, sugar and 
soups: Asporagus 
Others: Black bean——onion 


canned foods-——soups and casserole dishes 


further increases its diversity 
























prune whip becouse if requires refrigerotior Add 


Place in miner bow!, whip to a light froth. Dish 


> 


creoms butter or cheese for sandwiches 
chicken cordial 
mushroom——Fruit soups: Apricot 
split pea 

Complete unit may be used for making co 
2eparate 


cocoonut—-cinnamon——corn waftles—deviled ham 


f pe up, cheese woftie and prune whip lunct : 


5 REAR BE SCOR 


4, Pour soup into corn popper for slow heating, 


stir occasionally 





1. Top prune whip with cream, ploce cheese waffle 
c A delicious, 


m platter, and pour soup into bow! 


nutritious lunch for school age child 




















HOW TO DEMONSTRATE 





butter mixture 





DISCUSSION: 
Exg nm pre-heat time for different foods; discuss advantage t broiler, its use for three 
meals a day Breakfast: eggs in toast cups, plus boconm——broiled gropefruit Busy 

inch: baked bean sandwiches——open foced sondwiches——-homburger spread on buttered 
r English muffins—grated cheese on English muffins Casserole broiled dishe 

oyster scollop-—-corn, green pepper and cheese dish——dried beef ond noodle casserole 

Jeviled @ggs im asporogus souce 

Explain why dessert can be cooked right after meat without cleaning broiler——-because 

broiler drains well, and doesn’t smoke 

Here is the broiler demonstrotion of typical menu: lamb potties, bocon strir srIlled 


tomat > ‘ or ed pineopple sponge coke 


1 Brush preheated broiler with melted butter 
” 


4 Broil patties five minutes on each side 
. 


s topped with marshmallow whip and 


halves filled with mint jelly give 
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ELECTRIC HOUSEWARES... 
A TYPUCGS GERDGIE SUING 8.5 te mectecen vests coms shes wf eines te ties ees tenn 


tomeot 































APPLIANCES USED: 


Automatic coffee-moker, waffie-grill combination, electric tureen, and automatic toaster 


ACTION: 
Start coffee in ewtemetic coffee-meker; hom slices ore ploced om one side of pre-heoted 
grill; sandwiches spread with fillings and buttered on outsides are ploced on other side} 
white souce for mushroom souce is storted in electric tureen; and toast for ham mush- 
room sandwich put into teester. 


DISCUSSION: 
Explain automatic features of coffee meoker——al!l thot is required is accurate measuring, 
the coffee moker does the rest Discuss tureen, ac new appliance with a completely 
sealed-in unit 
Suggest some of the mony toasted sandwich possibilities with the grill open or closed 
such as grilled hom slices——liver spread sandwiches-——peanut-butter and becon—- 
bonana and hom-——lobster solad—chicken club (chicken, bocon, tomato ond moayon- 
naise Also suggest hot conapes that con be prepared for such o meal in the broiler: 
beacon wrapped around any of the following: giont stuffed olives——oysters-——fresh shrimp 
quarters of skinless fronkfurters, or the cocktail size. Thin slices of ham or Canadian 
becon spreed with mustord, and horseradish, rolled ond fastened with toothpicks— 
1. Plug in automatic coffee maker after accurately crackers spreod with nippy cheese and topped with a square of bacon. Demonstration 
measuring ingredients steps for the above typical menu are shown here 








, With ham slices on one side of pre-heated grill, 3. Start mushroom sauce in electric tureen. 


place assorted grilled sandwiches on other side, 
which has been brushed with melted butter. 








5. Discuss controls on all appliances as they are 6 Insert toast in automatic toaster for ham mush- 7 Arrange an attractive platter——hom sandwich 
ced 00 
used room sandwich with mushroom sauce in center, surrounded with 
grilled sandwich wedges. Canopes can be added. 
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The Women's 


These publications have played an important part in 
building the present large appliance market. Their 
home-making pages sell as they instruct in latest 


methods and equipment. Some of the articles pro- 





vide excellent dealer tie-in promotion material. 


A corner of the houschold department kitchen in the Journal's Workshop th 


1 Sa 










preving ground for many electric houseware \ mixer study is under way. In 
the foreground, Vi ; i ; ! st the bieeurt dough 
7 
Dealers Can Tie-in 
' 
4 
: Stellar billing is given electric housewares by MeCall s, as shown in 
: February article, left, “Youll Get Good Coffee From the New Coffee 
. | Makers,” and draws heavy reader mail. Below, Helen Kirtland. assoc iate 
} : household equipment editor, puts coffee makers through rigorous tests 
| : in developing material for the article 
; : 
: 





23,500,000 Copies 


bd : 


Magazines... Zour Sétent Sateamen 


Bernice Strawn, home equipment editor, Com- Seventy-three department stores tied-in with this 
panion, and Rath Hoefgen, assistant editor, pack to - Companion article on electric housewares “Let's 
» to W & J Sleane’s House of Years, where they . Have a Kitchen Party Abowe: How one store 
wok the four colo shotes for “Let's Have a ‘ \ : W &) Sloane, New York City tied in their elec 

Kitchen Party.” ’ 7 ‘ tric housewares display with the article 


CTA Cood Housekeeping dramatized mixers with a full page in four colors in their January article, left, “Electric Mixers 
4 Strong Right Arms.” More than 100 cakes were made at Good Housekeeping Institute to develop data for the 
. \\\\ RS tory. To find optimum mixer «peed for best cake, eight types of mixers were studied, five top-brand packaged 


cake mixes, plus quick and conventional methods were used. Pamela Anderson of the Institute staff is shown 


oding cakes for the tasting squad 














HUDSON'S... 








TRAFFIC SPOT is essential for jewelry store operation, important for selling electric housewares, and Hudson's location on Broadway in downtown | Angeles is ideal 


CREDIT 1S THE JEWELER’S WEAPON 


Long-term credit with no carrying charges, sparkling displays and aggres- 
sive merchandising are three reasons why firms like Hudson‘s, Los Angeles, 


are taking an ever-growing share of the electric housewares business 


Aim at Volume 
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...MAKES IT EASY TO BUY ELECTRIC HOUSEWARES 
a A , 





GLEAMING displays yf 
itch prospects 
Jisplay 


ing terms 


jewelry and applionces 
Kay Kenefick, above 


A COURTEOUS “May | help you” makes contact 
is stopped C 
by 


SPOT PROMOTIONS enable Hudson's to tie in with 
and establishes prospect's immedicte need. Store 
f a much-needed watch, with tempt- manager Elliott Sandler hears that Miss Kenefick 


genera! promotions 
Appliances are secondary in windows needs a wrist watch, escorts her to right disploy 


Proctor’s toaster interested 
Miss Kenefick after watch purchose, so Sandler 


called appliance manoger Hyland Mudson, above. 


e 


DOUBLE SALE has been mode because of Hudson's 

p sy credit, and prospect's current between Hudson's and Miss Kenefick, os she makes 
yer Sandler presents neatly wrapped poyments at the cashier's counter Both small 

watch and toaster to departing customer. radios and appliances are given full display. 


REGULAR VISITS stort the profitable relationship 








IMPULSE BUYING by 


J counts for “ADD-ON” makes the decision easy for M 
7 ctr us res bu fick: Mr. Hudson shows her th 
Ker , rif od and not 


ss Kene 


NEW ACCOUNTS ore often friends of old cus 
hove the tomers 
her wotch 


Ss paid 


at she may 
tort po 
stort p 


the purchos 


Miss Kenefick’s companion found the easy 
ase slip 


terms for the Mixmoster irresistible 


became one 
reason for Hudson's $300,000 housewares gross 
ELECTRICAL 
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GROUPING RELATED ARTICLES often set ff a chain buying reactior A SPOTLIGHT from o 


SMALL APPLIANCES 


By CLOTILDE G. TAYLOR 





Keep Customers Interested 


LAMP DISPLAY CASE 


“ 
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which may meor 








‘ mart 





ile ] Y e y 
' ‘ t ur and 
1 g A ‘ ced ) ‘ r 

ng } i tak t 

g I t Lcce ‘ 

5 Asse ast 
t | i cottage 

é d spel t fall « 

. ; it ele it 
‘ i pat play ~OMms a j 
r é inhea ) 


Movable Fixtures ies B* 4 
nh trie 
x planned 
' , 
as n 
tet : 
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A HEATER OPERATING on 


another sole B 


Mantelli, floor 


er, makes the chon 





and ( tmas emphasi Janu 
the nth when Christmas 
y gifts are spent. February is 
nu] nth before the March first 
ta eadiine 
! tervals when no special holiday 
r attention, it is frequently po 
U Mer a Spex al based on a 
ticularly good buy of some smal 
ten Such an occasion was the recent 
re Dolla Day when variou 
vecials in acce ries and houseware 
flere throug it th store at 
t price \ great event wa vac 
1 the 1 DY ! rtising nd st c 
pl vith a resulting crowded at 
tenda Hag Ive lollars to be 
ed Ww ing enever a bill of a 
‘ % [ itlered 
y f 
‘ ’ t | ~ i 
Aiming for the Repeat Sele 
| ewar>©e aie A 
] pl mente / 1, y le 
re ed j a t 
isewite buy 1 hore 
r ‘ that 1¢ 
kaging ater Here 
‘ : Va ' ‘ } eT 


rmoanager 


the counter during a cold snap provides comfort and leads to converse 


is behind the counter while A 


Traffic items account for 23 percent of the gross at Record Mer- 
chandising Co., San Francisco, because the firm pushes them all year, 
changes displays often, groups related items, ties-in with the weather 


may return at regular intervals for the 
oap and detergent she has 


found give 


itisfactory results, Kitchenware sup 


plements the sale of a range, dishes and 
I 


tabieware complete the attractive mod 


ernization started by purchase of a 


wafle iron or toaster rhe frequent 


visits to the store, thus encouraged, 
feeling a pers 


buyet j mal re 


hip to the firm 


Lessening The Cost of The First Sele 


ippliances are by means 

rlooked, but they are not stressed 

t the neglect ot naller items. Mr 
Baack ales manager, A. ( ipparrone, 
ys particular. stress on the small ap 
ance istomer, To ften, he be 

t a floor ale in hates to get 
ntangled in the selling of a minor 
be ise he afraid he will not 


tree to catch the prospective pur 





} 
eT ft 1 reltrigerator i wa hing 
ine. Not 80 the Record Mer 

ind g store. It mwnized that 

t takes ¢ 1 mor we rent and 
vlvert t ring customers mto 

€ store ertainly would not pay 
et ea di atished because 
me nee Floor manager, B 
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, 
4 
- 
; 
% 


OA At Rg ea tar ee as 


some 


APPLIANCES HAVE NO AGE LIMIT...women, young ond old, are all interested LIQUEFIERS ARE NOVELTIES to the overage consumer. Demonstrations never 


in these time. and lobor-soving devices % shown ot this Gilbert mixer booth fail to draw fascinoted crowds, as shown at the Universal demonstration corner. 


ow Macy's 


The biggest store in the world uses 
1, STEP-UP DISPLAYS 2. TRAINED SALES PERSONNEL 
3. CONSTANT DEMONSTRATIONS 4. GUARANTEED SERVICE 


FRED VREELAND, monoger Electric Housewores Deport s 
~ Roney unaiis dn Heaeeees week in Rlease to increase housewares volume 


Sales Training Important 
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FLECK INFRA-RED BROILER demonstration hos been going strong for two yeors 


Demonstrator Irene Ewing passes out samples ond sells 40 to 60 broilers a week. 


DOES IT 


By ANNA A. NOONE CUSTOMER SERVICE ENTRANCE. Here opplionces ore brought for repair free 


t charge. In the bockground, Jomes T. Bissett, supervisor, discusses a service 
problem with o customer 


ORDERLY STEP-UP DISPLAYS ore more beneficial than advertising in a big store like Macy's. Note placards carrying features and prices in plain view 








A SALE iS MADE . . « The Candid Camera Follows a Macy Shopper 


CUSTOMER “Would yen mand thew 
cosnouta ers et | om i. ox tent ae 


Pe. § 


c Silese 


CUSTOMER W's beaut! Exactly ; CUSTOMER (ase) “Let's see, my 
FUERA “Were's ene of the cow , what | tat © oe e 0 A tatance s 
steam dry wees yee 
ater « “ - : pee Ps Ti take both 
o- . : 


please. Charge them te ay 0 A 


AND THE SALE IS COMPLETED. - 


Customer Repair Service 
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Nothing But Radio 


22nd year as “ex 
radi i Jame S$ A 
doing an average 

$6000 in Reno 
area of 21,000 elec 


is net profit for a 


xl was $20,924.96 


$$ or $71,987.65 —A 


business from his 


1 a staff of only four 


e aid ot television, 





ne to Reno, an 
vice of a single 
slance 
4 ery ther 
/p t ty t) eX 
ig en k 
eR ‘ 
ey ea 
t a 
il} 
J \ 
! WW 


The Radio Backbone 








If you think radio is dead, this story will gi 





you a shock, because Barnes Radio Service in 
Reno, Nevada, nets 29 percent, $21,000 a 


year, on radio—and that’s all they sell 


Stromberg-Carlson and Barnes 


constant emphasis 


MERCHANDISING 





table models and portables, but Barnes 
feels that they serve as an important 
part of his overall operation, They are 
profitable, in spite of his location 
away from the bulk of Reno street 
traffic, because much of the business 
goes to the group of peaple who have 
purchased consoles or combinations 
from him. Other good purchasers are 
radio repair and record customers 
Ihe small amount of space required 
for an adequate display of these small 
sets, the relatively small investment re- 
quired, makes them a profitable part 
of the business and essential if the 
dealer expects to realize a full profit 
from his business, Barnes believes. He 
tocks General Electric, Motorola, 
RCA.-Victor, and Stromberg-Carlson 
table models on low shelves arranged 
igainst a front wall where they can be 
cen from the street and from several 


ations in the record department 
Auto Radio 
In further development of his busi 
ness a in overall radio operation 
Barne ha made his concern auto 
who he viquarters” tor the Reno 
aiding area, featuring the ales, serv 


and installation of the Motorola 
ine, In addition, Barnes Radio Serv 


e handles installation and warranty 


ervice for the Philco, Zenith, Motor 
1 and Colonial auto radios sold by 
il aut ; cle iler 
His inventory of auto radios and 
replacement parts amounts to less than 


$500) because of local wholesale supply 


(Continued on next page) 


PAGE 7% 








RADIO SETS AS A SALES FOUNDATION ... 


CONSOLES ond combinotions are the mainstay of o radio-only business. PORTABLES ond table models make additional profits for Barnes becouse 
Barnes (right) carries Stromberg-Cartson, is only exclusive deaier in Reno. he sells to transients, record ‘ 





PLUS COMPLETE RADIO SIDELINES... 


ACCESSORIES such os recorders, portable and table phonographs, and AUTO RADIC SALES, installation and service profitably fill the summer 
record carrying cases help maintain Bornes os a complete radio dealer season when home rodio sales ond service reach their yearly low 


Nothing But Radio 


continued 


Regular Flow 


Radio Service 
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i Barne ths 1 c 
é al € ITCAK ¢ mh pe t 
H e has begur reach int 
t St berg R mark against 
i i r He d s by putting h 
* Tr w it i t etl t T 1 45 rpm al ! 
es r early | itat when « petitior 
i was le Ww ng to stock the new rex 
1antity because of heavy 78 
I es, i entorie nd a natural “what 
using the x His regular radio programs 
y ta z ave been big tactors in promoting 
" ] rease ‘ t is 
ying le $1,000 4 esent rate of growth, and 
ent cluding ‘ eed changers helping to 
1 hb } 


ipset market, Barnes 


rd department will 








888 South Virginia 


Sales: 
Labor & Materials Regular 
Labor & Maternals Dealers 
Radio Sets 
Sound Recorder 
System Rental 
Trains & Others 
Discounts Allowed 


Net Seles 
Rent Received 
Interest Received 
Net on Sale of Assets 


Totel Revenue 
Expenses 
Purchases 
Repair Materials 
Radio Sets 
Sound & Recorder Units 
Trains & Others 


Tote! Purchases 
Payroll 
Payroll Taxes 
Workmen's Compensation 
Freight & Express 
Advertising 
Light, Heat & Water 
Store Supplies & Expense 
Small Tools Expense 
Auto & Truck Expense 
Travel & Promotion Expense 
Postage, Telephone & Telegraph 
Olfice Supplies & Expense 
Depreciation 
Repairs 
Loss on Abandonments 
Texes & Licenses 
Insurance Expense 
Legal & Accounting 
Interest Expense 
Returned Checks 


Total Expense 


Net Profit 












BARNES RADIO SERVICE 
Reno, Nevada 
Profit & Loss Statement 


Percent of 
12 Months Seles 
$26,534.08 36.86 
6,345 63 881 
23,069.76 32.05 
7,787.04 10 8? 
822.25 1.14 
3,706.80 5.15 
(466.20) (65) 


$67,799.36 94.18 
3,620.80 5.03 
11.43 02 
556.06 77 


$71,987.65 100.00 


$9,496.94 13.19 
13,953.79 19.38 
5,882.51 8.17 
2,530.89 3.52 


$31,864.13 44.26 
8259.19 11.47 


285.68 40 
154.39 21 
307.87 43 
2,915.01 405 
551.22 77 
369.51 51 
82.52 12 
133.74 46 
141 67 47 
2798.05 41 
68.33 o9 
2,280.01 3.17 
74.16 1 
76,00 12 
405.42 56 
489.36 68 


757.15 1.05 
1,111.58 1.54 
37.50 05 


$51,062.69 70.93 
$20,924.96 29.07 








the at RAEI: ANE ANB LAE EOL OOL A LC 


2h SI ME 1: RRS SOR 









WATCH YOUR WORKING CAPITAL 


These ten guides to appraisal of your working capital will tell you how well you are 





managing your business funds and how to keep your business solvent and profitable 


By ARTHUR ROBERTS Public Accountant 





’ EXHIBIT 3 
t Assets Liabilities 
ast $119 A nunts payeble $1,000 
| Receivables 2,2 Loens payable xO 
| tory ‘ 
wrent liebilities $1,500 
ets $4 EXHIBIT 7 
soilites ) Assets Liabilities 
, ash $1 OM A ints payable $4,000 
’ epite , Receivat Loa nye 
entory 4 
ent asset $ , $9 
EXHIBIT ¢@ 
Current assets $6,500 Current liabilities $9,000 
Fixed assets 33,500 Fixed liabilities 5,000 
Net worth 26,000 
Total assets $40,000 Total liat e 
KHIBIT 1 and net worth $40,000 
. ' EXHIBIT 4 ;' 
at . . -e- 
Assets Liabilities ‘ 
' ae . , ns . ast $2.0 Ac unts payaebie $750 
Receive ams payable ra af 1000 Loens pavat 
; vables s payable 
i we y , } } 
4 urrent liabilities $1 ;O 
{ every , $ 
st 
WwW 
4 ta 
v 
| 
EXHIBIT 9 
EXHIBIT s . 
EXHIBIT @ 
Assets Liabilities 
eon n 
EXHIBIT 10 
5 at 
. at 
EXHIBIT 6 
’ 
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National Electric 


HOUSEWARES 
WEEK 


APRIL 14 TO 22 
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Betty Crocker and General Mills will help launch National Electri: 
Housewares Week by devoting the entire broadcast of her popular 
daily radio program -Betty Crocker Magazine of the Air on 
Friday April 14 toa headline story on electric housewares. Betty 
Crocker will have as her special guest Eloise Davidson, recognized 
iuthority on home equipment, who will tell of the developments 

ide in electrical housewares during the past 50 years. About 2 
million women will be tuned in on ABC's nationwide network of 
187 stations while Betty Crocker tells them how much easier and 
pleasanter homemaking can be with the help of modern electrical 
ippliances your customers will be listening! 

Besides this business-boosting broadcast, commercial time on two other 


Betty Crocker Magazine of the Air programs will push Electric 
Housewares Week along with General Mills Appliances. Women 


will be urged to see for themselves the streamlined home making 
quipment on display in leading stores during this special week 
Just one more way Betty Crocker'’s power over women will work 
yvertime for you! 


Listen to Betty Crocker’s ‘‘Magazine of the Air’’ 
Monday — Friday, ABC, 10:25 — 10:45 A.M. EST 
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Now's the time to really cash in... 
Feature General Mills Appliances ! 


Set ‘em up today! The free display 
materials we offer on General Mills Tru- 
Heat Iron, Steara Ironing Attachment 
and Automatic ‘Toaster are real sales 
builders they're different’ Make beat 
use of these top selling aids and the 
familiar polka dot cartons during Electric 
Housewares Week when customers are 
small appliance conscious. Ky pushing 
General Mills three up-to-the-minute 
answers to basic homemaking tasks, 
you're going a long way towards making 
Electric Housewares Week, a capital letter 
week for yourself and every homemaker, 
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SR Pe ae eee, leer 


z ways fo seore more 


Wlethers Day and 


* ARTNERS in profit with the famous “Toast ning in the first half of 1950 in 13 leading maga 





master’ Toaster are the “Hospitality” Set, the zines. Folders, leaflets, window streamers, dealer 

“ new Waffle Baker and Waffle Service. Yes, here's a ads, displays—in fact, everything you need to do a 
featured-packed “family” of electric housewares bang-up selling job is yours for the asking 

that’s trade-up priced at $18.95, $21.50, $27.50 And remember, this overwhelming support isn't 

and $432.50. And ai/ bear the name that's second to restricted to the “Toastmaster” Toaster. The “Hos 


none in the consuming public's confidence pitality’* Set, the Waffle Baker and Waffle Service 


High-quality merchandise deserves heads-up pro all come in for a big play 


motion. And here's how we help you cash in on the So push a// these profitable “Toastmaster™* ap- 


Mother's-Day, June-Bride gift bonanza! Big, beau pliances. This spring, you have fowr arrows in your 
tiful 4-color ads (124,997,020 of them!) are run sales quiver—fowr ways to score more gift sales! 
Prices whiect to chonge 
v TRI a 
ae ELECTRIC wee 


HOUSEWARES 


Cm mn eo Automatic Electric Appliances 





APRIL 19SO—ELECTRICAL MERCHANDISING 


PAGE 8&* 





ELECTRICAL 


SCIENCE MAY NOT AGRE 


E, BUT 


How to Write 


Adjustment 


Letters 


“You can't please everybody,” as every dealer knows, 


but this simple formula for answering those boiling mad 


letters of complaint will save you headaches and customers 


finger nm irned whet 


Dear Sir 

When I bought the stove and wash 
ing machine at your store November 
30th I did it against my better judg- 
ment. My friends have told me what 
a cheap outfit you are and now I 
know why they feel that way about 
your store 

As you can see by the enclosed 
slip I was charged $457.78 on Novem- 
ber 30th for the stove and the wash- 
ing machine. On that day I paid by 
my check, now cancelled and in my 
possession, $157.78. This left a bal- 
ance of $300 according to your slip. 

Since then I have made payments 
of $100 on December 28th and $100 
on January 3ist which should leave 


MERCHANDISING—APRIL, 


a balance of $100. Yet your records 
show a balance of $101. 

Why? 

Would you be so kind as to let me 
know about this and if it does add 
up to $101 I'll pay the difference. 
I wouldn't want to be considered a 
poor credit risk because I can't add 
$100 plus $100 plus $100 and get a 
total of $301. 

Sincerely, 
(signed by customer) 


¢ answer the customer received 


t lette 


r was pen iled in at the 
ttom of the original letter and re- 
irned to the customer unsigned: 
“The salesman made an error in ad- 
dition on the original sales tag. If 
you have your copy, you may check 
The error was $1.00 short which was 
charged to your account.” 


1950 


RETAIL DEALERS KNOW THAT HONEY OFTEN NEUTRALIZES ACID—THE ACID OF A CUSTOMER'S WRATH 


This customer wasn't happy about 


this penciled notation and he wrote to 


this appliance store again—in the same 
general tone, but just a little angrier 


Here 


s the letter he finally received 


from the electrical appliance dealer: 


x 


rood Ww 


tore 


Dear Mr. ‘. 

We wish to acknowledge receipt 
of your letter of the 27th with your 
check for $100.00 enclosed. 

The discrepancy which you refer 
to was due to an error in addition on 
the part of the salesman. If you will 
note on your customer's copy of the 
sales order, you will find the sales- 
man listed an inspection fee of $1.00, 
which is the usual procedure, but he 
failed to add it into the final total. 
When the error was found in our 
sales audit, we then made the neces- 
sary correction. 

It is our earnest desire to have you 
as a satisfied customer of our store 
and we regret to learn that such is 
not the case. 

Due to the fact that this was an 
error on our part, we will make an 
adjustment. 

Thanking you for your patronage, 
we are, 

Very truly yours, 
(signed ) 
Store Manager 


Oh, what a beautiful to build 


way 
| for an electrical appliance 
one of the best known 


1 
i 
' | 
i 


methods yet devised to insult customers 


and to lose their business 


how to 


' 


ppliance dealers 


Electrical 
who want to know 
rid of good customers 


get 


should make it a rule to follow similar 





procedures in writing to handle cus 
tomer complaints 

What are the flaws in this letter the 
customer received from this electrical 
appliance dealer ? 

Obviously the penciled notation at 
the bottom of the customer's letter was 
in bad taste. However, this could have 
been an office error where the dealer 
made the note for writing or dictating 
a letter and then by mistake it was 
mailed to the customer 

In the other letter, though, several 


definite improvements could have 
been made, In this letter the cus 
tomer’s request or complaint is being 


Just exactly what adjustment 
is being made is a little vague, but there 
in the last 


vdjusted 


san adjustment promised 
paragt aph 

ty the time the customer reads that 
far in the letter he is in an ugly frame 
of mind 


Even the vague promise of 


in adjustment won't appease his anger 
He is a lost customer and one who will 
probably go about spreading ill will for 
the store among his friends 
However, if the adjustment is men 
tioned early in the letter the customer 
will be in an entirely different frame 
He will be feeling friendly 
toward the store when he finishes it 
For example 
Dear Mr. —————., 

“Thank you for your check for 
$100.00 and your letter calling atten- 
tion to our error in your account. We 
appreciate the time you took to write 
this letter and are happy to make an 


(Continued on page 164) 


{ mind 





PAGE 85 





wane en. 


Serer ewes 


nah conten 
aOR PRR Are 
PO Pl 


ora. 


eens: 








EASY niles LISY 





Sprin 
ee a Spring! The time when th wey 
pro inter things go away in m@thballs i 
© BE. WASHED First re 
Spring is the time when thri : 
ae " rifty housewives wan vf 
ecient. Bills for drapes and Wcoverd fe 
a ras that onlpEASY can do! That's wh ‘thi . 
pring Promotion will sell MORE Easy sfibdriert 
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Agazines ond big 
Spring Savings 


Powerfu! ads in lead! dd 
newspaper ads sell 
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Y WINDOW NOW 


PLAN YOUR EAS 
Practical tie 18 Window Dressing Package g've> you 
through with pleaty 


on promovon 
p-value EASYs at k 


display tollow 
of emphasis o7 yw, low prices. 
Lots of eye appe al lots more s il 






SPECIAL 
NEW BILL INSERT 


Fasy Spree { 
nationa 
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Tells same 
ing story featured in 
f ac 


For 


1 and newspay* 





magazit 


lemonstration, display 





mailing « handout 


TIE-IN AD MATS 


b on 








Do hard-s¢ lling }« 
4088S and $05 Spindrie rs 
Hit basic theme ¢ 
your whole promouon 
Schedule your 


hat tres 


rogether 


ads now to tein 
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for you to clean up on 
spring washer profits 












“e 
SPRING CLEARING TIPS 800K 
Lotest ideas and rec endations | 


home 
ome for jer Spring ¢ 


WANT TO 
TALK PRICE? 


EASY ECONOMY MODELS ARE HOT! ii OT sceciol G 
a cia i 
Priced tor promouon with full profit for } wz A 8 dager 









DEMONSTRATION 
tration Drape (90° x 36") 
s “extras” no other washer 
point” Demo-Guide gives sales- 
Dramatic Spin-rinse Story, ¥ j 4 

































* 
> can do. New “hig 


The $05 Spindrier is going great 
en the “pitch 


you 
guns for dealers every where. You cant 
beat it as a leader and there $ plus- 

value in step-UP selling to deluxe Spin ; 
drier sales The $01 Economy) W ring: a ' a “es 
er 1s packed with top-quality features ' ‘ 
that give it sales-powet in any price 
class. They ft both key mot els in the 
Easy line _ be sure you re making the 
most of them! Easy W ashing Machine 


Corporation, Syracuse l, N.Y. 
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at 


4 . 


v 


CROWD CIRCLES home economist Vivien Levy as she prepores t fo the first of the day's many bags of laundry 


: 





Demonstrations were not confined to washing; on 


ithered both inside and out to watch Mrs. Levy ot work First 25 women at store each doy received tree lamps 


Giveaway Lamps Pull 
WASHER PROSPECTS 


set up wm the tore window nd crowd > 


or wo rr} 











CLINIC PAYOFF orrives when salesman £ VETS UNG TOP VO Wwe CUnemer s 
bane where dhe feats Sas so Wah and where Ne can tise ter we Dupe =— sa PEE PROMOTION WAS PLANNED m™® 
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LAUNDRY CLINIC plons ore formuloted at a session attended by Dole Dis NEWSPAPERS AND RADIO were used to publicize the clinic with daily spots 

tributing salesmon Murray Loub (right), owner Hermon Wittenberg (left on WDNX, New York, and a large ad in the Sunday edition of the Long 
and sales monager Ed Ketchom. Purpose of the promotion: to establish Island islond Press. Ketcham approves final copy on his od, which headlines the oward 
Home Appliances as the community's franchised Whirlpool deoler of hurricone lamps to 25 persons each doy 


| 
) 
| 
| 
| 


nborhood boys to distribute handbills in the residentiol sections near the front For a week prior to this the store's windows had featured the gift 
These, too, emphasize the gift of hurricane lamps to early comers lamps ond plugged the appeorance of a home loundry expert at the clini 


Rage an acme Mn 


3 TO LOCALIZE the promotional activity, owner Wittenberg hires a crew of ON THE DAY of the clinic, salesman Stanley Essig ties down banner on store 
ne 
store 


on 


AN EARLYBIRD CUSTOMER is registered for o prize by Essig. Registration THE EARLYBIRD’S wosh is ploced in the wosher by home economist Vivien 
ospects continued throughout the doy, even after the 25 winners of Levy. MAany of the women attending the early sessions of the clinic took 
4 been listed. Result was a complete prospect list for future coll-bocks their ploces in line outside of the store two hours before it opened 
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Summer SALES 


WITH A COLOR STYLED 


You COOH pul your cenfulence (Ht 


 \ERAL €@ ELECTRIC 


LIFE 


May 22, 1950 


wee 18 


Tie in with this 
beautiful 4-color 
ad appearing in 
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...with NEW 
Color-Stuled 


OU'LL “turn” portables faster than ever when 

merchandise color —the smart, brilliant, eye-stopping 
colors in General Electric's great new line of summer 
portables. Striking, refreshing new notes in style, selec 
tion, and values, these sensational G-E portables are 
backed by floods of powerful promotion to kick off o 
record-breaking selling season for you. Included in the 
package is a sure-fire give-away ... Baby Brownie 
Kodak that tokes beavtiful pictures. Get all the sizzling 9 








ae 

Medel 650, worm moroon. 5 tubes 
plus rectifier instead of uwol 4 Three 
fimes a8 sensitive as previous model, 
gets distant stations! 3-way. $39.95* 





Medel 601, moroon; $603, fawn ton, 
9 p04, morine green. Lowest-priced 
G-£ 3-way portables in yeors. G-E 
Dynepower speoker. Lightweight — 
only 8 ibs. with botteries. $29.95° 


Also ovoilable, Model 600, 
battery only —$19.95° 


Ee a i Lees 


BABY BROWNIE SPECIAL KODAK 
at no extra cost with purchase of a G-E portable 


Just imagine what you can do in your local newspaper ads and 
windows with an offer like this! A genuine Baby Brownie Special 
Kodak camera as a GIFT to every buyer of a G-E portable. What 
a shot-in-the arm to store traffic ... to sales and profits! Before his 
stock is sold out, see your General Electric radio distributor for 








all the details of this amazing special offer. 


"Less botteries. Prices slightly higher West ond South, shbject to change without notice 


GENERAL (6 ELECTRIC 


y 
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Advertising Promotes 


... SPECIAL SALES 


electric 











SPECIALS AND LOW PRICED new me: 


| and gas heating equipment 


... SEASONAL GOODS 





SEASONAL MERCHANDISE gets good response from copy in the classified 


columns, Cline has found 


He uses it during peak months to push lines of 
ties in a special display, above 





ely thr h ADVERTISING-MINDED CLINE uses movie-type marquee over st front on 
e m the cl fied section f *_ € ett ye r pects main street * Son Luis Ob spo Cline hos copy changed week may use 
€ Jive Stott } er le Py } hove rf use the spoce t wnnmounce specia 
Curiosity and bargains ——_ ule : tising progra ak 
. 4 | 
: i i ige { t vy of 
attract most of the readers g as the news colu cale to hundreds of ‘ women and some , 
P eae ke window yping in people’s where in the nation. includ R. ] ves 1 each evening to % 
of a newspaper's classified ; ~ eg y Shepp ly ccnp a 
: , irpr ¥ many ne « ( line blectri _ ~— pe i e loca gazett would e 
pages, but they are all ting thing ce in these ‘a Luis Obispo, Calif., such a state 1 an excellent and en sale 
. . ah erent t t , womal va © ainly t But iyst il¢ ‘ ) 
prospects for R. L. Cline ' , ; ; Most dea n the applia b sachdent G0 ena add lien 
‘ , ‘ ’ ‘ " t : SCT eve est wa ) il 
of San Luis Obispo, Callif., ciiicdeaia ah teal anata ah aks. SEE te 
. . . nent , ' } r : fie ivertising sect cop ~ { > 
who maintains a consis- \ , ; ; ll pieces of copy ald he 
ike t K ‘ at t “ t newspaper iS ar enitia Av yw solid Can 
tent program eaking to a ¢ veral hur 1 ny merchant’s well-de ntinued on > ) 
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d by America’s lead- 
ond doubt its great 
ons. 


d in 1950 by the biggest 
inc ustry to make iron sales 
ionary Stroke-Sav.r in ‘50 
competitive! 




















SAVES ON STROKES 
SAVES TIME... 
SAVES EFFORT... 


qt OR, REFUND 
Ss te az 


$” Guaranteed by "0 
Good Housekeeping 


ey 
74S apventist0 were 


\ UNIVERSAL 


< 
\ a 


iron ad 





for you. Fed 





— ordinary irons 
















LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 








1950 
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New ! Amazing ! 


Stroke St Gun 


ORES 
t in half! 


ee ne 
















Entirely new in design — this amazing 
Stroke-Sav-r Iron outmodes all old type 
irons regardless of make. Bigger 

ironing surface ...new Wide Low 

Bevel .. . and completely rounded 

heel make ironing faster, easier, 
effortless. New, better—even 

to its 8-foot, 10,000 cycle 
cord... 2 feet longer 

than ordinary cords. 










cuMenl ~~ OF 


\! M, 
© Guaranteed by "4s 
Good Housekeeping 


‘ip 









COMPLETELY NEW 
SOLEPLATE is scien- 
tifically stream- 
lined to teardrop 
design for getting 
into corners... for 
sweeping strokes 
and full visibility, 












N \ 
oT AS ADVERTISED er 
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Revolutionary ! 


¢y UNIVERSAL 


LUS? A GREAT TEN OAV HOME TRIAL OFFER 


of es ARMOR 


to introduce this amazing new Szeo¢eSzvz \ron to your customers! 


eon rELY without question here is the greatest oppor- 
+1. tunity for big volume iron sales ever offered to retailers. 


iron performance checked in actual laundries 
of Leading National Magazine for amazing 


Placed in customers’ hornes on Universal's Ten Day Money- 
Back Trial Offer, this astounding new iron will sell itself to work-saving advantages ..... tried and 
American housewives as no other electrical appliance has 


ever done acclaimed by hundreds of housewives. 


The Stroke-Sav-r is completely different from any iron 


37% MORE IRON- 


vou've ever sold or ever seen—it is the biggest advance in 
ironing since electric irons replaced the old “sad iron.” Truly 
revolutionary, it is basically designed for greatest ironing 
surface from the perfect circle—streamlined to teardrop form 
for easy sweeping strokes in any direction. It can be used 
with right or left hand .. . irons backward as well as forward, 
A radical, new Wide Low Sloping Bevel glides under buttons, 
pleats and ruffles from any approach without interrupting 
normal stroke. New “extra-heat” 1100 watt, cast-in lifetime 
tubular unit provides even heat coverage from edge to edge. 

Many other revolutionary improvements such as new bal- 
anced-grip handle with right and left thumb rests, new 
Hand-I-Set Fabric Dial and extra long cord make this Amer- 
ica’s outstanding Iron and most tremendous iron value ever! 


Mrs Merie C Welther 
S504) be aw Rood 
ia, Pe 

“The new Universal 
Stroke-Sav 1 Tron enables 
me to tron ruffled curtains 
in half the teme that # 
took with my old tron 
It's wonderful for general 
troning, tee saves tine 
and energy amazingly.’ 


Mere Virginie Wilson 
19170 Plainview Rood 
Detrot, Michigan 


“T can't wait to tell my 
frends about this remark 
able new iron. With my 
old iron it took me nearly 
15 minutes to iron a col 
ored shirt with the 
Stroke-Sav rt tron I can 
do # in 5 minutes,” 


HERE'S WHAT THEY HAVE TO SAY: 


‘T'we never seen anythin 
tke the new Universe 
Stroke-Savr Iron. What 
used to be a whole day's 
ironing with my old tron 
can now be done in only 
a few hours.” 


Mrs Maxine E Ficher 
6960 Berestord Avenve 
Parme Heights Ohio 

‘LT never dreamed ironing 
‘could he so efforticss. The 
new Universal Stroke- 
Saver & «© easy to use 
And its big soleplate cov 
ers far more atea 
really speeds up ironing.” 


NEW SZeokeSzwt FEATURES ror FASTER, EASIER IRONING! 





NEW AMAZING 


HEATS EVENLY EDGE BALANCED- 


ING SURFACE saves 
strokes, time effort. 
Has 37-sq. in. sole 
plate as compared 
to 27 in ordinary 
irons— and is much 
easier to use. 


WIDE BEVEL out- 
modes high-bevel 
irons. No old-type 
button notches. 
Wide sloping bevel 
glides under pleats, 
buttons, ruffles. 


TO EDGE. New 1100 
watt “extra-heat” 
cast-in lifetime tu- 
bular unit assures 
perfect heat cover- 
age. No cold spots 
in this new iron. 


GRIP HANDLE with 
right and left 
thumb rests is de- 
signed to contour 
of hand. Air-cooled 
grip and deck as- 
sure new comfort 


HMAND-I-SET FABRIC 
DIAL is recessed in 
Stroke-Sav-r's cool 
plastic handle out 
of the way of ten- 
der knuckles — pro- 
vides accurate heats 
for every fabric 


STULL WEIGHS ONLY 
3% POUNDS. All of 
these sensational 
features are packed 
into an easy-to-use 
3% pound iron . 

perfectly balanced 
to avoid fatigue. 








SEEN hl ee LE SEE a. Ger ag iLL nt La 


Lee Ga TE 


See YOUR DISTRIBUTOR TODAY FOR 


DETAILS ABOUT UNIVERSAL’S GREAT 


Save-0n-STioked PROMOTION! 
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| Washington Currents 


Are you prepared to sell — 





business 


equivalent i the derense) pa 
j | interest in the business, and 
same time leaves the 


The scheme itself isn't bran The ruling is on 
Sut up to now, the Burean of |: in 
(N Revenue has beer colleeting inheritance i r has had to have certain 


Axes on both U nount of the 


the «de« 


NO QUICK EXPANSION 
TV STATIONS 





band propos 
it won't oper 


black-and-white 


¥, Many nront! before 


tor TV The further FCC gets 


e complex problem, the n re «il 


%% Based vpon the results of o recent 
national survey conducted by o leading magazine to determine the preference of t becomes to find a satisfactory a 
buyers regarding weod and metal kitchen cabinets. Details furnished upon request. 


with an improved all-eleetronic 


The BIG market for kitchens is in cabinets of PV receiver whic = mye~en 


: poss ble tor Fe { 
WOOD and the only fully finished wood cabinets now, since tl 


complete 


consistently advertised nationally are Kitchen lack-and-white 
Maid. Kitchen Maid originated the modern kitch- 
en. It is widely known and highly regarded, —P'™""! Diack andwhite sets 


eolor tranat 


Kitchen Maid sales are increasing. Its dealers are 
: . , GET 75¢ 

making money — thanks to a policy of selective 

franchises. If you should like to learn more about 

the profit opportunities in this famous cabinet line, 

write in Confidence, or send coupon below. 


THE KITCHEN MAID CORPORATION 
704 Snewden Street, Andrews. indiene 


Witheuwt ebligetion please send me the fects about the Kitchen Meld selective franchise 
tem @ 0 Betatler ) Whoelesoter 


NAME 
COMPANY 
sreeer 


cry State 


SCC SESS ETHERS EEE HSE ESESEH RHEE HEHEHE HEHEHE HES 
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In the meantime, RCA has come out 


ean be picked up satisfactorily on 





rtner’s 

at the per haus ven “while they're 
intact 

i new based on this reason 
ilernail 

naur min t ing in order to 


eased 


OF 


EASIER CREDIT AND CAPITAL 
FOR SMALL BUSINESS 


one Uhir 
" 
Making 


and independent business 


eredit and perhaps equit 


vate bankers would De author 
| that has been ntroduced ry 
Joseph C. O'Mahoney, chair 


newer 


Eeonomim Commit 
would be no direet gover 


involved in O’Mahoney’s 
color 


ikes 


but the legislation would 
DANKS & laX eXeInptlion 

Capital ban scheme, but wit 
vernment government 
vuarantees to make up losses, is ar 

ther idea—and this one is likely to get 

more Administration support thar 
O’Mahoney’s “private money” setup 
Reason: Truman’s men figure private 
bankers wouldn't take the risks to 


WHITE COLLAR LEARNERS help the fellows the Administratior 


wants 
on ean look tor 
» kind of eapital bank 
only lend money 
enterprises, but also 


thus creatin 


\¢ heen kick me 
vears or more 
’ igh, it btn ks mor 
first see the first as 
It’s qui ker 
tieos a record 
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OFFICES 


PUT ’EM ALL 
TOGETHER... 


...it’s easy to see why Fedders Dealers 


will again double their sales this Summer ! 


Climb aboard the Fedders bandwagon for 
a nifty-fifty! Your summer profits will zoom if 
you sell this fast-moving line of smart room 
air conditioners. Fedders has packed 54 years 
of engineering know-how into this new com- 
plete line of attractively styled models. 


History making cooling capacity! For the 
first time in the history of room air condition- 
er design, Fedders offers a full ‘2 ton (6020 
beu/hr.) and a full 4 ton (9010 btu/hr.) win- 
dow models. Ratings are certified at ASRI 


conditions. 

Compare this line with any other room air 
conditioners regardless of price. Look at these 
sales-clinching features: exclusive rotatable 
Comfort Circle Grille; permanently oiled fan 


ELECTRICAL 
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motors; exclusive V-Type twin evaporators; 
hermetically sealed, all-weld refrigeration 
system. 

Streamlined model in both furniture-styled 
and smooth ivory cabinets fit into the window, 
plug in like a radio ... no ducts, no water con- 
nections, no pipes. Yes, you'll agree that 


Fedders gives your customers more air con- 
ditioner per dollar. 


-fedders 








A GREAT NAME SINCE 1896 





MAIL COUPON NOW FOR FACTS! 














PEDDERS-QUIGAN CORPORATION, 
Unit Air Conditioner Division 

Dept. EM-3, Buffalo 7, N.Y 

Gentlemen 


Please send me complete information on the 
1950 line of Fedders Room Air Conditioners 
for we'd like to get aboard your profit band- 
wagon selling this new comfort appliance 


Name 
Company Address 


City County State 
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lronrite’s buttonin 


(2 


y , Check this great advertising and sales promotion 


Wee ne ne 
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ms HAPPENING! The big automatic ironer market is 


starting to crack wide open-—just as we predicted! 


And lronrite’s ready with a bang-up advertising and 
sales promotion program that really buttons up the 


market for lronrite dealers! 


Climb into your selling clothes and put your shirt on 


Mc Cally 


saqier llores 


= 
&>» 
FULL PAGES 
IN 5 GREAT 
, NATIONAL MAGAZINES! 
Pn. 


VeCall’s—Better Homes and 
Gardens— Household —- Successful 
Farming Sunset 
reaching a total of more than J] 
million appliance-hungry families 


from coast to coast! 


program for 1950—biggest ever—for any ironer! 





lronrite! There's money to be made in 1950 by dealers 
who give lronrite a featured place in their sales plans 
for the year. And, thanks to no trade-ins, “deals” or 
price cutting, the profit you make is clear profit! 

Look over this program—-biggest ever for any ironer 
and check with your distributor! Ask him how to get 
set for the biggest Lronrite year in history! 


IRONRITE’S 
TWO-WAY SPECIAL 
MAT SERVICE! 


DEALER ; 


Two separate series of newspaper mat ads 


for dealers who want to button up their 
local markets. One series is idapted from 
Tronrite . emotion-compelling national 
ads; other features direct, hard-selling, 
retail-level copy that gets right to the 
point. Two appeals to choose from! 
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rom ii¢ SALES AIDS GALORE! 
Name it... we've got it! Featur- 
i a brand-new book that's 
cl ‘t pn Bl with 100% aan my 
Mu Gi yt} ing plans, Ironrite’s stock of dis- 
uy? plays, sales aids, and literature is 

IRON 


top-flight and complete. 
ANYTHING 
YOU CAN WASH 
















A DEMONSTRATION ON FILM 


lronrite’s industry-famous color movie, “Making 
a New Day Out of Tuesday.” Ideal for group 
demonstrations and salesmen training. In gorgeous 
full color! Thirty minutes in length. 
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And, last but not least, this... 
THE MOST ‘‘WANTED”’ 
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XS , : . i" 
. IRONRITE INC. 
Model 80. Open-model Model 85 . Fast-selling, Model 88. Smart Iron- Exclusive manufacturers of ironers since 1921 
Ironrite. All the famous closed-top lronrite rite Cabinette that sells = on . . » 
Ironrite selling features. White-enamel finish. as fine furniture. MT. CLEMENS, MICHIGAN 
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HOW TO CLINCH SALES 
= 
ew | 


an electric appliance is only as good as the re- 








a, 

Remember 
sults a customer gets out of it. Poor timing product's no good! 
Accurate timing . wonderful product! The customer seldom 


blames herself when results are poor 


That's why it’s easier for you to sell electric appliances that 
are as nearly foolproof as possible. Accurate timing is a vital 
step in that direction. Accurate timing means Telechron Timers 
For, all Telechron Timers are kept on time by their tiny motors 


that are instantly, constantly synchronous. Your customers know that 


Here's the point Since accurate timing makes electri appli- 
ances easier, safer and more satisfying to use (therefore, easier 
for you to sell), appliances equipped with Telechron Timers 
are well worth looking for, insisting on and featuring. Telechron 
Inc., 220 Union Street, Ashland, Massachusetts. A General 
Electric Affliate 
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TIMERS 


The low-cost Plas 
that clinches the sale 





Watchdog of 





Your Credit Rating 


Dun & Bradstreet helps keep monetary wheels 


of commerce turning with its continual ap- 
praisal of credit ratings of 3,000,000 businesses 
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1,900 New Ratings a Day 
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THAT RADIO COMEDIAN’S BEEN LAYING $0 
MANY EGGS IT STIMULATES THE CHICKENS! 
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In designing their kitchen, the Chandlers, Country Gentleman 


Maine farmily, studied dozens of magazine clippings. They have 


electric refrigerator, range, dishwasher, garbage disposal net, 


home freezer, washer 


ironer 


Your 
best rural 
customers 


farm people ore Country » 


These prosperous 
Gentleman readers— 


inlaid rubber tile floor 


typical of hundreds of 


trading 


see your best-se 


Country Gentleman 


No. 1 form magazine in advertis- 


Fast-moving lines are advertised in Country Gen 





Count Gentleman advertised brands -- 
ing revenue! So display ond push these . 


Admira! Refrigerators 

Arvin lronms 

Arvin Lectric Cook 

Arvin Portable Electric Heeters 
Arvin Radios 


Bendis Laundry Equipment 


Ben-Hur farm & Home Freezers 


Big Ben & Baby Ben 
Alarm Clocks 


arrvet Food Freezers 
lath Water Heater 
oolerator Electric Ranges 
rostey Electric Ranges 
Crosley Prodects 
sley Refrigerators 
rosley Water Heaters 


azey Electr hurn 


Deep!reeze Home freezers 


Del aval Food Freezers & 
Milk Coolers 

Dexter Twin Tub Washers 

Domestic Sewmachines 

Lasy Spindrier Washer 

Clectrc Heating Cable 

Electric Seed Bed Heater 

Estate Gas & Electric Ranges 

Frigidacre Electric Ranges 

F rigedaire Freezers 

Frigedaire Milk Coolers 

Frigedaive Refrigerators 

Frostotoid Food Packaging Kits 

peneral Electric Farm Products 

yeneral Clectric Freezers 


General Electric Heat Lamps 


venereal Llectru trons 

General Electric Lamps 

General Llectric Mixers 

General Electric Radios & 
Radio Phonographs 

Genera! Electric Washers 

General Mills Home Apphances 

Gibson Refrigerators 

Gibson Ranges 

Guild Electric Toots 

Harder. Freez Home freezers 

Heatmaster Water Heaters 

Hobart Generators 

Home Utility Electr Tools 

Horton Washing Machines 

Hotpornt Electric Ranges 

later national Harvester 
Retrigerators & f reerer 





Ketvinator freezers 

futchenAid Food Preparers 

Maytag Washers 

Mirro- Matic Electric Percotators 

Norge Electric Ranges 

Norge Refrigerators 

Norge Standard Washers 

NuTone Door Chimes 

Phiico Retrgerators 

Royal Vecwum Cleaners 

Schacter Freezers 

Sessions Clocks 

A. 0. Smith Automatic Water 
Meaters 

Sno Breve Aw Cooter 


Speed Queen Washers and 
fonert 


Speedway Milb Coolers & 
Food Freezers 


Stewart Chpmaste: & 
Shearmaster 


Telechron Electric Clocks 
Toastmaster Toasters 
Toastmaster Water Heater: 
Victor Freezers 
Westctor Clocks 
Westinghouse Cleaners 
Westinghouse lions 
Westinghouse | sundiomat 
Westinghouse Milking 
Apphances 


Westinghouse Radios & 
Radio Phonographs 


Westinghouse Retrigerstors 


Wilson Mile Coolers and 
freezers 








REMEMBER: In over half of all LS 


coun 
ties, Country Gentleman has 
more circulation than the big 
gest weekly or biggest women's 


magazine! 
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TAA AWA 


NEW LARGER CAPACITIES-AT NEW , 
LOW PRICES-PLUS A | 
GREAT NEW MODEL!... 


There’s a Model to Fit Every Home, Every Purse, Every Market! 














} ’ k The Deepfreeze home freezer line famous line is backed by a powerful dis- 

: fills every prospect's needs. Now you tribution organization and a great man- 

: can offer six great new, improved ufacturer that pioneered the home 

: Deepfreeze home freezers. Larger ca- freezer industry. Look over the line and 
pacities at lower prices—a sales-winning attractive franchise. Now is the time for 
combination that means PROFITS for greater profits with Deepfreeze —first 
every aggressive appliance dealer! This and finest in the home freezer field! 

3 

- 

: 


DE LUXE MOOEL SOE C-2 





Holds more the Capacity 2 yw. Ft Holds more thon 


wee 994995 ea once now omar S3999S , tat ce $5AINS 


Another NEW Model in this Famous Line! 


7a (2 J . os 
y m She “Siecel 1 : ? ry 
. * * f 
DERUXE MODEL C-16 < > 
Copacity 16.1 Cy. Fr 
Holds more thon 563 Ibs 
of assorted foo 
‘ 
MODEL 8.7 


ds 


23 Ge Met eee 548995 


of as ‘ ; 


. ; oe ee ds "$36995 Retod Price 


COM | RE FEATURE FOR FEATURE WITH ANY OTHER LINE! NO (4D he. yy, a 
OTHER HOME FREEZER HAS SO MANY—ONLY DEEPFREEZE HAS THEM ALL! he bia 
PPARATE PREETIN MPARTMENT « POSITIVE-ACTION LATCHES - ICE CUBE TRAYS 


are EASY i”? HANDLE . NTER. BALANCE LIDS « STORAGE BASKETS 
“ » met TORAGE VIDERS « DUAL INTERIOR LIGHTS AND LID | 


aa 


ATOR « EASY READING TEMPERATURE CONTROL 


TANT CABINET = WHITE BAKED:ON ENAMEL FINISH lly) Ts 1434 4,0) 


YEAR PREETING UNIT WARRANTY 
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DOES Wf AGAIN II! 





NOW! 3 GREAT NEW APPLIANCES! 





Deeptreeze 


WADE MARE EEG US PAT OFF 


| REFRIGERATORS - ELECTRIC RANGES - ELECTRIC WATER HEATERS 


NOW Deepfreeze gives you a complete line of appli- 

ances for preparing and preserving food—the new 
Deepfreeze refrigerators, electric ranges and electric water 
heaters! Satisfied owners of the Deepfreeze home freezers 
are a ready market for these new profit-makers. Pros- 
pects everywhere know the Deepfreeze name and offer 
splendid sales opportunities. Here's quick “‘plus’’ appli- 
ance business— more reasons why your Deepfreeze fran- 











wee Y 


ny . , 
the many Don't delay orica’s NUMD 









[ITC can # 
chise means PROFITS for you! dealers. YOu Or ne profit jerails about Amerie © nce 
joad for - te direct for OO Deepireete 0 
tributor aw hance franchi™ ation N Chicas? 
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Product* 





ytor 
Divison of Moto 


ALL NEW ALL NEW 
Deepfreeze TTA AAA 


REFRIGERATORS ELECTRIC WATER HEATERS 


$199 95 


ALL NEW thas’! lal ee nese hnwin Gia ; ; 
Deepfreeze rein Unt tovnd ]]Q9S site Una Rovee S}QQIS Sim ‘vn ion 91.2995 


ELECTRIC RANGES 5] 9995 MOOH WE S11 99, moot wc 


ns > ve wei 11299 La 
MOODTL WE-46! , MODLL WC.401 
sarstecs ISAS omit 129 
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HECK THESE FEATURE 
switches © 
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CG, Litt Wi, : | 
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REFRIGERATORS + ELECTRIC MANGES + ELECTRIC WATER HEATERS 
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THOROUGH and painstaking demonstration is an absolute must after every elec 
tric range sale if the applionce is t tay sold and the dealer to be spared 






unnecessary service calls, claims R. H. Schnet erger (left 







Demonstrations Cut 
Service Calls 






\ sell-out in ‘49! Ready to set new 





sales records in ‘SO! That's the new 





Dealers could save money if they realized that 


a NRE Etat Eo ne 








Iigdualaire two-purpose cooling fan. At 





4 ei 
night, it pulls in cool, clean outside air 75 percent of all range service calls are “educa- 


temperature drops 10° to 20°. By day, it circulates air for tional,” says R. H. Schneberger of Coolerator 






greater comfort! It headlines [LG's new line, offering a com- 





plete range of cooling fans for small apartments to largest 







Fk LLY j t 
homes, also commercial and industrial applications. Realistic calls on today's electt Snes oe Mstrating but it isn't tea g | 
on ihe ikcatinn of “Educational ON TS OE ee ae 
merchandising prices. Backed by national advertising and Heine mss ne We minder of a rake Tell Mi 
dealer program. Get the complete story now! Call nearby Pg a ; | : , . Ps sar gger 
branch office (consult classified directory) or send coupon M ul ect madict nt of the t ! ne t xt ite ‘ 
t t i a i t 


for FREE kit of selling helps 





nt 16-page new dealer kit to help you a : Paaaaeer cia. enna 
plan your 1950 Cooling Fan Program. ' ; 


AG FLECTRIC VENTRATING CO 
2874 Nerth Crawford Avenue, Chicage 41, lilineis 
Offices in more than 40 Principe! Cities 





Please rush me your PREE 1950 Cool og’ 


Executive 1 Nome 
fum Nowe 
Actress 


City 
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NIT THE JACKPOT aes 


Champagne 
Caesar 







KK When Ronald Colman, the men 
who knows all the enswers, gets on 
CELESTE the biggest, most grandiose televi- 
sion “give-away show" ever devised 
. .. the consequences are too hilari- 
ous to miss! 














CASH / on the box office success of 


one of the funniest movies ever 
to come out of Hollywood, It's coming soon 
to your local theater. It's being backed by 
Westinghouse newspaper advertising in your 
area. Call your Westinghouse Distributor . . . 
ask for “Champagne for Caesar” Headquarters. 
Get your complete promotion kit now! 


SEE THE NEW Westinghouse TELEVISION 


WESTINGHOUSE MODEL 610T12 


Features the exclusive ELECTRONIC MAGNIFIER, for full- 
view or GIANT CLOSE-UP picture ... 124%-inch “BLACK” 
TUBE for non-glare sharp contrast . . . BUILT-IN 
ANTENNA ... SYNCHRO-TUNING of sight and sound 
.. . full circuit tube complement . . . plus other great 
Westinghouse features . . . at a price that's competitive. 
The 610T 12 is one of a complete line of sets 


esu - Television 
cearurinc Westinghouse Rare 





















you can BE SURE ...IF Its 


Westinghouse 
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ROASTER-OVEN 
No. 126 


Featuring the ‘Guide Dial’’ and 
“Push Button” Cover Release, the 
18-qt. model 126 also has the “See 
Thru” glass window and removable 
cooking well. Shown with matching 
cabinet No. 124, and electric time 
clock No. 127 

















NESCO 


ROASTER-OVEN 
No. 109 


This is the famous Nesco 20-qt. fully 

automatic roaster-oven with the ex- 

clusive built-in time clock, insulated 

cover, automatic thermostat, and re- vere’ 8 ume 
movable cooking well. Shown with “y Guaranteed by ™ 


matching cabinet No. 91005. i\ Good Housekeeping 
* 
~: Y 


45 apyrenste TANS 
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NESCO 


ROASTER-OVEN 
~—— No. 125 


Full 18-qt. capacity and top quality 
in a low-priced Nesco Roaster-Oven! 
Automatic thermostat with signal 
light, polished aluminum cover, and 
removable cooking well Shown with 
matching cabinet No. 124 and elec- 
tric time clock No. 127. 


NESCO 


ROASTER-OVEN 
No. 120 ——— 


Promoticnally priced 18-qt. Model 
120 is a truly unusual value. Auto- 
matic thermostat with signal light, 
polished aluminum cover, and re- 
movable cooking well. Shown with 
matching cabinet No. 89005. 




















NESCO OVAL 

6-QT. ROASTERS 
On a smaller scale, 
these oval 6-qt. roast- 
ers can do almest 


Sel everything the full- 


cooking wells. Ne 
“7015 hes auvtomotic 


7014» 


MODEL 


size roosters can do 
Both hove removable 


thermostat, No 


NO. 7OIS has HI-LO heot control 





“ee 


MODEL NO 7014 


MODEL NO. 4212 


NESCO ROUND 
CASSEROLES 


They may look little, 
but how they can cook! 
ideal for smell roasts 
ond casserole dishes 
2% at. capacity. Both 
have removable cook- 
ing wells. No. 4212 
hes automatic thermo- 
stat, Ne. 4211 has» 
HI-40 heot contro! 


ee 


MODEL NO. 4211 


SSCS SSSSSSSESSSSHESSSEHESSESHESHEESSHESSEHSESEHESESSEHESEEEESEHESESESSHEHEHESESSESHEESESEHESSESSSESESSSESSEHEHESESESECH EEE EEEEEE 


ELECTRICAL 


NESCO 
BROILER GRIDDLES 


No. 3012 is for 109 
and 126 roaster-ovens 
ond No. 3013 is for 
125 and 120 roaster- 
ovens. They fry eggs, 
bocen and wheot cakes 
on top. For delicious 
broiling, meat is ploced 
underneath. 


MERCHANDISING—APRIL, 


1950 


NESCO PORTABLE ELECTRIC TIME CLOCK e 


Some fine clock os No. 127, except 
that it hes its own cose. Complete- 
ly portable, and may be weed to 
turn eny appliance on ond off 


NESCO STEAM COOKER 


This 1 -qt. steam cooker fits onte round casserole, pre- 
viding extra capecity. Cooks vegetables while meat is 
cooking. Seves work and current. White porcelain enamel. 
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Demonstrations Cut 
Service Calls 


eee CONTINUED FROM PAGE 104 cee 
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© TOPS IN CUSTOMER ACCEPTANCE! t now 
© TOPS IN EASY INSTALLATION! : 
* TOPS IN PERFORMANCE! 
«© TOPS IN PACKAGING! ~ ay itil ial . 
* TOPS IN DEALER PROFITS! beatin ceaetene a TE 


Individual packaging fast service styles, sizes and 
shapes of units to hill all replacement needs, along with easy 
installation, are a few of the many advantages enjoyed by TK 
Dealers. Probably the most important advantage is the low record 
ot “call-backs with no angry “blasts” from dissatished customers for ° 
installation of interior units. You, too, will find it profitable to provide = “ 
your customers with efhciently designed and ruggedly constructed TK units 

units with extremely dependable performance, plus economical, fast heating 
of water. Like information on how you can become a TK Dealer? Write us today. 





OTHER TK ELECTRIC HEATING PRODUCTS 


ELECTRIC WATER HEATER MANUFACTURERS 
Surfece Meeting Range Unite * . 
Flatiren Meeting Units * Range 


IK units are made in styles, shapes and wattages to fit specific 
Wermer Unite * Switches & Se 


production requirements. Over a quarter of a century of electrical 
lectors * Bake & Breil-Oven . 
engineering experience can be brought to bear on your electric 
Unite * Commercial & Industrial 
Heoting Units heating unit needs. Drop us a note. We'll be glad to work with you 
‘ 





NOW WITH THIS MODEL YOU DON’T HAVE 

TO WORRY ABOUT THE TOAST POPPING OUT 

ONTO THE FLOOR—YOU SIMPLY TURN THE 
TOASTER OVER AND IT DROPS OUT’ 
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Here’s why you'll sell more 


FLORENCE ELECTRIC RANGES 


” a 9) + 

...thanks to this All Over America ponder hasteses pris tte bend New Florence Ranges! 
4 color, 2 page spread in The 

Saturday Evening Post, April 15th... 


@ ig. > 


a . 


‘Nal y- 
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This smart setting will dramatize the 

beauty and conveniences of Florence Electric 
Ranges to your customers. Yet .. . when 
they come in to see the Florence line they'll 
be pleasantly surprised at the low prices 

so you'll sell more Florence Ranges 

and sell them faster. 


a AND DON’T FORGET... 

"ane pricing policy favors you 
assures a good margin . . . higher profit 
Complete line enables you to please 
customers in every price bracket. You close 
sales you'd lose with lines that don’t equal 
Florence in variety of models and accessories 
Get a new idea of the profit to be made 


in electric ranges— get on the Florence 
bandwagon — beginning now. 


Distributorships on Florence Electric 
Ranges are available in some areas. For 
further information, write Florence 
Stove Company, Gardner, Mass. 


LEADING IN VALUE FOR 76 YEARS 


‘s 

, TIE IN. Attract customers — display the beautiful full color 
Florence spread in your window .. . in your store. Ask for mounted 
reprints. Also tie in with your local newspaper co-op ads— "sell" 


your store as headquarters for the beautiful new Florence Ranges. Ff p 


GAS RANGES — LP-GAS RANGES — ELECTRIC RANGES — OlL RANGES 
DUAL-OVEN Combination RANGES — OIL HEATERS — GAS HEATERS RANGES AND HEATERS 
@ FLORENCE STOVE COMPANY Geners! Seles Offices and Plant 


Mineis. Southern Pisat: | burg, 7 Other Seles Offices: | 
Chicago, 419 Western Merchandise Mart, Sen frencisce, 53 Alebeme Street, $. W.. 
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A real life story of a 





& 
Nacinen Cherens 
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1. Here is the planning QrOUp wetting set to put on a LIPE promotionin the 2. Mr. and Mrs. Norman Keith Freeman, with Susan and Laurie, have been 
Electrical Living Shop at Berkeley, California. Left to right are Mr drawn to the LIFE window in the Electrical Living Shop. The Freemans 
Mi n Bray, Assistant Manager of the shop; Mr. Wendell E. Wickliffe, said they had been clipping appliance ads from LIFE for a year, building 
Owner and Manager; and Mr. George Newell, LIFE representative up a file. Those “Advertised in LIFE” 
































signs look very familiar! 





For extra sales feature the appliances soon to appear on the advertising pages of LIFE. 


- 
4 MAJOR APPLIANCES G-E Sandwich Gril-Waifle tron Firestone Velon Film—page, color April 17 Hammond Solovox—'4 page 
; April, 3 Hoo _— rT = > pa a ' Goodyear orang page, color Lester Piano—Yy page 
MA 6 , is ; G-E Toasters > page Koolfoam Pillow —page April 24 Zenith Radio—'4 page, color 
Libbey Cilassware 4 page Pequot Sheets 4 page 
here tes cars — DeLuxe M Wringer Pail Lane Cedar Chest—% page 
Samoa Rehdgeieeen—gan ; ent pny estos, JEWELRY, CLOCKS AND 
) tine Perm-A-Lator Padding Support 
Bendix Wash or ea . i WATCHES 
Feathe Plastic Garden Hox page 
hor Wash ‘ ‘ . ee , .s 
. : . April 17 Alexander Smith Carpets April 3 Deltah Pearls—\y page, color 
rm Ke erator ver Magicolor Pa 8 lines spread, color Marvella Pearls—Yy page, color 
H : April 17 Sunbeam Shavemaster—page, ¢ Cannon Towels—page, color Krementz Jewelry—% page 
April 17 | . een Acme P Deltox Rug—page, color April 10 Elgin Watch—page 
Crh A Washer cad Schick Shave Vy page Koroseal—page, color Artcarved Diamond & Wedding 
" ; ' . se April 24Gb La se, Color Mohawk Carpets—page, color Rings—'4 page 
Lewyt \ Clean Garden ¢ Glassware— page, ¢ Morgan-Jones Bedspreads, Rug April 17 Hickok Men's Jewelry—¥ pg., c. 
p t , SWP House P ". color & Kitchen Cottons—pare ; Girard-Perregaux Watches—\y pg. 
K ‘ F ibe Ozite Rug & Carpet Cushion Telechron Clocks—l4 page 
i" ‘ S H Products— House page, color Westclox—l4 page 
‘ \ ( i Certa Mattres nave. color J-B Watch Bands—\% page 
Apeil 24 1 . K > S Air Mattress ‘ April 24 Sw Federation of Watch Manu- 
" ' Oo Mengel f TACTUICTS PRES, COLT 
Du P rT] A P ex P v—~ page Artcarved Diamond & Wedd 
( : Kilzit & Ovta-k Lane Cedar Che ‘ R D page 
. . : 8 M ‘ Kee ke D d Rings—'y peg 
rT ‘ uM , , - 
. April 24 « ‘ \ I 
. SILVERWARE 
{ ( I 
HOME FURNISHINGS K sas 3 Hokaes & Edwards Site 
April 3¢ cH. W Furniture ; ‘ cn . page, color 
> ste or M ™ bie . Reed & Barton Silverware 
SMALLER APPLIANCES ly aD eileen Haken Soren 
‘ 41 4 nage. color 
AND HOUSEWARES ' ‘ Che “a pom April 17 1881 Rogers Silverplare—pe.. c 
ngrit 3SWP House P aa hl Kiddie Koop te page ~=—0 RADIOS, TV AND INSTRUMENTS meee t thaaamnah 
Du P r nh L4 page April 10 Ca Shex c, Cok April 10 ¢ nha Records—! " " ¢ r 
April 10 Gt 1 uTypys prea color I glande Mattress page, color G-E Radiw-—'y page April 14 847 Rogers Bros ave, CX 
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LIFE promotion at work! 


3. Mr. Wickliffe demonstrates the merchandise with the result that not one 4. Happy ending! Mrs. Freeman wrote us: “I guess our reading of LIFE 


major appliance was sold . . . but four! No wonder he tells us that, “The really benefited Mr. Wickliffe. For when we saw his LIFE display we 
results obtained from this store-wide LIFE tie-in were most gratifying and — decided to stop and have a look. After demonstrations our minds were 


we would like to have a promotion of this type again at a later date.’ made up. We bought the appliances there and we think they're wonderful!” 


CAMERA SUPPLIES 
April 3 Eastman Kodak-—page, color 
April 10 Ansco Film—page 

Graflex Camera— 4 page = . Pe 
agi 1? Anam Planets it may be unusual to sell four appliances to one family in a 


Graflex Camera—\& page 


—esoar hee single sale but it is not unusual for LIFE to move merchandise... 


and move it fast! 
SMOKING REQUISITES 
April 10 Zippo Lighter—Ya page Feature the products you sell in your store, put LIFE to work 
kK son Accessories & page ” i 
April 17 ASR Lighter—\% page right now for extra sales. . . extra profits! 
April 24 Zippo Lighter—\% page 


Pe l nter 28 es 


SPORTING GOODS AND TOYS 

April 3¢ © Roller Skates—'%4 page 
Whizzer Motor Bike—%4 page 

April 24 Hi D ison Motor 


ADVERTISED IN 


A j t ral ’ ly 


STATIONERY REQUISITES 
April 3. R M 


April 10 P 
April 17 | 
<} 
S 
April 24 W 
I 


LIFE, 9 Rockefeller Plaza, New York 20, WN. Y. 
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IT MAKES THEM SAY: 





BIG 16-INCH 
STROMBERG-CARLSON 
TELEVISION 


No doubt about it! Your customers want big pic 
tures. They want outstanding performance. And they 
want fine cabinetry 

You have all three in these new 1950 Stromberg- 
Carlson 16-inch models. Picture size that will be the 
1950 leader. Unparalleled performance that comes 
only from the exclusive Stromberg-Carlson tuner 
Cabinetry that adds distinction to any room 

Yes, here are two new 16-inch big-picture receivers 

a table model a full-size console at prices 


that really say “VALUE!” 


STHERE IS NOTHING FINER THAN A 


ye" ~ ~ 

ombere Corteon Compeny, Rochester 3, N.Y ——'tn Coneds 
Stromberg Certson Co, Ltd. Toronto 

*Piwe exctee tox ahtty Meher in South end West 


THE PROVINCIAL 


New Hi-Contrast 16-inch “black” tube. Exclusive 
Stromberg-Carison tuner. Keyed automatic gain con- 
trol. Built-in “Telatenna.” Powerful 12-inch speaker. 
Tone control. Phonograph jack. Underwriters ap- 
proved. Full-size French Provincial cabinet in Hon- 
duras mahogany veneers... . . . . $369.95° 


APRIL 19SO—ELECTRICAL 








MERCHANDISING 





— ey 











ELECTRICAL 





January Production Holds 
At Fourth Quarter Levels 


TV manufacturers break records 


again; refrigerator output up 
100,000 units above December 


parent that 1 re al head of January, 1949 
2 t the dustry wer while refrigerators moved sharply 
r passing the rom December figures 
R els established in Washer Figures. The nati 
40 Severa asher manutacturers turne 


figure d 185 percent better than Ja 





rl ark ia 0) 300 rt ROOO tewe 
! , 
s " Y ‘ ast yea 
{ t It t est dr 
’ 48 v ire availabic t t 
, r | r 
‘ t year an pa 
pre fig " herefore 


HONORED FOR FILM 













































































































































































SPEAKING UP FOR FREEDOM corned Kelvinator division of Nash-Kelvinator Corp 
this gold medal from Freedoms Foundotion, Inc. Accepting the medal, awarded for 
Kelvinotor’s production of @ documentary film, “Of This We Are Proud,” is Charles 
Coward, Kelvinctor merchandising monager, left. Kenneth Wells and Allen Crow, offi 
cers of the Foundotion, congratulate Coward 
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aving dipped to 
November and De 


December of 1949 











November but still 10.91 percent 
behind lanuary of a year ago 
Vacuum cleaner production stood 
at 249.150 units, slightly below the 
final months of 1949 but 8.91 per- 
cent ahead of January a year ago 
Radio and TV. Average weekly 
production of TV sets during Jan 
uary reached 83,897, an increase of 
15 percent above the December 


average and eight percent above the 
average of the final quarter of 1949 

Radio production remained at 
about the fourth quarter level with 
Oi ; ets reported 





Thor Trims Dealer Lists to Make 
its Franchise More Profitable 











Mass distribution called “detrimental” 
by Hurley as he outlines new policy 


Existence of so many deal 
ers “in name only” has often led to 
price chiseling, neglect of proper 
sales effort, disregard for service 
and resulting breakdowns of cus 
tomer relations 

The New Set-up. Under the s« 
lective dealer plan Thor will be in a 
better position to plan and carry 
out its policies, sales promotions 
will be of higher quality and adver- 
tising will be increased and better 
cheduled because the firm will 
know the dealers “will merchandise 
he ads and promotions to the ut 
most Mr. Hurley explained 


Additional benefits to the dealers 
he uid, will be the availability of 

t neentrated attention and 
ale sssistance from Thor and it 
listribut fewer competing deal 
ers in a given trading area will 
al w each retailer adequate poten 


tial markets 


Advertising Plans. Thor will use 


full and one-half page insertions in 
leading consumer magazines as well 
as ad if 143° me wspapers in 115 
ities The entire advertising and 
sale promotion program will be 
built around five bie promotions 


5 








the year 


Included in the new sales promo- 
tion program will be a store layout 
lanning service, new utdoor iden 
tihcation signs, neon window signs 
point of sale display s, sales train- 


ing programs, demonstration mod 
els and kits. Market studies of each 
sales territory will be made 
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YOUVE GOT EVERYTHING | 












MRS. A I hes 


home. Inher hited 





husband are planning a new 


ven Mrs A wantse vervthing 


new meluding a snk complete with electric 


inbage disposal 


and automatic dishwasher 


+— 


You've got it 
bleetric Sink wit 


in the complete General 


h built-in Automatic Dish 


washer and Disposal 


You sure have 
\ { i \I 
Aut tw DD 


‘ 


Far from it. The Ceneral Llectric lin 


Vv 


wlern kitchen in het home, 
electric dishwasher in a 


n. Have you got one? 


{ the C-b. lin 
| he General Fleets 
! vudel 


model Automatic bleetri 
} armrly the fishiw ashe 


slunet. That « what vou sel 


when you handle this complete -#- 


ee eee 
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... FOR EVERYBODY... 


- _G-E Dishwasher-Disposall line 








MRS. D lives in a rented home, but wietfully 
asks if there's any way she could enjoy dish 


washing by electricity. 


She certainly can, You sell Mre. LD the 








brand-new General Electric Portable Dish- i 
washer, with the same big capacity as the d 
{ automatic units, yet requiring no installation , 
It ean be rolled up to the sink easily for load 
ing and operation; she can take it with her 
if she moves YW 
; 
MRS. E is sold on electric garbage disposal, but | 
when you go out to look the job over, you find i 
that the drain connection is a bit high. Are 
vou out on a limb? 
‘ Bers or, 
. 


No, indeed. Ihe General blectri« Disposal 
comes in two models that, between them, can 
take care of almost all situations. Mra. E 


pets the unit with the higher drain connee- 


ae 


tion. 





bet 


General Electric has the only really complete line for covering the market for Elec- 
tric Sinks, Dishwashers, and Disposalls. 


ind remember, 53% of all women prefer General Electric appliances over the appli- 


ances of any other manufacturer. 


General Electric Company, Appliance and Merchandise Department, Bridgeport 2, 


Connecticut. 


You can put your confidence in— 


GENERAL @® ELECTRIC 


ELECTRICAL 
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— What to Look for 


Tn an Ailomatie | 












@ 
i] 
5 
SS ye 
wenn 
Hamilto™ = . 
* 
* 
LOOK FOR . WOMEN WANT 
- 
os & 
NAME— - Hamilton. DRYERS! 
oe 
PRODUCT— : 
— z v Dries clothes fast as they can be washed 
SALES PROMOTION! mt v Dries clothes indoors where they are washed 
bad Vv No more carrying heavy baskets of wet clothes 

NAME. “Hamilton” is the oldest and best known name in the e -— _ bad 
clothes dryer industry. Women recognize it for quality, deal * v No more nuisance of clothespins and clotheslines 
ers recognize it as a profitable franchise ® 

8 v Dries clothes fluffy, fresh and sweet 

PRODUCT. The Hamilton Automatic Clothes Dryer is the orig ° Jv : . 

inal, the leader since the first dryer was introduced in 1936 bad Dries clothes ready to iron or put away 
_ 

SALES STOR Y. Hamilton dealers have an unlimited, virtually bad v Dries clothes in minutes instead of hours ‘ 
untouched market. Only one woman in 200 has an auto _ v Puts en ond te the “weather” problems of 
matic dryer. Here is SALES OPPORTUNITY! e outdoor drying 

o 

ADVERTISING. lhe Hamilton Manufacturing company has the e v Exclusive SUN-E-DAY ultra-violet lamp kills 
biggest, most powerful campaign in its history running in e air-borne bacteria 
1950. We're really selling dryers with the current, great e 

BADGE OF A DRUDGE” campaign in America’s greatest . 
national magazines ! * 
2 

HAMILTON MANUFACTURING COMPANY. since 1580 P 

this great company has made a wide line of great products * 
Success stories of the men who sell the Hamilton Automat ° 
Clothes Dryer are bringing more and more dealers to the e 

Hamilton Franchise : 

HAMILTON MANUFACTURING COMPANY, TWO RIVERS, WISCONSIN e 

ahi atin i Riaieees ne Colfield- ne ar , att e 






* 
The World’s First : 


Completely Automatic 


TRADE MARK REG U.S PAT. OFF 


Clothes Dryer == ()ulomatte CLOTHES DRYER 


Gas and Electric Models 
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Western Dealers Gather at San Francisco Market 


BIG MARKET f 


n 
¢ 
Mr 


ELECTRICAL 


LOTS OF QUERIES 


wered by 


rge Dickie 
Bash 
Whirl 


cussed by 
Alliance 


manu toc 


elect-c-range 
rthern Co 


are 


v 
Mrs. Emma 
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DISTRICT MANAGER VE. Koct 
Hotpoint 
of Modesto, left 


Sorenson bibitz 


runs through his 


demonstrotion on a irorer for the benefit 
* dealer S. E. Losher 


and 


in the reor 


Hotpoint's Scaife 


BIG SPACE for little money is sales pitch of H. A 
f Kelvinotor, Oakiand, left 
cu Kelvinator to dealer Doug Barnham of 


Center 


Hendricks 3s he shows 


the Andrew Willioms Appliance Ookland 


PRODUCTION of 4,000,000 TV sets in !950 will re- 
Otter, sales mon 
Western 


re intensive retail sei! ng 
sxger of Philco told 
Radio-Television and Appliance de 


dealers nual 
Dinner during 


western morket weer 


1950 


CABINETS STYLED for western homes grace the Tele 
tone sets distributed in California by Wood-Cies 
Cabinets ore built in Los Angeles; chassis ore shipped 
from Eost 


NEW PRODUCT, o drower-style automatic dishwasher 
by Westinghouse, made its debut ot San Francisco 
Christine Dent, Westinghouse home economist, shows 
it to E. A. Nickelson, California-Pacifie Utilities Co 


WRINGER FROM WASHER tub surprises the Max 
Bellings, Junior and Senior, as Otto Rothlin, center, 
demonstrates the Automatic washer nm the back 
ground with his hand on on Orley freezer is distribu 
tor Paul Rice 








9 r 


Wwywy 
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RECTANGULARS 


HEY’RE new .. . beautiful . .. General Electric's latest! 

3 great new G-E Black-Daylight television models with 
the amazing 16" rectangular tube of the future—in the most 
exquisite cabinets that ever caught a customer's eye! Plus 
a sensational new 12%" G-E Black-Daylight television 
model at $199.95*—our lowest price in history! All bring- 
ing you the industry's strongest selling point—TV's Amest 
picture, greatest eye comfort! And for the “cream” market 
a giant 19" tube deluxe console. What a line! It's backed 
up by hot-as-a-pistol displays, counter cards, window 
streamers, folders, ad mats beyond anything you've ever 
seen. Grab the phone, call your G-E TV distributor or the 
General Electric Company, Electronics Park, Syracuse, N. Y. 


(2 


*in Eost. Plus tox, instollation and picture tube protection pion 





NEW, LUXURIOUS, GIANT 19" CONSOLE! 


Model 19C101— You've 
never sold a more elegant 
console — big-as-life picture. 
Superb, hand-rubbed, gen- 
vine mahogany veneered 
cabinet. Full-length doors of 
matched swirl graining. 19" 
round tube. Built-in antenna, 


12" G-E Dyna- ° 
power wba 5§50% 
















Model 12T7—New 124" black tube 
table model. Beautiful cabinet of matched 
mahogany veneers. Built-in antenna. Au- 
tomatic Sound. Like all G-E sets, Under- 
writers’ Laboratories $19995° 


Approved. 













You CAR ful your confidence 2 


ENERAL ELECTRI 
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American Beauty 





{merican Beauty electric irons are made in weights, shapes and 
sizes for household as well as every industrial and manufacturing 


use, W eights vary from 3 to 21 pounds 


The new Lightweight is a “Thermoscope Type” American 
Beauty electric iron. With soleplate of aluminum-alloy and thermo- 
stat quickly responsive to temperature needs, it has jas well the 


* Thermon« ope 


Lhe Dherm acope”” registers through its dial in fabric terms 


—Ravon, Silk, Wool, Cotton, Linen—the operating temperature 


of the vromng surtace 
Like the automobile apeedome ter, which registers speeds result- 
ing from operation of the accelerator, the Phermoseope shows 


the cper stein heats resultin from control-lever sdjustment to 
neht or to left for higher or lower heats. It is a rehable guide that 


tella through ite dial when the heat is right for the work at hand 





AMERICAN ELECTRICAL HEATER COMPANY 
DETROIT 2, MICHIGAN 




















G-E Launches Unique Circus Stunt 
To Introduce New Refrigerators 


Magnetic doors on new models eliminate 
necessity for any latching mechanism 
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Television Award 





ACCEPTING GOLDEN stotuette awarded for sponsoring best “woman's television pro- 
gram” emanating trom Chicago is Hilliard Grahm, right, of Hyland Electric Supply Co 
Looking on as Robert Kubicek, editor of Television Forecast, presents the trophy ss 


Jerry Rosenthal, also of Hyland 
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Reasons why 


LYON Steel KITCHENS 
are easier to Sell at a Profit 





QUALITY 
TESTED 


mom 


ee 
omy 


W@ National Advertising—a continuing cam- 
paign in House & Garpen, House BEauTiFuL, 
Better Homes a Garpitns and AMERICAN 
Home to reach your prospective customers. 


@ Complete Selling Program — Direct Mail 
Material, Posters, “View Masters’’ which show 
actual installations in 3-dimensional full color. 


@ Product Features —exclusive selling points 
which are attractive to women customers and 


easy to demonstrate in your showroom. 


Wi Factory Cooperation—a Lyon man as 
near as your telephone. District offices and 
representatives in principal cities are respon- 
sible for serving Lyon dealers. 


Direct -to-dealer Prices —the advantage 
of buying direct at prices based on volume pro- 
duction. Shipments made from strategically 
located warehouses. 


Write today for up-to-date information about the Lyon Kitchen 


A PARTIAL 
List OF 


LYON 


PRODUCTS 
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Cabinet Dealership. 


METAL PRODUCTS, 
General Offices: 421 Monroe Avene, Avrora, ilinols 
Factories: AURORA, iLl., YORK, PA., CHICAGO HEIGHTS, Il. 
Sold Nationally through Factory Branches and Dealers 


INCORPORATED 


omnes 


ant 4 a 





Giecer Prorirs ARE 


c 


> 


in the great KM. Wels 


Prepare for 
Mother’s Day... 


MAY | 
\4 \ 


your greatest profit opportunity 
in May! 
Display and feature these beautiful 
1%@M_ appliances for faster, easier sales 
... and for a bigger share of profitable 
Mother's Day gift buying! “KM. Power Mix 





mM. Copper Magik Iron ‘M~ Liquidizer 


a 


» 


‘Do 
~ a 


eens oneal 
RM Ged-A-Beut tron 


we ’ HM Quod Weftie Boker 
“ae * \ 


sahil Pop Up teeartes steg %eo RM Double Teble Range 


APRIL, 1950—ELECTRICAL MERCHANDISING 





wamIAns 


LVOLAGT 
NMMEVELSELY 


an orts atonal 


af ver 
eM) 4 hniversary 
Special 


The K-M- Koldair 


WINDOW FAN! 


Outstanding buy of this or any year! Big, 16” 
window fan, famous “M~ quality, strongly 
built for years of service ... with features 
usually found only in fans retailing at 75% 
more! Lowest price ever for a fan of this kind! 
Stock up now — it’s sure to sell and sell fast, 
all through the warm weather! 


_ 
Fan has powerful single-speed motor . . Greatest consumer value ever offered in a window fan! A real leader ! 


aluminum blades, high velocity design... 
heavy-gauge steel wire safety guard... fits 
window opening from 27” to 33”. Delivers napp | KM) / Onare h 
1500 cu. ft. of air per minute. Striking rose- 
amber metallic enamel finish. Listed by Un- st. tees 16, MO. 


derwriters’ Laboratories. TEP Applionces aise monviactured in Conede 
World Wide Distributors Exclusive Distributers in Canede 
Philce Internationa! Cerp., 50 Broadway, New York Crown Electricel, Brantford, Ontarie 


+ 


BM Voporize, 


Clectrae Heater 


BM. “Two-Ten 


Coffee Mere: 
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Dealers + - - Distributors 


ATTENTION! 
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NEW Prices! ... NEW Models! 
NEW Profits! 


R HORIZONTAL OR VERTICAL 
NT BREEZE "GOLD SEAL’’ 






and motor 


WS 


INSTALLATIONS « 


The Silent Breeze “Gold Seal 
lubricated for life 


time contro! optional 
homes, business houses and factories 


Breeze “Gold Seal 


is the most versatile fan on the market today 


it is perfectly engineered for either horizontal or vertical installation. Fan 


Completely automotic ceiling shutter and 
Designed for quick, easy instollction. In all sizes for 


A big profit maker becouse Silent 


moves fastest from your floor Order NOW! 


REDUCE YOUR INVENTORY, STOCK ONE FAN FOR HORIZONTAL OR VERTICAL 
ORDER THE SILENT BREEZE 


“GOLD SEAL” TODAY! 


FOR THE BEST AT A SAVING IT’S 


THE VERTICAL 





24” WINDOW FAN 


SILENT BREEZE 


The Silent Breeze “Standard 


both qu ality and price for any type of installation 


“STANDARD” 





is a fon of equal quality to the “Gold Seal 


It moves the same amount of air but is designed for vertical installation 
only and hos a sleeve bearing motor, which requires occasional lubrication 


Stocked with these two exceptional lines you can successfully sell against 


ORDER NOW! 


y paTer! 


se eal 





Zenith Will Test 
Phonevision Plan 
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Watch That Lottery 














An ameatingly com 
pact mervelouely of 
cent “ewer the coun 
ter” item. Light ia 
weight, it con be in 
stalled by the pur 
chever Extends enly 
3" trem windew sll 


wilt ame 











Canadian Washer Group 


ever 


Twe-speed switch 
Sturdy dependebie 
is @ fast selling item 










for small hemesend 
epartments 


Orxgoer now! 


HOLCOMB & HOKE MFG. CO., Inc. 


INDIANAPOLIS 7, INDIANA 


1845 VAN BUREN ST... 


Elects Randoll, Pearce 


VENTILATING FANS 
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Radios for the 
Price of 


uA 


ee \"\ 


AO 
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Now you can offer two 

radios for the price of one 
and still earn your full 

profit! Sell it as a Portable! 

Sell it as a Table Radio! The 

*Turn-about” is both a 

Personal Portable and beau 

tiful Table Radio—ALL in 

one compact, lightweight 

unit! A sensational per 

former! Simply tuck handle 

in. turn unit on side—and it's 

a lovely table model! Rich 

forest green case with 

brushed gold control panel! 


3 Way Power Supply 
gill 


— PF AC, DC, and BATTERY 
Toe!” 
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STEWART- WARNER 
DISTRIBUTOR. ey / —— 


. Tops in performance and tone. 
STEWART-WARNER ELECTRIC + Division of Stewart-Warner Stunning Bleck, Brown, or 
Corporation + 1826 Diversey Perkway, Chicege 14, Mlineis Brown and Ivory plastic 


werd in modern 
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GAS .-OIL.. 


YOU WON’T HAVE TO 
PASS UP ANY PROSPECTS WITH 


EVANS 














(ee ee 
| { 
JAE Lh 

















yee Ai bE I 


RE FES METRO OMEN OS tg te = 





Bo aie 








— J 








et tt te 








EVANS 


1950 LINE 
10,000 DEALERS 


COMPARE THESE COMPETITIVE SALES ADVANTAGES 


OlL- OR GAS-FIRED UNITS IN ANY MODEL THAT THE DEALER'S CUSTOMER 
WANTS . 





EXCLUSIVE FEATURES THAT ANSWER THE DEALER'S PRAYER FOR SALES 
POINTS 


SHARP-PENCIL PRICES THAT GIVE THE DEALER SLACK TO WORK WITH 


VOLUME SELLING TACTICS THAT ARE PRACTICAL FOR AGGRESSIVE 
DEALERS 


LOCAL PROMOTIONS THAT PAY OFF FOR DEALERS 


EVANS 








HAVE CONSISTENTLY 
MADE MONEY WITH 


EVANS 


BECAUSE EWAMS HAS 
CONSISTENTLY MADE IT 
TOUGH FOR COMPETITION 


We have organized a new national 
distribution system based on high veol- 
ume outlets in key home heater sales 
@reas to better serve the dealer and the 
public. Many we now have. We still 
went new distributors in certain areas. 
Distributors thet are properly financed; 
that hold leading positions in their 
territories; that have a strong dealer 
organization; thet know how te pro- 
mote and distribvie merchandise in 
volume. To these organizations we 
offer a going business with public and 
dealer acceptance. 

Ask any one of the more thea 
10,000 Evans dealers for the straight 
facts about the powerful consumer 
acceptance of the Evans product —fea- 
tures, styling, quality and reliability. 

You can depend on Evans for origi- 
nality in engineering and design that 
will give you the sales advantages 
you need to sell, the sales advantages 
that mean volume . . . and profits, 





REVOLUTIONARY NEW DESIGNS! 
OF poo AMERICA’S GREATEST FAN LINE! 
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A NEW IDEA... the 12-inch Clearvue Window Ventilator! 


Sure-fire Seller IN YOUR STORE! Model 3932 


ind intake fan in one unit. Can be panel trimmed with shin 

Fair-Trade 
rotated in frame to be used for taking in ing stainless steel pro Price 
fresh, cool outside air or reversed for vides longlived, beautiful 
blowing out hot, stale air. Easily installed ippearance from both inside and outside 
with sliding panels at either end of ven of window 
tilator adjustable with convenient thumb Aur delivery 1000 CFM 1-60 cycles 
crews 6O watt AC miv: UL appre ved 





Clearvue—The Window Fan That Doesn't Block Vision . . . Lets the sunlight in! Lets you see out! 


Handybreeze 1O4NCH CLEARVUE Handybreeze 104NCH DUO-VENT Handybreeze 124NCH DUO-VENT 


WINDOW VENTILATOR—MODEL 3330 WINDOW FAN—MODEL 3340 WINDOW FAN—MODEL 3342 
Same features os Model 3332, except A 10” reversible window fon with oli me 12” reversible window fan in heavy gouge 
bledes Aw delivery r7 fm A 49985 hankal features of models 3332 and $1995 metal frame. Air delivery —!1000 CFM; 5( ‘2° 
yeles, 45 watts, A rly Ipprove 3330. Heavy gauge metal frame equipped =. : 60 cycles; 60 watts; AC only; UL approved 
with sliding end ponels for easy installa Price A arg 


« 


tien. Air delivery 775 Chm 


Nendybreeze De Luxe Oscillating Fans 
NE Medel 3312. De Luxe 12-inch Oscillating Fan 





pas 


> 


12 


New fon blade gives most efficient air delivery. Oscilla 
tion adjustable from zero to 90°. Two speed switch has 
high, low and off positions. Frost gray finish with chrome 
air-flow gvord. 6 ft. gray plastic cord with matching «| 
plug. Air delivery 1000 CFM; 50-60 cycles; 60 watts; 


$ 95 AC only; UL approved 
—_— 


Model 3310. De Luxe 10-inch Oscillating Fan 

Similar in oppecrance to Model 3312 except 10” 
blodes, “on-off switch, one speed. Air delivery —775 
CFM; 50-60 cycles; 45 watts; AC only. UL approved 








Medel 337 


The Sensational 
$1995 ow Nendybresee De Loxe Handybreese Pedestel Models Aveilcble, 10° 52495 — 12° $29.95 


All-Purpose Fan! Handybreeze Special Fans—Low Priced 


i p” wall fan, f i , and table fa sll in one STANDARD 10-INCH OSCILLATING FAN— MODEL 3305 













‘ . ing wv he bo _ . f 12% Adjustable oscillation. Convenient “on-off” switch. Fin | 
! j o4 ‘ . . , . shed in frost groy. Polished aluminum blodes ; 
guard plastic base A CFM ' 
i Af UL, appr ‘ , SPECIAL 12-INCH OSCILLATING FAN, MODEL 3104 
7s Adjustable for oscillation from zero to 90. Two speed 
Mode! 3308 All-Purpose — Small switch. Finished in buff brown wrinkle enacme! with 


me as abhowe except 8 blades A delivery $795 blodes of motching smooth color 
44 Chm 
venient We Mounting Mokes Mandybreeze . $595 STANDARD 6-INCH MODEL 3909.N 


ff switch. Frost gray finish. Non-oscillating 






See your Handyhot distributor Today, 


Handybreeze Elechitc Fans 








é or write direct for details about the | 
. new and revolutionary Handybreeze * 
« fan line. Chicago Electric Manufac- Chicage Electric Manutacturing Company, Chicage 38, Illinois : 
¥ turing Company, Chicago 38, Illinois. Makers of Handyhot Quality Electric Housewares . 
a. iy w > 








STF OREN OSE PRETHSKREKFSEAPRAERD SER. « eeerene. 
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General Electric Plays Circus eeeteeeecees 


Senry en 120 Bee -- = --+ +--+ eo eon ee 


"ALL NEW! TRAFFIC BUILDERS * 
FOR ELECTRIC 
HOUSEWARES WEEK! 


New products mean new markets! Here are four 
new Handyhot quality electric housewares for extra 
business in your store! Stock them for Electrical House- 
wares Week! Display them the year ‘round. They sell 
themselves! 


9 Out of 10 People are Prospects 
for These 4 Great New Products! 


RINGMASTER Jock Bryon whips out a pistol during his spiel at the elaborote “circus” Handyh DE LUXE JUICIT 
stoged by General Electric to introduce its new spring “Big Top” promotion. (Approved by Sunkist) 


New de luxe model! Onsciliating stroiner, 

extroct: off the jwice, all the health atm $4995 / 
vitamins. Eosy to use, easy to clean.” ij 
switch, Handsome white plastic base yes few Wode f 


with stationary strainer $13.95.) Pree 
t oh 


ONE QUART ELECTRIC ICE CREAM FREEZER 


Mokes ice cream quickly, electrically, with ice cubes from the 

sttondard SS No lengthy preparations — smooth, 

foshioned ke cream! A quick, healthtyl treat 

$] 635 ‘er family or sudden guests. Extra freezing con 

($).50) lets you store several flavors in retriger 

ator or home freezer ready for we. (4-qt 
capacity freezer, $21.75; 6-qt, $26.75) 


fou trode 
* 


Handyhot CORNPOPPER 


Pops corn in cooking olls without stirring. No 
ols needed whea removable agitator is used. 
Other uses: os utensil to heot soups, vegetables, 
mokes condy, etc., ond os deep fot fryer, Full 
heat resistant transporent gloss cover. Popper 
bow! is of heevy govge, polished cluminum $595 
FREE BALLOONS and peonuts put the audience in a circus mood. Pictures were token | Cool black enomeled wood handle. Stove can o— 
at Erie, Pa. as G-E told its field representatives about the “Big Top” promotion be used with coffee-maker, percolator or small 5.4, trode 
pots ond pens. Removeble cord set Pree 





DIAL-AIRE 

CABINET FAN MODEL 3316 
Beoutifully styled to meet o voriety of needs-- os a 
floor model, as on end table or os o window fon 
(reverse for exhoust. or intake use). Equipped with 
vorioble speed control so that any de 
sired degree of ol distribytion moy be 


obtained. Extremely powerful motor with 
$4 95 heavy-duty four-vane fon blade. Deep 
— pitch 16° over-all blode diameter. Beov 


For Trade ‘titul mahogany plestic cabinet with con 
Price venient carrying hondles 


ELECTRIC HOUSEWARES —A BILLION DOLLAR OPPORTUNITY 


‘Handyhet 


A TIRED CLOWN tries his hand at putting together one of the 6O-piece cardboard 
circuses, which ore designed to drow children ond their porents to deolers’ stores. 
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Scheduled Meetings 


16TH EEl SALES CONFERENCE 


Edgewater Beach Hote! 
Chicago, It! 
April 4-6 


NAT'L APPLIANCE SERVICE 
ASSN 


General meeting, election 
Detrot, Michigan 
April 12-14 


SOUTHEASTERN ELECTRIC 
EXCHANGE 


Annual Conference 

Greenbrier Hote! 

White Sulphur Springs, W. Va 
April 12-14 


APPLIANCE PARTS JOBBERS 
ASSN. 





General meeting, election 
Hollenden Hote! 
Cleveland, Ohio 

April 20-22 


7TH JOINT CONFERENCE 


Canadian-American RMA Boards of 
Directors 

Ste. Adele en Hout, Quebec 

April 20-21 


REFRIGERATION, HOME FREEZER 
AND FROZEN FOODS SHOW 


Bureau of Radio & Electrical Appliances 
Balboa Park, Son Diego 
April 27.30 


CHAMBER OF COMMERCE 


38th Annuol meeting 
Washington, D. C 
May 1.3 


NASHVILLE ELECTRIC SHOW 


Nashville Electric Service 
State Fair Grounds, Nashville 
May 8.13 


PUBLIC UTILITIES ADV. ASSN. 


National Convention 
Kansas City, Mo 
May 11-12 


PARTS DISTRIBUTORS SHOW 


Hotel Stevens 
Chicago, II! 
May 22.25 





CANADIAN INT'L TRADE FAIR 


Exhibition Grounds 
Toronto, Ontario 
May 29-June 9 











Package of Five Foods 
Used in Arvin Promotion 


A “Charming Hostess” promotion 
» Arvin's Lect Cook which in 
volves what is believed to be the 
f nationwide cooperative mer- 
chandising tie-up between an ap- 
pliance manufacturer and a group 
t food processors will break this 
month The “hostess” package 
which will be given to consumers 
who purchase a Lectric Cook at 
$24.95 will contain full size units of 
Kraft cheese, Swift's Prem, Duff's 
waffle and pancake mix and Log 
Cabin syrup. The premium will be 
available to dealers on a low-cost 
basis 
Advertising for the deal broke in 
the current issues of Ladies Home 
aS uw lournal and Woman's Day. A dealer 
@ en promotion campaign is also under- 


way 


=~ 
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4 WORTHBURY Here's an cle 


book with full quarter-bour 
W estmiunst ct « movement 
Numera 
er with etched 
» black. Ht. 1) 
~)ee 


DYNAIRE 


movement i 


fini» 
t 








ralismen 
lectric, of course, 
or on shell 
em for Laster 
and don't forget they're ideal gifts for Mother's Day, 
Father's Day, and June weddings ahead 
You'll see these and other dependable, top-quality 
electric Seth Thomas Clocks for every room in the 
home, and for every gift purpose, advertised exten- 
sively in prominent magazines. Tie in with this adver 
tising. It's designed to help make more sales for you 
Let your store be known as headquarters for Seth 
Thomas Clocks. You can always look to Seth Thomas 
for the finest in clocks 
REMEMBER sales-boosting “Electric Housewares Week” 
April 14—22. Ask yo 


Clocks, Th ton, Connecticut 


ur distributor for details. Seth Thomas 





bn 


LYNTON Amazing value at only $27.50°* 


Dependable electri n ement strikes 


MEDBURY Another fine Seth Thomas 
Westminster chime clock with electrix 
movement in genuine hand-rubbed ma 
styling, topmost quality. A sales leader hogany cabinet. Front panel overlay of 
you'll want to feature prominently. Hi rare wood. Satin-silver-finished dial. Ht. 
BG’: wt. 16% 9t°; wdt. 20°—§47.50.°* 


SETH THOMAS 


hours and half-hours. Combines smart 





*KReg. U.S. Pat. OF. ** Retail .. . tax extra 
es 


A division of GEWERAL TIME CORPORATION 
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| LM. CHROMY 
| MOD. 




















] hmm 
s O, LIZ, LSU Li f 


For modernizing all Electric Ranges 







Firm Wants to Grow Big, Lewyt 


Tells New York Luncheon Group 


Cleaner manufacturer says he respects 
but doesn’t fear the “electrical giants” 











CHROMALOX Units are more widely used on 
new electric ranges and for replacements 
than any other, and with good reason! 
Comparison tests by Electrical Testing 
Laboratories, Inc. and other independent 
laboratories proved CHROMALOZ superi 
ority time and time again! Such outstanding 
performance makes CHROMALOX Units the 


CHROMALOK UNITS Give 


first choice’’ of homemakers everywhere. 
That's why it will more than pay you 
to handle this famous line for range unit 
replacement. You'll find that the quicker 
service, sinaller inventory and greater cus 
tomer satinfaction you get with CHROMALOK 
will add up to a bigger and better net profit! 
Write today for Bulletin RU-1 4! 


ALL THESE ADVANTAGES 








re ‘ 
‘ al 
; d 
a , 
: ‘ New 
7. ‘ ‘ 
vv 
r 
‘ 
‘ 
‘ 
" 
\ and that " al 
| hav t ‘ 
Hie ad ‘ f 5 
grow big N ne is stopping or 
! g us. It's up to us. If we 
leserve it, we'll grow 
Lewyt Organization. He explained ALEX LEWYT 
t Lewyt Cor n realit tw 
tra ente 4 equa 
: | tuct ar 
4 ft and tor t \ 4 gt 
he other pha ‘ - . 
: s he r pape \ i 
ea usine respe w it ‘ 
‘ daft. t in the contrac ue ‘ t t i 
« phase, Mr. Lewyt explained the advertising dollar 
M wyt described his firm's ause \ . 
entra the vacu cleaner greatest ely whicl an be «@ 
i v whic built deal by ers 
¢ ar therw dolla 
. . od I x ace 
ad es l dis Fa 
ea thr spe A 4 
distr tor and 4 t f i " 
annel whi ever be i le 
f ld cleaners olume 
M ewyt explained that no manu . 
’ r het | a ke | 4 4 ! 
and g pr ut tt ar 
uta t 
How to Merchandise. Backbon« ‘ 
' ’ ' ] ne y : \f ] at 


| 


i‘) expenditure for ads 


Heat Resistant 


¢ Flat, leve hing wrloce &) ty for true &) Easy ? e 4 
¢ } with free te ens stor a‘ } oking e y c ) to keep cleo 
/ | ~ 
rp ‘ YF } y . 7 es 
(a yh | \=aey 
) a\we" d 
PD | €2/ 
ena! A |. — 























on new Ranges and for Modernization mean 


CHROMALOK — 


t 





, »- 


means CLOCKS (C0O4iNG AO a 


—_....t.t ee 










WINTER FIRE which razed the Ellis Furniture Co, Statesboro, Go., left bottled drinks 
milk cortons ond wax disploy fruit inside this Crosley refrigerator undamaged. Store 
owner J.C. Ellis checks the contents of the refrigerator 
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SELL RAYTHEDW. 


RAYTHEON 
:° offers 
finest 


The Silver Anniversary Model 


299” 


Prices shghtly higher 
in West ond Sevth 


A TRIUMPH OF 25 YEARS OF EXCELLENCE IN ELECTRONICS 
@ 16” Rectangular Screen © Convenient contin- 
ner @ Giareless tube. Easy on the eyes, 
increases contrast © Long range sensitivity a 
favorite tor fringe area reception @ Synchro 
matic stabilizer assures constant brilliance 


© Built-in, adjustable “Ray-Tenna 


BELMONT RADIO CORPORATION e fy aye 
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COOKING FOR CLEANING 


BEE-VAL 


APPLIANCES 
Offer you 


ATTRACTIVE DESIGNS 
PERFECTED ENGINEERING 
DEPENDABLE PERFORMANCE 
PRECISION MANUFACTURE 






When deciding on a line of electrical household appliances look 
to the reputation and financial standing of the manufacturer. 
Back of every BIRTMAN guarantee are... 
* Two thoroughly modern factories, geared to 

volume production, careful manufacture. 


* Forty-one years’ experience in the manufacture 
of electrical household appliances. 


* Millions of dollars worth of merchandise 
now in use both in America and foreign countries. 


* Over six million dollars in resources. 
*® Financial rating, AAAI. 


The entire organization—personnel, equipment and policies are 
of the highest type. In every department, from designing labora- 
tory to final factory testing and shipment there is no compromise 
with ‘Quality, Always."’ 


BIRTMAN ELECTRIC COMPANY 


CHICAGO 39, ILL., U. S.A. 
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ELECTRICAL APPLIANCE NEWS — 


NEW ELECTRIC HOUSEWARES 


fecorative design: black mumerals and 
mands; mahogany case with overlaid 


, is a 5-piece- ' j 
sisting f hatter front panel of rare wood; brass sash; 
= , “ = a an 92 in. high, 20 in. wide over 6 in deep 
’ ‘ phe en = self-starting Westminster chime move- 
greet romun 
‘ 
which holds enough for prise ‘ 
| the new Toastmaster Price: $47.50 plus tax 
arranged on a hand Electrical Merchandising, April, 1950 


Ye 


meer tra 


UNIVERSAL tron 
Landers, Frary & Clark, New Britain 
Conn 


SUNBEAM Egg Cooker 
Sunbeam Corp, 5600 Roosevelt Rd, 
Chicago, 50, lil 


nbean automat egg 


elling Features; Automatically cook 
eags hard, medium, soft or any degre« 
n between: thermostatic control clicks 
ff when eggs are cooked; amount ot a 
ster put in base determines length FRESH'ND-AIRE Circuletor 
time eggs cook, when water has Fresh'nd-Aire Co., Div. of Cory Corp. 
thermostat responds to ir 221 N. La Salle St., Chicago I, tll 
at in botton and shut ff ware ew T wktail table 
lernent imbedded in bottor onset on . 12 
i has three casy-to-see mar 
éelling leatures: Styled to blend into 
ome or offee setting; delivers cool 
lraft-free circulation quietly; scuff- 
proof plastic metruction in Z2-tone 
gray and yellow; J-speed switch pro 
des 3600 on high; L2-in. propeller; 
vit cle at 1» w atts 
DORMEYER Fri-Well lectrt erchandising, April, 1950 
Dormeyer Corp., 4300 N. Kilpatrick Ave. é 
Chicago, 41, lil 


Mod Dormeyer Fri-Well automatic 
leep fryer, No. 5800 


water levels required for 
medium of ft-cooked egg 
ty 6 exes 


ical Merchandising, Apri! 


- elling Features: Deep-fries chicken 


shrimps, steaks, donuts, potatoes vege 


HOLLIWOOD Broiler Oven tables: large capacity ially de 
inders Mig. Co., 3669 S$. Michigan Ave igned draining lip eat-proof han- 
Chicago, fil lies: thermostati ontrol ; heats with SETH THOMAS Clock 
" spe lements through the sides, ot 
, wood broiler over , —s we me be Seth Thomes Clocks, Div. General Time 
preventing scorch- Corp., Thomaston, Conn 
15 in. long, 9 in Mode! Medbury-SE Westminster 


chime tambour clock 


particles settle int 


equipped wit 
ray broiling 5 et 2 a ns , : 
1320-800 watts ] $ 3 Selling Features: Dial 61% in. diam 
¥¢ 


ustable broiling satin silver background with scalloped 


meplate finis 





improved G-E Steam Iron 
New Product Highlights General Electric Co., Bridgeport, Conn 


: ay Model: Improved G-E steam iron. 
Universal inteedyers © completely cow oe Com & Oat "ee Selling Features: Operation controlled 


cov" , , ‘ F by button in top of handle—by push- 
Sunbeom has @ sew outomatic egg cooker also rodically new in design ing this user can switch from dry to 
Four Electric Housewares monufocturers recently added deep-fat fryers steam ironing and back; iron is filled 
to their lines—Dormeyer, Dulene, Finders, and Welco through a porthole in front of handle; 
—— Drawer-type broiler-ovens ore now being offered by Finders, Meriun water in storage tank ~~ not = 
ond Dorby but forms steam when it drops on 
TOASTMASTER Weffle Boker An electric drink shaker is o new product by Nicro Steel. soleplate; weighs 44 Ibs. filled; air 
Toastmester Products Div, F atin q of 1950 cooled plastic handle had double thumb 
McGrew Electric Co., Elgin, il! on monwrectwrens cont e © profusion models rests. 
including toble circulators, po oa window -desk-floor models; attic } 
levice: Toastmaster waffle baker and fans and requir window ventiletors. Price: $17.95 
Toastmaster waffle service Electrical Merc handisng, April, 1950 
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{ moder rug ig arpe zs 
any 110 v stlet i ‘ 
t wrature t ef ats € 
te d par { vide « tow t 
sarmt ard surtace ‘ ise Of 
4 cz walk: g et ‘ Pp 
. { heat radia available in 2 
I ‘eslie « 4 fit ex SOO 
va g 4 On 4x4 
‘ : aped ' 
~a ‘ atts ig ” iva 
G-E trons it, rearne ‘ el beat , $29.95 ' c34 f 
General Electric Co, Bridgeport 2, Conn ogg t grind Merchas ) ‘ 
is } ~ 
‘ 4 mw « 
: ‘ arue Port ‘ recip 
aber perat ! ] : 
' > 7 ‘ 
' , mer rw ’ : ; 7 —_— 
ul uf ‘ ; 
’ WEST BEND Percolator H 
West Bend Aluminum Co., West Bend ; 
Wis i 
i 
4 ator 
slur S-cup capacity ; 
= a stor. thermostatical DOMINION Fan 
ed starts perking in less thar Dominion Electric Corp., Mansfield, O 
‘ ite nosta mtr s \ 2 ) 2 ' ; 
» Zz @4 al Tig time, the xe ¥ sk \ . 
t tor serving lefinut wit 5 
— 4 t ating 14-gauge alu - f ares a . 
' ' le " en 4in . xhau an, a " " \ 
mit: 9 ~~ ‘ window " k : 
RITZ Portable Oven : Pe etached from frame and le ' 
Marlun Mig. Co, inc, 37 E list St MAXWELL Food & Bun Warmer ree: vent . esk fan for me hice ¥ 
New York, 10.N Y Maxwell Phillip Co, Inc., 7m + m b t I 
P 55] Fitth Ave, New York, 17,N_Y ‘ y 4 t 
‘ z ra-t pe t pera ff i) 
: , ’ 
, wit nat 110-1 
oe ritch 68 watts, 1 
al 
; » 4 ” { f rome « avy , uw : ene 
x ' irwal Merchandising, April, 1950 
| : . 1 <8 val J e ising rt 
4 " 
} 144 
! ath ‘ ; 
vv ¢ 
! j 
Al ( 
. 
DULANE Fryryte SHAVEX DC Inverter 
Dulane Mig. Co., 8550 W. Grand Ave Shovex Div, Electronic Specialty Co., 3456 





River Grove, Ill Glendale Bivd., Los Angeles, 39, Calif . 





' eet + Seven Shavex : for 
DORMEYER Mixers 


| 
' ARVIN Cool-R-Hot Fan ' t 


Dormeyer Corp, 4300 N. Kilpatrick Ave 
Chicago, 41, iil 





Noblitt Sperks ladustries inc 
Columbus, ind 





DORBY Infra-Red Broiler 
Dorby Co., Merchandise Mart 
Chicago, 54, Ili 
, ) y Infra-R 
: SUN PANEL Heoter 
Manufacturers Engineers Co ' 
Portland, Oregon 
‘ 1600 w 
2 I 4 
fl a A 
< , . 7 rice ¢ 5 
\ ‘ \ r " r Ver mo, A =U 
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G-E Mixer 
General Electric Co., Bridgeport, Conn 
’ Weigt y 34 lb 





HOLLIWOOD Deepfry 
Finders Mfg. Co., 3669 S. Michigan Ave 





Chicago, !! 
Vf ode N 700 Holliwood automat 
elim fur bret free 
tatoes lonuts, shrimps 
egetables, etc.; no odor © smoke 
i re eat | 
14 nplet 
y : 1 rd et 
RITZ Broiler j trical Mer ndisin Apr 0 


Marlun Mfg. Co., Inc, 37 E. 2ist St. 
New York, 10, N. Y 


‘ , 
P : 
P eating t 
Wy 
x 
: s 
\ 30 





DOMINION Percolator 
Dominion Electric Corp., Mansfield, O 





eat “Sta-Hot” percolator 
’ Mur a) ty; 
‘ t asth tay 
1 yuickly rk” or 
‘ te ‘ turned 
\ 4 " 110-12 ts 
ty , April, 195 
JEFFERSON Clock : 


Jetterson Electric Co., Bellwood, iil 





WEST-BEND Bean Pot 


West Bend Aluminum Co, 
West Bend, Wis 








evece tr bean jx 
elie 1 cera bear 
pot t rown, separate 
trom heating unit—can be completely 
mmersea in water tor cleanng sep 
WHITE Attachment srate Heat-Rite base. 95 watts 110-120 
White Sewing Mochine Corp, 123] Main volts, a w d.c., of chromium plated 
St, Cleveland, 1, Ohio steel with molded plastic feet; pol 
w attachment: Makes a ished metal cover with brown plastx 
widt guide knob; complete unit is 8 in. high; holds 
and fabrics together 2 qts and can be used for other dishes 
“ ‘ P guide clip for elastic mn aS «(Cereals stews, soups 
amenta! braiding Price: HS 
handtsi Aor 195 Electrwal Merchandising, April, 1950 
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WELKO Electro-Fryer 
Weico, Inc, 219 W. Chicogo Ave, 
Chicogo, 10, il 
we: Model D Electro-Fryer 
ing Features: Deep-fat fries most 
eficiently with 4 Ibs. of fat; draws 
1200 watts with 50 sq. in. heating sur- 


tace—--00 watts per Ib. of shortening ; 
thermostat temperature control; G-E 
neon lamp shows when unit has 
eached frying temperature indicated 





thermostat dial; special drain hook 
masket mm all positions trom any 
portable—handles specially 
gned for easy handling; requires 
unter space —10 in. diam., over 
cight without draining bracket 8 


aluminum cooking well heats 
quickly, cleans easily; Fiberglas in 
sulation electric eye temperature 
indicator 
Py $10 05 

, ‘ Apr 1950 





KISCO Circuleires 


Kisco Co., Inc., 2400.40 DeKalb St, 
St. Lowis 4, Mo 


Cocktail table Circulair and 


ism eatures: 24 xktail table 
Formica in a chotwe of Prima Vera 
nce r mahogany; 15 in. higl 
netal band grill encloses for safety 
" p motor; 4-blade, 12-in. var 
ur impeller; 3-speed control 
KRewal-Atre all-stee! streamlined 
reula aerodynamically designed 
x facilitiates silent flow of maxi 
i volume of cool “low-zone” air 
fawn-eray or Tyrolian green; 1/20 
tor 4-blade, l2an. varified 
! igha iar 2 
‘ v4 Rega 
“44 
if } i” Apr 1oM 
















ARVIN Lectric Grill 
Noblitt-Sperks ladustries, lac, 
Columbus, ind 
ere: No. 2800 Arvin Lectric Grill 
Selling Features: Has 95 sq. in. cook 
ing surface ; toasts, fries, grills, warms 
iquids, ctc.; a tight-fitung lid fits 
wer grill to prevent grease splatter 
even heat distribution; aluminum 
cooking surface; limiting thermostat 
prevents overheating; drip spout t 
drain off grease; modern design 
black plastic handles and feet; 800 
watt element 110-120 volts a.c.; weighs 
little more than 5 Ibs.; 104 in. square 

5 in, high. 
Price: $10.95 
Electrical Merchandising, April, 1950 





NICRO Shoker 
Nicro Steel Products, Inc, 3534 N 
Spaulding Ave, Chicogo, 18, ill 


Models Nicro electric shakers No 
100, and No. 200 complete with cock- 
tail glasses, and serving tray 

Selling Features Mixes malteds, 
cocktails, eww drinks or other drinks 
made with ice cream; lightweight 
crystal clear polystyrene plastic with 
chromeplated top and stamless steel 
agitator; liquids are dispensed without 
removing top; rotary switch provides 
easy control; portable; alcohol resist 
ant; capacity 32 oz.; No. 100 includes 
shaker and cord; No. 200 includes 6 
crystal cocktail in 6 tinted colors 
glasses, a polystyrene plastic tray 
Prices: No. 100, $6.95; No. 200, $11.95 
klectrical Merchandisin April, 1950 





SUNNY Heir Dryer 


Master Appliance Mig. Co, Bridge and 
Ontario Sts, Recine, Wis 


Models; Sunny hair dryer 
Sellmg Features: WHand-sized; de 
tachable stand can be placed on table 

mounted on wall; available ir 
wal, blue or sand cover; dynami 
d 


type motor yperates on ax f 
positive contact, toggle type swit 
atety tuse in heater 

Prices: $12.95 without stand, wit 
tan’, $1495 


Electrical Merchandising, April, 195) 





PAGE 137 








h GRE AT TEAM ELECTRICAL APPLIANCE NEWS 





FOR YOUR AUTOMATICS! 


HOME LAUNDRY & DISHWASHER 






































NOW! AT ONE 
SOURCE OF SUPPLY! 


ORDER FROM YOUR DISTRIBUTOR, 


ECONOMICS LABORATORY, INC. + ST. PAUL, MINN. 





HOLLIWOOD Broiler 


Finders Mig. Co, 3669 S. Michigan Ave, 


Chicago, iti 
iH wood nler 


GEM DANDY Churn 
Alaboma Mfg. Co, Birmingham, 3, Ale 


Vandy Lx 


4 ) 


BREEZE-ABOUT Fan 


Meier Electric & Machine Co, Inc 
Indianapolis, 7, Ind 


APRIL 1950 
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WESTINGHOUSE Fan 
The Westinghouse Electric Corp., 
Mansfield, O 


Mode Dehonaire hassock- 
floor 4 
ing Fi r reulates 1700 cfm 
without reating , draft; 4 curved 
air imyecto ring ' wwer part of 
change direct 1 air entering 
an from side that it ns upward 
flow of air with least a int of turbu- 
ence; 3 deep-pitched Micarta plastic 
les move air up through fan to a 
leflecting one which sends it out 
through a 3-in. grilled area around 
top; maroon and rome; 13 in. high, 
weighs 15 |] 
ice: $29 





HOTRAY 


Salton Mfg. Co., Inc 
74 Reade St, New York, 7,N_Y 
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HOLLIWOOD Woffler-Grills 


Finders Mfg. Co., 3669 S. Michigan Ave., 


Chicago, fil 
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and with motors 
uf (gold Seal” 
48-15 mxicls are 
package units 
iling siwtter and 
mting strips 
4-biade tans; deep 
vuiet shaft: and 
Accessories avail- 
fortrol for auto- 
1 outlet shutter 
ie 
natx 
st opening im 


ROBBINS & MYERS Window Fan trical Merchandising, April, 1950 
Robbins & Myers Inc., Springfield, O 


wit 


SEW-EASY Sewing Machine 
The SK Co., 1422 Merchandise Mert, 
Chicogo 54, ili 

Device: Sew-Easy portable sewing 
Tia ine 

ling Features: No bobbins, thread 

always in sight; silent chain drive; 
ews over pins; weighs only 8 Ibs.; 
turdy carrying case, variable speed 
foot mtrol; concealed motor uses 
110 volt ac. or d.c.; stitch regulator; 
positive adjustment light 
veight aluminum body in 2-tone gray 





tension 


PRESTELINE Refrigerators one os 
ricé: 339.95 
Presteline Home Appliances, Leeson Steel 
Products, Inc., 666 No. Lake Shore 
Drive, Chicago, 11, ill 


ectrical Merchandising, April, 1950 


INTERNATIONAL HARVESTER 
Retrigerators 
International Harvester Co, 180 N 
Michigan Ave, Chicago, |}, ill 
de H74, Hs4, US U9 
mg feature A 

ed full-lengt 
Wad” retr 
, 


nd H84 hav 


SILENT BREEZE Attic Fans 
Holcomb & Hoke Mfg Co., Inc., 1545 
Von Buren St., Indianapolis, 7, Ind 


ELECTRICAL MERCHANDISING—APRIL, 1950 


SOAPthetic 
for automatic clothes 
washers (AGITATOR. 
TYPE) Gives you two-way 


profit. Moves quickly, steadily 

reduces service calls. 
Proper balanced combination 
of soap, synthetic detergent 
and water conditioner. Pro- 
duces cleaner, whiter washes. 
Rinses freely. No soap scum. 
Keeps machine clean, too 
Prevents formation of scale 
Recommended for use in lead- 
ing washers. FREE SAM- 
PLES available for demon- 
stration purposes. 


CTRA'SOL 


for automatic 
dishwashers Fastest-grow 


ing dishwashing compound in 
America! Steady business 
from every dishwasher cus 
tomer you have. Leaves table 
ware absolutely film-free, 
sanitized. Eliminates scum 
and scale in machine cuts 
down service calls. It's non 
caking. Comes in handy, ex- 
clusive metal pour spout 
package. Approved by lead- 
ing dishwasher makers. 


for automatic clothes 
washers (TUMBLE-TYPE) 


Sells itself to any woman who 
owns a tumble-type clothes 
washing machine. The secret's 
in the suds the right suds 
level for most efficient wash- 
ing. Laundry comes out 
cleaner, sweeter, fresher. And 
the machine operates more 
smoothly requires less ser- 
vicing. Recommended for use 
in leading tumble-type home 
laundries 


MADE BY THE MAKERS OF SOILAX 


ORDER FROM YOUR DISTRIBUTOR, OR WRITE 
ECONOMICS LABORATORY, INC. + ST. PAUL, MINN. 
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HOOVER Cleaner 
The Hoover Co, North Canton, Ohio 
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AMANA Freezers 


Amana Retrigeration, in Amene, lowe 
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NORGE Refrigerators 


Norge Ow Borg Warner Corp. 
Detrort 26, Mich 


GIBSON Freezer 
Gibson Refrigerator Co., Greenville, Mich 
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CROSLEY .Ranges 
Crosley Div, Avco Mfg. Corp 
Cincinnati Oo 
} ‘ 
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HORTON Ironer 


Morton Mig Co, Ft Wayne, !. ind 


Sab 

’ 

SPEED QUEEN Ironers 
Speed Queen Corp., Ripon, Wis 


} rtable 


. 
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KITCHEN-KRAFT Kitchenette 
Midwest Mtg. Co., Galesburg, III 


Kraft KRS-45 
” 
2 rig i 
2 DOW 
i 
4 I a 
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Sell the HONEYWELL TIME-O0-SWITCH 
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to CONTROL and the Cutout Switch 
to PROTECT Attic Fan installations 








Above: The Heneywell 
S403A Time-O-Switch. 
Left: The Heneywell 
L477A Cutout Switch. 





Attic fan installations are more reliable, more convenient when the Honeywell Time-O-Switch controls and 
times the fan operation. The Time-O-Switch automatically shuts off the fan after any desired interval of 
operation from one-half to eleven hours 

There's a market, too, for this switch among shopkeepers who use it to automatically turn off display 
window lights and signs. Farmers buy the Time-O-Switch to control barn ventilators and lights. 
A model is also available to turn the power ON at a pre-determined time 


In case of fire, the Honeywell Cutout Switch protects the building against the hazards of continued fan 





operation. And, besides attic fan applications, the 
Cutout Switch is in demand for gas-fired unit 
heaters, where it cuts off heat on excessive tem 
perature rise 

Here are two items to bring in added sales 
volume. Stock the Time-O-Switch and Cutout 
Switch. Get your share from this source for 
added profits. Minneapolis-Honeywell, 
Minneapolis 8, Minnesota. In Canada 


Leaside, Toronto 17, Ontario. 


’ BRANCHES FROM COAST TK AS! WITH SUBSIDIARY COMPAMES Hi. TORONT . wel * STOCKHOLM « AMSTERDAM + BRUSSELS « TURIN « MERICO CITY 
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Uniform Results: Kitchen Aid p 


‘ 1” “ral reat tra i tat 


bow! contents can escape the ‘ . 


ssistarnce 


Plus power: KitchenAnd is powere ! 

handles any , from a single ceg ¢ to pastry 

dough ha ‘ i hment wit 
t the need for omphicated “pow booster 


Attachments: What arrange. whata sales booster 
KitchenAid offers the most complete list 


Sell up to ArtchenAnd to satisfy. It pays’ 


Speoking of Satislaction. Hi your ci 


tomers y we ‘ elle p ‘ otfec 

Dern e the KitchenAid ¢ Tee Mi r SONNE 

ar | gt xf ’ NIC g¢8 The 
fl cw 4 4 nN 


ye 


THE FINEST MADE 


KitchenAid Division + THE HOBART MANUFACTURING CO 
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tchenAid Food 
our customers 
ish customer cor 


them back to you 
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itchenAid 


TROY, OHIO 
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GIBSON Refrigerator 
Gibson Refrigerator Co, Greenville, Mich 
Models «cial model G-860 
Selling leatures: Large, family-size 
8 cu. ft. box; Gibson Freezer locker; 
Fresh'ner shelf combination ; newly de 
signed glass-top, sliding crisper draw 
er; 3 full width shelves and a small 
shelf provide 15.56 sq. ft. shelf area 
leveling 
snap-seal 


lux exterior 


screws on forward corners 


loor at ermetically sealed Scotch 
Yoke mecha ’ 

Price: $249.95 

j trical Merchandising, April, 1950 





LAU Window Fans 
The Law Blower Co., Dayton, 7, Ohio 
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YORKAIRE Air Conditioners 
York Corp., York, Penna 
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cal sust and p en irom aif; 

k " t rovides year ‘round 

mtiiatior Stale a $ pumped out 

juick jue eration .-tone tan 
and dark ivory 

Console Klels Ne 33 and 100 

ave i and | apacities; have all 


features of window models in veneer 


abinets designed to eliminate projec- 








tion beyond window so that window 
an be « sed when desired 
N 150 and 200 have 14 and 2 hp 
mits respectively, are f ntained 
nsole type litioners; may be 
equipped with work attachments 
tor ndith le areas; selec 




















SIGNAL Window Fans 
Signal Electric Mfg. Co., 
Menominee, Mich 

jels: 5 new window fans 
Tv f the 5 models, 
WR-162 feature elec 
rically reversible capacitor type mo- 
ors; a flick of a switch provides fresh 





ur brought im tron stside, or by 
turning $W t exhaust position 
lears ro t smoke or stale air; 
a T it a easy perating wing 
ts allowing teles« panel to ex 
and of itract t t varying v 
W } a 12 r 
‘ « wit 
a WR 
a “ 
a 
\ n 
2-in 
\ tan 
¢ 
‘ , 
sO 


MERCHANDISING 





HARDERFreez Freezers 


Tyler Fixture Corp, Niles, Mich 


WARD Fans 


Ward Industries Inc., 820 So. Pulaski Rd, 
Chicogo 24, til 


e window mode 


reeze deluxe twir 
Breeze-Master 
No. WS-14 
Breeze can be 
al or hor 
ws or frat 


ELECTRICAL 


guard Z 
spec Mae 
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wide; balanced non- 

er diades shallow 

a mininum protrusion 
can also be used for attic 
automatic louvers may be 
ing mict; tandem square 
available for vertical or 
silver grille 

i finish 3- 

im ; oper- 

motors @& 

2 non-met- 


wivers af 
wizonta 


stable flanges 
from 27 to 
nat mut - 

us fan 

nut side 


HUNTER Attic Fon 


Hunter Fan & Ventilating Co, 400 § 
Front St, Memphis, Tenn 


Package attic fa 


cenimge & tter 


placed 
bolts required; 
provides air seal 
fan frame and 
l for “ 


ce ne 


rews i 
and trim ; 


apa 


HUFFY-MOWER Power Mower 
The Huffman Mfg. Co., Dayton, O 


iufly Mower 
™ wer 

We gs less than 45 

G. M. Delco motor; 


wiect 


lightweight 


s directly to 
itter blades 
1725 rpm 
iga iorce 
tting posi 
mpreg 
cuts 


1950 


46 inch combinatier 


dern sink end disthwashe 


bas can talk performance when you talk KitchenAid. 

After all, it's only natural that a manufacturer, using the know!l- 

edge obtained during many years of making dishwashers for the 

world's finest hotels and restaurants, should design a home dishwasher 
that assures surpassing performance 

The fact that users sing the praises of KitchenAid 


. laud its 
efficiency its trouble-free operation .. . is proof of the pudding 
It's a sales feature that sells. And there are many others such as 





Front Opening, compact, counter-height, with top free work surface. 

Quick, Easy Front Loading. 2 independent racks for casiest dish-handling. 

Completely Automatic in all cycles—wash, 2 power-rinses, circulated hot air 
drying. Auxiliary manual contro! to advance cycles 


Complete, Thorough Washing. Centrifugal pump circulates water through 
revolving wash arm. Six arm openings provide most complete, most 
powerful coverage 

Rinse. 2 separate power rinses through revolving arm provide rnost thorough 
rinsing 

Self-Cleaning—Sanitery. Water is continually strained during wash and 
rinse. Strainer is self-cleaning. Small food waste is washed down drain 

coarse (lift out) strainer catches larger food particles. 


Drying. Separately powered blower-fan forces electrically heated air through 








KitchenAid 


THE FINEST MADE 


Built by Mebert GD world s lergest 


KitchenAid Division + THE HOBART MANUFACTURING CO., TROY, OHIO 


of food 
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INTERNATIONAL Window Fan 


Fan Div, international Oil Burner Ce, 
St. Lowis, Mo 








JOHNSON Floor Machine 
S. C. Johnson & Son Inc, Racine, Wis 
Vie 1? P| 








BELCO Wind-0-Cool 

The G. J. Belter Electric Mtg Co, 3830 
Olive St., St. Lowis, 8, Mo 

50 Wind-O-Coo!l w 





tisin \p 1950 * 
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... effective immediately! 


~WVEW LOW PRICES ! 


Sure to increase your store traffic! 
Sure to increase your appliance sales! 


24 oz. pkg. 
was 49c 





10 Ib. pkg. 
was $2.95 





...and a brand new profit-maker for you— 
the 100 Ib. fibre drum, retailing at $22. 


New low prices—the result of increased national 
demand for all . . . improved production efficiency . . . 


lower unit cost. 
The ahove are suggested retail prices. 


Make the most of the new low prices on all. 
Display the new prices prominently. Stock 
plenty of all. Use all in every washer demon- 
stration in your store, in homes of prospects. 
Plan an all Laundry Clinic now to boost your 
sales of Appliances. alll is going places! Cash in 
on this deep-cut price reduction. Mail the cou- 


pon for full information. 
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WASHING MACHINE PARTS 






7 






ONE 


STOP 


SOURCE OF 
SUPPLY 


ae 


SAA wt ro 
YOUR ,; 


CENTRALIZED 


ASSOCIATION 


OBER 


A) Mester Electric Shoe. Selt Lobe ¢ 
Akron Washer Perts Co. Akron, Obie 
Allied = Elect 
delve 
American Uectric Wether Co. Clevelend, Obie 
Appliance Ports Co, ind 


ity, Uter 





we = Applence Parts Inc Phite 
a 


sanepolis, ind 





Appliance Ports & Service Co. Seottico and Spo 
hone, Wash 


i Arcand’s, Hertford, Conn 
. Cooper Washer Ports, inc, Sows City, lowe 
> > Detroit Applience Parts Co Detroit, Mick 
> Clectric Apptionce Parts, Weterbery, Conn 
, Finch’s Washer Ports Co, Grand Rapids 


Mich 


Geod Hewekeeping Shop, Berton, Mow 





J Gopher Appi Co, ™ pols, Minn 
Heme Electric inc, Younqutown, Obie 


Wetlece Johasten Appliances, inc, Memphis, Tena 


\ Rey Jones Wathing Mechine Parts & Service Co 
aver, Cole 
Keystone Washer Ports Co. Philadelphia Po 
Kiteker Brothers, Cincinnati. Ohio 


Mer -Cene Appliance Ports Co. St Lows, Me 
Ww L Mey Co., Inc, Portiond, Oregon 
. Midwest Appliance Parts Co, inc, Chicago, Ii! 
a Minnesota Appliance Ports Co, St Paul, Minn 
Morley's Washer Perts Co, Buffalo, New York 
~ *eorsel — Corp Cleveland, Ohio, and 
ml Delles aa 
5 0 1 Phetes pon New York, New York and 
Newerk, N 
te Precision baat Co, Akron, Ohie 
Pritchard Electric Co, Oblohome City, Okla 


~ R oad § 

_ ~ Pe 
Retrigerat 
Wichite 


Refrigerati« 


Retrigerat 


bhend Radio 


s 

= J}. Roberts Engineering Co 
2S bervell Co Detroit Mich 

‘ 


Parts Co Milwaukee, Wir« 
Redie tlectric Service Co of Penne 


Philedelphia 


on Eauigpment Co Kenses City Mo 


Ken. end Tepeke, Kea 
n Supply Co. Merrisburg, Po 
a Supply Co, Richmond. Ve 


Springtield Mass 


Specioities, Flint, Mich 


The C W. Smith Co. Chicego, itl 
. Starr Electric Supply € Houston, Texas 
~ £ Sundberg Co, Chicago 
? Tritte tne Washington 0 C 
~*~ Wash Mochine Ports & Soles ( St Lowis, Me 
~ Weoeher Setes & Service ¢ Pitteburgh, Po 
Washing Machine Ports Co nc, Los Angeles 
_ Celif, San Froncisce, Calif, and Sen Diego 


Cort 


Wyner Ports ond Service Ceo Rochester, N.Y 


yw! 
i“ 


iv 


ld 














W ITH the cooperation of the washing machine manufacturers 
the above leading parts jobbers carry ample stocks of parts for 


ALL washing machines. This “ONE-STOP’ 


source of supply 


enables you to secure the part you need without waiting, and 
to repair your customers’ washing machines promptly. This 
saves you time, builds good-will and adds to your service profits. 
Look for the Association parts jobber in your vicinity. You 
can depend upon him for the washing machine parts you need 


for servicing. 


Write your nearest 


Association jobber to receive your free 


monthly copy of Service Fax. 


APPLIANCE PARTS JOBBERS ASSOCIATION INC. 
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WHITE Weoter Heoter 
White Products Corp., Middleville, Mich 


Dewees White table top automat 
water cater 

” catures Available in WO or 
4“) ga apacitx L-piece porcelain 


enamel table top for kitchen or utility 
room equipped with Water- 
Hotter, a specially designed baffle 
plate that turns incoming cold water 
ack on itseil ausing it t Warmed 


gradually, then sends it to top piping 
t $é-1n bibergla insulation ; 
galvamzed tank interior uit-in heat 
trap immer m type units transter 
eat directly to water recesse:l toe 
base; thermostat mounted on tank for 
accurate temperature mtrol: new 
Thermo-Dise device assures double 
protection easy to install 
trical Merchandising, April, 1950 





NU-AIR Windofans 


Meier Electric & Machine Co, Inc., 
Indianapolis, 7, Ind 





\ - : V 242 a4 
New at 
a RW24 
Tata let ed 
vericle 
‘ ation 
t & t nner 
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MAJESTIC Heater-Range 
The Majestic Mtg. Co., St. Lowis, Mo 


Device Two-Fuel” single oven range 
with room heater that cooks and bakes 


APRIL, 


¢ 4 
e it heat al or wood. 


ver perates on 
rately or both at the 
er top stove cook- 

led when electric 
1s are used at once, 
for 8 large pots or 
oven with an auto- 
timer and clock con- 
trol plus a “Heat Collect ye” which 
wlds heat in oven to conserve fuel; 
waist-high top-of-oven broiler; 4 large 
Thermo-Kleen Monotube elements; 
t-way broiling pan for roasting, bast- 





ng and making gravy; heat indicator 
ows exact oven temperature when 
Ing a r wo room heating 
section provick way at-circulat 
g@ al radiat 
trical Mer 7 April. 1950 


New Product Briefs 


An electri-kit to vert an) 
foot-pedal sewing machine to electri 
operation has been announced by The 
Electric Motor Corp., Div. Howard 
Industries, Racing Wis. Equipped 
with an EMC sewing machine motor, 
foot pedal rheostat, lamp set, bracket 
bolts, belt, pulley and instructions, 
the kit is available in three models: 
S-1 for Singers; W-1 for White ma- 

es; and R-1 for all other types 


Sto-A-Way Co., Aurora 
ently announ ed a ombination iron 
rest and holder designed to rest the 
iron on the board winle ming, and 
to hang up the iron for storage after 
for $1 


use Retails 


Werko is the name 
iry soap recently introd 


M. Werk Co., Murray 





nati, 1/, ©. Designe 
automat: vent 
weds n water Itene 

freely and ea ( € 
bs n galvanized pa 
eas g 1 


John I. Paulding Inc., New Bed 














d, Ma annout : du 
t ex r ace , ] 5 
ST € assure 
ntact. Fy se rown or ivory 
¢ te al ‘ oa 
t | i t nsta 
Yellow-Flash 8 name of 
ew fla g made t Justrite 
M 2061 N. Southport Ave., 
ig 14, I 4 square battery case 
g cight standard flashlight cells; 
‘ a reported 2500 ft. beam 
A lard volt tern battery may 
e substitute Lists at $3.95 less 
att 
Correction 


In the Blackstone Washer New 
Product item appearing on page 
152 af the February issue, the 
price of the No. 330 wringer 
washer with Hydrospout was listed 
as $150.95 The right price is 


@: en ac 
DLy.FD 
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MUR RAY 


brings you today’s biggest KITCHEN PROFIT NEWS! 


Ultra-modern cabinet sinks, matching wall and 
base cabinets. The big 66” cobinet sink above is the 
super deluxe model. Then there's the deluxe 54” and 
standard 54”; the single draoinboard 42”. Cabinets of 
almost any size and shape to swit every seed! 


High- 
speed 
Electr 

ronge*! 


Just one of a complete line! 40° mode! with fourth 
surface unit convertible to deep-well cooker, automatic 
pre-heat oven thermostat, automatic oven timer clock, 
many other features. Line includes three 40” ranges, 
besides compact 20” and 36” sizes. 


Streo™™ 


\ined 


Gat 
ronge*! 





Just one of a complete line! 40” with an extrotorge 
oven, burner bowls are stamped right into one-piece 
range top, clear-vue oven door, smokeless broiler pon 
and grid, many other features. Three 40”, in addition to 
20” and 36” ranges complete the line. 


NUR RAY 


one of the nation’s large and well-known manufacturers, with ten years’ experience in the 
manufacture of Home Appliances, now brings your customers all-new...all-steel kitchens —richly 
coated with durable, high-baked enamel...and a line of all-new clectric ranges and gas ranges! 


NURRAY 


offers this new, ground-floor opportunity now! 
This is the time to get into the profitable kitchen 
appliance business. And, if you’re already estab- 





lished, here are new, complete lines that afford 
profit opportunities not just for a few months 


but all year ‘round! 


MURRAY 


sales features are unsurpassed! Your customers 
will marvel at the Murray kitchen’s new beauty, 
new performance, new ease of cleaning, new 
conveniences, new usefulness! 


MURRAY 


urges you to get full particulars now. Send convenient coupon. Meanwhile, watch for further announcements! 
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Gentlemen: 
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IF YOU ARE A WHOLESALER, 
kindly write on your letterbead. 
IF YOU ARE AN APPLIANCE DEALER, 


kindly forward coupon. 





Kindly forward full deails. 
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Sales Point 





A finger runs down one of the ‘yellow pages’ of the 


Classitied Telephone Directory and stops at your 
listing of ad 
is. ~e. ; 
Thats where many a prospect starts on her tems 
~~ Ee 
shopping trip... to your store. That's where many a in > 
‘ ¢ ee . 
ce 
sale begins Seat 
‘ =a 
Letting the ‘yellow pages’ point up sales for you S “ak 
c < 4 NN -— 


in this way is a mighty important factor in building 
new business. Nine out of ten shoppers depend on 


the ‘yellow pages’ tor buying information 


Get full inférmation today from your local telephone business office. 
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NON-ELECTRICS 





PROCTOR Ironing Table Pad 
Proctor Electric Co., Philadelphia, Pa 


Dewce: Vat-dyed, pre-shrunk ironing 

table pad and covered in 4 colors 

selling Features Spring-stretchers 

make a drumtight fit on any ironing 
‘ 


board, metal or woodetr available ir 


blue, yellow, beige or white 
Pr $3.95 | 
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MAGICOOK Pressure Cooker 


Traubee Products, Inc, 936 Bergen St 
Brooklyn, 16, N.Y 


Dewees 2 qt. Magicook pressure 





WEBB Wrapabout 


Webb Mfg. Co., Fourth & Cambria Sts 
Philadelphia, 33, Pa 


\\ i 


" 4 ‘ 
\ 4 
‘ 
a 
ri 44 
€ 4 ir 
4 i 
i i a i 
" 
$ 
+4 ‘ 
x ~~ . 
& No 49 
44 x x 52 
$ $ 
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BLOSSOM Appliance Covers 


Blossom Mfg. Co. Inc., 915 Broadway 
New York 10, N.Y 





: ymplete line plast ¥ 
r r coffee makers, toaste 7 
Na £ a c mixer et 
“f Prot jurpmne 
and dan 
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ost heautif~ul range 
in Zemerica / 











alel as) el How stunning!"’ 
These ore the delighted exclamat 
women, young and old, when they s 
Gibson on your floor. Its beauty 
Tol dle Pet M Mell ioM el 1 Malet iiilsMm ALLE | 
this Gibson is to want it. To eve it 
you re in business t je! business, conta 

RIGHT AWAY! iIBSON 


REFRIGERATOR COMPANY, Greenville, Michigan 


Perfection of Push-Button 2 Easy-Clean Hot Wall Ovens THESE EXCLUSIVE 5-Way Avtomatic—Self 2100-watt Ups-A-Doisy DOWN 6 at Beoutiful Full width 
Cooking! A ontrols Out of with ConSealed Heating Unit! Starting, Self Regulating, Seif Deepwell. UP 7-speed Surface Unit Fivorescent Light 
Steaming Zone GIBSON FEATURES Stopping ~ Automatic either wuy. 
MAKE GIBSON 


IRRESISTIBLE! 











NO SWEETER SOUND THAN THE ALE oF PROFITS THESE GIBSON FEATURES BRING YOU! 
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Preslo 


Acclaimed! | 


By HOMEMAKERS: By ‘DEALERS: 


“THE MOST 
AMAZING 
IRON EVER 
















“THE FASTEST 
SELLING 
COMBINATION 
TEAM AND DRY 
IRON ON THE 

Saves me money - , MARKET!” 


on expensive 
pressing bills 




















9 with less 





‘Does my ironin 
effort in half the usual 


time 


Now 1 iron 
without sprinkling 











4 





most clothes 


















A tremendous selling success everywhere The Mos Orders piling up please, ‘ 
Amazing Ir Ever Invented Amazing for ironing more 










yse, irons 







so easy to 


and prt essing 






So light weight 
i mokes ironing 






and pressing ease say homemakers Amazing for 








fast sales and profits say dealers. Made by National 





fun Pressure Cooker Company, pioneer of steam 



























1 hours on 6 controlled home appliances, the Presto 
Steams vP to . tap water Vapor-STeaM [RON is being introduced across the Sales reaction phenom | 
ounces of ordinary " ’ nation with hard-hitting, co-ordinated advertising and more irons faster sienna?” 
merchandising campaigns and is being sustained in 






every market with the same hard-selling national 


EXCLUSIVE 


sdvertising that has made Presto the “hottest 

















isto sales and profits line in housewares history 
s I 
Varor- l'o be sure of your share of Presto 
Vapor-STEAM IRON profits, order today’ 
STEAM 
1RON 


WATCH FOR INTRODUCTION 
THROUGHOUT THE 
MIDWEST MAY 1 a 


Hundreds of dominating, hard-selling 


















Features: 







¢ The Varo-MISER yees inery top 


no distilled water needed because 


Var misee distiils its OWN 


GIVEN. . COMPELLING. 
stay ml 
DISPLAY UNIT. 


included at no exty 


water 
the patented 













w converts top woter to 


Fully avtomot< 
or a ymoomh 


steam, ory* ond wper-heots sf r 
fiow of Varor Steam No drops, "© spots! 
ic 








newspaper advertisements, up to full 

















’ te 
wm both Trve-ironing pages, will appear launching this eon” OF three 10 Vassaa, 
The only steam iron © : NS, this attr ¥ EAM 
7 ‘ ~ Awe ond Finger Tip Temperature newest PRESTO produc t' window ¢ orractive colorful counter or 
eo < ‘ isploy 
Selector ¥ Wrinkle-proof Round Heel ¥ Light OMembled 2 d Tells and Seis Easily 
ur 
weight, only 34 pounds Pace for moxima,. 2 Minimum of 





imum soles results 


NATIONAL PRESSURE COOKER COMPANY wipaessues COOMSES Ane Ghoneees 


SURE COOKERS ANC ANNE® 
eneral Office Branch 


EAU CLAIRE, WISCONSIN a, Angeles, Calif. - Wallaceburg, Ont., Canada 
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ELECTRICAL APPLIANCE NEWS 





TELEVISION 





PILOT Telesets 
Pilot Radio Corp., 37-06 Thirty Sixth St 
Long Isiond City, 1, N.Y 








, ‘ r\ ~ 4 - 
cw a 
FM ra 
" speaker wae ae SIGHTMASTER Telesets 
M ra anger wit Magnavox Pianis Sightmester Corp., 20 £. 35th St. 
( t sther-touch | ali Mieeh: Aen New York 16,N. Y 
m gk alow 1 vy Magna 
x . 1 \ ” = : ~ nis eis Staunton and Westchester, 
, . ; r\ nsolett 
x ‘ r ified n 
: trails built antenna Magna-lok elim Features: Bot meuxiels have 
yy rv. automat svt on g circuit: « 19-1 picture tubes the patented 
al stvle cabinet ahogany. Als Sighteurror, deluxe chass Lu Mont 
vailable as a radio-phono combina Imputuner, full FM radio, and are 
5 Magna Ad ‘ yippee wit Phono attachment wa 
ature gany or blonde finishes 
vices: S oe mM $405 - | Prees Staunton, $449.50 West 
1 <> $ ter $479, blond extra 
ry if “ ‘ £any i 
Ave e $4.20 S Amer f rial Merchandisin Apr 1vM) 
I t 1 S505 . 
’ Mer 4 
MAGNAVOX Telesets 
The Magnovox Co., Fort Wayne, Ind 
ANDREA Teleset 
Andrea Radio Corp., 27-01 Bridge 
Plaza No., Long Island City, 1, N.Y 
‘ 
a . 
“r Hasa 
CAPEHART TV Consoles : 
Capehort Farnsworth Corp, Fort Wayne tubs ding 4 t ‘ 
Ind ‘ mA, ; 
en a ‘ 400 AM M ra 
M UOR-M " 
. 4 ' hwoga 
‘ 
ter ‘ 
“ Y 
peake 
" 
' t 
La ‘va 4 
t Polat " 
ot tube 
“m a 





snane Hnatichs tte eeetere and DEWALD TV Console 
. DeWeald Radio Mig. Corp., 35-15 37th 
, Concert Gra $705. Ox Ave, Long Island City, 1, N.Y 
' ™ M ode De Wald King Size TV con 


iri VM erchandisin April, 195 wle No. DT-190 








ELECTRICAL MERCHANDISING—APRIL, 1950 








‘ rk catures: Has a 19-in. picture 
«; large 10-un. auditortam speaker 
nm antenna; synchro-hold lock-in 

emt; 23 tubes inchading 2 rectifiers 
damper tub< 13 channela; ma 


gany cabinet 
Price: $390.95 


ctrwel Merchandism April, 1980 





TRANS-VUE TV Console 
Trens. Vue Corp., 1139.41 S. Wabesh Ave., 
hicoge, 5, til 

tei Aristocrat Ne 10 console 
‘ellme Features; 16-in. picture tube 
vith 180 sq. in. picture E-ye-level 
viewing ; Eas-O-Matic l-knob picture- 
und tuning; Magna-Tenna; built-in 


antenna Perma-magnet focalizer and 

rograph plug-in adaptor; Synchro 

set tuner provides gon truwge-area 

performance Honduras mahogany 
abinet also blonde t «il oak 


/ trwal Merchandisu April, 19% 





TRAV-LER TV Consoles 
Trav-Ler Radio Corp., 571 W. Jackson 
Bivd , Chicago, 6, Ii! 


12L.50A and 16RS0A 


’ st OA as a 
gia bla re ibe 
ca i t \ RSOA 
re l r ur are 
kK f ire i ea ~ j } 
Bot wole i isht ton 
acTia i at 
ee : ma tur 
t: 21 tubs u t \ 
peaker; mahoga ca r 
N LZLMOA 19 
\ $2499 
V erchandiar { 1950 





~_ 


EMERSON Record Ployer 


Emerson Radio & Phonograph Corp., 
111 Eighth Ave, New York, N. Y. 


Model < 2 ° 
Model No, 625 3 speed automatic 
record player 


elling Features: Designed for contin- 


ous playing and changing of 7, 10 or 
12 m. records on 3-speed compact 


Bakelite table model cabinet; Alnico 
PM dynamic speaker; tone control; 
natic record-rejection button 
Price: $54.95 

il Merchandising, April, 1950 
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APPLIANCE SALES 


new apartment buildings, banks, hospitals 
schools, churches, theatres, homes, factories 





-———— MAIL THIS COUPON ----- 
i YES anh 






know about the profitable 
Appliance Seles in new struction, Without cost 
blig show me how | con use DODGE 
RerPort my business. (| do business East of the 
Rockies y 
No e 


F.W. DODGE 
F. W. DODGE CORPORATION 


News Division 
West 40th Street, New York 18, NY 


im 45 CORPORATION ! 
-! 





Profitable Business 





r-- 
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RCA VICTOR Radic-Phonos 
RCA Victor Div, Redio Corp. of America, 
Comden, N. J 
itional A-78 and 18t 


! 
1U6 radio-phono consoles 





wit é % iwtabies 

yelling Features Separate automat 
4 changer for 45 rpm records and 
a dual-speed turntable for 78 and 334 
rpm discs are included in both models ; 
Traditional A-78 features a 4-pane 





nt with upper 2 panels of decora 
tive wood and the lower 2 in figured 
fabri a 2-band ra at right and the 
45 rpm record anger im special fr 
out rawer at ictt 5 storage npart 
ments hold 196 single 45 rpm records 
or 24 albun roll-out drawer con 
taining dual-speed changer is at bot 
tom left: rad mas 6 tubes and 1 rec- 
titer. Mode) A-106 is 5 wood panels 
arou A c ratiy pe aker grille 
eparat 45 t t r player is 
nt t drawer behind 
NOx ’ at top it, dual-speed 
tur in sumilar drawer at top 
‘ RCA Victor FM-AM radio at 
top right Storage compartments ik 
c { all speeds are at bottom < 
. r { speaker grille 
rices: A-78, $199.95 in mahogany or 
valnut; $209.95 in limed oak. A-106 
$269.50 in mahogany or walnut; $28 
n blonde 
rial Merchandising, At » 





V-M Portable Phonos 


V-M Corp., Benton Harbor, Mich 
M ode w portables; Tri-O-Mat 


8025-A; N lt a WA 
é é ur Matic 802 \ 
ca 4 4 erat at a 
t P 4 45 a 8 rpm 
a : t x pla z 10- at 
‘ ame o< aut 
2 ampih 2 
t i ’ A Aker 
‘ Mu yA 1 
- ' at 
t ef erat as 5 
het ‘ CAaker, singie neecie plays 


\ eramic a weather 
I resistant artriage 
Prices: Tri-O-Matic 8025-A, $69.95: 
No. 105, $37.50 and No. 100-A, $31.50 
: trical Merchandising, April, 1950 


i 





VOCATRON Intercommunicetor 


The Vocaline Co. of America, Inc., 
Old Saybrook, Conn 


\ a a al wire 
" bh ator 
“7 equires istalula 
any 110 volt outlet 
wes 4 provides instantaneous 
at et el any two sets 
t $ ar tf ency settings on 
‘ power e within approximately 
¢ ‘ able r business inter 
epartment micatior on tarm, 
‘ ‘ aby tter 
r $9 





a 


RCA-VICTOR Record Players 
RCA Victor Div, Radio Corp. of America, 
Camden, N. J 


pm 
4 at 4 
45-EY a styling 
4 tr cI 
45-1 i 
1 st 45-EY 
‘ a 
4 ib at and 
‘ € 4 
* I wn a 
a peake 
4 i 4 turnta at 4 
ap an tx nnecte pias 
gh any ra rado-pt or TV 
5 4 $2" ‘ $ 
, Mer , n Apr 950 


Antenna Briefs 


1137 N. Milwau- 


\ ( ago, announces a pack 
Radion TA-51 window 
int antenna to fill the gap between 
i and tdox types 
al TA-5 as four triple 
i tele ping iipole a 
ated «mast nd a Bakelite 
weatherized it re- 
" r $9.9 


{DIART “TELE-ROTOR”, a new 

nna rotator unit, announced by 
adiart Corp., Cleveland, O., will 
Continued on page 156) 
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Adjustable Ovtiet Grille Directs Air Where You Went it. 
3- Speed, Silen!, Rubber Mounted Motor. 

“@ Balanced Twin Cage Type impellers Blow Air Faster. Farther. 
Removable Guard Grilles For Eavy Cleaning. 


THE HOTTER IT GETS...THE FASTER IT SELLS! 


Plan now for big profits with SUPERFAN! SUPERFAN has more out 

standing, easy-to-sell features than any other air circulator on the 
market today! It’s completely SAFE. No dangerous fan blades to cut 
fingers or tear clothing. Can be used in dozens of ways the year around 

Every SUPERFAN sale leads to more SUPERFAN sales because every 
customer becomes an enthusiastic salesman for SUPERFAN! Get the 
full details about the proven, high profit “Summer Special’’ SUPER- 
FAN sales program. Send coupon below, now! 


SAFE! Ne Dangerous Fan Blades HAS DOZENS OF USES 


The greatest 
safety story 
ever told! No 
nipped fingers 
or torn cloth 
ing 


To: QUEEN STOVE WORKS, INC., Dept. £04 
Albert Lea, Minnesota 


Rush at once full details about Big SUPERFAN “Sum 
mer Special’ Profit Building Promotion 


We are a dealer a distributor 


Firm Name 
Address 
"ity State 


By (name 
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IMPORTANT 


Ressacch the A POWER-DRIVEN 
cae Gey VORry oe ‘i POLISHER FOR 


homes have one or more 


rooms that need waxing and ' ~ BARE FLOORS 


polishing on floor Somewhere 





in home linoleum is cleaned 


$ tin . : No need to pay $50.00 for a 
imes a yea w 


separate floor polisher. The new 
ee ye = a Eureka $-250 with its power-driven 
BS floor polisher brush does a beautiful 
THE THREE GREAT NEW EUREKAS . anit : 
: . us professional job on bare floors and 
A Complete 
Cleaner Department 


end , ines Aah ieemabete work for a hard, high shine. 


orc hand quick soles 


linoleums. Use a good paste wax 


—let it dry fast—then put Eureka to 


Smart dealers give Power-Drive 


NEW MODEL rs Floor Polisher in exchange for 
600 


trade-in cleaner. 
TANK 


EVERYTHING 
NEW MODEL "700 


AIROMATIC TANK about this promotion clicks! 
It really works. It's the hottest deal in 
the cleaner business! Get in touch with your 
nearest Eureka branch or distributor and boost your 


cleaner department profits to a new high’ 
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FLOOR POLISHER 
oH sales appeal 


HERE’S 
PROOF! 


Consolidated Gas & Electric Co 
Baltimore, Maryland 


with one ad in one week 


8 “3 in 1'’ WONDER CLEANERS 


with Power-Driven Floor Polisher 


yie) OTHER EUREKAS 


105 TOTAL 


IMMEDIATE 
PROSPECT INQUIRY 
WAS TREMENDOUS 


By telephone—by coupons—and by cus- 
tomer colls at the main store, a flood of 
hot saleable prospects u anted to knou 
right now about the Sensational New 
Fureka Automatic 4 inl Wonder 
Cleaner. Many bought in the store af once 
as a result of anatl store demonstration 

others requested immediate FREI 
TRIALS in their homes. By the end of the 
ist week the following results were ob 
i fr 


tained om the one newspaper ad 


Prospects by telephone 57 
Prospects by coupon 7 
Prospects in store 59 


Total 125 Prospects 
(one week 


Evrekas sold in store 38 
Evrekas sold in homes 67 


Total 105 Sales 
(one week 


ONE SALESMAN MADE 26 


home demonstrations — closed 22 retail 
sales for the S-250! Can you beat that record’ 
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100° (5 cel. 20°) 
Sol 
Wonder Cleaner 
promotion ad run 
by Consolidated Gas 
& Electric Ce., 
Baltimore, in 
Sunday Baltimore 
San", February 
6th. Cost $420.00— 
Sold 105 Eurekas 
frst week, 
advertising expense 
— less than 3%, of 
net sales FIRST 
WEEK. (Many 
more sales expected 
—this many 
already CLOSED!) 


ih 


Eureka Williams Corporation, Bloomington, Illinois 
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L ied MB ELECTRICAL APPLIANCE NE 
y ¢ 
t « .- A positive, 


: a rr Lat as SO-Th ad with 


ease. Weatherproof housing keeps out 


+ ater, snow and ice; heavy-duty mo- 
tor reverses by remote fingertip con 
trol switch; will handle any size mast 








AMPRO Tape Recorder 


Ampro Corp., 2835 N. Western Ave., 
Chicago, 18, fll 












‘ \ f Magnetic Tape Re- 
rok i ria i nit No. 730 
; ’ ture Based on new elec 
Section of Sepece hydrevii« tr . r “Ss size, 
stene lining. 1) cannet rust weight and t weighs 15 Ibs. ; over- 
er corrode " ¢ 8x8xil standard mag- 
‘ ling tape on dual track— 
a records a 2-hr. program on a 7-in. reel 
s tay monitoring system permits 
| pre-setting proper sound level before 
r) tarting 1 re r trom radio or pho- 
gral ay recording system al- 


‘ 


‘ ve ecording through micro 

" t rding through radio 

» ¢ oura ne input at 

eer . adic { n 

ect tor-driven rewind {or 

ng sequetr f ially operated re 

- if t f i at tting { se 
STONESTEEL aoe 


ELECTRIC WATER HEATERS ay 


Tanks lined with %" thick hydraulic stone! 

















f LOW FIRST COST Now, at lowest prices in electric water heating 


history, vou can offer customers positive protection 
wer tha " , , 
igainst tank cust, leaks and premature tailure 
wate ‘ fe i ‘ ‘ 


« te , siatie ihere the water is highly corrosive 
se pre st esteel electric water heaters are equip 
} 20-YEAR WARRANTY . . 


ped with hydraulic stone lined tanks that have been 


s+ held tested for many years, and tully proved. Tanks SOUNDMIRROR Tape Recorder 


” lefinicely—are guaranteed for 20 vears—com The Brush Development Co., Cleveland, O 
§ CLEAN WATER _gtataee -_ 





‘ 2 Re Scenes 

pletely eliminate rust, corrosion and resulting leak ' é ‘ : nd r 
let , : agne 
xf ‘ ize problems common to galvanized tanks. The 
” ‘ rovements i 
x , , 

tern ing of sturdy thick stone holds the eche replacement 

® Wate [he out netal shell simply contines the i ‘ es, specia 


ections for 


} FAR LONGER TANK LIFE water pressure ao: cabinet models for 


" phone put and ex 
eve er the ‘ The market tor this outstanding new electric water ternal speaker tout: line consists of 

. ‘ nar rror hine ie 
wate ' heating ce velopn ent is a big one Write or wire anca anG rF Cav t model 
; available in dark blonde mahogany 
& today tor tull details nis and in automatic or manual 
P 1 for Wa rt) n. playing 
\ porta anvas covered model 


ivalia ¢ ) and OF min. auto- 
SEPCO CORPORATION an mana 

tion 1 has a 24-watt 

rdion Cone speaker, 

rease its transporta- 





Makers of the first storage type electric water heater _ A As 
POTTSTOWN, PENNA. ty 
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Amy way you. look ant ut 





WORLD'S FINEST AIR CIRCULATORS 


is your best buy! 


e Accepted public demand. e No service worries. 





ONLY 
HAS TWIN bones 
e Greater dollar volume. _¢ No installation problems. 


e Liberal profit margins. | ¢ Vornados sold — stay sold. 


e Popular retail prices. e Satisfied customers sell ’em for you. 
L two 


extra parts make all the Your customer gets more comfort for bis dollar. 
difference in the world A model for every pocketbook. 


PRODUCT OF THE 0. A. SUTTON CORPORATION, WICHITA, KANSAS 


~“Yornade- MUST BE GOOD TO BE IMITATED! 
Have you stocked all of Vornado’s 
sensational Turnabout window fans? 
Model . 
16W!1 
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Model 
30 CF-1 
CASEMENT 
WINDOW 
FAN 

. » simple to 
install — just 
hong it up! 
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ANDARD,.. 


ODIN BEAUTYRANGe 
O'KEEFE & MERRITT 
ORIOLE 
PERFECTION 
QUALITy 
ROPER 
SPARK 
MAYTaGc DUTCH OVEN TAPPAN 
MOFFArs UNIVERSAL 
OCCIDENTAL WEDGEWoop 
WESTERN HOLLy 


'OUR >TRONGEsSy SELLING rOo! 


MERCHANDISING 


AL 
RiL, 1950—ELECTRIC 
AP 








SS WPY SATE /7 PW 


30% More Sales in 1950 JiMeeM IM 10% to 20% More Profit in 1950 


Like a rocket the 1950 gas range “Spring §/ You get 10% to 20% more profit from 
Style Show” is pushing sales of top-of- gas ranges than from any other majo! 
the-line automatic gas ranges up 30% -{ appliance you handle. Figure it out for 
over last year to all-time highs. It’s a big : (a: yourself Find out how you can make 

double profit from the big multi-million 


ti ‘ k f C ; new home market and the 27,000,000 
a y y - 
ee ee eee, eee ae eee homes now cooking with gas (2 out of 


yourself in. Gas has got it — FOR 3 gas ranges in use are more than 10 
OPPORTUNITY UNLIMITED. years old and ready for replacement) 


coast-to-coast, industry-wide promo- 


“CP” models are the 
top-profit lines. First with eye appeal and performance features — first with 
automatic controls — first with consumer acceptance. Backed by the 28 big 
gest profit-names in the gas range business—out in front with the casy-to-sell 
unbiased buying guide your customers will look for — “CP” is your guide to 
bigger sales and bigger profits 


LOOK...HERE’S HOW You TiE IN 


. ‘ : 
G. A PK wear cooking for you! For tie-in 
aS APPLIANC “) > ; cee ae yee . _ of the 1950 
od Pring Style —_ 
Vianuracturers Association, INC. manufacturer, your ie ota 
60 Best 620d Sieaet Gas Appliance Monufacturers Assn., ine. 


New York 17, N. Y. 
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shell 844 ike 


Ylo 








~ Tood treezers 


YE < / 
fd: ...if you feature the gleaming, streamlined beauties that people want 


—the popular, nationally advertised lines 


BY GriybaR 


THE LINES DISTRIBUTED 


yEo: if you use good selling methods and modern merchandising and 
promotion tools—THE SALES HELPS AVAILABLE FROM GraybaR 
The Graybar Salesman will give you selling information that will help 


you sell more freezers. Graybar’s Sales Promotion office will help you with 


promotion programs and material to make your displays outstanding. 


Yes, and you'll get prompt deli 


warehouse near you 


veries from a Graybar 


{ 1 


These are a few reasons why thousands of dealers 


throughout the nation make 


pource of electrical applances 


hey say! when 8 


Graybar their No. 1 







fag ture TY, /a 


Appliance Department 

GRAYBAR ELECTRIC COMPANY, Inc. 
Executive Offices 

Graybeor Building, New York 17 


IN OVER 100 PRINCIPAL CITIES 
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Watch Your 
Working Capital 


eens CONTINUED FROM PAGE 82 eee 


} g " r ame 
t 
> an { t w the i ; 
> “8 it s fixed assets have 
-* 4 al . 
reased 664 percent, or 310A), which 
y a fixed liability, or long- 
tern in for tl su A sizable in 
rease in fixed assets puts a heavier 
trair working capital because of . 
tre n pkeep und the a Idi 
tiona perating expense required t 
stain t enlarged mproved fa- 
| 1 the safe side finan- 
Brow! working capital should } 
re reased in satisfactory ratio after , 
: , r business betterment, : 
; : 
. i seit } i 
e t Z wing pa g up 
! nt g Z a e nna 
{ beca « ext led hin 
r duly without taking cognizance 
tf his working capital position. In this 
se, Brown's fixed assets increased 
664 percent. His working capital after 
mprovement should show a similar 
Increase tr S> (ne) to aroun 
ee SOO 


“Seed Money” Must Grow 


Dhie x g ta mild give 
i pt ve inde 
\ king oi w King 

ipita i n bu 
vat 1a 

P | gy heure be 

t eth 

t mev grow 

4 qu 
y - 
1 4 it vw per « 
e de he eve 
working capital, a larg 
ber of the lo not even know how P 

to gu it \ iv lustrated the 
att wit! easy-to-under 
table that the reader will 
know w to test and appraise his 
apital 1 tion and how to 

ible and p ble disaster 
arket vhet working 
‘ ve key 1 healthy con- 
es to keep a business 
nd a rrofitable End 








WE MUST RESIGN OURSELVES TO THE FACT 
THAT THE LARGER SETS ARE HIGHER PRICED ~ 
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Zenith “The Ven Buren 
Prenograph 


New Zenith “Bredbury 


Phonograph Console, « 





TV Radic Zenith “The Medison 
a cg er 


+ 


TV Radice 


FM-AM rad 
venee 


$44grst 


Zenith “The Washingten” TV 
Radio Phonograph 





Rado New Zenith “Hellywoed” Console 
7 Rode Phonograph ve 


"$2399! 


t Suggested retol price 


ELECTRICAL 


Price subject to 
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New Zenith © 


1950 


“Universe!” Port 


in Radio 


First All-Metal Chassis. Zenith was first with 


a genuine 


leads the 


all-metal chassis and today atill 
industry in this important engi- 


neering feature 


First Single Knob Tuning. |t took « lot of furs- 


ing with a lot 


Zenith 


of knobs to tune a radio until 


gave America single knob tuning 


First Super-Efficient Built-in AM ond FM An- 
tenes. Zenith ante: 
clude the famous 
detachable Wavemagnet 
FM antens 


na developments in- 
Wavemagnet® .. . the 
and the built- 


in I ight Line 


First and Only Record aoeren with Cobra* 
Tone Arm. “No 


tones as the ¢ 


nh repre oluces 
avs records of 
ull speeds, all tyy f grooves, with a 


single long-life 


Phin tale FM. Zenit! 
rv FM rec 


is first with 


re hut eption, operating 


efficiently on signals to be heard 


wenk t 


Les Tee p> 





in Television 


First with the Gient Circle Screen. Zenith 
was first to offer the largest possible picture 
in relation to tube size. Now with Picture 
Control for a choice of circular or reetan- 


gular type picture! 


First in Toning Ease. Zenith's famous Turret 
Pruner with one knob automatic tuning has 
Zenith 


more fiddling with many knobs! 


been a feature of every Television 


receiver No 


First with Bwilt-in Provisions for Receiving 
Ultra-High Frequencies. The Zenith 


Tuner was first with built-in provision for 


Turret 
receiving the proposed ultra-high frequen 


ees On present standards without Aa con 


verter 


First with the "Black Magic’ Blaxide Picture 
Tube. Zenith woe 


new lite 


firet to give you startling 


ke picture quality without annoy 
ing glare or blur, even in normally lighted 
ms' Mecieal authorities recommend this 


y to view television! 


FIRST FROM ZENITH 


The great features... the great values 


These “Famous Firsts” 


ond the quolity built into every Zenith are 


your positive oswrance that the profits you make on Zenith sales 
ore profits you can keep. They aren't dissipated in excessive service, 
rebates and other costly attempts to pacify dissatisfied customers 


New Zenith **Centery”’ 
Teblie Redic Phone eph 
a” per New tora Auto 

- (hanger. Famous 

AC-DC or Long Uietance® AM radio 
sine Mahogany or 


Walnut cabsnet $119°5' 


und) new p 


speed ( 


« Hrown Ge 


iugzage- 


$4grst 


change without notice. West Coost ond for South price slightly higher 


161 








comrey 


Eevt 


a 








TRIPLE-PURPOSE 
WINDOW FAN! 


ENTIRELY DIFFERENT 


ya. it's portable NO OTHER 


WINDOW FAN CAN 
MATCH IT IN VALUE 
AND FEATURES! 


Use It Anywhere! An Exhaust Fan 


An intake Fan An Air Circulator! 
ca 
%a Wind Tunnel Action! More efficient 
Fen can be set in frame oling faster, with less current! 


this wey te ute ef or 





EXHAUST FAN Grills On Both Sides! Double 
ere 


“ safety! Multiple vent design in 
~ 


creases an ntrols a elocity! 
et “ nd v 
a ? Super Silent! Most quiet and vibra 
i ' n.tree | ¢ ' 4 ve fon na je! 
4 r | aa al sal Quality Throughout! All stee! con 
¥ st thon ent-mounted motor and 
Fan can be turned around fon ngton blades —beautiful 


in frame end used oF ar 
‘) e Horne 4 finish nony other sales 


INTAKE FAN DO ce 
t 
Fi 





a tied 
Yes + i wy § 
% 5 The Port-About 
4 S it installed in « 
fen con be lifted trom moment with a 
frame end veed at an i turn of the excly 


AIR CIRCULATOR | sive AticrAire 


Extender Handle 


Frame con be left in window Ne screws 
replaced instantly 
and ten repiec , heoeks, nails or 
od 
ag ES LT LEI A teols! 


3 MODELS There's No Other Fan Like 


am Olde eles Or me The Port-About In Perform- 
7R-02 18° Per windows 26" te 37 ance — In Sales And Profit 
TR-16 16" For windows 27° te 37 Possibilities! 


Write “Joday tor CATALOG PAGES AND PRICES 
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Advertising Promotes .. . 








OMTINUED FROM PAGE 92 
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Selling Used Merchandise 
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Nem 


it 
were 


believed the 


A PROFIT-MAKER 
DESIGNED TO SELL 


ON SIGHT! 


















4 tow 
ther was up t mething and the 
t g ‘ me was thrown in every directior 
ig, classified, stor the more tious of the partisan 


wuthorities. Before 


hts under the 


s9ace annour 


Big Value! AM 


Cools Faster! Smooth, extra-quiet 
direct drive construction feeds more 
power to fon and cuts down power 
loss ond current cost! Improved fon 


P blade design moves more air faster! 


ret All-Stee!l Construction! Rein 
forced steel frome. Expanded steel 
removed in a 


safety grill con be 


moment for seasonal lubricotion or 
service! Rugged heavy-duty motor is 


resilent-mounted for silent operation! 





Beautiful Finish! 


sistant opalescent Hamerloid! Easily 


Tough, mor-re 


cleaned in a few minutes with o damp 





cloth. Stays new looking indefinitely! 


Gueranteed Performance! Pie 
cision-byilt for years of dependable 





performance! One-year warranty on 


every fan 






















oderate-Price 


Fan With Big-Price Features! 


Exclusive 


on the 
ATLAS - AIRE! 


Fan Con Be installed in Any Win. 
dow in A Moment! Patented Atlas 
Extender Hendle Eliminates 


Screws, Hooks, All Other Gadgets! 





Ploce the Atles Aire on the window sill 
turn the Handle and the fan is ready 
to go! Window may be opened or 
closed without moving the fan 














2MODELS 


EX.16~—16" for windows 27” te 37° 
1010— 20° fer windows 2814" te 42'4" 








ATLAS TOOL & MFG. 
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An Outstanding Sales-Builder 
Theat Invites Comparison With 
Any Other Window Exhevust 
Fan Made! 


Write “Joday FOR CATALOG PAGES AND PRICES 





5147 NATURAL BRIDGE BL VO 
© — $1. LOUtS 15, missOUR 


ce 


PAGE 































































163 





, BIGGEST 





aa ee diadenieee ————----—— 


by knowing how many sales 


makes i here you wa? then mide Wy l¢ is for 


{ddress: Farm Journal, In 
Dept I Philade ipl 


and County) 


| 
| valuable data about your n territory Slate 
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How to Write Adjustment Letters 


CONTINUED FROM PAGE 8&5 
































adjustment of $1.00 in your favor ich a the dealer has 
Here is how this error happened on lecided t ike this a special case 
your account. Our salesman listed This te jue w ake the customer 
an inspection fee of $1.00 on your § f-¢) that any future purchases in which 
customer's copy of the sales order, wrong will have to be 
but he failed to add it into the final met ad 
total. When the error was discovered P : . ; the ad 
; yr ther han iting the ad- 
in our sales audit, we then made the , , B . 
nt tiate yuts } "us 
necessary correction on our records. _ay as te ce 
We should have notified you at the = ‘orice: a good frame of mind. He 
time of the error, but due to an over-_ feels { Hy toward the electrical ap- 
sight on our part this was neglected. liance store and when he reads the 
Naturally you had a right to com- xplanatior e may feel that it was 
plain about this overcharge and had partly his fa \s any since the 
I been in your place I couldn't have ore 3 not do it 
done it in as tactful a way as you vn . i 
; t 7 i x i 
did. — 
" ng the planation where th 
It is our earnest desire to have H ee hes 
you as a satisfied customer of our acIveLy the part oft 
store. If anything like this happens tore a the € cite an be done in 
in your future dealings with our store ‘wo Way t “ n effect 
please call it to my attention. to t t u ided up 
Very truly yours, yur sale k you would have 
(signed) that it w an ¢ 4 t 
Store Manager cally ow: he mon We « 
. =_ ted ds so why didn't 1 
ihis second lette answer 
" ‘ : rrect your 
justment follows a ple formula, one 
, ; : How the c 1 letter t 
that can be Apt edt any letter wr " ‘ ‘ ’ ‘ 
, ; tore } e blame and thanked the 
ten in answer t 1 customers < ' 
wee t tte 
plaint where the adjustment is g ted = a —s =o 
; , o Th ide the customer feel 
It gets the customer good frame « — * 
: ‘ . yoo € was a smart fellow to dis 
nd and probably w ive t cus . , 
; ver an error in the store’s bookkeep- 
ig te 1 this customer’s good 
will g " er b t 
(ira Whe oe f tw steps of 
ex . lette writing 1! ila are taken 1 
y. § ‘ the right order and in the right tone 
vw " A voice the last step will fall naturally 
' ; ting to place However, when the c 
ca ent, t thought plimentary close is added to the first 
t ess U andling of this complaint it is just 
r Aj ’ ’ 
: u weaping coals on an already hot cus- 
_ tart getting a tomer. 
~ Customers who take the time to write 
a letter to an electrical appliance store 
| y e 











ly dissatisfied with t 








lar e, the service, or some ot! 
Wa ‘ of the lett use of tore’s operation. This is 
grant ca trie ix the « 1 ce ite 5s but if pre perl 
feel that store finally de andied can be used as an instrument 
grant the adjustment. It seems to to weldt istomer closer to the store 
be a special \ that sldn’t be fut uses and for mor 
nted, but the c ! t End 
| _ ——————— a 
{ —" 
? 
? t FF | +444 me 
r - = > | m™ 
r — 
, | 
} 
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MUST WE HAVE CHIMES THAT PLAY “THE STAR 
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SPANGLED BANNER’? 
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“Recorders will SELL in 1950” 


—SAY NATIONAL AUTHORITIES 





the Sensational new 
recording radio-phonograph 


@ Never before has there been such an amazing buy! The new Wilcox-Gay 
Recordette, Sr. sells for only $59.95 — prices slightly higher west of Rockies. 
Yet it includes an easy-to-operate home recorder, a precision-built super- 
heterodyne radio and a phonograph that plays any standard record up to 
12 inches! The Recordette, Sr. is a fast seller and is a sweetheart of a profit- 
maker, it's ready now—and it's just in time to meet the big demand for 


home recorders ! 
f . f 
! ' : Fad 
J 


ms excellent Rig, fulleized, rich 

cterody ne radio toned epeaker is but 

an be played sepe one of the many fea 

ly of used for re. Famous Wilcos- 

recording programs my crattemanship is 
“off the air evident throughout. 


7 


WILCOX-GAY CORPORATION @ CHARLOTTE, MICHIGAN 
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Here's a fully vented circulator thot answers many heating problems 
it may be used as a central heating unit for small homes or it will give 
excellent service as a space heater in large areas such as school rooms, 
shops, stores, laboratories, etc 


AGA. Approved for use 
with all gases. The outer 
construction permits effec 
tive intake of cold air and 
rapid diffusion after the 
air has been thoroughly 
heated 


Multiple heat exchangers 
with individual cast iron 
burners provide an un 
usually large heat transter 
area. The body is beauti 
fully finished in two-tone 
brown porcelain enamel, 
the lifetime finish Mani 
told and fittings are nickel 
plated. This heater is read 
ily equipped with thermo 
static heat control 


Medel No. 6600—-60,000 B.T.U. 34” high, 16° deep, 28° wide 
Model 6450-45000 B.T.U. 34" high, 16" deep, 22” wide 


ARMSTRONG ELECTRIC 
No. 514 HEATER 


A compact, sturdily constructed heater 
made of 24-gauge iron in walnut or white 
porcelain enomel finish, AC or DC, 1320 
watts. Only 15" high. Weighs 6'2 pounds 
Retails for $6.25 


ghtly higher west of Rockies and in Canada 





TODAY'S 
BEST BUY IN 
PORTABLE 
IRONERS 








Motor is entirely enclosed in 21” roll. Thermostatic heat control. Weighs 
only 30 pounds, easy to carry anywhere in the house. Finished in gleaming 
Priced for volume selling at $49.95 
retail. Slightly higher west of Rockies and in Canada 


white baked enamel and chrome 


Order from your Jobber or write 
tor detasls and discounts WHEN 
IT’S AN 


DEPEND ON IT! 


IT'S THE BEST 
OF ITS KIND 


er | 








The Market Is Growing 














CONTINUED FROM PAGE 63 


te & . 
$$, 4.96 mt <3 
wy ne at $39 Row You Too ; 
cam wave TY 
4 4) at 
‘ 22 
“- : 
. ick \ a WEEK fs >" 
‘ ) a wa Pa & ° 
, \ 
i ane 4 + 
- fv 
‘ ut all _j 4 / 
SIF 
4 y . eight J) 
"1. O48 RAD OOO. B ——? \ . 
~ y 
™~. > a 
fa yy We 
iffle ~‘*s 
= v 
$13,760,000 wort te YY 
. 
‘ ( NJ J | vs 
_ 1948 \ ) 
“A 
t [ ement ove | 
, ' d 
M4 rohtandi a ) \ | 
~ H 
— 
ghey — 
ew ales features -. 
HERE'S TWO BUCKS—WE'LL TAKE IF FOR A 
wich Grills Sold Well 
Sandwich Grills wank 
> Iw ‘ Aintaire 
ypularity the great yea 
ent. 1949 lling 1.100.000 unit 
ta iverage ta pt £149 
v1 wn the vious yea $16.50 
ad ‘ 
unlikely that they will show any “ it und P ch 
tartling reases this vear, but there nena went , I ' sverag 
” 97 270 1h +} e } 
sre still 27,379,100 w d homes with price is at ind $11.50 | duce 
ut then which means a continuing yort that t buvir 
l arket sher-oriced ip 
‘ niw thine holding k broil e~ fill 
The ly ing olding back broil 1949 meant 1 i } 
iles 4y some manutacturs ake ente ) thy c 
t fact ut the public doesn’t know . ndit ‘ turers a 
thev can do. Hence, makers are sine ¢ 
ng promotions this year in order : 


in increas¢ ver the 260.000 


New Items, New Names 


Watch Metal Coffeemakers 


; SIR § A New Push 
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Lewes ae ama 


Tests Show 
“Deep Clean” 
More Dirt-Lift 


Has 


A series of competitive test 
theatre iobDbies showed the 
Hamilton Beac} Deep Clean’ 
iperior t petitive cylinder 
t va cleaners in remov 
ing natural dirt from the lobby 
rugs, a ling t Hamiltor 
Beach officials The tests were 
nducted | perating the com 
. etitive machine and “Deep 
Clean” side by side on alternat 
& areas of the carpeting, and 
asuring the d fte 
e I ever tes De ( lear 
4 ve s npetitors tne 
ant cemer aid ‘The rea 
for this g ate lirt t is 
ry D ep Clea nas ¢£ ate? 
air-flow, | ‘ y its leak 
f zz T gets the deep 
wr A nat ui dirt test 
As see be the fa 
Asis wt } { judge ne 
ff vacuum cleaners.’ 
Greate line ft will be ‘ 
keynote of “De ( ar adv 
nt t appear n tr Sa 
ay | Pos Spring 
Pillsbury Contest 
Winner Enthuses 
Over Food Mixer 
Mrs. Theodore Smafield, De 
t, wor at u, tan whet 
re 5 he $50,000 
grand } recent Pills 
bury baking test at the Hotel 
Waldorf Astoria Thrilled as 
she was about the big cash 
ZA Mrs. Smafield was also 
tnhusiast with the Hamilton 
Beac} Food Mix which she 
7 award us were the other 
49 n s ntest 
It 1 4 y to use,” 
Mr 1 n | te Hamilton 
Beach on her return to her De 
troit home ‘I especially like the 
é ‘ eration poss with 
‘ r Also appre 
at « leta r 
x f ina eas 
ca W a 4 
+} , jua 
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( Adoernaement 


It's Sweeping the Nation! 


. « « backed by the BIGGEST Spring Advertising Campaign | 
in HAMILTON BEACH wistory: | 





4,033,000 © 
copies per issue t 
; 
/hagse i a 

$ 
ia 
r] 
3 
x 
i ; 

4,473,000 110,000 3,469,000 555.000 3,281,000 1,244,000 2,251,000 1,046,000 9,666,000 
copies per isswe copies per isewe copies per isswe copies per issue copies per swe copies per isewe copies per iseve copies per isewe cepies per issue bs 


HAMILTON BEACH ...Now with 
Pyrex Ware bowls! 
DISPLAY HAMILTON BEACH 


—and it sells. That's because 
more and more women are 





The New HAMILTON BEACH 
Quick-Dry ELECTRIC HAIR DRYER 


A GREAT NEW ITEM for the huge 
home-permanent market! On ee 
record, Hamilton Beach is the 

choice of professionals. 


Tell the “DEEP-CLEAN” Story! 


“DEEP-CLEAN” is the clearest, 
most convincing selling idea 
to hit the tank-cleaner market 
in years. It's easy to demon- 
strate. It makes sense. Use 





learning that, of all food mix- > All-metal — no plastic. 
ers, this one is easiest to use it and you'll sell the Hamil- Light, easy to handle 
. ton Beach : . 
In its simple, effortiess ease o rs yet durabl: v Ad 
of handling they find the an- ae yea pod hes “ yy S 
heir needs. Display it Behe tata: and “Hot-Co 
$3425 afran, =" _— with more exclusive DC. Handsome light 


Let them see help them 


, ivory enamel, Gilt 
try and they'll bay! 


package doubles as at- 
tractive counter display. 


features than any oth- 
er in its price class 


$72 


RETAIL 


($34.90 Denver 
ond West.) 


$1490 


RETAIL 


JUICE EXTRACTOR, $4.25 
($4.35 Denver ond West.) 


Includes eleven cleoning 


tools and carrying cose. $15.45 (Denver ond West.) 
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The Han tor Be acn Food Mixer Boasts 20 Years California, in which she asks for a 
whe < vt ed " I a oe as the off : : new recipe book Mra. Aiken says 
offs poy Sect rs = ~ a 19 TE monet With Food Mixer she has owned her H-B Food Mixer 
promoted in widespread advertising for 20 years and “my mixer has 


featuring Hamilton Beach, and more never been in a repair shop since I 


th 99 1} ‘ 1 Absence of service trouble with 
man 55 million entry Manus wore H ! Bes . have had it. And when and if it has 
distributed. It is unofficially esti amilton each products is well 
: . , , given up, I certainly want your new 

mated that 250,000 recipes were en known among dealers. The free- - . 
tered a - ; mixer with all its gadgets This 

in iain inal: ane tiie from-trouble factor is spot-lighted service reputation is constantly 
publicized. Mrs. Franklin D. Roose- in a recent note from Mrs. J. A. building preference for Hamilton 
velt awarded the prizes. Aiken, 4007 Keller Avenue, Oakland Beach products with consumers. 
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leletalk: 600° 


SERIES 


Yin" 








Here You Have Quality Intercommunication 


The Teletalk 000 series is not a price line but a quality line 
made for smaller installations. When vou sell it vou can be 
sure of customer satisfaction 

Small stores, garages, restaurants, offices of doctors, den 
tists, lawvers and others are detinite prospects. The Teletalk 


(4K) series opens Up any new avenues for profitable miter 





communication busimess The line itself is a door Opener 
A Master Unit Also Available 
for 9 Substations 


Compact convenient demonstration kit are available to 


make sellin eusy 


Write today for full information re irding a dealership Where more than five speokers ore re 

ed, the ste shown above is als 
°H here fewer speakers are required, the price ts less Price shown vailable for use with nine substations 
is less installation 
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Credit Is the 
Jeweler’s Weapon 


eee CONTINUED FROM PAGE 72 eee 





j , torn 
gr hit ewelry the sto 
must keep the ap y ( g 
a the ; here b ll 
build 1 z 
rwe buve 
ms 9 fares 
’ ’ 
wares t c 
Hud Lik ge : 
t ther 
; 1 
pliance t t x i 
cialis : stee tn the 
pro t ‘ ¢ t pl 
ul ‘ ved lik y. Few 
“A t i i ¢ gieca g 
fie » pl 
] i! 
Ww my 
wit t eat t es 
AS ore \ t tna t es 
it painte 1 wood 4 n 
with a d lay of filte re ads 
et Hudson's use t velrv d 
play ot ill ap lances ‘ wavs 
i pot the jewelry " 1 
lisplay en 2 ¢ the t c 
that the store arrie if ince | 
to create desire for the appliance that 


will result in impulse buying—and as 








mass displays that catch the full atten- 
tion of anyone who enters the store 
and point out the wide variety of ele 
housewares carried. These displays 
are supplemented by wit w display 
1 appliances are subordinated 
to large volume jewelry t 
wa he an 4 , " 1 | < ) 
areas as the cashier's corner 
Credit is Fundamental 
e 1 ¢ gett g ¢ 
prospect 1V kee g buy 
ng recul iv i \ ¢ 
credit ter N ne tact S$ 
fundamental! to jewelry store me 
g of electr ou wares 
Hud $ uses credit ter to get 
the 1 1 le, t I] the t C 
to build A traf i to build fu 
l H 
1) | e. ¢ 
+ | 
\ t q ' 
, ty of r ¢ 
\ t t ying rg 
A ‘ Ww 
4 ! if ; 
‘ t t any ready 
i t t “ 
+ > 4 ? n 
ght t the 
t : ) 
V r It « 
Th) ‘ 
ving w litt 
, > 
i t r ] ig 
. tt l ew 
t vy pr i fits only on 
, i , + 1 + 1¢ bas « 
t selling is not to relax after 
il sale, and here is where a 
like Hudson’s makes many 
e dealers look like amateurs 
te keep the customer buying 
t Hudson's because they keep him 


ng into the store where the afore- 
Continued on page 170) 
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| 
Ol THE BiG ALL Simesigan SHOW |S . 


SE sure you're ow THE IWS!P ef 





To ea S28 ake 


Dealers Everywhere Say “TOP MONEY- 
MAKER” in Appliance Field! 


NOW’s the time for YOU to cash in on American Kitchens! 
Unit sales are higher than on any other type of appliance... 
and your mark-up is higher! There are no profit-eating trade- 
ins, no yearly model changes, no collection problems! FHA 
financing means easy selling and spot cash! 

Get in on American Kitchens’ great Spring profit drive 
NOW and benefit from all the powerful sales tools listed at 
right. See your distributor today. If you can’t reach him 
right away, call, wire or write us (coupon below) and we'll 















arrange immediate contact. 


MAIL COUPON TODAY! 


















4 





American Central Division 
AVCO Manvtecturing Corporation, Dept. EM-450 
Connersville, indiana 








I'm interested in a money-making American Kitchens franchise 
Send me full details, 


HETCHERS ei eieaicnhcheceriiaitinia iiecn ices iatlaienactonesipictlon 


STYLED tw STEEL i iahbaiiamanbtiain . 


+ |e ee 
Americon Central Division + 





aaa c sville, | d ———— a ss 
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rf HANDSOME... QUIET 
Mew! and Completely SAFE! 












SAMSON Sefe-flex 
BREEZE TABLES 





= 


bate flex Breeze Table shown at 







right offers tne « of three Sote-flen Rubber 
Bioded fom tt Underwriters’ Listed 
No. 1247.N. 12-inch, 2-Speed 
Ne. 1248.N 2 h, Single Speed . 
lable Dumensmns 
No 1044.N 1 h, Single Speed 19" " diam, 174" high ° 
. 
. 


e*eeeeeeeeneeeeeneeeeeeeeeeee @ 


unmatched beauty, quietness and performance 


THEY'RE HERE—the new fan-and-table combinations that offer 


plus built-in 


SAFETY! They're the Samson Safe-flex Breeze Tables 


with the 





famous Safe-flex Fan whose patented, flexible rubber blades need 
no ugly, breeze-blocking guards yet cannot cause injury to even 
children or pets. Choice of square or round metal tables, hammer- 
tone finished in long-lasting, easy-to-clean boked enamel. Every 
home, every business is a prospect for Samson Breeze Tables that 


circulate cool, floor-level air, and serve as handsome furniture, too! 


NEW! SAMSON Safe-flex Reversible WINDOW FAN 


Completely SAFE—thanks to the famous 
Sale-flex Fan whose patented flexible rubber 
blades won't injure even a child's fingers 

thus need no efficiency-destroying screens! 
Takes but seconds to reverse fan in its frame 
to pull in cool air or blow out warm air, Frame 


adjusts to fit windows 26" to 36" wide 





245." 12-eck, DSpeed + 1043. 10-inch Single Speed 


Al 3 


,ow 


Prict! fuer PROFIT A Lar 
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igf | 
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1LAMILOM UNITES COPPOR ATION BPOCHETTER to mw ¥ 
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Infinite “Add-Ons” 


Getting Credit Customers 


Credit Is the Jeweler’s Weapon 





CONTINUED FROM PAGE 168 


Service is Important 











ate . 


pe 


HADN'T YOU BETTER 





WEAR THAT PERFUME MORE 


SUBTLY 


DEAR 


Ta 
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The Chicago Summer Markets, June 19.29, 
1950 will be held at the Merchandise Mart 
(right) and the Furniture Mart (below) 


es 





“gr 





oe. 


DEALERS 


TO THE 


CHICAGO SUMMER MARKETS 


IN THE JUNE ISSUE OF 


~—BLECTRICAL MERCHANDISING 


The issue that everyone reads for “Pre-Show News.” The June Issue ives 






—— 














you the chance to tell your full story to dealers three weeks before the shows 





opea. Pre-sell your dealers on selling plans, service techniques and new prod 






ucts you intend to feature at the shows. Remember ... every dealer will be 





reading this issue before he departs for the shows. Invite him to visit your booth. 







CLOSING DATES FOR JUNE ISSUE 
May Ist 
Copy to set 






May 5th 
Complete plates 
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H ere's o feature-laden line you can demon- 
strate with pride and profit! Designed to give 
top-level performance, styled to win instant ap 
proval, and built to promote lifelong goodwill 


you'll find it a pace-setter, 


Mastergrills, Waffle Makers, Toosters, Table 
Stoves, Folding Iron and ingenious Table 
Broiler —- bringing to homemakers the ‘‘last 
word’ in convenience, durability and attract- 
iveness —— assure a ready market, quick turn- 


over, repeat business 


And since overall top quality con only be 
achieved through coreful selection of the best 


materials, Stern-Brown, Inc. — makers of this 


172 





Superstar’ line — specifies heating elements 
of Nichrome. For Nichrome, world-famous, 
high heat and corrosion-resistant alloy, is the 
very hallmark of dependability, the symbol of 


trouble-free operation. 


Nichrome, in fact, is the heart of good elec- 
trical appliances everywhere. Dealers who can 
say: “heated by Nichrome,” enjoy the advan- 
tage of o powerful plus valve at the point of 
sale . . . enabling them to sell more customers 
and keep them sold. Make sure that you, too, 
profit by such an advantage. If the makers of 
appliances you handle are not already using 


Nichrome, ask them to do so. 





APRIL 


Credit Is the 
Jeweler’s Weapon 


ees CONTINUED FROM PAGE 170 ommeeme 


ainta tory warranty, but the 
store , y extends further than 
that We can’t afford to lose cus- 


tomers.” says one official, “we know 


that f er-expensive service is 
the surest way to lose the next sale.” 
Hudson's does not maintain its own 
repair department. Like applian 
dealers, small and large, it makes use 
wf the “tactory epair statior ope! 
ated in I Angeles by most of the 
manutactu the independent re- 


pair stations authorized by the manu- 


facturers to maintain guarantees. F 
lowing the expiration of the warranty, 
Hudson's gets the appliance serviced 
at these stations for the customers 
and cither bills the customer at cost or 
absorbs the service charge when 
small or the istomer s; reasonably 
justified in s complaint 


Competitive Practices 


While the appliance dealer would 
like to feel that jewelry concern 
such as Hudson’s is regularly wor 
ried by the competition for the electr 
housewares dollar that is given by the 
appliance dealer, the situation seldom 
exists. Hudson's feels that it is 

ipetition with two types of con- 
ert for tl small applian e business 
with other large jewelry stores like 
nearby | eR nad Silton’ and hun 





to hold or re 
vy interest in the store. Before 
oe, tmas, Hudsor prepared a cata- 
tat g jewelry and appl 


woestior for ¥ 
i sugyves ns rT g 


ift 

t 35,000 active 
i) inactive accounts 
MI : nt at Hudson's tries to 
nt place to buy. Courteous greeting 


near the door welcomes every pros- 





uts waiting tin 
. mil ' Soft music is carried 


ughout the store all day. Credit 


are fortable and thev pro 

) tomers iV 

. \ gift wrapped 
"V " ave, wit! 

p ] Y to 

€ 4 

tment 

~ Broad 

i ‘+ and M ( 

} , +t } 
ousewares by 
Hudson's illustrates why a Los Ar 
geles Sunbeam distributor was re 


vorted nationally to have said that 


Aus t aggressive merchandising 
ewelry stores now are ahead of the 
lepartment stor n electrical house- 


wares selling End 
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Double or 
nothing! 


A barnyard drama proving 
that one pair is better 
than two of a kind 








Whether you're raising chicks or sales checks, 
peak production comes only when both sexes 
are equally represented. That's why The 
Saturday Evening Post is America’s most sales- 
producing magazine—it has just as many fe- 
male readers as male readers. And do they like 
to buy! According to surveys, these Post-read- 
ing couples live far above the national average. 
For instance, 80 per cent of them own at least 
one car—10 per cent own two or more! So take 
advantage of the Post's winning he-she com- 
bination. Stock and feature the products these 
’ valuable couples read about on the pages of 
we) 


4 their favorite magazine. 
7% 





—where there’s a woman for every man! 


a ai i gs i lS a cs 
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»m Window Models offer Max 
Power far 14 or % hp 
reduced prices 
PERMANENT DISPLAY: ROOM 1454 
MERCHANDISE MART, CHICAGO, ILLINOIS 


REMINGTON AIR CONDITIONING 


Division of Remington Corp. 


CORTLAND, N. Y. Cables: REMINGAIR 


How Macy’s Does It 





Store Display 


Demonstrations 


APRIL, 


UNTINUED FROM PAGE } 





Advertising 


Big Sellers 


Spring Promotions 
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Agricultural 
implement! 


Which Both! Meals mean 


more to 


nilies than to city people, because 
york requires a heavier food intake 


ies are larger, too, sometime 


include a hired mar 


1 or two... So the coffee 


maker and toaster may get more use from 
the SuccessruL FARMING family in a single 
day—than in a normal week in a city home 
Since the majority have wired homes 


and high incomes need and want every 
Ire nical aid that Saves steps and labor 
adds comfort or convenience... these SI 


cribers represent by all odds the best 


rket for appliances, 


major or minor, And 


medium! 


i 


SUCCESSFUL (4 FARMING 


+ 
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Look at the new 


RAPIDAYTON 


Jet Pump Line! 





Tus New Line of Jet Pumps gives you a bigger 
range of sizes, better design and more salability! 
It consists of one basic design. A simple conver- 
sion feature adapts all models for either shallow 
or deep well service as needed. Use coupon to 
get complete details 


Here is one of a complete 
line of vertical jet pumps 
for both deep and shallow 
wells. These pumps come 
meurestrom', hp up tw 


and including 1) h.p Can 


be had with any size tank 


There is now a complete 
line of RAPIDAYTON hori 
rontal jet pumps for either 
shallow or deep wells 
Sizes 4, hp. wo 1 hp. in 


clusive 








The RAaPIpayTON line also 


pumps for either shallow 


c deep wells, with pump 


‘ —— 
THE DAYTON PUMP & MFG. COMPANY 
Dept. EM 450 Webster St., Dayton, Ohio 
Please « < plete letails and f es he 


\ ;, ; , . 
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How Macy's Does It 





CONTINUED FROM PAGE 174 


























Small Appliances Out Front 
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i t i arnival g I rn isg 
: presente i reve y that x- 
ya \-Tae w-motion de ‘ ts q 4 the « t each day 
trat : € showing t NAS ¢€ t ap € I ce w 
: € r For treasures t Fe p we « t t ele the 
abu ‘ a gold-plated D prize the e to draw for each day 
ve . 1 jewel-studded, gold And every k at ld in the g Ip 
ted Steam-O-Ma iron under glass whether it wa the tire day 
$5,000) and a gold G-E tor a tt wa tled toa 
nket plete with gold-plated con hance t uw for the prize. That way 
tY x e “You don’t know your the element of chance was ¢ 
. gth depart: t,” represented and =the lucky w iny times 
i x bowl tester. A huge Waring = turned t 1 g “roving 
lender | ng with “pink lemon lerk c to the de 
Le I 1 Le emceeing a ~ peep partment tor a tew of the ish h 5 
ny wie entitled “A Farberware More than $2000 in prizes was taken 
‘ ‘ ) e clock.” A larg a” a sseware’s stock 
i ) ! trat ving I t is a Har i 
A xe jueher team irons and Tanette; R (,-E toaster j 
t le erate 1s a two-a-day mn: Ste O-Mat Osterize 
ttle d tion kitchen i iceman sabert 
the ea le ipp Bett { - i 
ation at Pr t Far 
Kee enmy ve te t g GC < W heat 
tect w held at ti end ‘ ‘ » 
i | e w : le ‘ 











CIPPARRONE AND BAACK accept bags of silver dollars fr 


Dx 


"Ye enge nm preparation for Doller Day” Pay ng ‘¢ sstomer n Iver 
se f vided publicity moterial, but it had a secondary pur astomer 
‘ ‘ n their pockets and frequently spent t . nm 
i 
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»m pho togenic bank 


at the range of products... 


~ GILBERTsPOLAR 


GILBERT Food Fixer (Model B-29%4) 


Includes food-and-meat chopper, 
juicer attachment, two bowls, built-in 
power unit for attachments. 16 speeds 
at flick of control knob. Swings, tilts 
on exclusive swivel 

bracket, lifts from stand 39" 

for mixing anywhere 

Other Gilbert , nen 

Food Fixers at B-28) 


and 34 (Model B-29) 


GILBERT Twin Nylon Whirlbeater 


(Model B-156) 


New, portable ‘one hand” mixer 
with two powerful beaters of sturdy, 


at the range of prices 


CUR ELECTRIC 
APPLIANCES 
BY THE LARGEST MAKER OF 


FRACTIONAL HORSEPOWER 
MOTORS IN THE WORLD! 


Sell one—sell all. You'll score more sales 
quicker with this sparkling new line of 
Gilbert and Polar Cub appliances. Every 
design, every price is planned to give your 
customers top-drawer value! 

Here's everything electrical—from big and 
small mixers, juicers, hair dryers—to the 
most powerful and the most beautiful elec- 
tric fans on the market-—all of them re- 
designed for 1950! 


And remember, all Gilbert and Polar Cub 
appliances are powered by the famous 
Gilbert electric motor to give years of 
trouble-free service! 


flexible, unbreakable WW 
DuPont nylon 
With bow! and stand 14" 
(Mode! B-157) 


GILBERT 
Drink Mixer 
| POLAR Cub Windstreamer ree 


Handy “home size" 
(Model A-2000) 
fountain mixer 
Powerful new ‘wind tunnel” for delicious 
design, impellor type blades malted milks, 


deliver a 25-mile- 34" fruit and 10” 


an-hour breeze party drinks 





GILBERT 


Juice Extractor GILBERT Whirtbeoter (Mode! 6-155) POLAR CUB Heir Dryer (Mode! A-85) 


ws ste tps GILBERT Fountein Mixer (Mode! 8-20) POLAR (UB Breezemaher 17" excttoting fon (Mode! A440) 
GILBERT Vibroter (lode! 17) POLAR (UB Breezemoker 10” excilleting fen (Medel A-430) 
New, improved reamer type GILBERT Hend Vocuum Cleaner (Mode! 8-112) POLAR (UB Breezemoker 8° oscilieting fon (Mode! A-420) 
juicer squeezes oranges, GILBERT Eresing Machine (Mode! 8-142) POLAR CUB Little Gient 8” stationary fon (Mode! A410) 
Arapefruit, lemons 14% GILBERT Electric “Hobby” Drill (Medel 6-144) POLAR (UB Wind-O-streamer ventilating fon (Medel A-2500) 
in a jiffy GILBERT Electric Dritt (¥/,”) (Mode! 8-147) POLAR CUB Ventilator (Medel A-114) 
POLAR (UB Hair Dryer (Model A-64) 





All prices approximately 5% higher Denver and Weat 


SCHIST! THE ALC GILBERT CO,, New Haven 10, Conn, S2uyesuas rr 
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The Dealer who doesnt handle 









will substitute 
another one- 


If you don't 
get him on | 








From Manufacturer to Consumer --A Product Sale Story 


Before a product goes to market and its final sale it goes through 
many processing and sales stages — designing, manufacturing, whole- 
saling, and then to the eventual consumer. Of all those stages, four stand 
out in importance. Each is essential to an effective merchandising cam- 
paign — two of them indispensable where actual sales are concerned 
They are shown in the chart below and... 


HERE THEY ARE 
The Important Segments reached by ELECTRICAL MERCHANDISING 





MANUFACTURER} WHOLESALER RETAILER CONSUMER 


(A reader also!) 




















4A ee a ae ee Story of a Sale from Beginning to End — — — — — — — — — — — —- — — — — -— — 
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Your Product... 


We don't know why he doesn’t — maybe it’s his fault and then maybe 
you've never taken the trouble to sell him, but we do know that you'll never 
beat down competition unless you keep a hard hitting, aggressive group of 
dealers pushing your products at the point of sale. Sure, consumer advertising 
influences and pre-sells thousands of buyers — even sends them out looking 
for your product in dealers’ stores. But when it comes to the actual sale, it’s 
the dealer who guides the customer on the brand of the appliances, radio or 
TV sets. 

No manufacturer wants a customer to ask for his product and have the 
dealer say, “I don’t handle that brand but this one is just as good,” or per- 
haps, “even better.” To prevent this from happening build up your dealer- 
ships — make the top volume dealers eager to get your franchise and hold 
on to it—create and maintain interest in your product by advertising all its 
outstanding and exclusive features. Keep telling dealers how best they can 
promote sales, and show them the profit angle in handling your product. 
There is no better, more effective, or less expensive way to do this than by 


regularly advertising in the one trade publication those dealers are sure to 


read — ELECTRICAL MERCHANDISING. 


Remember... The local dealer is considered an expert! 


The local dealer's customers and prospects are generally his neighbors and 
friends and when they buy they look to him for advice and assistance on what 
is the best buy for their money. They know he is an expert and understands the 
important features of all the products he sells. If he should just say, “It’s all right 
and can do a fairly good job,” you can bet they'll buy something else. This 
unenthusiastic type of selling won't happen on your product if you keep your 
dealers sold on your product and on their toes with all the latest information, Use 


the dealers’ preferred trade publication, ELECTRICAL MERCHANDISING, and 
Readers of you can be sure your sales curve will stay up. 


ELECTRICAL MERCHANDISING ..-- To reach dealers in 


retailers (and wholesalers) of major appliances, APPLIANCE —_ RADIO — TELEVISION STORES 
electric housewares, radio and television sets and DEPARTMENT STORES FURNITURE STORES 


scores of related products and accessories. These 


products are bought with thought, usually with HARDWARE STORES UTILITY MERCHANDISERS 


considerable family-wide consultation (Note: 


Here’s where consumer advertising pays off). ; / y cn 


The products sold to the public by this group of @ K LEC TRI C A | 
y; ,@ 


retailers are sold with dealer advice and endorse- 


seen: Ther tihin nibs aa aieeialale MERCHANDISING 
i o 4s ft 


dealer ingredient. And they must have proper 


wholesale set-ups to facilitate it. A McGRAW-HILL PUBLICATION 330 W. 42nd ST., NEW YORK 18, N. Y. 
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The Line that 
SOLD OUT in '49 
Now FOUR WAYS 
BETTER for '50 


Medel 4.55, 17 





le-level fan, 3 Speeds 


Alve evailable fer 50 in WW” size single speed 


e NEW SIZES the beevtifyl 


fast-selling FASCO Le-Level Fan 





new mede in TWO sizes 2 
three speeds. and 10 


@ NEW MODELS — you'll see 
several ether new sure-fire sellers 
or WRITE NOW. fer advance in 


fermation they re the hettest 


single speed 


news in the industry 


= 





| Mode! W178 
12° Heevy Duty 
J Speeds 





Medel W les Mede| 6 103 
0” Pedestal. 3 Speeds 0 Stenderd 
Adjestable in height 1 Speed 


from 4 te 7 feet 
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Always 
FASCO Fans 
for ‘50 are color-styled, finished for 


@ NEW FINISHES 


tops in eye appeal 


new beauty that lasts for years 


@ NEW EFFICIENCY~—Fasco 
Fans for ‘50 are again ovt front in 
everall performance delivering 

more air, more quietly, with longer 


trouble-free life 





Mode! W163 
12° Steaderd % Deluxe Heavy Duty 
1 Speed 3 Speeds 


Model N17! 







WRITE! 


Be sure to get your 
copy of the 1950 
FAN CATALOG 
Now! 





The Women’s Magazine 


CONTINUED 








Model N10! 
0” Delexe Heavy Duty 
| Speed 





in key window -displays and show- 
splays to the products feature 

H " t c sales 

alk er t when a i 


tomer asks for advic« 








i ying wit ga tick 
nt entirely a new ea in the l 
| tment 
ind drug ‘ ° ¢ g 
with gazine artick mn t 
ca ita I t 
year lepa ent store lave extended 
the practice t Mie WO § ta 
. and ' and st 
ore ecentiy t irniture rie 
ve Na if ‘ i 
\ dealer wit a knack f ] av 
pilus a little imagination an take ar 
attractive igazine feature, duplicate 
the setting in h tore window or 
showroon wing the actual pages 
mounted or irdboard in a central 


spot to give the d piay meaning The 





women passing 














} 1S 
the tore or entering the showroom 
have seen a read the article. Selling 

ke educat largely a matter of 
repetition—a matter of showing famil 
i thing ver a ver, again and 
igain, wit i ange Of setting 
\ busy electrical dealer hasn’t muc 
time tor magazine reading. He does 
t a kick it t seeing the national 
advert y inutacturer ure d 
ng 1 the big weeklic und in |} 
lar trade paper. But he’s n g 
a Det if uils t kee] iformed of 
the ectrical equ ent the women’s 
ga are featuring each month 
It wil elp n to trace re true yurce 
T ale 
A Is¢ e well-trained. « ention 
( " will find them invaluable 
Filed i c nder they will 
erve i a € lat 
Where ca 1 dealer get a better 
ile vy * 1 ‘ ' 
ttle I t \ 1¢ will carry 
ul t it least one 
out t the w en's n iga 
es will ha ea deale 
vork with « lo help our 
, ! ite t , ince feature 
t ‘ Mi tA IN in 1 
y c tit | Ar | in 
1¢ Ma 
Eve r ents it lit al 





7 


“THAT'S LOVELY, DEAR. NOW LET'S TEST THE 
NEW GARBAGE DISPOSER 
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1 i 
t they 4 
? 
i i 
i 
| r 
‘ at 
or r 
uy z£ 
i 
tter f 





it manner, each of 
secking new and bet- 
ramatizing the equip- 
vorking with. But, 





ra 
the maker to 
ent she already 

t apacity 
g y homemaker 


1 labor-saving 


4 1 
Vili cip ner make 


ins to buy 


greater enthusiast 


emaking upplying a constant 
variety of new and varied food recipes 
' ve taste-tempting—which 
ire simple to prepare electrically 
a lucate her in the correct way 
to use and for these valuable 
electric servants 








the latest in 








scientihc developments in food and 
ean nt 
ju 
Let tak 2 look at how electric 
seware were pr ymoted in 
W igazines in the past year 
Good Housekeeping 
Dramatizing the ideal ie 1 re 
its” to be gotten from electric house- 
wares. G 1 ‘ ekee ping currently 
ses page e. f olor photographs, 


each a work 


rt in itself: A golden 





brown waffle for the waffle iron; per 
fect toast wit im for the toaster; a 
iffee-pouring setting for the coffee 
maker; fluffy hed potatoes for the 
xer. 7 type of suggestive illus 
tration ha ved * great appeal 
for the { I n, the accom- 
panying text is ill of factual 
lata that se is- Informa 
t n t 1; kinds of 
t lipment rvail vernents to 
be found ] & models: and ger il 
suggestions or w a homemaker can 
t the equipment to her pa ilar 
needs. All of th ikes excellent tie 
iterial f the appliance dealer 
The isewares features ar 
lition to t 1 features « , 
lia 1 the gular depart 
ent The Hope Chest f 
Bride Ww f tly covers ele 
tr I ewares 


yve the regular sor 





irticles—whic 








ag 
i 
“K [ 
feature w 1 appears regularly in the 
mpPanion, a arries illustrati 
ving act 1 use of these app! inces 
re p ig oO | 
In ] 50, the Companion for 
the first time A an electr 
article entitled “Let’s 
Kit Party.” This three 
g fu lor shows how 
ectr isewares make informal en 
terta g re fun and less work, and 
t $ fi waffle baker, auto- 
ffee ak and griddle 
atime m page 182) 
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PRESENTING MODEL 62 


the finest 


HOOVEL oe us 


Another new cleaner... another new reason for a record 
Hoover year! 


1950 is o year of big announcements—a year of good news for both Hoover cus- 
tomers and Hoover dealers 

This spring we're not only introducing the wonderful new AERO-DYNE, outstanding 
tank-type cleaner, we're also presenting another new cleaner, the de luxe Model 62, 
the finest Hoover ever built 

Mode! 62 has a completely new and modern color scheme in blue and beige. It's 
styled by Henry Dreyfuss, noted American designer. New angle-conversion for clean- 
ing tools and all the other features listed at the right make it the feature leader of the 
Hoover line 

All this makes Model 62 THE cleaner for homeowners who want the very best. And 
Mode! 62 adds its prestige to the rest of the Hoover line helping the sales of ALL 


Hoover Cleaners 


It's another big reason why —like your customers—'' you'll be happier with a Hoover!"’ 





N 


— 


Mode! 28 


Hoover Cleoner 


ee 


New Model 62 


New Hoover 
AERO-DYNE 


Hoover Cleoner Cleoner 


Modei 1! 5 


Hoover Cleoner 
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‘ 
More 


Automatic 





Af 


Model 62 is one more reason 
this will be a record Hoover season! 


THE HOOVER COMPANY 
North Canton, Ohio; Hamilton, Ontario, Canada 


Perivale, England 
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‘ w arrangs me ist have place where house- 
t t ent store in ware ) be easily used an 1 con- 
uch ed to tie-i The store viently ed, Parent concentrates 
BECAUSE: THEY ARE HIGH t varies wit uch | their editorial empha ym adequately ‘ 
QUALITY FANS WITH NEW \ given stores desir- sized, well-planned kitchens and eat- 
gt ticipate t to the featured ing areas with ample I space or 
FEATURES BOUND TO BE 2 and the Combanion cands ther facilities fo venient use of 
POPULAR—TOP PERFORMANCE ce of ge and t pub owen uusewares, This is a stand- 
seful pr tional material— ard practice in all plans for Parents’ 
—GOOD LOOKS—PRICED RIGHT suthiow frene quae summestions to. “Exenndsile Temes.” 
; . is Better Homes & Gardens 
t part of all the stores Practically every issue { Better 
; ited. Most the ted Homes irdens ntains promo- 
f arked rease in electr house tional articles on electric housewares 
H A c gt i t t are litabie 1 purposes. 
McCall's In the Mar sue, for tance | has- 
g tw ve KNOWT reakiast bDuga- 
I ¢ ' torial tea 1008 motony and lack of time—is 
. tu t i t tit ‘This is lramatized two articles 
| How I Keep House”, McCall's fre- Make Breakfast Fast and Easy” 
! ture ectric housewares in Illustrates the electric housewares ap- 
Upper Lelt—24" window fan—cabinet or non- f actua irroundings. Many illus- proach to preparing a quick, nutritious 
cabinet—for outside or inside— business or homes— i trat nt erie end themselves breakfast with electric housewares. 
water proof motor-—a natural for complete ventila : to Gealer tie-ins rt article istrates a wide variety 
tion of today’s small houses—universal application “Wt tk . e in ot apy that used to take 
practically eliminates installation cost e in black and whit t the t ! ast and put it 
’ 1 y pera ° 
fhowe—A 1950 leader—a low priced, two speed, tur featuring , products as the —_ . » About the 
16” and 20° window fan with big air deliv elect nket flat iro ffee-make f bitues arrie ut the auick 
ery attractive and quiet | % ’ irry ftactua 1 . fa 1 wit " attractive array 
FULL POPULAR PRICED LINE tive data that makes them highly suit- of fo es that can be prepared 
10”~12"—16"—20 for ¢ purposes u vith the elect: upment 
Ledies Home Journal 
i U C irticles 
esent s ll apf ince "1 t revula 
d How urnal often show eature c 4 
t t nat t ke back t t r t t rr 1 
Over thirty models bele and direct driven Ms “3 udries, a Vt : , p tool 
‘ ta roon For ex ampie, the articles that have nt ning reg 
fans, automatic shutters and controls, for all rare dernization spreads. a res 
popular uses-—also large and small cen- ilar feature, show kitchens fully 
trifugal blowers equip pe with sf ally p inned places House & Garden 
mix toast waffle-bak and i tion ft regula! ppl nce ar 
flee make Also, in developing the ticles in every 1¢, House Garden 
ATTIC FANS ile ener ase gprs og be Mh erate hey china Pagr eg 
ATTIC-PAKS th, the Jowrnel editors, in actual with special themes of certain fesues 





EXHAUST FANS t with families, get many oppor- For example, in the May Brides’ issue, 
PORTABLE FANS acess. “Seneek te cad ee a ane one aaah eee oy 
WINDOW FANS min a len echeld Gepertment ances Ser summer fvlan-otn Mavember 
CENTRIFUGAL BLOWERS and December handson ely illustrated 
ACCESSORIES iges of electric yusewar>res t! at make 





good gifts for the home 
Se (ty Anot r service it ise y Gar 
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with this 


ELECTRIC HOUSEWARES WEEK 
SPECIAL MODEL EVERHOT 
DELUXE ROASTER-OVEN 


Everhot gives you something new, dynamic, startling, 
to bring the electric housewares shopper into your 
store—a special Everhot Roaster-Oven with many 
deluxe features, for only $29.95. 

Spark the interest of the shopper into buying action. 
Here is a perfect example of Everhot ‘Outstanding 
Value’’—known high quality at a price that makes it 
such a marvelous bargain that no woman can resist it. 


“Electric Housewares 


oce Oe 
THE $W TLOAUGE WANUFACTURING ce. 


4 since 1004 
Banstacterers of — ao 


Production of this Everhot 


Pp. ©) > 


1 ar a 


Se 


Week Special” is limited. A 
specific allotment has been set 
aside for your territory. 
Contact your Everhot distribu- 
tor or the factory by phone, wire or 
letter and get your order request on 
record. You may not get all you want, but you will get 
some— 


if you act promptly. 


There will be no opportunity for repeat orders. 


€VERHO 


ELECTRIC HOUSEWARES 
SELL THE WHOLE LINE 


@ Everhot Roaster Ensemble, Roasterettes, 
rangettes, blankets and heaters all offer unusual 
sales appeal features. Show them. Display them 
Sell them 


ELECTRIC 
HOUSEWARES 


* cnstees gate " 


rs yet 6 


neg yg ™ wen 


x 
3 “ 


“Hom min we 





ATURED IN THE PQOST (| 2 
hoa! 


The Everhot color advertisement in the Electric Housewares 
Week special edition of the Saturday Evening Post, April 15, 
features these Everhot products. Millions of housewives will 


see them in this Everhort Post ad 


y\ 





These Everbot Electric housewares repre- 
sent outstanding value. Display them and 


watch them sell 
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Manufacturers of Cooking Equipment since 1884 


SWARTZBAUGH MFG. COMPANY 


TOLEDO 6, OHIO 


THE 
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ELECTRIC Women’s Magazines 


oe CONTINUED FROM PAGE 182 


House Beautiful 


PERFECTION 


from FUELS The range with the extra features! 
FULLY AUTOMATIC CONTROLS — cooks while the cook's away! 
ONE GLEAMING -WHITE OVEN — new acid-and-stain resistant lining! 
NEW.TYPE DEEP-WELL — avtomotically raises the fourth heating unit! 
HEAT-CONTROLLED WARMER — keeps food, dishes piping hot! 
epen a e ADJUSTABLE LAMP — slides up and down at fingertip pressure! 
source see 


PERFECTION 


@) I L Household 








Eee -—~ 
—_ 


——— 


Today's Woman 





PERFECTION 
A Modern... clean...instant heat! 


PERFECTION STOVE NIOM POWER BURNERS — 1008 combustion - 


soot, smoke, odors! 


COMPANY ecuaiilk cones ~tiitillicdis sasutiiin 










ne-half second 
7147-A PLATT AVE LIVE.HEAT”® OVEN circulating heat removes excess moisture, odors! on 
CLEVELAND 4 OHIO EASY.TO-.CLEAN slide-out oven burners, fine porcelain enamel! , 


Food Chain Magazines 


GAS 


PERFECTION 
Broils meat without turning ! 


*NO.TURN”™ BROILER — broils both sides at once! 
GLISTENING WHITE VEN —smooth sides for simplest clea 
LIFETIME BURNERS as small and as easily washed os tea 


EXTRa Ff INOMY VEN by pushing lever in the broiler! 


These ranges get the servicemen's hearty approval, too! 





Now! With the bigger Perfection e more ‘ : \ 


dealers con benefit from the mixed srioad , . \ 3 


discount plan with freight prepaid 


APRIL 
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NEW MODELS! NEW LOW PRICES! 


NEW SALES APPEAL! | 
nT ela oe 0 2d el Hunter Package Attic Fans Hunter Window Fans 


Quiet, Powerful, Beautiful 
Retail prices start at $54.95 









Easiest of all to install 


Priced to retail as low as $139.50 ; 
















the new Hunter 8 
retail at mm ’ ; 












v Hunter I 
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FINEST FANS EVER BUILT ieee ee mail comrne of \ 
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SHIRLEY advertising is doing 
a big job for YOU! 


@® Through these and other leading national magazines, including 


Good Housekeeping and the Farm Journal, Shirley is telling kitchen 
prospects in your locality about Shirley Steel Kitchen values. And 
it's working, too, as proved by thousands of requests for the Shirley 
catalog 


, during the past year. Names of all these interested prospects 
are turned over every month through Shirley distributors to the 


nearest Shirley dealer. Here's advertising that's producing actual 


dealers. You can benefit, too, if you sell 


‘Yhe valde tine” 


SHIRLEY svacs oSrenens 


SHIRLEY CORPORATION - INDIANAPOLIS 2, INDIANA 


sales tor 
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Gibson Refrigerator Co. 


Kelvinator Division 
Nash-Kelvinator Corp. 






LOWELL G. COLLINS 


“Aid 
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Silex Co. 





MONROE G SMITH 


S W ar lie 
1 amed general ana 

e firm as beer lected 

»f Silex ( He will serve 

ident and general manager 

SI ng t supervision of the 


Atte year th the Coleman 
WV a I iving 

put 
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H s suc 





DOUGLAS DAY 
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“He” sells water heaters 


You have a water heater salesman right in your 
customers’ homes, “He” doesn’t say anything 
but “he”’ 


for automatic, electric water heating.’‘He” isthe 


is constantly demonstrating the need 


automatic clothes washer you've already sold, 

Every customer who has a clothes washer in 
her home is a prospect for an Electric Water 
Heater. Without a dependable, automatic sup- 
ply of good hot water, the washer can't do an 
adequate job 


So be sure to ask what type and size of water 


not words! 





heater your customer now has in her home. 
You'll be surprised to find how easy it is to sell 
her an Electric Water Heater, and how many 
actual sales result from this approach. Try it, 
prove to yourself how successful it is. 

The same principle holds true every time you 
sell an Electric Dishwasher, Range or Clothes 
Dryer. Each of these appliances also paves the 
way for an Electric Water Heater sale—the 
dishwasher because it, too, needs a dependable 
supply of hot water at the proper temperature 


—the other two appliances because when a 
home is wired for them it’s easier and costs 
less to install an Electric Water Heater. 

Even if you don't make the water heater sale 
at the time you sell the other appliance, put 
each customer on your hot prospect list and 
follow up frequently. The job is made still 
easier by the fact that people want electric water 
heating. Industry figures and surveys show that. 
More people all the time are buying Electric 
Water Heaters. 


They’re what people want! 


ELECTRIC WATER HEATER SECTION — Neotione! Electrical Monvufocturers Association, 155 East 44th Street, New York 17, N.Y. 


ALLCRAFT 
HOTPOINT 


BAUER - 
+ HOTSTREAM 


BRADFORD - 
» JOHN WOOD - 


RHEEM - SELECTRIC - SEPCO + A.O.SMITH - THERMOGRAY 


ELECTRICAL 


CROSLEY 
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GENERAL ELECTRIC 
KELVINATOR - LAWSON - MERTLAND - MONARCH - NORGE - PEMCO - REX 
TOASTMASTER + UNIVERSAL - WESIX 


+ WESTINGHOUSE 








NEW POSITIONS 





Royal Vacuum Cleaner Co. 





EDWIN A. HAMALA 


Fedders-Quigan Corp. 





ROBERT E CASSATT 





Emerson Radio & 
Phonograph Corp. 





fit, and aggressive adver 


A NEW NUMBER! ° find it well worth wi that a lone merain of ps 


aett } o line th beoautit ew r R n Air ¢ ’ ? } 1d promotional support There are six popular 
i er ty the teat ‘ ’ P want tor their nodels in sizes that meet all needs Want turther details 
+ . ind fice juiet perat eficie y and r b t this money-maker? Write Carrier Corporation 
hat ty b ’ ¢t rr ve wr . “ ’ } Syracuse 1. N.Y the leaders with world-wide experience 
best. It has the features that de “ t,t » name » Aw ditioning, Refrigeration and Industrial Heating 
Proctor Electric Co. 
4 
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“Looks like we put our dough into the wrong models” 


High quality at low prices plus highest consumer preference 
backed by solid advertising and hot promotions 
builds volume and profits. New Bendix Dialamatic 169.95" 
New Bendix Economat 189.95" . . New Bendix DeLuxe 199.95" 
New Bendix Gyramatic $249.95 .. New Bendix Gyramatic with 


soap injector $269.95" . . New Bendix Dryer 199.95" electric model 


Suggested retail prices 


BENDIX HOME APPLIANCES, INC. * SOUTH BEND 24, INDIANA 
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appearing in popular maga times this spromg 










a Col lee cingd kappa 


ts WHO YOU 


ike TAPPAN 





tration from Tappan advertisement 


Mo than 21 million copies of the 
nation’s most popular magazines 
have already this year carried forceful 
lappan advertising 

Now the April issues of LADIES 
HOME JOURNAL, WOMAN'S HOMI 
COMPANION, COUNTRY GENTLI 
MAN, SUCCESSFUL FARMING and 
SUNSET are adding impetus to that 
powerful program. And every week more 
than 40 million listeners hear of Tappan 
on the popular radio network shows 

Ask yvour Tappan representative —or 
write us—for the complete program of 
local sales helps for treing in with this 


sales-building program! 


/ Y / . - 2 f 
Youll GO H20THL era 50 uth 
¢ 
¢ e 





The Tappon Stove Company, Mansfield, Ohio 


For 69 years (De makers f fime ranges 
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Amana Refrigeration, Inc. 


HOWARD HALL 





G. C. FOERSTNER 


Ort f Amana Refrigerati 
I wi has taken over the work 
rly done by the retrigeration 


Amana Society, include 
H urd Hall, president, George ¢ 


e-president and gen 


anager Forrest Stewart, 
i Per € 
and =i 1 I ( r 


Westinghouse Electric Corp 


Ac d 


4 


kk 4 Le r Mid 


VW 


Crown Stove Works 
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Capehart-Farnsworth Corp. 
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. 
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4 er Apt] e sale ldlida 
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PAUL H ECKSTEIN 


Murray Corp. of Ameica 
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To get out front in oil 
heater sales, you must have 


COLEMAN'S 


emans | == 


No other manufacturer has anything like it. Auto- 


# matic air control synchronized with automatic fuel 
control valve. Saves as much as 25% on fuel costs 
Gives the same fuel efficiency on low setting; as on 
high setting. Engineered so that even a child can 
operate it. It's a comfort, efficiency and economy 
feature that REALLY sells 
f 



















THE MOST 
MAGHIFICENT 

BEAUTY AND STYLING 
1M HEATING HISTORY 
























YOU well know the sales value of eye-appeal! 
Coleman has it! And Coleman's gorgeous Golden 
Anniversary line is just in a class by itself. The spec- 


tacular new functional “high style” models the 
distinguished De Luxe Consoles the smart-looking 
new Master Circulators have simply set an en- 


tirely new standard of handsome appearance in the 
oll heater field. You have to have Coleman to have it! 











PRICES THAT GIVE NEW MEANING 
TO THE WORD “VALUE” 


We don't have to talk price to you this 


M vew don’? heave § Sermation chest Coleman's year. We merely invite you to compare 

Golden Anniversary line of Oil Heaters, get in touch any Coleman model price-wise with the nearest pos- 

with your eman distribut r write teday to The sible model that any other 1950 line offers. You'll 
pony, Ir ept. EM954, Wichita 1, wonder how we do it! There's a very simple answer 

wane Coleman ) years of experience has taught us how 

nake better products for less money at a good 

profit to you. A model for every purse from $29.95 up 





















come mae Coleman AUTOMATIC OIL HEATERS 


World's Largest Monufacturer of Home Heating Equipment 
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FORGET ABOUT CALL 


Choose Alcoa Aluminum 


STRONG, LIGHT...WON’T STAIN HOUSES! 


Elements made of Alcoa Aluminum by 


leading manutacturers are pt ictically stand 


urd in the industry 


because they gO up easy, 





Masts of Alcoa Aluminum stay Stainproot 


no plating to wear off. They help keep 


installation work light because they weigh 


perform well. You can get Alcoa Aluminum less than half as much as steel tubing. Yet 


quickly from a nation-wide 


organization, Save shipping costs by buying 


your tubing lon ally 


distributor 


strong enough to need no extra guying 
ALUMINUM COMPANY OF America, 1958D Gulf 


Building, Pittsburgh 19, Pennsylvania 


FOR BEST RESULTS on TV aerials —fasten aluminum elements to aluminum masts 
with Alcoa Aluminum Fasteners, also available from your Alcoa Distributor. 


BUY ALCOA ALUMINUM TUBING LOCALLY FROM THESE ALCOA DISTRIBUTORS 


Attasta Geergu 
©) @ lel Metal & Supply Co. inc 
Baltimore Maryland 

© Whitehead Metal Products Co inc 
Boston Cambratge) Massachesetts 
© Whitebead Metal Prodects Co tac 
Bettale, New York 

© Brace Muctier Huntley jac 

© Whitehead Metal Products Co. lnc 
Charlotte Morth Caroima 

© tdgcomd Stee! Company 

Cicage |tmeu 
@ Central St 





4 Wwe Company 
@ Steel Sates Corporation 

Obie 

4 Company inc 





Cievetand Ohw 
© Wiiems & Company inc 
Cotumbes Ohe 
© Wiiems & Company inc 


Datlas, | exas 

@ Metal Goods Corporation 

Detrot, Michigan 

© Steel Sales Corporation 

Houston, | exas 

© Metal Goods Corporation 

Kansas City, North, Missour 

@ Metal Goods Corporation 

Los Angeles, California 

© Ducomman Metals and Sapply Co 
© Pacific Metals Company Ltd 
Mitord Conn 

© Fdgcomd Steel of New England, Inc St. Louts, Missour 

Newark, New Jersey © Metal Goods Corporation 
© Whitehead Metal Products Co. inc 
New Orieans, | cwtsiana 

© Metal Goods Corporation 

New York, New York . 
© Whitehead Meta! Products Co, Inc vlede, Ohio 

Phiadeiphia, Penasylvana © Wittams & Company. lac 
© Edgcomd Stee! Company Tetsa, Oktahoma 

© Whitehead Metal Products Co. lac © Metal Goods Corporation 


Pittsburgh, Peansytvana 

© Wittams & Company inc 
Portland, Oregon 

© Pacific Metal Company 
Rochester, New York 

© Brace Mueier Huatiey tac 
San Francisce, Calitorew 

© Pacific Metals Company. Ltd 


Seattle, Washington 
© Pacific Metal Company 


Syracuse, New York 
© Grace Muelier Huntiey lnc 
© Whitehead Metal Products Co. inc 
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NEW POSITIONS 





John Oster Mfg. Co. 





} 
American Gas Machine Co. 
. . 
’ 
MEL ROBB 
Flint & Walling Mfg. Co., Inc. 
. 
‘ 3 


Stromberg-Carlson Co. 


Maytag Co. 
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Magnavox Selective Distribution 
Helps Assure Dealers of Rightful Profits 


N' ) OTHER franchise offers the radio-phonograph 
teievision deaicr such handson profit opportuniues 
na\ navo) listribuuon and rigidly 


law. The The Magnavox Company 
ed line sell 


aelame s Aeh dal ee Me laleiielale 
n-factory basis 
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Fivwt ond, Quly reversible window fan for 
both sash and steel casement windows 


Twin fans—individually controlled—easily reversible—draw in 
cooler outside air or expel hot, stuffy inside air. Weighs only 
20 pounds quickly installed without tools 6-speed control makes 
this the most flexible window type cooler ever devised Amaz- 


' 1 
ingly low cost Year Guarantee i cinch for sales 


£IGIS7 


C/RCULATORS 





original de luxe AIRFLIGHT circulator 


new special model priced, fou mass alin, 


‘ 
! - 
culation of cool air 


Patented” louver rings pr 

I 
from lower level to every corner of the room. No dr ifts, 
hlasts am ry whir. Molded in beautiful tw tone plastics. 








IC 
co —. 


YT?’ Guaranteed by > Special Model 15 


De Luxe Model 12 


Patent Pending 


ne Protected by \ 
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Sylvania Electric Products, Inc. Hotpoint, Inc. 


been 
earch 


‘ ) range 
urketing policies, a ve enabling 
staff assistant, 


water he 








ater 


ARTHUR L. CHAPMAN 


Ben-Hur Mfg. Co. 
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" Sylvania. He i 


R C. GRAVES 


Free Sewing Machine Co. G as been made 


; ier for Ben-Hur farm 

* a t ers and refrigerators, 

7 -$itticgstels és. steneles P e war he was with 
; ’ H General Motors and since 1945 he 


. . Mice f Wester s 
Merc} ndiser Tr 


‘ P Duo-Therm Division 
go area © Motor Wheel Corp. 


Motor Wheel Corp 


. Tat ( Carlton will ead the 
Webster Electric Co. pt Baa a: ptt 
St a 1 Wiii CO 
M Delaware, New Jersey 
gto D. C. and parts of 
} ASSO ‘ d Virginia as well 


litan New York. Theo 


head up the western 


espor! sibility tor 

‘ Oregon, Idaho, Cali 

Arizona, Nevada, Utah and 
\\ ming and Montana 


Cory Corp. — ; 
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Sone ne 


the most highly respected name in the freezer industry 


TAKES A LOOK AT YOUR FUTURE 


The door to home freezer sales opens wider every day 

In many ways, this accelerated pace of freezer acceptance 
has its parallel in the early-century saga of the automobile. Then, 
as now, public acceptance grew with leaps and bounds as it 
became established that here convenience — first 


was a new 


thought to be a luxury and then recognized as an economic 
necessity 

The pioneers who survived the crucial years of this great 
industry were those who visualized the vast potential. They 
made constant improve- 


AND, they 


recognized the importance of giving distributors and dealers 


sought the best technical minds 


ments, to assure customers of the finest product 


close cooperation, from the assembly line to the dotted line! 


Abana ... FAMOUS FOR FIRSTS! 


Amana was first to offer a food protection warranty Amana was first 


offer a complete size range of [treezers Amana ss first in value 


ume! 


Amana 
The Ama 


na freezer is truly an 


every 


... THE FEATURE LINE! 


engineering marvel here you find 


maximum freezing surfaces more usable storage space per cubic foot 


mechanical 


Amana 
Nat on-w le < 


j 


supe niority throughout 


... THE PROMOTIONAL LINE! 


onsumer advertising tie-in newspaper ads direct mail 


store ispiays and literature and the sensauonal flip-over. animated 


nan'’s guide - an arsenal of sure-hre selling! 


Write toda) 


for information about the freezer industry's most valuable franchise! 


Today, with the freezer industry following a somewhat 
similar pattern, it behooves every freezer distributor and dealer 
to re-examine HIS position . . . not just as it appears today but 
as it will be in years co follow. You owe i to yourself, as a 
forward-looking merchant, to examine the Amana program. 
Here is a program of continuous, steady progress by pioneers 
in the low temperature field. Here is a unique combination of a 
century-old tradition of skilled workmanship — and a merchan 
dising and promotional schedule that envisages tomorrow's 
trends today. Amana offers dealers maximum profits and a 
liberal service policy that protects these profits. Amana dealers 
have the distinct advantage of offering all the important “extras” 


that turn prospects into sales 


bees ermen ... THE BEAUTY AND BUDGET LINE! 


Every Amana freezer bears the stamp of a leading industrial designer 
here you find symmetry and utility combined at their peak here are 
built by AND, in 


important question of price is raised, Amana walks 


home freezers, precision skilled cratismen the final 


analy when the 


economy honors — every ume! 


Amana ... \S THE FAMILY LINE! 


There's an Amana freezer to fit the needs of every family — sizes ranging 
from 6 models chat 


off with the 


to 30 cubic feet, in chest and upright models 
take up less space than most freezers of the same capacity! 

There's the Amana freezer-refrigerator, too, that offers the conven 
ences of freezing, plas mowt-cold refrigeration 
won at all times 


complete food protec 


AMANA REFRIGERATION, INC. 


AMANA '6, |OWA 
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Bendix Radio 


















% O » 
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Magnavox Co. 


Samson United Corp. 





BIG Setecernr 


Truly giant size picture on 19-inch screen— 
205 sq. in. viewing surface! 


BIG ZAaitee 


Automatic Tuning —Only 2 knob control — 

Built-in antenna 12” Electro Dynamic 

speaker — Beautiful hand-rubbed Mahogany 

Console — Big 19° Short Neck BLACK Tube 
Many other sales-closing features! 


BIG FP: ; ° P a Coolerator Co. . 
eeowreens e P | 9 
SP 
~~ ' or 


A set that, feature by feature, your customer i 
can compare with others costing far more — 

a set that SELLS ITSELF by quality he can 

SEE and HEAR, ata price that will pleasantly 

surprise him. Your stock turns fast! 


There's a Sentinel TV Model—size 
and price—for every prospect 


Go to town with Sentinel—the set that snubs 
service calls— that you can sell, deliver and forget' 





A recent survey among dealers indicates fewer Starrett Television Corp. 
call-backs, after delivery than with ANY other : : 
make, at ANY price! Fewer complaints. Happier Deer i 
customers~who send their friends to you, to Westchester 
pyramid your sales. Get the facts’ Phone, telegraph Ne 

or write your Sentinel Distributor — QUICA—or 

contact Sentinel direct rODAY! 


Roto-Beam 





Sentinel 2Zicecon 
419 CVM 





Sentinel Radio and Television 
EVANSTON, ILLINOIS 


Nicro Steel Products, Inc. 
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| For the three-month period ending February 1950 the COMPANION carried more editorial linage in 


SPECIAL ® appliances and equipment than any other women’s service magazine. 


f 


lonen (be the Cmpenin 
ANA Yd Can 190/ 


GET ATTENTION AND SALES WITH DISPLAYS 
built around this exciting article in the April 
COMPANION! “Let Your Equipment Get the 
Dinner” — Three smart cooks use electrical 
appliances and free themselves from kitchen 
drudgery. Career girl uses electric freezer 
and range for quick after-work dinner. Club- 


woman depends on electric oven to cook 


fyrmans Ai lowe 
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her dinner while she’s out. Busy hostess 
keeps large electric refrigerator stocked, 
lets electric oven and automatic coffee- 
maker cook for her. For busy cash registers, 
use counter displays and window promo- 
tion to tie in with this timely COMPANION 
article display the merchandise adver- 
tised in the COMPANION (listed at right). 


MPANION 


CIRCULATION: MORE THAN 4,000,000 


iT PAYS TO FEATURE 
THESE PRODUCTS! 


COMPANION 


Numser One 


Bendix Home Laundry 
Domestic Sewmachines 
Frigidaire Appliances 
General Electric lrons 


General Electric 


Washers 


General Mills Home 
Appliances 


Hamilton Automatic 


Clothes Dryer 


Maytag Washers 
lroners, Ranges & 


Freezers 


Mirro-Matic Electric 


Percolator 


i taal Sewing 
ale dallatcrs 


Speed Queen Wa 


& lroners 
bivialsl-telisMiaelaliilel: 
Sunbeam Mixma: 


Universal 


Select-a-Range 


Westinghouse 


Appliance: 


s AalLici ich dials Mialelaalial 2 
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There's “America's 
Nothing Finest 
Like Gas Range" 


Exclusive “STAGGERED” TOP 
is Easy To Use 











More Features To Offer 


More Real Valve To Sell 
MORE CONVENIENCE « MORE COOKING AREA * MORE ELBOW ROOM 


Here, housewives say, is the most convenient four- 
burner cooking top ever developed. ‘So much room", 
they point out, ‘so fine for large utensils ...so prac- 
tical day after day.''-« The ‘Staggered’ Cooking Top 
is only one of many "Crowning Achievements" that 
make ROPER such an outstanding favorite. Ask us about 
ROPER Gas Ranges for use with any gas including 


liquefied petroleum (bottied) gas. They're outstanding. 


OFFICES AND WAREHOUSES IN PRINCIPAL DISTRIBUTION CENTERS 


“GEO. D. ROPER CORPORATION * Rockford, Illinois 
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Toledo Desk and Fixture Co. Ilg Electric Ventilating Co. 


a 


General Electric Co. t s 


GERALD HULETT 


ee oy 


Crosley Division 
Avco Mfg. Corp. 


Appliance Mfg. Co. 





BETTY B OLSON 


Brush Development Co. 


Toastmaster Products Division 
McGraw Electric Co. 


Admiral Corp. 


Telechron, Inc. 


Camfield Mfg. Co. nae 
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Featuring Easy-to-Sell Features 


Revolutionary All-in-One Control. 


11] controls in a single, compact unit 
including automatic shut-off 
Another Duo-Therm first! 


Exclusive Duo-Therm Comfort Selector. 


Now! Eliminate on-and-off heating. 
A flip of the handy switch lets you adjust 
the low fire setting 


Exclusive Equafiame Burner — 


burns all types of gas. One piece 
burner. Special tapered design for 
efficient, uniform flame at all ports. 


Generous 10 Year Warranty. 


Built with your problems in mind 


Shipped to you ready to install. 
So compact only one joist need be cut on any installation. 


Priced so competitively you won't believe it. 
Your competition will have to. 


Choice of BTU inputs from 35,000 to 60,000. 
Choice of floor or dual-wall registers on all models. 


Designed so most service jobs can 
be handied from above floor 


All models available with either 
thermostatic or manual control. 


Two series—4 models— shallow and standard, 
to fit any home. 


Waterproofed to meet regional FHA requirements. 
AGA approved. 








Over 1,500,000 Warmly Satisfied Customers 


Duo-THERM .......... 


ELECTRICAL 


DUO. THERE t « registered trede mart of Motor Whee Core 
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Backed by a special Builder Pian 


This plan lets you quote single and quantity dis- 
counts and still make a sizeable profit 


This is more than just another line of floor furnaces. 
These are floor furnaces engineered to the per- 
tormance standards that built Duo-Therm’s leader- 
ship in modern heating appliances. 


And they're ready now, in time for you to cash in 
on the new prospects made possible by the increas- 
ing expansion of the natural gas markets, 

Lead with the leader in "50 in gas floor furnaces, 
too. Write Duo- Therm direct, see your jobber sales- 


man or mail coupon. Profitable franchises are now 
available 


Duo-Therm Division, Motor Wheel Corporation 
Dept. EM-4, Lansing 4, Michigan 


Please send me further details about your Builder Selling Plan, 
and complete literature on your new gas floor furnace line. This 
does not obligate me 


My name — 
Firm 


Address_ 





Zone State 
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Ra 1 o 
New STARS in the Major Home Ki 
Appliance field. Rainier Appli 
ances symbolize the “Height of 
Quality’ quality of design 


quality of materials and qual 


ity of workmanship 


This month, Rainier Electric and 
Gos Ranges join the Rainier 
“galaxy of Stars” Home 
Freezers, Refrigerators and Water 
Heaters 











Rainver Company has divided the United 
| Stotes and Possessions into 68 Market 
Areas. ONE Leading Distributor will be 
t \ assigned, as his exclusive territory, each 
market oreo Distributors and Dealers 
sre mvited ¢ write tor details on the 

Rainn Plan for Greater Profit 


Rainier Company 


UNIVERSITY ot £. HENNEPIN 
MINNEAPOLIS 14, MINNESOTA 


PAGE 200 


Orders Up 


RCA Issues LP's 


New Jingle Contest 


News Briefs 


Order Back-log. A log 


‘ 
att ‘ Indiana Plant. 
LI fora: [ 
x the f e Ra \ 
tM 
' 
Coolerator Training 
Training 
Largest Ad Budget 
ouse Report 
Production Increase ] . 
Foods 
M 


Commercial Tape Recordings 





Promote Trade Name 


1 by Mail 
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They Keep 


Your Doors Swinging! 


These advertisers in Ladies’ Home Journal are in business with you at both doors! They deliver their products 


to your back door and a steady flow of customers through your front door. With 47 out of 100%* women 


shoppers reading the Journal, it’s smart to stock, promote, display, advertise these Journal-advertised brands! 


FROM MAY, 1949, TO APRIL, 1950, YOUR BRAND HEADLINERS WERE 


od 


G-E Automatic Washer 
G-E Refrigerator & 
tomatic T or an Home Freezer 
rical Appliance G-E Refrigerator and Refriger 
e ; ator-Freezer Combination 
G-E Refrigerators 
>-E Triple-Whip Mixer 
Gibson Electric Range 
Gibson Electric Ranges and 


Refrigerat Ss 


n Beach f 
with Mixguide 
ilton Beach Mixer 


Mixe 


fardw K Gas Range 


over eaners 


matic Dishwasher 


tr 


c Ranges 

International Harvester 
Retr gerator & Freezers 

International Harvester 
Refrigerators 


a 


Johnson's Wax Electric Polisher 
and Paste Wax 

Johnson's Waxes and Wax 
Electric Polishe 


KitchenAid Mixer and 
KitchenAid Electric ( 


KitchenAids 


ffee Mill 


K-M Home Electrical Appliances 
K-M Liquidizer & K-M Products 


K-M Pop-Up Toaster and 
f lectrical Applian es 


L & H Lectro-Host 

Electric Range 
L & H Lectro-Host 

Home Freezers 
L & H Lectro-Host Refrigerator 
Lewyt Vacuum Cleaner 
Magic Chef Gas Ranges 
Maytag Washers 


Maytag Washers and Gas Range 


Met-L-Top Ironing. Table 
Mirro-Matic Electric Percolator 
Mirro-Matic Pressure Cooker 
Mirror Aluminum Utensils 
Monitor Aerator Washer 
Motorola Table Radio 
Motorola Television 
Radio-Phonograph 


Necchi Sewing Machines 


4 


Nesco Electric Roaster 

Nesco Electric Roaster and 
Kitchen Utensils 
and Containers 

Norge Gas Range 

Norge Refrigerator 

Norge Washer 

NuTone Door Chimes 


Philco Refrigerator 
Presteline Electric Ranges 
Presto Cookers 

Proctor Household Servants 


Rid-Jid Ironing Tables and 
Ladders 

Rival Products 

Royal Vacuum Cleaner 


St. Charles Kitchens 
Sunbeam Coffeemaster 
Sunbeam ltronmaster 
Sunbeam Mixmaster 


Tappan Gas Range 
Telechron Electric Clocks 
Toastmaster Hospitality Set 
Toastmaster Pop-Up Toaster 
Toastmaster Toaster and 
Hospitality Set 
Toastwell Electric Toaster 
Tracy Customized Kitchens 


* of 72,012 women shoppers interviewed in 642 retail stores of all 


seni wovetp talh--&0.0th--caunamile aig ae J OURN AL 
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Universal Coffeematic 
Universal Electric Blanket 
Universal Mixer & Juicer and 

Universal Products 
Universal Toaster 


Verplex Lamps and Shades 


Wear-Ever Aluminum Cooking 
Utensils 

Wear-Ever Aluminum 
Pressure Cooker 

West Bend Aluminum Gifts 
for the Home 

Westinghouse Home Appliances 

Westinghouse Light Bulbs 

Westinghouse Roaster Oven 

Whirlpool Automatic Dryer 

Whirlpool Automatic Washer 

White Sewing Machine 


Youngstown Kitchens 


Zenith Clock-Radio 

Zenith Radio-Phonographs 

Zenith Radio-Phonograph and 
Television 

Zenith Radio-Phonograph- Tele 
vision and Radios 

Zenith Radios 

Zenith TV Radio-Phonographs, 
Television Consoles and Radios 


PAGE 201 



















News Briefs 


oomeeeeee CONTINUED FROM PAGE 200 cme 


Remington Retwcions Accowssie “SURE | WANT 


COFFEE 


ra on oe. MADE IN 
GLASS 


Starrett Expands BUT 


. | want a giass 
coffee maker that 
stands up safely 
and securely on the 
small, economical 

heating unit ve @ . 
Apex Campaign An | want a portable unit that | can use on the 
Mig table. in the living room. den or out on 
the patio 





















Housewives agree that coffee made in 
‘tet u i ‘ f glass gives only coffee flavor but they also 
f AY want the features found only in Guardex. 






The Morton “Kitehen-of-theYear” 
is the HIT of the Year! i 


y t in 
equit \ Vink with | te the | ha of Morton Trans-Vue Expands 
M K t lea I \ y cl ’ 
cive " 
M 4 ‘ ( } ‘ ’ ! i 
M K rot ' , 
t I ' ’ r Ke 
j © Coffee made in 
‘ L 4 ( { i t \“ kiadiy Biv yi glass 
’ 
f f ut wor ! i ‘ Price Adjustment , © No tipping or spill- , 
ing 
{ ; Gar VV . aol © A portable unit 


ik 


© A built-in holder 
for the upper bow! 





© The economy of a 
small heating unit 


*,? | ’ ’ ' 
4 Additiona - ’ ; t . gus | to pre 
/ Sharpener on TV ged é : ' . ~_ te coffee 


Profit-Items ia ; Rritmnas teat | SgETEoN Sols ie ete tee se 
for You = 











a etal pled the Sales in our 
an \\coffeemaker Department 
by sellinga Glass Cttee 
maker. the small stove 
and a Guardex " 


Ss 









NEW — Standard Pantryettes in 30° 


Canadian arket ( ns 
Ne i and 26" widths ina an Marke pe 





a 











el stn ected GUARDEX COMPANY 
ate oi ‘ 2850 A. N. Mississippi Ave. 


MANUFACTURING COMPANY ceanaite tovsiennd Portland 12, Oregon 
type) in i oy ond 38 36° widths. , 
5125 West Lake Street, Chicage 44, it! | 4 OBRERS. PLEASE WRITE FOR DISCOUNTS 
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LOCAL NEWSPAPER 
CAMPAIGNS 


SALES BUILDING 
HANDOUTS 


ATTRACTIVE 
COUNTER DISPLAYS 


-¢ 
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J Rei O84 Miuns Oo 
Guaranteed by 
Good Housekeeping 

Wa hoy . 


45 sovernste WN 
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Advertisers 
tind... 






lial 
ll 
8 


river 


HOUSEHOLD HITS HOME! 


with the Protit Combination” 


Here are some of the twenty-three major 


new mccounts in 


HOUSEHOLD! 
lhe sc 


the first-quarter 


have how 


How 


I ig names 


HOUSEHOLD hits home 


seen 


it hits the 


big home families »,107,586 of them from 


Hits 


coast to coast 62% home-owners 


‘em with home edifortal—food 


building, fur 
nishing 


Home 


child care 
Home Editorial 


the HOUSEHOLD profit combination 


gardening, 
Families that's 


What 





makes it extra profitable is this: of all the 


HOUSEHOLD 


big home magazines, only 


hits hard at the home towns, the free-spend- 
ing communities under 


And 


25,000 
remember, HOUSEHOLD HITS 
HOME tor the lowest cost per page per 1,000 


four colors, $4.20; black and white, $2.40. 


HOUSEHOLD MAGAZINE 
ARTHUR CAPPER, Publisher 


Topeka, Kansas 


Ze HOUSEHOLD r0ofet" combiicalton 


HOME FAMILIES plud HOME EDITORIAL 
CONCENTRATED IN THE HOME TOWNS OF AMERICA! 
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News Briefs 
eee ONTINUED FROM PAGE 202 =—— 


British Arrival 


Canadian Expansion. An expa ‘ 4 


Emerson Buys Plant 


a ae 


Distribution Change 


Good Business 


Celebrate 13th Anniversary 





THE GOVERNOR of Indiana, Henry F 
Schricker, left does the honors as the four 
Winkler brothers celebrate the anniversary 
of their founding of the U. S. Machine 
Corp. in 1937. Shaking hands with the 
governor is president Carl J. Winkler while 
Herman, Maurice and Walter look on 
Occasion for the celebration was the com 
pony's jubilee convention in Indianapolis 
attended by 600 Winkler distributors 
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New fofosol Home Deep-Fryer 
Stops Traffic in Leading Stores 


ORIGINAL, AUTOMATIC 


Fry ryte 














Pots Pending 


ASA SAE A 
ERENCH FRIES ANY FOOD 


PERFECTLY IN 2 TO 7°MINUTES; 


“Traffic jam in the housewares department!” 
reports one of Chicago's leading department stores, 
and in several hundred other leading department 
stores throughout the country, where the sensational 
new “Fryryte’’ automatic electric deep fryer has been 
setting sales records, 


Customers see it— want it—buy it as fast as stores 
can stock it. The “Fryryte’’ is completely new 
amazingly simple in operation—assures even 
novice cooks of the “Chef's Touch" — perfectly 
deep-fried chicken, doughnuts, shrimp, and 
hundreds of other treats never before possible 
for the average home cook. 





Called the biggest appliance sensation since 
the automatic toaster, the''Fryryte”’ is beautiful 
—~ streamlined —a natural for wedding gifts and 
anniversary gifts. Soon to be backed by power 
ful impact advertising. Write for full particulars 
about the new “Fryryte”’ today! “Fryryte’’— 
another fine product of Dulane Inc 





@ AUTOMATIC 
THERMOSTATIC CONTROL 
ASSURES UNIFORM RESULTS 


@ “PILOT LIGHT” TURNS OFF 
AUTOMATICALLY WHEN DESIRED 


TEMPERATURE IS REACHED i A 
@ MIRROR-CHROME FINISH saan Ay % 
@ 1-PIECE CAST ALUMINUM WELL PRICE ona < | Uy 


@ INTEGRALLY CAST ELEMENT: v 
NO “HOT SPOTS,” NO “SHORTS” 


@ COLD ZONE CATCHES FOOD 
PARTICLES 





See your Distributor-Jobber or Write 
MODEL F-1 





@ COOKING COMPOUND REMAINS | | 
IN FRYRYTE FOR REPEATED USE D AN Ek INC. 


@ SHIPPING WGT. 8 POUNDS 








8550 West Grand Ave., River Grove, Ill. (Chicago) 


WRITE TODAY FOR THE NEW DULANE FRYRYTE COOK BOOK 
DEVOTED ENTIRELY TO DEEP FAT FRYING 
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lp re 
(, INA SFY 
FROSTOFOLD IS 


‘ 


SET-UP AND FILLED 
WO FUSS-NO BOTHER 
WO SPECIAL . 
EQUIPMENT 





=~. &§ 


25,000 Appliance Dealers Prove 
Frostofold Helps Sell Freezers! 


..- Builds profitable repeat business, too! 


“We have been carrying Frostotold Frostofold establishes you as an 
with a very satisfactory sales re suthority on home freezing 
turn That's a typical comment make your store headquarters for 
from ne ot (MM) freezer ce ilers home freezing materials ind know! 
w hi cording to sales surveys edge brings women back again 
now depend on Frostofold frozen und again to replenish their packag 
food packaging materials like Serv ing supplies creates store trath« 
xe Stations depend on gasoline! that he Ips your sales of other prod 
Wh Because Frostofold has ts FROSTOFOLD HELPS YOU 
proved to be an exceptional freezer SELL FREEZERS! 
selling tool-—and, an excellent re Successful freezer selling takes 
peat protet builder in its own right more than a beautiful finish and 
Ccood Housekeeping approved cold interior. Actually, you sell con 
brostofold is the quick, easy, eff venience, economy strawberries 
cient way to hore package froven in December etc. Frostofold shows 
foods highly recommended by customers a tangible way to achieve 
leading home economists and freezer ill of this—efficiently, successfully 
manutacturers wlready preferred with easy-to-use protective pack 
by millions of homemakers ging materials 


Now, You Can Get Into The Profitable Frostofold Business With An Investment 
Of Only $20. 74-— Your Low Price For The Complete, 1950 Frostofold Assorted Case! 


ALL IN ONE CASE!-4 Pkas. of 50 Pints (famous Prelined Frostofold Con 


tainers); 4 Quart "50's > Pint s's > Quart “25's”; 2 Pint Cellophane 
Hay 0's Quart Cellophane Bag “50's > Pkgs. of 8 Poultry Bags; 1 
Roll Stockinette; | Roll Polyethylene Wray Plus, an Easel Counter Dis 


pia ina > Hand-Out Folders 


RETAIL VALUE of one Assorted Case $29 


SH_RO Plas unmeasurable profit in ft 


4. Your clear profit per case 


reeset selling hel; 





Make 50 pay—the Frostofold way! Line up now with 


ag nationally advertised, consumer-preferred Frosto 
, fold! Order one or more Assorted Cases today 


f through leading appliance distributors, jobbers—or 
i write direct to 

‘ 

\ 





“6 .» FROSTOFUED 


Saran? ar 
. 


| 
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THE INTERSTATE FOLDING BOX COMPANY 
Middletown, Ohio 








Deepfreeze Concludes Its Regional Meetings 





AN ASSISTANT completes addition of an accessory bocksplasher assembly to ¢ 
Deepfreeze range as FL. Sacha, range and water sales heater manager, describes the 
appliance to the company's fourth and final regional sales meeting for distributors in 
New York. Other meetings were held in Memphis, San Francisco and Chicago 





GENERAL SALES manager Ben Sanderson holds new selling aid designed to help 
dealers tell story of “multi-heat” switches on the Deefreeze de luxe range. Pointing out 
how the unit works 1s Sacha while L. J. Sorenson, vice-president and general manage 
and Philadelphia distributor Al Hughes, left, look on 





NEW LITERATURE on Deepfreeze lines holds the attention of Tom Redding, New 
York regional sales manager, W J O'Connor and G J Frank, both of Southern Whole 


salers, inc, Geoffrey Cook, Deeptreeze 


advertising and sales promotion manager, and 
Steve Carton, also of Southern Wholesalers 
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We invite you to visit this 110,000 sq. ft. plant. Here, within 11 months, we 
reached a production of 2,500 Sheldon ‘‘Telegenic” Picture Tubes daily. Our 
plant has its own tool, die and repair shop; electron gun manufacturing facilities; 
y ’ an independent well-water supply; and railroad sidings. This production is 
enabling manufacturers to deliver 2,500 more television sets per day to 
their jobbers and dealers. 


We are proud of this accomplishment! We are equally proud of the con- 
sistently outstanding quality of Sheldon Picture Tubes. 


Write for Sheldon's new wall chart giving com- 

plete specifications on its line of 24 picture tubes 

. crystal face, velour black, round, rectangular, 
all-glass and glass-metal types. 


Sheldon 


NATURAL IMAGE 







s 
SOFT GLOW 
SHELDON ELECTRIC CO. 
Division of Allied Electric Products inc. 
68-98 Coit Street, Irvington 11, N. J. 
Branch Offices & Warehouses: CHICAGO 7, ILL., 426 S$. Clinton St. LOS ANGELES 6, CAL., 2559 W. Pico Bivd. 
SHELDON TELEVISION PICTURE TUBES + CATHODE RAY TUBES + FLUORESCENT STARTERS AND LAMPHOLDERS + SHELDON REFLECTOR & INFRA-RED LAMPS 


PHOTOFLOOD & PHOTOSPOT LAMPS + SPRING-ACTION PLUGS «+ TAPMASTER EXTENSION CORD SETS & CUBE TAPS + RECTIFIER BULBS 


—> VISIT SHELDON'S BOOTH NO. 201 & DISPLAY ROOM NO. 632, PARTS DISTRIBUTOR SHOW, MAY 22-25, STEVENS HOTEL, CHICAGO <- 
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ice tray ativertising 
builds your refrigerator 








J 
; 
‘| 
; 
4‘ 
a 
} 
1 
{ 
j 
4 
’ 
} Wi) . t 
ii if i And wher het ty pl 
the | tor the best prosy t And 
' ur territ urt n your neighbor them. Feature loland “Magie Touch” lee Cube Trays 
lL. And Inland “Magie Pouch” lee Tray Demonstrate the new and amazing convenience of the 
vuivertising in those magazines helps vou close Rock-Out” feature. You'll sell more refrigerators 
refrigerator sales in your store builds business Make replacement sales and profits too by sell- 
rea uk ! vou | r prot in Maggie Touch” Trays to replace worn, outmoded 
\dvertixements like the one shown here are ap inconvenient trays. Order an ample replacement 
pearing now, They ll continue to appear through stock from vour refrigerator manufacturer or dis- 
ttl revs t ! | month (ash moon tributes to make quick deliveries and prohits 


New refrigerators fully equipped with Inland “Magic Touch" 
Ice Trays give your customers complete ice convenience 


_ Magic Touch’ lee Cube Tays 


< A AL 
<q by Bsns FACTURING 
¢: IW ALW 
: F ine MANUFACTURING DIV., General Motors Corporation, Dayton, Ohio ‘LAND’ 


| anes ah} 
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Three-Phase Program 
Launched by Utility 





“One Cow Down— 
24 Months to Pay” | 











1950 Housewares Directory 
Lists 15,000 Trade Names 
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ae ae any 




























‘TEST 


DISPLAY THE BRAND LEADERS. eo 


BECAUSE MORE CUSTOMERS BUY 
THE MERCHANDISE THEY KNOW 


Select “Brand” leaders for your displays, because brand name mer- 
chandise is nationally advertised and the labels are familiar to mil- 
lions of shoppers all over the United States. Select lines that are 
featured in the advertisements in big national magazines. The 
American Weekly is the biggest national magazine, and mer- 
chandise featured in its advertising pages is pre-sold to the 
largest family audience in the country —the people in 
9,495,541° families from coast to coast. Display the 
merchandise featured in the advertising pages of 
The American Weekly—watch the “Brand” leaders 
move off your shelves. 


HOW NATIONAL ADVERTISING SELLS 
MERCHANDISE FOR THE LOCAL RETAILER 


To sell merchandise successfully locally, advertising must reach 
at least 20% of the families in the community Advertising 
in The American Weekly reaches a minimum of 20° of the 
families in 4353 places of 1000 population and over in the 


United States. No other magazine approximates such coverage 








“plus the circulation of 
the new Sunday New Orleans Item 





THE AMERICAN 


me 4 HEARST PUBLICATION 




















Current advertising in The American Weekly 






THE MAGAZINE DISTRIBUTED FROM COAST TO 
COAST WITH 22 GREAT SUNDAY NEWSPAPERS 


featuring Proctor Products appeors in the 
March 26 and April 23 issues. This advertis- 
ing will go into the homes of 9,495,541 fami- PROCTOR 63 Vevey Street, New York 7, N.Y. 


lies from coast to coast 












Display These Department Store Products Advertised in the Current Issues of The American Weekly 









Admiral Television - Apex Appliances - Auto-Lite Spark Plugs - Crosley Shelvador - Domestic Sewmachines - 
Hamilton Beach Mixettes - Kem-Tone & Kem-Glo « Maytag Appliances - Necchi Sewing Machines « Philco Radios 
and Television - Proctor Products + Proto Tools » Revere Ware - Simmons Beautyrest Mattresses - 3-in-1 Oil 
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ah 5, PRAT Zs ig PRE RBES § 


The Choice of Quality-and-Profit 


Minded Merchandisers Since 1922 
Feature this complete EMPIRE line of fine pe 


Electric Housewares if you want genuine / 
quality merchandise to meet ALL price de Up 
ad 


mands of your trade. Read about these 


typical popular EMPIRE appliances 


NEW... “EMPIRE” 
AUTOMATIC 
PERCO-DRIP 


Steps percolation 
eutomatically! ' 


Keeps cottee hot tor 
hours |! 


Perfect cottee everytime’ ' 


The “Cold Water Pump in 
thie Automatic Electric 
PERCO-DRIP starts collee 
pecking in 60 seconds 


; 
Makes clear rich flavored *- 
cottee without boiling. Dual f 

Hea! immersion element 7 ». | 
shuts off automatically just —_ 


betore boiling point and 
Mo. 1922 List 
$7.95 


Z 





beeps cottee serving hot for 
hours! § cup capacity 


EMPIRE Aristocrat 
ELECTRIC TOASTER 


Toast at its bes! golden brown 
done to a turn just the way 
you want it Smartly modern, 
im lustrous chrome finish, toast 
warming tliat top Turns toast 
autematically by flip of door 
Extra large toasting element 


Listed Underwriters Labora 
Me 769 Suegested 
Retell, $3.95 


fories 


The New EMPIRE 
Sandwich 

Toaster & —_— 
Waffler a 


The hostess’ de 
light combining 
true beauty of de 


sige with utility Combination Sandwich 


Toaster & Wattier, $11.95 
» 3 emeall sand 
wiches tries bacon. eggs, or griddle cakes grills steaks and 
hops. right at the table. Wattle grids removable and inter 
changeable. Beautifully chrome finished, with cool handles 


Toasts one large 


Every sportsman motorist 

vacationist: wants this brand 

new HILO Pivot-Lite. Two 
beams, at side and top 

mn a vertical are trom 

stern base. Only 

permitting use of 

yhte at same time. 
carries, hangs up 

at any angle 

miortable bail handle 

ows brillient single or 

sht wherever 

ed. Long lasting battery 

Marda bul 





Slightly Higher Retail 
’ “ West 


870 


No Order EMPIRE Electric 
Retoils ot $4.35 


Nousewares Now 


THE METAL WARE CORPORATION 


NEW YORK 
200 Sth Avenue 


TWO RIVERS CHICAGO 
WISCONSIN Room 14114 Merchandise Mort 


SIGNING A CONTRACT for sponsorship of the first Television Women's Club by 
Proctor Electric Co. brought together this group. Seated are D. W. Thornburgh, president 
of WCAU, Inc.; Mrs. Margaret Wahl, progrom producer; Mrs. Henry 8. Christman, radio 
and TV chairmen of both the General and Pennsylvania Federation of Women's Clubs, 
ond Walter M. Schwartz, Jr, president of Proctor. Standing are Russell Carter, Gray 
and Rogers advertising agency, and Joseph Tiers, Proctor sales manager 


Proctor to Sponsor ) sl contain af 
Women’s Club on TV ~ th | tion pet | roning 


ler of 


P. M. Dreyfuss, Jr. Joins 
New York Distributing Firm 
M ] ed the 


auto- 


323 


Advertising Art 


POSING FOR AD headlined “No need to wear them out looking for bargains”, 
Chicago dialer Harry Miller displays a pair of well-worn shoes. The ad headline advised 
calling Miller for bargains rother than wearing out shoe leather 
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natal SS eee 


he was on his way to work 


mum 


..as usual 


A non-profit orgeonizat 











ELECTRICAL MERCHANDISING—APRIL, 1950 





PAGE 211 


With every TOASTMASTER 











This line has exclusiy 





STANDARD MODELS 


Water Heater 
you get this 
PLEDGE! 


-) 


+d 


7 


National advertising supports you 
So do displays, consumer material, and 
a generous Co-Op plan Everything you 
need to do a protuable promotion job 
is yours 

Product features’ You bet! Here are 
three out of many 


“LIFE-BELT" * ELEMENT operates at gentle 


black heat is practically burn-out 
proot saves yv« istomers money 
( % service expense tor 


“HOnNODIC” * SYSTEM preve ‘ St, Stops 


orrosion i ernal tank protection 


that guards vou agaiost loss of custome 


good wal 


TEN- YEAR WARRANTY covers the element 


ns we as the tank. Builds customer 
motile ‘ the product m your 

{ c y 
tean p with “loastmaste the 
ine that gives vo 1 dehnite pledge of 
prot. Clip, fill and mail the coupon 
w fk tull details o the loast 


asec * Water Heater Tranchise 


« famous “Ts 


TMASTER . 
Aidomatc Electric Waite fealty ~» 


Five + 
DE LUXE MODELS a sad 
40-ge! table tep + 
40 30 67 ad ad 
82.ge! copecitios ‘ _ 
~—_ 

















TELEVISION PROGRAM brought San Diego conferees a close-up of Joaquin Paipa 
right, central figure in Bureau's electric bedding campaign. Homeless becouse of a fire 


this winter, Paipa, a 118-year-old Indien, receives a percentage of blanket sales to 
build o new home 


Over 600 Attend Sales Conference 
Sponsored by San Diego Bureau 


Hamilton’s Rippe says 99 of 100 women 
are prospects for an automatic dryer 





C. H RIPPE, JR 


APRIL 1950 
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stors. Dealers were 








ers and distribu 
} advised by this group to keep their 
line versified; a dealer, they said, 
i; should handle as many products as 
‘ the size and experience of his staff 
an handle with proper attention to 
ea product. Such diversificatior 
revent the dealer from getting 
) trouble when he loses a line or 
| when a line dr $ 1 publi 
| eptance 
Program Highlights. At the 
heon sessior Burt Cochran 
vice president of McCann-Erickson 
I uutlined the 1950 advertising 
and promotional campaign on CP 
gas ranges. A. E. Holloway, presi 
dent of San Diego Gas & Electric 
{ spoke on “Salesmen, The Back 
bane af r Free Enterprise Sys- 
ter In the afternoon, the program 
; ncluded a presentation by L. C 
) Hall and Dwight Jennett of Life 


which showed how dealers can par- 
ticipate at retail level in national 
advertising campaigns 

Following dinner at the Balboa 
Club, the program was re-opened 
by the Hon. Harley E. Knox, 


mayor of San Diego. Retail sales- 
men Pat Grahar Kirk Hudson, 
John Lovrane, and Harold Lott- 
ridge ned in giving views on ap- 

ince selling from the salesman’s 


-wpoint W I Volberg, vice 
president of the Federal Reserve 
Bank, San Francisco, made a major 































; _f talk outlining the present status of 
acumeer eoeeet O86 Hit GteuEe < * With Features People Want Most 
ral Reserve system toward . . . . 1 
f aah | cuatoaiiies aaa der a * Highest Quality ... yet Priced Right! 
s € r n l 2 . n M . . , 
» closed with MODEL ATSC . . . It’s a streamlined beauty, incorporating the very 
Appliance Business in latest in Design, Freezing and Refrigeration. Features the latest 
1950" by Howard Scaife, manager Full Door design and is completely refrigerated from Top-To- 
Pacific District, Hotpoint; Harold Bottom. Large Frozen Food Compartment and extra roomy shelf 
rhorel e president of Trade area combine to make it one of the most popular Marquette 
wind Motor Fans: Robert | vice Refrigerators. 
president, Packard-Bell Co.; E. B Large Across-the-Top Freezer : bility of contents. 18 quart capacity. 
Barne pacif regional manager MODEL USSC 8 eu. ¢*t. stores 42 pounds of Frozen Food “Pancake” T T h 7 * 
: : } ; A. pe ecumseh Com 
Kelvinator; and Jack Gross of 15.2 sq. ft. Shelf Ares plus 28 Ice Cubes. the flexible nar... “_ most modera, o- 
KFMB-TV, San Diego Aluminum mS ube Bae ng feature cient and QUIETEST Compressor 
rhe winter sales conference was Felyethyiane -<ppadbemegers ever developed. Small in size, a 
managed by J. Clark Chamberlain, Roll-A-Grip Latch . .. a gentle pull Giant in Pertoumanes. Internal 
secretary-manager of the Bureau on the handle opens the door, spring mounted. Statically cooled 
and a program committee consist- Fingertip pressure automatically Renusstheatie Sealed and Perma- 
Hine - er closes door with the Roll-A-Grip nently Lubricated. 
ing of Audrey Thompson, Ed. Bab- silent! yulling the door tight) 
bitt, Robt. Balch, Chas Beall, E. B a , enUY Other Features . . . Dependable 7 
Hazie, Chas. Kerridge, F. M. Ray- . shut : ax position Cold Control, Full 83-inch 
mond and T. FE. Wryatt Full-Width Vege-Crisp Drawer oa Fiberglas throughout, High-Baked 
er te 9 Keeps Fruits and Vegetables fresh DuPont Dulux exterior and extra- 
and crisp. Glass Cover Shelf con- durable, newly developed Dulux 
serves moisture and gives good visi- interior. 





\ WRITE TODAY for Bulletin R5497 
€& It describes the popular Marquette AT&C 
\ Refrigerator. We'll send you the latest details 
\ on the fast growing Marquette Line of Quality 
: Home Appliances. 


eo A MARQUETTE APPLIANCES, Inc. 
MINNEAPOLIS 14, MINNESOTA 






Squires Elected President aq 


Of Albany Distributorship { 
am H. Squires has been elected 


Willi 
president of A. Wayne Merriam, Inc., 


Albany, N. Y. distributing firm. B. W. 

Stryker was named vice-president and ' Me 
Francis J. Greisler secretary and 
treasurer 
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Nothing Can Compare With The Rare 
Combination of STREAMLINED BEAUTY 
And RUGGED STEEL CONSTRUCTION of The 


cnc 
Vhe ~ Succeason to the Fan 


The Incomparable 
New REGAL-AIRE 


COMPARE CIRCULAIR! See how 
Quality 


much more Beauty 
and Value is 
packed into the 
Kisco Line! 





KISCO CIRCU 
LAIR looks 
smarter and 
performs and 





sells faster! COCKTAIL TABLE 














Meet And Beat All 
Competition With 
KISCO WINDOW FANS 
Satety' Effticrency' Quiet 
Operation’ Adjustable’ 
Gueronteed' Complete 
range t models and 
wzes to fit every need 
f every purse F 
5 g Profit Prod 
And Now ...A Really Efficient Reversible Model 





Kio CO COMPANY inc. 


2400-40 DEKALB STREET, ST. LOUIS 4, MO. 
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New Household Survey Indicates 
Preference for Newer Appliances 


Over 35 percent of families would buy 
fully automatic washers, study reveals 


Water Heaters 


d 


Although 


Dealer Group Head Condemns 
Unfair Video Practices 


\ ner 


Ironing Picture. A 


Posteards and Ratu 


Unless your store is in the middle of Death Valley, you can 
use Jim Collins’ idea built around 1,000 penny postcards and 
a little wet weather. With it he sold 10 clothes dryers in one 
week, two a week for 14 weeks thereafter. 


Watch for the picture story, 


WEATHER SELLS DRYERS 
in the May - Electrical Merchandising 
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UNDIVIDED ATTENTION is paid cooking problems by these solesmen attending 
yne of the first “soles clinics” for Admiral distributors and dealers. Scene is kitchen 
t Admiral—New York. Purpose of imstruction 


Admiral Opens Three-Level 


Series of Cooking School 


250,000 pe 
rn erie f 22 h 
sh octenihinineh. 4 
Tune H t 
; 5 d 
H 
» ° ° © 8 t , 
' Kelvinator to Train ent 
\ ¢ an 100 
12,000 Salesmen patiagg 
H , ] 
, ! H 
< rre Ls ' ° t t 
xDe { ire SM) OW . ' ate 
‘ 1 - 
f e Ke tor ; on a 
. : Ke at 7 ( ‘ i € ‘ t i 
4 (Wn ‘ | ‘ c 
Ke r s “Vv ‘ 
S 3" g will add new 
t to salesmans 4s @ Pro- Vornado Air Test Lab 
- “Ret To Be Shown Nationally 
\ 4 civinia c arc x 
i ’ At « i ness is be aie 
een able to h < igh g 1 t a arnat 
suse of e salesman’'s D - 
f $s : anding an S ‘ manufa c 
V progra : t 
: Wey igo sin 
$ t t f his ow filled 
j e efte 
pr de tra reg fa 
s Sia 5 ¢ 4  d 
gra es five dist ‘ 7 
w 4 at i 
d + er formu- ditional be. g 
re pr Vi ta, Kans 
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Over 250,000 Attend Series 
Of Hotpoint Cooking Schools 


‘ 
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ecquainting distributors and dealers as 
well as consumers with the advontoges of electric cookery 


“We endorse CHAT for use 
on Royal Doulton Wares .. . 


n automatic dishwashers Based on independent research, 
we are convinced it is the one product that leaves good china spot 


less and free from mineral deposits—even in hard water 


DOULTON AND CO., INC., New York, N.Y. 





"...leaves good ching = oe 
spotless and free from mineral deposits...” 


Dishwashing with the wrong materials can dim the lustre of 
china and pottery — piling up layers of mineral deposits 
Chat i different kind of product — made expressly for automatic 


dishwashers. Only Chat contains Dry-A-Pon, the new detergent 
that makes the water drain off in sheets instead of droplets 
Chat cleans and dries china, silver, glassware and plastic leaves 


them lustrous and sparkling 


Chat is sold by appliance dealers. It builds traffic, increases profits 


Get the full story. Let us send you a 









free copy of “Facts you should know 
about Chat.” You'll never have a 
complaint on any automatic dishwasher, 


if you get your customers to use Chat 


Write today 


wie 


ANTARA:» PRODUCTS 


ENERAL 
Aun & FILM CORPORATION 





444 MADISON AVENUE + NEW YORK 22, NEW YORK 
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So many kinds of customers 


MOTORS 


for so many kinds of jobs! 


When you handle Hoover Motors, y 


dozens of farm and home needs. Hi: 





uu handle a line that answers 


mover makes motors for every 


job—from easy -to-start, quick-to-accelerate applications to hard 
to-start, continuous-duty applications 
National advertising tells your customers about this tells 


them that Hoover Motors are built 
them these features of the Hoover 


@ Capacitor-start, split-phase © 
and polyphase types ” 
@ Ratings from 4 to 1'4 H.P., 
some with double-end 
shofts ” 
@ Single or dual voltage, 1725 
or 3450 R.P.M. 


Your customers will ask you for 


want to be ready to serve them 











MP. 1725.27 M 
spilt phose motor. ideal for eosy to stort, quick 
to occelerote applications weh o1 fons, blowers 
light mochine tools, etc. Rotetion can be reversed 
Fully ventiloted. 115 wolts, 60 cycle, A.C. only 
A small motor te do thet BIG job better! 


This ts the new Hoover 





North Plainfield, N 





ciency that go into the world-fam« 


THE HOOVER COMPANY 


North Canton, Ohio 


Kingston-Conley Division 


with the same care and efh 


us Hoover Cleanet tells 


ine 


Ball or sleeve bearings 
Rigid or resilient mounts 
that meet NEMA specifica- 
tions 

Service and parts available 
from authorized agencies 
and dealers 


Hoover Motors, and you'll 


lf you don't carry Hoover 


Motors now, write us for full details 













ang " 
ators ¢ past 2 
M abet ene Her 
editor, McCall's Ma 
te t taix at the 
) Work Electrical 
I able New York 
He k was ¢ ed “Food 
re at 
4 P Mr { ) 
ar as hive cu 
ay Zét 4 
ur i da 
r < ) ance 
VCik ilx 7 
€ i t 
at t pe i ‘ 
b x irs 
re r : ensers 
eT arger val 4 
a rovided xtra ace 
I aut it 4 i 
te sting ea ave 
ed and improve t 
‘ made preset le 1s 
t re stain resistant, 170 pe 
z as re ant ar 45 
re scrat resistant t 
‘ as late as 1942 
( exist nt 
ers in distinguishing the 
with a home treezer top and the 
tional refrigerator with the 
aporator place aC the ¢t t 
mrt | parte Mr Herber 
W r ese mode ecm 
" appearance, in periormance 
their ability to supply 
a i needed rero tempera 
eezing and f protracted 
rage frozen food she added 


Canned Food 


Da 


ah 


ir 


i 


Storage. The Na 





ers Asst says tt the 
age temperature, the 
anned ds, and par- 
r ca 1 toods at have 
1 A te era { 40-4 
t i flered ge 
d i t persisting 
. P p sa to 
canned foods in the open 
¢ t coo and keep it 
the Association says. The 
ifacturers' Institute as 
SDA remind also that the 
re sterile than a bow! or 


m the kitchen shelf 


y Products. National Dairy 


ivs 


butter ist always be 
rigerator wrapped 


t im a closed container 


with an ultraviolet lamp, 
er ds with high fat 

e stored on a lower 

fro the heat of the 

1 be wrapped cov- 
aced in the general storage 








nal Dairy Cour says 
s ‘ 

s era 

gher tha in 
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EWRT Workshop Audience Learns of 
Developments in Food Preservation 


Newest methods of refrigerating, freezing, 


canning and food taste testing reviewed 

















~ c al 4 
4 at ar ace { pasteur 
k stay for sever 28 
let gerating ¢ 
M e refrigerated a 
t i . Die the rag 
era ju 1 sate ir 
ays 
. = 
i “ partment 
‘ ib: tray and 
A i vyaxe aye 
\ fr 
t 5 = I ‘ 4 
a « kept 
gi f we 
pera eded 
The |} ery ( is 
wrapping f t tly waxed paper, 
4 t ¥ at « artme Up 
1 tempera P r st g essed 
fish is 32 degs. I At this tempera 
ire hi N i tor at ast seven 
ay ait ig wit ne s of flav 
t et w te erature is un 
Ke st 1S¢ r gerator 
a three i storag pe the ] 
afe nuit The bk 1 pocket should 
© re ve j if T t € at iW al cavity 
It is ere that r first develops 
When frozen f s stored, it must be 


The United Fre Fruit and Vege- 
table Assn. say t 1s important that 
fruit ur vegetable are stored 
reitrig ator ‘ re moisture 1S 

ers whi will 
sery t t Manufacturers’ 
woklet sally direct that leafy vege- 
tables s 1 be trimmed, washed, 
adhering 
a Carrots, 
radishe ts receive like treatment 





Tomatoc ers, and cucumbers 
{ le, he 





DESIGNED for ceiling fixtures in which 
bore bulbs in base-up position are now 
used, the mushroom-shaped bulb held here 
by General Electric's Dr. Motthew Luck- 
iesh will be available at retail in May 
for 40 cents. The 50-wott bulb hes an 
enameled finish on the lower portion, pre- 
senting an attractive appearance both 
when lighted and unlighted. G-E estimates 
there are 100 million sockets in which 
new bulb can be used 
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(Acverlisement) 


Hallicrafters Attracts Huge Consumer Demand for Rectangular Tube 








“. : " es Public demand fer the entire Time magazine, Hallicrafters “stole that acutely feels the consumers’ de- 
 f , wos ® Ha afters line of television sets a mar t ndustry” with the mand for “beautiful furniture, too.” 
ee illustrates the amazing consumer !! " <uuction of the new tube Models are styled in modern and 
justry’s “new look 4 g the outstanding new features conventional designa, produced with 
a tube n Ha ufters “Mid-Century Line mutstanding decorator knowledge of 
SDA Since first introducing the rectar are nine exclusive chassis improve how the sets will adapt themselves 
abe ilar “black” tube to the 7 c, oF t \ phonograph imput jack ts to present-day homes. 
) . j n i ributor available in most models, at no extra One of the newest models is the 716, 
4 at th Knickerbocker Hote cost a high-contrast “black” tube table 
. { awwo, Hallicrafters has been und And the new, inspired catunets model; in rich, mahogany leatherette 
a essure to achieve greater n beautiful blonde and rich mahog covering. It has met with instant 
be brief and greater production goals any finishes——provide Hallicrafters’ public acclaim 
A ling to a recent article in with a distinct advantage in a field 
Mea 
eat 
rms th Amazing 
Hallicrafters’ 
. value! 
be « 
= 
Refrigerator Accessories M 
A tor H 
~ Ni 
ine new 
(0 Chassi 
ASsis 
i 4 agt 
( ( 
Features... 
‘ . | " 
‘ K Wa t ' h h 
and H I SD P onograp 
Ag ‘ 2 r : 
/ ‘ 
| . Input Jack! 
A i 
7; 
| 
aA 
e - 
evn ‘ 
a: aden 1214" i , ¢ -* 
2 High-Contrast Black Tube... * 
~ ig -LOn ras ac u Gece 
» ° 9 ° ° . 
Two Languages No Barrier Another member of Hallicrafters’ sensational Mid-Century 


To Havana Sales Meeting Series...in beautiful rich mahogany leatherette. Full value TV... 


designed for those discriminating moderns who want smart 
styling plus spectacular performance! See it today! 


*Slightly higher in Zone 2 


TELEVISION THAT AMAZES EVEN THE EXPERTS 





hallicrafters 


Curcaeo 24, thttimors 
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This &-? COMFORT MASTER Model 
240-80 Automatic Control Set is com 
plete, easy to install on any heoter 
using A-P Manual Controls 


Ap} COMFORT MASTER 
Automatic Control 


Now Spring can be a yp uk sales season for you on OIL HEATER 


ACCESSORIES! Your heater customers are beginning to add up 


last winter's oil costs ind wondering how they can save money 
next year A-P COMFORT MASTER Automatic Control ts one 
Is We und if your salesmen act fast, they'll have another ready 
made sales argument in almost every home wastefully overheat 
ed | es caused b forgetful’ hand control in mild Spring weath 
e! A COMPORT MASTER can lick that problem easil) and 
q pr its worth in adding steadier heat ng comfort, greater 
< enrence od lower fuel consumption 
So, get out your old customer list. Give your salesmen all the 
Tr A.P COMPORT MASTER Let them prove how easy 


it to make EXTRA SALES to every owner of an Oil Heater using 


A-P Model 240-D, U, of Y manual controls most beaters made 


mea aaa aaa aaa eae aa ee ee 





AUTOMATIC PRODUCTS COMPANY 
Check oe 
Ms lw erul “ ) 
* 
This » Spring Oil Accessory Soles Please 
MATERIAL DISPLAYS FOLDERS 0 
>™ AP COMPORT MASTER AUTO 





Coupon 
Today 


Address 


y Stote 


DEPENDABLE Controls 


TANDARD EQUIPMENT ON LEADING O!1 BURNING APPLIANCES 


Appliances in the Magazines 


WOMEN’S SERVICE GROUP 
Good Housekeeping 


a? : ‘ 
7 
I M 
ve 
McCall's 
Ka 
y ba I 
] Aner 
ler H 
H 


r 


Women's Home Companion 


Household 


Today's Woman 


HOME SERVICE GROUP 


American Home 


House & Garden 


House Beautiful 


FARM GROUP 


Successful Farming 


HOME ECONOMICS GROUP 


What's New In Home Economics 


Time-out at New York Show 


SURROUNDED BY factory men, David Slobodien of Apoll 
N. J. inspects an appliance on display at the New York meeting of distributors for 


American Centra! division of 


Avco 


Mtg. Corp. At left are 


Duggan while at extreme right is Charles Reinbolt 
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Distributing Corp, Newark 


Harold Ferris and F. F 
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Family Circle 


True Story 





NARDA May Provide 
Sales, Inventory Data 


Cold Canvass 





TY HORTON Avtometic 
Console troner— full 26-inch 
roll, 6-inches in diameter. A 
line-leading volve to retoil 
at only $99.95 


You get: 
10 STAR 


PERFORMANCE 


when you handle the 


HG HE Nf 





SY HORTON 
Avtemetic 
Dryer —- twenty 
pounds copacity 
—Giai degree 
of dryness —anot 
the time — both 
Gas and Electric 
models avail 
eble 


. 
omplete Home 
4 





Laundry Line of 





y . 
Washers « Dryers 
Ironers 
smartly styled, and in a price range to 


SY HORTON Av. 
tomatic Washer— 
umaqve double tumble 


fit every profit producing opportunity 


woshing action 


woshes clothes cleane 


/ 
~ 
=. 'e } ay 
uuu 


_— “Sal “saitaca 
f 


vy HORTON 640A troner— 
lowest-cost ironing luxury. 


YY HORTON Kieenette—fits oll 
Horton Washers. 


vy HORTON 494 Washer*—<t o 
traffic building price. 


HORTON 


Manufacturing Company 


"aun Worke oe bie with Kieenette ond Pump 


DISTRIBUTORS 


3 few distributing areas ore sfill Fort Wayne, Indiana 





ANADIAN OFALERS « “OBTONW HLEeCTEOnwoOmeE 


ovaiabie 


DEALERS — write for the name of your necrest dis 
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for consistent 


BIG PROFITS 


icolanm-mme)icmeleliieliarcs 
remodeling, buying 
Ailes 


@ KUSTOMIZED TOPS 


bitchens from st i 


BIG PROMITARLE SALES 
titche ‘ average 
You get you 


use Kitchen-Kraft Kitchens 
sgh FRA 


FOREMOST Bo ang ch Kitchen 


bee awe Mouseleer 


Ay ‘ 


val and the Stee! Kit 


petrenebdes PLEXIBILITY 
s in sizes and fillers T 


KITCHENS REGARDLESS 


PLUS PEATURSS Ad 
awers Du P D 


ate Kitchen-Kratt a 


FOR EASIER SALES SELL FAMOUS 
Kitchen-Kraft Kustomized Kitchens 


Kithen ful MIDWEST MFG. COMPANY 


STEEL KITCHENS Galesburg, Illinois 
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Jasper Officially ang low eS ee ee 
Ousts Garbageman iron has an 1100 watt 


‘ 


an rot 
g kes 
€ equire a 
5 
ay 4 
er et 
“ the new ir ere will be 
4 aga e a 
ed reader f 500.000.0000 4 ‘ 
M 24 : ar 4 la t ial fler 
‘ " rsa ed € i 
t ey agree 4 
e-saver est 
" wrt ¥ 
ve 2 t tt f ; 
alier : 
E 
us r b 
é 
uu 
4 ‘ Te f 
Ru Electric Playhouse ! 
rate from gar Begins Second Year 
[ “ continue after 
\ t Rk t N ‘ : . ‘ = 
4 ! ; ¢ 4 ros 
. g siasm 
. Roa H , lectric 
’ ‘ awe } } rth 
i I ored by 
i und the Poto 
ac | e Pla 
ed lramatize the 4 
adva g electrically 
re nths ts i 
x t ‘ p d I to ; 
4.000 ¥ Db y after } 


Universal Unveils sister diinanien adhd eae teeta 


g stages with set ling f 
“First” New lron ' g room. an all-electric kitchen ft 
a utility room and xt r scet ¥ 
\ at ( a week 
i ads thes be at " m t ls and luncheons are staged by 
rovement ur rons, Landers the Home Serv bureau of the 
Fra " la ebruar P ac | t [here is a wait- 
fas I " Stroke ng list of over 200 women's organi- 
ave! ron Ww according to the zations for the 1950-51 season 
New Brita rm, incorporates sev One of the most significant de- 
: indamental improvemer velopments during the year was the 
M t ble of the new lorsement of the Playhouse pro- 
atu ear p shaped sol gram by the Board of Educa - 
ate, a design w not only allows <A special youth program has met ‘ ™M 
" hrection bu reases vith enthusiast response from a 
lep ate t t t 
\ ng i i al ’ 





WINNER OF NATION-WIDE soles achievement contest sponsored by General 
Electric's electronics department wos the Gould Farmer Co. Syracuse, N. Y. A. A 
Brandt, general sales manager for G-E (second from left) makes the award as E. M 


Farmer and E. R. Burtis, both of Gould Farmer pay close attention. At left is G-E's 
H. K. Smith 
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Freezer Goes “Hollywood” Electric Housewares Week — or any week ~ 











You, too, can make 


(BIG PROFITS 


from these great 


TRAFFIC BUILDERS 





— So oe 


FAMILIAR HOLLYWOOD personclities appear in General Electric's soon-to-be 
released Technicolor film on home freezing, “Assignment for Penny.” Barbora Brown os 
o former's wife and Nora Lee Michel as her daughter explain the advantages of owning 
oe treezer to Gail Dovis and Arthur Franz. Film will be available through General Electric 
distributors for local showings 
















h i 
year warranty erniod. Dealers will i 
Over 30,000 to See year wanna Mere. wt 

eturn e detective ppliances 

i G-E’s Traveling Show ibutors who will replace the 
: with sons from tl r ow nventory 
' ¥ t . “sie = : aa : a . ; 

! : trons which have been damaged Swing-A-Way Products — Including the World's Finest wall- | 
if ta aie en and their tan as a resuit ot ireless Or improper m i 
H ‘Nie ye soon Gee cunmtene’s lundllas Gen Gat seetaeesiis Gets type Can Opener — Bring in Fast Sales wherever they go. 
) 7 f a Salesma w when the terms of the new policy. Dealers are Cash in on the BIG SWING-A-WAY DISCOUNTS today! 
! ng the drama t authorized to replace irons re 
hoa . yoo toby loose Design, construction and beauty — three musts for 
Ke mipia m t 
; Seiele “ene of the idjusted by replacing the gask any outstanding product — ore natural features of 
most ambitious educational project Only the Swing-A-Way. And there ore a host of exclusive 
pte dt aera gorge a demand features tool Swing-A-Way is first in the field to 
efore the final curtain on Apri Wiring Meeting Advised is produce sanitary-sealed packaging ... first with 
, w and local presentation To Win Deal S ‘ ss M Magic Mount for walls that won't take screws... 
; t G-E and its distribut in : 
‘ af ST , S -— a Electric! first with the swing-away principle. Below are but 
§ n mi i he piay tse “ 7 
' and n es —" oe haa three of the outstanding manually-operated Swing- | 
. aie atte eq the xt 4 ! ‘ 
. ature essiona ' ‘ aid iid a roducts waiting to brin 
P ' Adequate Wiring Conference it A-Way prod ting to bring 
: “ ’ i-Februa An you big profits! 
va 1. R. Poteat nN 
era Fl i and 
| tae MAGNETIC CAN OPENER 
x ! ¢ OO) th. 100 one err . ed d be . This is the famous Swing A Way Magnetic 
‘ \ : P i =r" ” Can Opener that holds tight to lids. Syncro 
ag 1 _ gear drive prevents the locked-on can from 
M i aT . sticking of shipping. Opens damaged and 
A e = ’ ~ odd shaped cons easily without springing 
e as 2 ; os ye xpaheg- : ' Handsome codmium finish Self sharpening 
ntact grow e ir 
pr al actors, Ag M P = 1 Tt cutting wheel. Operotes in five locked posi 
. A ta i ' s rt 
ance en and G-E per erative ; , : tions. 5 yeor guarantee. Retails $3.49 
" i A revolving . 
ad 
oat ta 
lequat SWING-A-WAY CAN 
ed 
r Ice nae AND JAR OPENER 
aa . This all meta This comiination _ 
. with either red of opens onything in 
teat aid white trim. crushes cans, bottles < 
ted ite coarse, medium glosses ond jars 
+ or fine All key parts tondard cor 
hed of stainless stee opener with oll 
ond alur the euclusive 
4 Wee num. With Swing A-Way 
meilti cube features PLUS } 
capacity. cor ar opener with ‘ 
ale i vous feed Gear elt.adivating 
lron Replacement Pol t t that adequate wiring ve. The Swing floating jaws thar 
p emen olicy + arma : Y , , A Way ice Crusher o¢ aps from 
Announced by Silex ; he pe bi o ontaiinn pe oe eee 4 
4 a ‘ > ot all seosons of Chromium finish 
the yeor $7 95 $3 98 ond vp ; I 
r 
at “the Write, Wire or Phone for Details 


lan will cover ali progra ane eee SWING-A-WAY MANUFACTURING CO. 


ch are re wiri¢g rograr needé« the retailer 
4100 BECK AVE. «+ ST. LOUIS 16, MO. 
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the spotlight is on 


the sensational, new 


EY AM /| 


Posture Back 


lroner Chair 











set 


For homemakers everywhere, it's the seating sensation of the 
century this revolutionary, new Cosco Posture Back Ironer 
Chair. Here's a work seat that provides real “rocking chair’ 
comfort at the automatic ironer. Large, sloping seat is 1644" 
high—just right for all makes and models. Curved backrest 
adjusts up and down; tilts to follow the back in any position. 
Two models—both with red or black Duran upholstered seat 
and back, and tubular steel construction. Model 9-E has 
chromium finish, casters; the 9-B, white enamel finish, gliders. 
Stock, display and demonstrate Cosco Posture Back lroner 


Chairs. They sell more ironers—they sell themselves! 


Tie in with Mother’s 
Day Promotion, 
Featuring Full Page 
in April 29th Post 


A tull page, two-« Th The Satarday tl 

in May issues of Better Hom areed ( ‘ 

than nine milli Thuy ¢ co Pos e ( 

Cash in on this ‘ ’ x y te a ( vou al 5 - 
Theres Send f ‘ copy slants and rad con 
mercials. W < 


Household Stools, 


Chairs and Utility Tables 











LEAGUE ACTIVITIES 





St. Petersburg Association \ 
Re-elects Pete Wilkes Y m me 


Wolfe Elected President 
Of Jacksonville Group 


Charleston Group Stages 
Annual Electric Show 


Intermountain Association 


ticut NARDA Chapt 
Connecticu Chapter Elects Schricker President 


Names Bauer as President 


New Orleans Group Honors 
Five Industry Veterans 


14 


Kansas City Association 
Adds Four New Divisions 


\ 
t 


Nebraska-lowa Council 
Promotes Laundries 


League Sponsors Range Promotion 





LOOKING OVER billboard copy and a counter card being used in the 13-week elec 
tric range promotion currently being sponsored by the Electric Assn. of Chicago are 
William T. Reace, vice-president of Commonwealth Edison Co., Hotpoint’s Edward R 
Taylor ond Axe! H. Kahn, general manager, GESCO 
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| 1IAEL’s 15th Conference 
} Set for Boston in Fall 


Ree Introducing ‘By’ and ‘Kay’ 
. ecto to help you sell! 


flim 


pede ewan: anes 




























St. Louis Retailers Form 
Air Conditioning Council 








@ Sound construction 

@ Reliable operating mechanism 
@ Monufacturer’s "know-how" 
© Best insulation— FIBERGLAS’ 


“= eu + rat OF 


Inland Empire Groups Merge 
Administrative Facilities 


“By” and ‘Kay’ Factor are going to work 
for you! They're going to tell men and 





women buyers the most important features 
to look for in appliances. And they'll do it 
on TWO selling levels 


1 As S” reminders which manufac- 


f turers will have available for at- 

taching to tops or sides of appliances 

3 Chicago League Uses TV in stores all over the country — your 
' To Teach Merchandising stores! 


A 2 Seon in LIFE and BETTER HOMES 


e tel AND GARDENS. 
: ras & So watch for ‘By’ and ‘'Kay!"’ They'll help 7 


- ® buyers buy and sellers sell appliances — " a 
By's base has with Fiberglas* Insulation Kay's base has 
a special 


=s pe e special OWENS.CORNING FIBERGLASS CORPORATION 


adhesive that mecdarmpenrniees io adhesive that 
sticks to any sticks to any 


dry surface. ky BERGL. \S dry surface. 


Mrs. } 





Philadelphia Group Plans 
Spring Appliance Campaign 






FIBERGLAS IS IN YOUR LIFE...FOR GOOD! 
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HOME ECONOMISTS for Utah PAL moke 2.000 hor 


service ) } yeor, explo ng ve 


Successful 
Home Service 


Dealers in the territory of the Utah 
Power & Light Co. are selling more ap- 
pliances because of this utility's ‘‘Go 


All Electric’ promotional efforts 


worth of electrical a 


an av . = > 


1) 


ed h | Aw 


An Objective 


CONSUMER CONTACT 


s mont 


show which features homemakir 





DEALERS IN UTAH P&L’S 


te 





jined by telephone 


] 


ynd home service 


ELECTRICAL 


MERCHANDISING 










ee 





~e 
_\@ 
i 

\ 

h a pT 


‘- 


1 
yy «& 


RINGS THE BELL 


WITH WOMEN... FRI-WELL Rings the Bell! 


The Fri-Well is 


th 


ther Dormeyer “gold mine” for features 
The Fri-Well makes 


shrimps, steaks, doughnuts, onions, French 


am 
and sell a master chef 


icken 


at sell you 


Deep-tries ch 
ried or 
Merely 
tempting ik 


Fri-Well. 


FOR FEATURES... FRI-WELL Rings the Bell! 


Gleaming finish, streamlined design makes Fri-Well a 


shoestring potatoes, other foods to golden goodness 


atic control. Out comes luscious taste- 


a king. Women e 


set thermost 


vod fit for verywhere rave about 


natu 


ral” for fast sales. Larger capacity, specially designed draining 


lip, heat-proof handles, easy-to-clean, safe to use--all features 


that mean dollars in the “till.” Fri-Well heats with special ele- 

vents through the sides — not the bottom — guarantees against 

I ing, scorching. Eacess food particles settle in special 
i-wel preventing scorching or discoloring 


FOR PROFITS... FRI-WELL Rings the Bell! 


Place your Fri-We rders today. Get in on the gravy now 
Backed by aggressive Dormeyer advertising and promotion 
e Dormeyer Fri-Well will go places for you if act fast 
Take advantage of this sensational sales opportunity and get 
ur share f this big market. We'll see you at the cash 


register 





sensational new Dormeyer Fri-Well is backed by the 
of 


e 


Well 


! 


experience 


the 


b 


y 


a ~~ Fri-WELL 


| SENSATIONAL NEW AUTOMATIC ELECTRIC DEEP FRYER 
LARGER—SERVES SIX FULL PORTIONS 


First 


Dormeyer 


Name 


the 


DORMEYER — 
/ 


FRI-WELL 1S BACKED BY THE FAMOUS DORMEYER NAME 
The 
Ansadin 
Fri 


and craftsmanship that 


in Mixers 











Guaranteed 


A.% § 
a! .? 


hii 


have made 
Get 
Appliances 


Get the best 


Buy -Word 





SELL DORMEYER...The Mixers with the Cash Register Complexion 


THE ONLY COMPLETE LINE OF ELECTRIC FOOD MIXERS 





Complete FOOD FIXER Mode! 4200 


Comptate MEAL MAKER Model 5000 


ades Elex Grinder at no extra cost sdes Electric Grinder at no extra cost 
Complete elon jvicer, Mixer Complete Grinder, Juicer, Mixer 
*$39.95 Guerenteed $31.95* Guerenteed 
y It w a eater profit of Leading the field” with another DoRMEYE 
* sensation! The Meal-Maker hits the rket « 
at sever I F a sure seller! Multispeed control insures better 
mers Y fal st RMEYER ‘ fing acing, rmxing results. Light weigh 
ed ¢ 1 portable mixing head can be used « 
ve k : ere the kitchen. AC or DC. N rn-table 
wer ever de enge necessary with “¢ k-Mix arm. Mea 
« be MEYER is the first t Make ffe e attract oss enietu 
e< ¢. and g atta ert ca frop stree ‘« ‘ ees 
A P leanng mx aMEYER doss 
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THE BUDGETEER Mode! 4900 


ORMEYER 


Dormeyer Corporation, 4300 North Kilpatrick Avenue, Chicago 41, 


Lew Cost. Mixer Performance 
$10.9 Gvuerenteed 
w. the newest DORMEYER The 
igeteer”! Assure yourself more mass mar 
sales with this latest, low-cost, high-quality 
MEYER Lowde with performance 5 
, otal mixer; new “liftoff motor 
auers ltighes usefulness light weigh 
le i portability for grester latcher 
te Pp streamlining’ Order t 
sales with The Budge 
Sell the Bu dgotoee and you sell you 
most for their mixer money 





New “DORMEY" Model 4900-D 


Maokes Every Pot end Pen © Mixing Bowl! 
$14.95) Guerenteed 





Terrific Der 4 Item! Easy to use and store 
Popular prve natural for small homes 
apartments. All. purpose, full - powered, low 


priced yn pletel y 
Dormey Portable 


speeds 


apeble. Not 
fiers ’ 
super-powered 110-120 volt 
New “Dorme 
profit 
market in apartments and 
lar DORME VER meade! 


® gadget 
recipe tested 
AC 1 
assures 
for you 


olor, two beaters 
and 


nfs 
wines for thas perp 


fast turnover 


YT? 


srreail be 


greater 


os @ ter 


*Denver ard West, odd $1.00 
Denver and West, odd Sc 


The BUY-WORD in Appliances 


IHlinots 


PAGE 






CATHEDRAL 
TONE 
CHIME 








MODEL C.-10 
LIST $8.95 


SELLS BY EAR! 


‘ Here's a fundamental improvement in tone 





i and that's where improvement counts when 
you're selling door chimes. Cathedral Tone is 
warmer, friendlier, than any chime you ever 
heard The secret is Liberty Bell's exclusive 
Resonance Magnifier. an ingenious device that 
brings out the lovely timbre and mellow over 
tones of a true cathedral chime. Miles ahead 
competitively, with that $8.95 price tag. 
Cathedral Tone operates on any standard 10-volt 
bell transiormer, sounds two notes for the front 
door, one for the rear 
We're talking up the Liberty Line with national 
advertising in such magazines as Better Homes 
and Gardens and House Beautiful. 

Liberty Bell offers a complete line of sensibly 
priced door chimes from $2.95 to $19.95. Write 
for current catalog 


es MANUFACTURING CO. 
a MINERVA, OHIO 


Since te24 


DOOR CHIMES, BELLS. BUZZERS. TRANSFORMERS SIGNALING DEVICES 


















Successful Home Service 
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APEX 


RECORD 


aX TES 


UNBREAKABLE 


TING DEPT 


‘ 
co CX 75 
J 





if YOU CAN'T PUT A LITTLE MORE Z 
WE'RE GOING TC 


C#CEE « Hi 4iihnn 


EST INTO YOUR WORK 
HAVE TO LET YOU GO 


| 





HALSEY, I'M AFRAID 
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These 
leaders 
all approve 


l HESE leaders recognize another leader 


en they approve CALGON for use in 


their washing machines 


they naturally want users to get the 


finest possible results trom the machines 
hey make. So—in addition to their con 
provements in their own products 


e always on the look-out for im- 


ed washing methods. They all heartily 


endorse the Calgon way to w ish, because 


( n lets these machines turn out 
clean, fresh laundry, with whiter whites 
and brighter colors. It does this by prevent 
washing film either in hard or soft 
water sed with either soap or synthetic 
etergents. Calgon also removes washing 

has accumulated by repeated 
washings when Calgon was not used 

Every ser of either an automatic 
non-automatic clothes washing machine its 


prospect for Calgon. There's a tremendous 


porential market. And it builds up, too 
because customers who use Calgon for 
uiry ilso find many other uses for it 
n household duties and tor personal 
bathing 
Get in on this big Calgon business. Rec 


mmend and sell ¢ algon to your Customers 
Write for licerature 


You ll profit by bandling Calgon, be- 


use textile manufacturers, too €c- 


mend Calgon in thet uashine 


fractions 


CALGON, INC., Hagan Bidg., Pgh. 30, Pa 
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ADD THIS FAMOUS FAST SELLING 
pg 
| BENDIX LINE TO YOUR BUSINESS 














Westinghouse 


\S ) ‘ 

















HORTON 


Culon 


[Gewenat cuecrarc | — Agee lee: 4 943 
| Barton | siee FP hal COOLS THE 


AIR TOO! 
b Since {")| Onsen 

















































Retail 
29. 
AND 
UP 


A SMALL INITIAL ORDER AND YOU'RE IN 
THE PROFITABLE AIR COOLER BUSINESS 
WITH THIS COMPLETE SALES PACKAGE: 


A Tested and proven Sno-Breze units fully guaranteed. 




















ss 

















R Complete selling, installing and servicing details. 
Q Eye catching, interest arousing animated display. 
AR Counter cards, string tags and direct mail material. 
2 Mat service and cooperative advertising program. 


2 100°% company paid newspaper ads in leading markets. 








g Heard on several coast to coast radio networks. 


Q% Seen in LIFE, TIME, BETTER HOMES & GARDENS 
and other leading national consumer magazines. 


Get this Sno-Breze sales package, NOW 
and watch your profits Snow-ball! 


MAIL COUPON TODAY FOR FULL DETAILS 


ee 
MANUFACTURING CORPORATION §f 
PHOENIX. ARIZONA DEPT. M-2 
Branches in Los Angeles, Cal., Dallas & 
Lubbock, Texas 


4 Please rush details on Sno-Breze sales package 
We are dealers [) Distributors [7 


i 
5 
Ra ae - , - i 
2 
4 
| 















































ADDRESS__ 
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H peas , 
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41 YEARS AIR CONDITIONING LEADERSHIP 
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BURGESS is America’s Best-Koown 
Line of radio batteries. America’s best 


sellers, too! Cash in with sales on the 
tradition of quality that has made 
Burgess Batteries famous throughout 
And remember BURGESS is 


mplete Ary 


the world 


the co battery line—fthe line 


that helps you sell all portable radio bat 


fery customers 


nd 


FREE SALES-BI 


Inc ludes a 


The RIGHT Promotion 


ILDING 


sturdy floor 


KI 


display mer 
chandiser that puts your minimum stock 
battery assortment out front where they 


sell themselves; a big, bold 9” x 22” 


window streamer; a lively new counter 
window card new ene losure s, ready te 
run ad mats; dummy display cartons; 
and the big, new 1950 Burge ss Replace 
ment CGeuide that 


answers all your 


re place ment questions 


But The RIGHT Advertising 


BURGESS is 


national magazines with 


advertised in leading 


a heavy con 


centration ot male readers—vyour best 


battery customers. Eye-catching, color 
ful advertising all during the portable 


radio season 


will pre-sell millions of 


portable radio battery users —wall pre 


sell yowr customers on Burgess quality 


and long lite 





BURGESS BATTERIES 


America’s Best-Known Line of Portable Radio Batteries 
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was the work in work was the departments 





ege classro During winging about the institut 








taliati equip 
Get This late elec nthe ment mtg progr 
+ eratio t? \ i 4 € tnese 
Minimum Stock W Utah and Ideho State Dives- fg 80 it of all 5 in 
: 1 ad al equif 
Assortment that vas made of the equ 0 percent rang : 
it “4 
Serves Over ' Remote Contact 
alit ex 
637 ty : 
i i \\ e lia 
P RT's 
of All Portable 13 
ring with new 148 
Radios sang - vat 
va i 48 esuit 
6 No. XX45 67% v. "B" ; a 
6No.M30 45. ''B" with. ws . YI 
6 No. G3 4'av. A " and t! r 
6 No. 4F lev A N ‘ ] +5 ws € 
48No.2R = Ie. "A : vom ; 
3 No. F6A60 7%, . San ; 
9 and 90 v. "ARB a ar caca ane. © oak Weer as and hon 
3 No. T6260 7's, oue ‘ibate 
Ml about this 
Burgess Portable 
Battery Promotion and how 
to get your FREE Sale- 
a 
Builder Kit of Promotional ~ x . ‘ be » 
Material. : “ 
od 
. at, 
wy, 
DID ETHEL TELL YOU THEY THREW IN A BOLT OF TH WITH THE NEW 
EWING MACHINE 
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Rancho Demonstration in Philadelphia 


EXCELLENT SALES for dealers as well as the utility itself ore reported os the 
result of a two week demonstration of the Westinghouse Rancho range on the soles 
floor of the Philadelphia Electric Co Removing the cookies from the oven above is 
Mrs. Margoret Robinson, WESCO home economist. Similar demonstration and accom 
panying window displays are scheduled for the utility's 15 display floors in metropolitan 
and suburban Philadelphia 


‘50 TV Sales Will Top the dealers that the 
4-million, Says Otter itheir individual preparation and 


Efforts Rewarded 








OUTSTANDING CONSISTENCY in promotion and advertising to the public in an 
effort to promote public confidence in the radio-television technician brought Sylvania 
Electric Products, Inc, this trophy aworded by the Federation of Radic Servicemen’'s 





Associations of Pennsylvania. At left is Sylvania vice-president Robert H. Bishop and 
at right is Richard G. Devaney, representing the association 
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“qHAT'S FOR ME///” 


That's just exactly what the man said 


You've probably said it, too-—as you leafed through the adver 


tising pages of a current issue of THIS magazine 
It happens all the time—to every man who is on top of his job 


Why? Because he keeps a weather eye out for the things that 


promise a better, faster, more economical way of doing something 


He knows that America’s ‘eading manufacturers take the newest 
and best of their products and services to market in the advertising 
pages of the business and industrial magazines that help him keep 
on top of his job. And if it’s for him he wants to know what makes 


it ck 


To keep in touch with 
the parade------ 
READ THE ADS. 
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by a wide margin of profit... 


U \ 
J {Fi 


SAT 





a CADILLAC sale 


is a Merrier one! 





It's the /éberal profit per unit that 
makes the Cadillac line your best bet 


for increased gross dollar profits. 


Investiy ite the plus factors that give ¢ adillac dealers the 


edge on competition. Then sell Cadillac, the line that 
' pulls in more profit [rom your s sles effort. Write for complete 
i 
f inf ition about our dealer setup—foday. You'll make 

more with the ‘‘dirt-hungry four 


Month in, month out 
Four models. Priced 


to fit every purse 


Nauional Advertising in le ading 
magazines pre-sells home 
makers on Cadillac's fast, 

thorough cleaning. Cash in on 
the built-up demand for 


Cadillac wou 





Oe tune Made! 4) A 
“te moot 800 


| $5995: 


$74.45" 





moot 301 


$4995" 





MODEL 125 










CLEMENTS MFG. CO. 


A, 6666 %. Nerregenset? Ave., Chicege 38, ill. 





Dept 














DEPARTMENT STORES 





Hudson's Shows Housewares’ 
Past, Present ond Future 


MacKinnon’s Names Campbell 
Manager of Appliances Store 


J ye 
‘ i 4 ack 
I Pre s ak 
aging Ho " r Sea M P 
ary An 5 t 1 
A. S » t it i 
: i y Proctor ere \\ i be i 
(x al | S 
. 
esigns 
t ire, a We g 
4 ‘ | 
’ \\ , 


Vest Ber Beswick Adds Radio Duties 
“— At Robinson's, Los Angeles 


Canary Promoted to Fill 


Sterling & Welch Co. Name Kaufman-Straus Position 
Kreemer Housewares Buyer MI 

\ rime t . 

e ! 4 f 4 ; 

& We ( 

i z eff 
{ J K r 

Mr. ! assistar 1 


ew be ote Smith Takes New Post 
kitchen furn In Wurzburg Store 


Hickson Succeeds Gallagher 
At Davison-Paxon, Augusta 


1 
yhr 


ullagher 


Leh’s, Allentown, Marks 
Its Centennial Year 


Weglinski Heads Department 


At Powers in Minneapolis 


W 





























UGS 








YOU'LL FIND IT HAS A NICE. REALLY SNUG-FITTING DOOR 
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NEW LITERATURE 





New WEST BEND Electric 


Goan Cot 


gn and | . 5 a versatile new appliance for many wonderful dishes. 


Emerson Electric Mfg. Co 





Lyon Metal Products, Inc 





a pr 
Farm Electrification Bureau It ta 
, 4 | ‘ . ay , ‘ 4 
John Meck Industries, Inc 
€ € ina M is 
I Me k 
A 
” Motorola, Inc 
oe 7 { auto rad 
“eit Retail $6.50 
‘teeth INCLUDING CORO 
pte \ AND EXCISE TAX 
General Electric C ree IH | bod . p 
: yeah F a ... delicious stmmeed flavor 
‘ m4 @ Beked Beans © Soups 
> i ~ (any style) 2 
Sylvania Electric Products Inc ar © Cooked Coreats ° Oried Prults E 
i At ge booklet pr t y » © Stews © Casserole Dishes 
‘ ; ' , - ~ i ~ And doesn't need watching! 








TWO-QUART CAPACITY 


Baked beans with that old-fash 


ioned flavor, slow-baked right in a 


GRACEFULLY STYLED 





real ceramic bean por they re 
really delicion A recipe started 
in the evening is ready to serve EASY TO USE 
. next day 
t hide 
YOU can Your customers will be delighted EASY TO CLEAN 


from the heat with the convemence of using it 


tor such vaned toods as cooked 

cereals, stews, soups, dried fruits 

or keeping recipes warm for serv 
‘ ‘ 


ng. Ie needs no watching during 


cooking Glazed ceramic bean pot 





iS Separate from heating unit——<can 


be completely immersed in water 
, 

Separate Heat-rite base is perfect leat -Kte Bele 
for warming coffee or keeping 

Completely enclosed. Has 95 
watt electric unit. For 110-120 
ver has graceful brown plast ‘ volts, AC or DC. Can be used 
separately as warming base 
Made of chromium-plated steel 
height is 8 diameter is » Has molded plastic feet 


ther foods hor. Polished metal 


) 


quart capacity. Overall 


See your distributer or write us today .. . 





“YOU CAN'T HIDE from the heot either” says this new Robbins & Myers fon 
displey offered free with the purchase of amy six R & M fons, or at on outright purchose 
ce of $2.00 
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Air Circulators for 


Price-Minded Dealers 
20" FAN 


POPULAR 
COUNTER 
MODEL 
As Low As 


8:9 


From Your 


UTILITY FANS 


Nearby 
GRAINGER 
WAREHOUSE 





For as low os $18.95, dealers can buy our 20" blade 
K D) ow circulator with feotures of a $40.00 fan 
Proportionately low-prices on 17 other (KD) fan 


Triple-Duty Fans 


—Blow Out or Upward models up to 30 
—Hang On Wall Hook You con get equel volues in low-priced Doyton 
—12, 14, 18” Blades Built-Up Aiw Circuleter Fans im 20, 24 and 30 


straight.blow counter and floor models; also oscil 
lating floor model Stocked in 40 coast-to-coast 
warehouses convenient for pick-ups and 24-hour 
shipping service 


Your net cost & about 25% 
under the merket Sales prove 
these the most proctical 
breeze makers you ever sold 


for the big home, store, office Powerful Doyton Air Circulators sell easy because 
ead foctory meorkets Tokes of low list price tor such deluxe feotures as flashy 
the wilt out of sizzling heat chromed guards, motor canopies, and columns; high 
Head tilts 90° for upward aw delivery, multi-speed motors, two-year guarantee 


dratt- tree, blow or wall YOUR GRAINGER MOTOR BOOK lists entire 
hanging Quiet 12, 14, oF line of Dayton Air Circulators, Attic Fans 
18” bledes Husky motors Window fans, etc. Copy available to bonatide 
Chromed guords on Deluxe Cone Gn Coquent 

models Bar stock bose 
2.year guarantee. Get som 
ple and net prices 


remmererrras \.W.GRAINGER, INC. 





1 
14 1 3161 28.00 40 COAST-TO-COAST WAREHOUSES 
14(*) 1 OFt41 36.00 . 
18(*) 3. 3150 60.00 HOME OFFICE: CHICAGO 6 
° Jeluse. chromed medete 





VOLTAGE TESTER 















Not an ordinary glo type actually indicates 
mmunal line voltages on easy-to-read calibrated scale 
Voltage tester and neon test lamp each independ 
t the her give double ce pendabils double 
vatety. Heavily msulated test prods with safety collar 
ave 4 ch handles. A t pquali poxket-size in 

t «ft t | last for years. Complete with case 





Continuity of circuits © te $50 


TESTS FOR \ Vun ac « 
~ . ANY Blown fuses © ¢ 
or THese | * —— " 













sare 
oousit 
PROTECTION 





REEL and PULLER 





yn ; kbreak ain, 9 
BIG grip makes i ' ‘ n 
easy | tape epronk a Makes 
through long cor ning s faster! ¢ 
i] na T ‘ 


Sold Throwgh America's Leading Distributors 


MAIL TODAY FOR 


i 
CATALOG INFORMATION IDEAL) “ 
IDEAL INDUSTRIES, Inc — 
1037 Pert Aveave, Sycamore, Iilinois 





Veltege Tester 

Joist Borer ease send ' ] format n the IDEAL 
Fish Tepe, Ree! and Puller r a hecked ot left 

Str ipmester Mend Type 

Wire Stripper AN 

Cott Plex Serine Type Pick 


Te 
i) T Cebie Cutter 
Fuse Clip Clamps adoe 
Fuse Pullers 
\ TestLites ’ N TA 


Sean ies iad dee Gab Gib Gab Ge Sab Ue Gb Gib GD Gb Ob Gb em an Greneenel 


oe 
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NEW LITERATURE RED 























JACKET 











per get Noscose use oy Presents a Hew 
setae Ava Ae wage we naar ey 2 na JET PUMP LINE OF 
Rad Tube Division, Sylvania Elex 





Products, In Emporium, Pa WATER SYSTEMS 
nw nar gee wi FOR HOME AND 
rook listing FARM 

















CENTRI-JET “H" a 
Single Stage Pumps 











The Majestic Co 












































































CENTRI-JET “A” 
Multi-Stage Pumps 


FOR ALL WELLS 





Now y an te e e of 
f s and water systems that 
« ‘ e e ‘ 
every e hese new jets 
e erge-? and 
Re 4 e re * were 
+e er 
moplete e me end 
fe 
ese new i@ s ve tea 
. ance 4 
e , - 
e e The e 
® HIGH CAPA 7 
Ye RES RE . ¢ 
> oa NVERS N 
i) a ee We ° 
PUM G t 4 T ? > 
PETER HUNT HUTCH cupboard dis ree 
ploy created by Peter Hunt, artist, for A ballew « Je = 


Universal appliances available to Landers elf-s ; 
Frary & Clark dealers. Over 5 ft. high 
complete walk cround and self support A e 
ing, designed for interchangeable cards 

RED JACKET — REDA 
“Submerga- Pumps” 
© pur that 








a ‘ npletely 

bmerged at a times the 

m y eve ear eve 

b te. Easy ¢ nite ° 

ea n of ¢ 3 

Your sfomers and ¢ spects w marve 
at this newest! { water pumping eq 

ment Ff any wells 4” and large Sizes 

YY 4 and 3 HP Pressures to 550 pounds 

Pumping depths ft 200 feet 


OTHER POPULAR 
RED JACKET PRODUCTS 
Shallow Well and Deep We 


Recip ating Pumps, Centrifugal Pumps 





Cellar Drainers, Frost-Proof Hydrants 
Hand and Windmill Pumps and 


Wate nditioning Equipment 


Write us for complete cofa- 
log and prices and the name 
of your nearest Red Jacket 
Distributor. Address, Dept. EM 








DEMONSTRATOR UNIT for Vornado 


window fans enables dealers to show ease 


of installation, pertormonce and safety 


features ond “Turnabout” woke or ex — LUO am ce otoe 


houst action of ton Simuloted window 


DAVENPORT, IOWA 


“The Choice Thet Mokes Friends” 
Supplied by O. A. Sutton Corp. to fran Since 1878 


chised dealers through bbers 


cosing sets up quickly, takes little space 
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DEALER SALES HELPS 





Rival © 


SHRED-O-MAT 


CONTINUES TO SMASH ALL SALES RECORDS 


DISPLAY COUNTER for National Die Casting Co. line of juicers, con openers and At The 
kitchen appliances. Occupies area of 18 x 36 in.—24 in. high. Ample space to Same Low 
operate items in normal manner by customer. Blond birchwood, trimmed in chrome | : >, 4 


Price 


ewe 


OMPLETE LINE 
Westinghouse Light B Complete with 3 frm 


Interchangeable Baked tnomel 
er “ef Stainless Steel Discs Mihara 


OVER 6300 lines of NEWS- 
PAPER EDITORIAL COMMENT 
TO DATE IN AMERICA'S LEAD- 
ING NEWSPAPERS. 


Now Shred-O-Mat has a 
STAINLESS STEEL ho r 
and guard as well as sTAIN. 
LESS STEEL Discs! Shred-O- 
Mat performs miracles on veg- 
sania and fruits. One-half 
hour's hand shredding, slicing 
or grating done in minutes. 
Handy new portable device 
a ee as whizzes through every shred- 
Potatoes for frying, cucumbers for ding job. Good-bye to skinned 
canning, every vegetable slicing job = fingers, marred table tops, 


. . rusty gadgets... and it’s so 
iT GRATES TRE 4 easy to clean! Order now! 


“CLOTHES LINE” display for window and counters of dealers in electric light bulbs 
available to Westinghouse dealers. Silk-rope “clothesline” and a dozen cordboord 


“clothespins” to hold and identify 12 different types of lamps. Dealers con arrange 
the setup 


; Pi sea ci |e 
. A Safely, chocolate, cocoanut, cheese 
- 4 toast, vegetables for e elatin 
rm is Vegetatias Ser PRES, GOS @ Saturday Evening 
rm > wow ost 
- 4 “+ * FREE 16 PAGE RECIPE BOOK / @ Ladies ae 
’ WITH EVERY SHRED-O-MAT P Journa 
| { | ane @ Good 


Housekeeping 


Fair Trade Rete “Gy 
() 
KITCHEN PLANNING KIT of minico RECORD BAG to be supplied to deal 


ture appliances available to Hotpoint ers by Permo, Inc., manufacturer of phon a A i, ~ 
dealers. Models occurotely scaled to ograph needles it is heavy and durable — f Wosstactering Company 


f 
represent kitchen arrangements designed tor carrying records sotely Kanses City, Misseert 


—_— 
waite TO 
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NEW! 


AMAZING! 


SENSATIONAL! 


ggg 
























INTERNATIONAL’S 


Jferer-]Taric 








ELIMINATES 
COLLECTION COSTS 

















LOW PRICES 
NOW 
IN EFFECT! 


INTE 


Dept. 





QUIET 








ommercia! and ltndustria! 
Types 

inquire @ 
dew tons 


te eur win 


and 
All 


in dvometer 
fons and shutters 


and longest lite. You « 
from your fen territory 
diversified MIMMS line 
tomers. Write for price 
mation 











METER-] (E: TIC 


© Window tons with telescoping side panels to 
fit vorious sizes of windows 
cooler units on high stand and low bose 
a tull line of exhaust 


the moximem ow delivery 


E N. MIMMS CO. 











AMA 













































WRITE TODAY. 
FOR 1} 
COMPLETE DETAILS! A tae Ni 
RNATIONAL REGISTER CO. /s c\ </f 

2626 W. Washington Bivd. Ss j \ . 
450-5 Chicage 12, Ilinois ebemenes bs a 








GREATEST NAME 
IN COIN METERS 





AIR CIRCULATORS 


tmimms 


Motors by Westinghouse 
or equal 


© Our numerous models consist of Fully chrome 
plated air circuletors on high telescoping columas 
low base ond wall mounting, sizes from 18 ins. to 30 
ins. Two console models, made with wood tables in 
walnut or mohogany finish which is more suitable for 
office or home then tables made of other materials 
Both models are coffee table height, 17 ins. The 
popular priced Lowboy with 16 ins. square top and 
our deluxe Northington with round top 25 ins. in 
diameter 


The Northingtos 


Heavy duty man 
30 


models engineered tor 
quietest operation 
on earn the moxmum 
by moking thi most 
available to your cus 


+ and complete intor 





908 MASON STREET 
LOUISVILLE 4, Ky. 





J 
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DISTRIBUTORS 


APPOINTED 





Admiral Corp 


ral Corp. 


Wolverine Applience Distributors, 920 
Monroe Ave, N.W. Grand Rapids, Mich 


Duval Distributing Corp 
Richmond, Vo 


Bendix Home Appliances, Inc 


Anchor Distributing Co, P 
burgh, Pa 
Clements Mfg. Co 

Harold E. Saper Co., 4611 


Clark, Chicago, Il 


Capehart-Farnsworth Corp 


pra ! ‘ hve 


K. K. Co, Inc., Omahe, Neb 


| United Distributors, Inc 


Hamilton Mfg. Co 


‘ 


Mi. ( 


1221 Admiral St 


itts- 


ex 


N 


New Orleans, La 


Coroaire Heater Corp 


" ‘ 
ef " trib 


Cor Heater ( 


Charleston Electrical Sup 


Bickford Bros. Co., Buffalo, N. Y 


ply Co., Charles 


ton, W. Va 
Roberts Gas Appliances, Inc., St. Louis, 
Mo 
Du Mont Laboratories, Inc. 
‘ I ‘ *‘r sale 
\l ku Mont Lal 
Southern Bearings and Parts Co, Char 
lotte. N.C 
Norfolk Distributing Co. Norfolk, Va 
Gibson Refrigerator Co 
Rogers, Leche and Wickman, Inc, Dol 
'os Tex 
D & H Distributing Co. Baltimore, Md 
Jewel Radio Corp 
Colen-Gruhn Co., Inc., New York 
APRIL 1950 


PROFITS 


FASTER, 
EASIER 


with 
America’s 
fastest- 
selling 

ice cream 
freezers 


2 QUART 
ELECTRIC 








MR. DEALER: This feature- 
packed 2-quart Dolly Madison 
ELECTRIC ice cream treezer 1s 
the star of 1950. Operates with 
the contents of three ice cube 
trays’! Show it and watch sales 
soar! Available also in 4-quart 
and 6-quart sizes. Backed by 
modern merchandising helps tor 
the dealer. Write for details 
HUSKY HAND FREEZER 
Stock America’s favor = 
ite hand freezer. Qual 
ity throughout, but _ 
priced to sell on sight, 
with a generous deal 
er profit. 2-, 4- and 
(quart sizes 











lf your sobber can uree the factor 


ORDER NOW 
THE J. E. PORTER CORPORATION 


America’s Largest Manutacturers of Home 
lee Cream Freezers — 82 Yeors Old 
504-2 BROADWAY + OTTAWA, ILLINOIS 


“ppiy 


SURFACE TYPE 
Black Heat Elements 


MODERN 


Automatic Electric 
Water Heaters 


Plus — 


f 


© Full 55. 66 and 8 
gal. size 
. © UL. Approved 
® | and |0-year Wa 
ranty mode! 
@ Profit Priced 
| @ All other wanted 
features 





Other Models: 5\, 12, 20, 30-gal. sizes 


a A ae | 


commerciol water softeners 





MODERN WATER EQUIPMENT CO 
Dept. EM-1, West Chicago, I! 


Wate 
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DRYERS 
WAHL wuss 
and 


VIBRATORS 


EXTRA PROFITS 
FOR YOU! 


WAHL HAIR CLIPPER 


Ideal for all the family 
haircuts, necktrims, on the 
legs and under the arms 
Professional! model, small 
and compact. Easy to use 
ho experience neces- 
sary. Silent, smooth run- 
ning. List only $9.75. 











solid 


small 








relax 
ing mascages. Power- 

ul penetrating 
vibrator houved in at 
tractive sanitary case 
Contains four applica- 
tors for face, 
scalp and bhedy use 


eR Sa Liat only $6.50 
GUARANTEE 


ALL. WAMIL. PRODUCTS “We 
carry this 


For smoothing 





euarantee 
protection’ WAHL product which 
Goes fot give perfect 
satisfaction ‘* 


WRITE TODAY DEPT. EMSO 


DISTRIBUTORS 
APPOINTED 
















WAHL clipper corp. 





; Priced + i! / we 
© sell, built to perform & 


ATTENTION: 
~_, WHOLESALE DISTRIBUTORS 


J We invite your in 


rr quiries regarding the 


= wholesale distribu- 
4 4 tion of the Universal 
Sewing Machine 
’ Protected territories 
—~ 


‘“p closest possible coop- 
g eration. Some territo 
ries still available 


STANDARD SEWING 
EQUIPMENT CORP. 


NewYork,N.Y 





114 West 27th Stree 





ELECTRICAL 
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Murray Corp. of America 


Olson & Co., Inc., 3915 German 
town Ave., Philadelphia, Pa ave 


Appia 


Hallicrafters Co 


Hal 


Springtield Radio Co., Springfield, Mass 
Callander-Lane Co, Columbus, Ohio 
Harry Knodel Distributing Co. Cincin 
nati, Ohio 

Biehis, Inc., Pottsville, Pa 

Warren Radio Co., Erie, Pa 

Lehleitner Co, New Orleans, La 
Gledco Distrbutors, inc Tonawanda, 
N. Y 

Republic Distributing Co, Grand Rapids 
Mich 

Lincoln Sales, Baltimore, Md 

J. A. Walsh and Co., Houston, Tex 


Trav-Ler Radio Corp 


Bigelow & Dowse 
Mass., have bee 


ra er ra 


Co, Boston, 


i tr 





Easily, Quickly, Safely 


with 


ROLL-OR-KARI 
DUAL TRUCKS 


Handling stoves, refrigerators, freez- 
ers and other heavy, awkward loads 
is a cinch with Roll-Or-Kari Dual 
Trucks. Adjustable to any size load, 
Roll-Or-Kari Trucks with the pat 
ented Step-On-Lift and Web Lock 
and Tightener are easy to attach 
and easy to roll. Foot lever on each 
truck raises truck to rolling position 
Folding handles. Capacity 1,000 
Ibs. Shipping weight 40 Ibs 


Be thrifty in ‘Fifty — Roll-or-Kari 
Dual Trucks are your insurance 
against time losses and breakage 
losses. Write today for full informa- 
tion. Dept. B 


ROLL-OR-KARI CO. 


MANUFACTURERS 


ZUMBROTA > MINN. 


> 


> 
C=) FLUORESCENT LIGHTED 


MEDICINE CABINETS 


Nothing has been over 
looked tor convenience 
and quality. No other 
medicine cabmert has 
all 18 built-in premium 
features. That's why 
you should specify 
and buy Bennett Bilt 
Fluorescent Lighted 
Medicine Cabinets 
It costs you nothing for 
the fully-illuserated 
complete line catalog 
“i Mey Mean many 
dollars to you. Write 
today 


ae (est Less 


Complete Bennett Bilt 
Fluorescent Lighied 
Medicine Cabinets cost 
less to buy and instal! 
than separate electrical 
wall fixtures and cabinets 
of equal quality. These 
cabinets increase the at 
tractiveness of modern 
rooms by providing a more 
finished, self-contained, 
compact installation. 





THE BENNETT MANUFACTURING CO., ALDEN, N.Y 


“The finest appliance protection!” 
says MR. C. E. GERHARD 





Sand 


y —_—— 





CUSTOM METAL CRAFTSMEN SINCE 19086 


| use Slingabouts becouse they are the ideal way of delivering 


Gppliances safely to customers,” soys this leading oppliance decler with 


stores in Glenside and Ambier, Po 


let Webb Slingabouts protect your appliances—build customer confidence! 


Heovily padded jocket of rugged canvos cushions appliances from shocks 


ond jor 


Thick layers of cotton podding with soft flannel lining sofequards 


mirror finishes from mars, dents and scratches. Sturdy sling focilitotes move 


ment on and off trucks, protects customers’ property and safeguords hondiers 


from 





SEND 
TODAY 


inwwry. For all leading mokes of the applionces listed below 


WEBB MANUFACTURING CO., 2918 N. 4th St., Phila. 33, Pao. 
Send Slingabout prices for model # 


moke Refrigerators 
Name Rodio 
Check /Ponge 
Address Applionce )Washer 
Omher 
City Stote {please specify) 





1950 
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What's so important 
about the ayy yary ie, 


Wherever this small Flag Label appears on flexible cords used on 
electrical equipment, it signifies approval by Underwriters’ 
Laboratories, Inc 





It tells the buyer instantly that the manufacturer has taken extra 
precautions to insure maximum safety in his product by equipping it 
with power supply cords which have been submitted to test and 
inspection not only the cords themselves, but the plugs as well 
Whether you are a distributor or dealer you will find the Flag Label 
simplifies and speeds up selling both of individual cord sets and 
equipment furnished with inspected cords. It is 
an extra assurance of both quality and safety 
two things electrical buyers are demanding more 
insistently this year than ever before 


SAFE ELECTRICAL CORD COMMITTEE 
155 fast 44m Street, New York 17. N.Y 


"eZ 
zh 4 aS 


UNDER WRIT 
R 
LABORA ’ 














a 
yore +—- 
4 > ? 
om ae | 
id ba.) 








Make wre the products you sell are equipped 


with safe electrical cords bearing the Flag Lobel 


S 


’ MS 


reasons why 


you profit... 
woken you sete SEU-JEM 


7. EASY TO SELL 


vi ur customers want and need the 








muxlern, exclusive Sew-Gem fea 
tures the right hund bobbin 
silent synchvremati drive, and the 
sensational new “Sasie” fall retary 
miracle book 





2 ONCE SOLD — 


4. PRE-SOLD FOR YOU 


STAYS SOLD 
Pave Sew -( " Fach week re than %9.000.000 
he smd a | ‘ for ft ' steners hear al t Sew -Crem 
ut ‘ Thats bye . ‘ x haughty ated network pro 
cause Sew Cre ‘ ‘ . Stop the M «, Queen 
atl t i Day, Sing It Again, Brice 
“ < ‘ Ml ii ( He ‘ ker and 
gua ‘ h . Sia ALSO) we have a 
ia ‘ ‘ ‘ ec 4 ‘ plan 


wr EXTRA VOLUME 


W he ha e Sew dn . \y i calc tim! Sew-Cr 


y e’ ‘ Je 
: - - He g A Mamueacronts UNCER AT 
® manos and 
t te : 
e etary Aaa =] 
fevk a8 : es 
fable wawer™ 





WRITE FOR COMPLETE DETAILS Rock Island, IMinols 
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DISTRIBUTORS 
APPOINTED 

















Landers, Frary & Clark 
J. A. Williams Co., amr 


Pa., have been named distributors 
f anges and wa at 
= " een 

ay t k era iles 

r 4 | al re 
gerator 


Tracy and Co. Providence, R. | 

Signal Distributing Co, Boston, Mass 
Groyber Electric, Springfield, Mass 
Standard Electric Co, Bangor, Me 
Edwords and Walker, Portland, Me 
Thompson ond Holmes, Ltd, Sen Fran 
cisco, Calif 

Horne-Wilson Co, Miomi, Fle 


lronrite, Inc 


iwo ‘ distributor ave been 
" sed by |! rite, Ir 
Arnold Wholesale Corp., Cleveland, Ohio 
Price's, Inc., Norfolk, Va 


Kaye-Halbert 


Halbert 

Taylors, Inc, Dallas, Tex 

Van Horn Distributing Co., Portland, Ore 
Melody Sales, Son Francisco, Calif 
Kaye-Halbert of Long Beach, Long Beach 
Calif 


John Meck Industries, Inc 


Four new distributor ap; 

have en ant ‘ ced by lohr 
Meck Industries, In 

Frank E. Loffon Co. 167 Charlotte St. 
Rochester, N. Y 

Globe Distributors Co. 320 Taylor St, 
Syracuse, N. Y 

G & G Television, 101 Pryor St., Atlanta 
Ga 

Weiner Tire & Supply Co., 1324 Capitol 
Ave, Omaha, Neb 


Sentinel Radio Corp 


Crandall Wholesale Co., Detroit, 
Mich., has been appointed a trib 


Mullins Mfg. Corp 


Tw new y . town 
stributors have been franchised 
the Mullins Mfg. ¢ 
Bickford Bros. Co, Buffalo, N. Y 
Tri-State Wholesalers, Providence, R. | 


Nineteen Hundred Corp 


Western Appliance Corp, Denver, Colc 
Currey’s Wholesale Distributing, Nashville 
Tenn 

Richmond Hardware Co., Richmond, Va 
Wholesale Aooliances, Inc.. Miomi, Fla 
Strevell. Paterson Hardwore Co. Salt Loke 
City, Utah 

Federal Distributing C 
Okle 

Prudential Distributors Inc Spokane 
Wash 

Gross Distributing Co, Nework, N. J 


Oklahoma City 


APRIL, 1950 











mil in 4.] 
square feet! 


Amazing new General Chef 
cooking-refrigeration combinations 
are available in GAS-ELECTRIC 
models 
ELECTRIC (cefrigerator—110 volt; 


stove—110 or 220 volt; oven—220 volt) 


illustrated above), or ALL- 


Also available—4 cu. ft. General 
refrigerator with Formica table top 


Builders of America’s finest 





RLY budget priced refrigerators 
gy wR @ I 
GENERAL 
air conditioning corporation 
Los Angeles 23, Calif. 
NATIONWIDE SALES & SERVICE 
SAVE KITCHEN SPACE & DOLLARS 





aire es GENERAL CHEF 


t General Air Conditioning Corporation i 
4 4342 E Dunham St Los e Rages 23, —_ a 
senera 
4 hing ‘ st ns. inch eg 
i] i 
1 i 
6 ian t 
i t 
i’ i 
(—- ] 
Leases euanuonwaqnnent 
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VL 


ASCO 
yo CEIL-N-WALL” 


KITCHEN VENTILATOR, 
Model 1020 


~ 


FAN AND OUTSIDE 
WALL HOOD ASSEMBLY 


For ceiling 
mounting or in 
inside woll, directly 








above stove 


@ Designed in collaboration with 
imerica $s largest builders . 
for quick, easy, inexpensive 
installation, 


@ New FASCO  Turbo-Radia! 
propeller, specially engineered 
for pressure through ducts 

. develops pressure unob 
tainable with ordinary fan 


blades. 4-speed control. 


@ Unique air intake prevents 


air re-circulation at inlet 


@ Outside wall cap 


rustproot 


aluminum 
has built-in 


balanced louvres 


Overhang 


kee ps out rain drafts, cold 


@ Beautifully 


superbly finished .. . 


designed 
price d 
right 


FASCO wall ventileters ore used by 


| 

America's largest builders . . . 15,000 IN 
| LEVITT HOUSES ALONE! The sew FASCO 
| “CEL-N-WALL” ventiletor will be oe 
| leader, too! 


WRITE, WIRE or PHONE fo° co 


plete information. FASCO Indus 
tries, Inc., 10 Union St., Rochester 2, 


N.Y. (Phone HAmiulton 1800). 


FASCO 


INDUSTRIES, INC, 


ROCHESTER 2, MEW YORK 











ELECTRICAL 


DISTRIBUTORS 
APPOINTED 





Noblitt-Sparks Industries, Inc. 


Capitol Light Co., Charleston, 
W. Va., has been named distributor 
f Arvir adios and television as 
well as the full line of Arvin electric 
ssewares 

Van Dervoort Hardware Co., 
Lansing, Mich., has been appointed 
tor t vin radio and tele- 

tral Michigan 


distribu tf Ar 


Nelson Machine & Mfg. Co. 


Four manufacturers representa 
i by the Nel 
son Machine & Mfg. Co 

Jock Bouwlois, Kirkwood, Mo 

Charles E. Mockbee, West Los Angeles 
Calif 

George Sheinman, Washington, D. C 
Scott-Fitch Sales Co., Fort Worth, Texas 


tives have been naz 


Stiglitz Furnace & Foundry 
Co., Inc. 


Southwest Distributing Co., Kan- 
sas City, Mo., has been named dis- 
tribut { Stiglitz heaters in Mis- 


sour 


Belmont Radio Corp. 


Electric Sales and Service Co., At- 
lanta, Ga., has been named distrib 
utor of Raytheon television sets in 


Georgia and parts of the Carolinas 


Thor Corp 


r Corp. has appointed the fol- 
wing me laundry appliance dis- 


Capital Radio & Television Co., Nashville, 
Tenn 


Kane Co., Cleveland, Ohio 


Tele-tone Radio Corp 
re ew distributors have |t 


franchised by 


een 
! lele-tone Radio Corp 
Fleming Industries, Memphis, Tenn 
Gibson Co., Indianapolis, ind 

Forbes Distributing Co. Birmingham, Ala 


York Corp 


I tributors have been ap 
r ‘ recently y York Corp 
Calcesieu Lumber Co. Austin, Tex 
Clayton C. Smith Co, Williamsport, Po 
Hawes Electric Co, Huntington, W. Va 
Modernized Equipment Co. Cincinacti, 
Ohio 


White Products 


e following distributors have 
named Products 

Appliance Distributing Co, Columbus, 

Ohio 

Williams, Inc., Peoria, til 

Stratton & Terstegge Co., Inc, Lowisville 
Ky 


McWhorter, Weaver and Co., Nashville, 


Tenn 

L. C. Lippert Co., Sioux Folls, S. D 

Redio & Motor Service, inc., Altoona, Pa 
Commonwealth Sales Corp, Richmond, Ve 
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25¢ a day oran hour 
SE LLS-— 


@ Refrigerators 
@ Washing Machines 
@ Furniture 


@ Other Electrical 
Appliances 


with the 


A.B.T. 
COIN 
PAY 
METER 
$6 


The ONLY lew cost, 
r tely ut ei 


coin pay meter on the market! 














The meter plan makes sales where everything else 
geome to fall 


Many alert deelers ate noe promet 
bh this enique meter ples 
tomers tefr teler @ tele 


Distributors’ 
inquires invited 














further particelars on the hustre 

ABT COIN PAY METER timings eet of ~ 4 rhnenk oueben, mat 
desired, capacity $25 66 in quarters oniy. small end ioe. neip ts avail J 
compact. COMPLETELY al TOMATI« aus cue coment *. 0. 8. 


ORDER YOUR SAMPLE TODAY’ 
NEW YORK OF FICE: 17 East 4204 St, Phone: Vanderbilt 6.0147 


A.B. T. MANUFACTURING CORP. 


ers.) tf (eee keies Pe 0, ee al cae 713-7273 WN. Kedsie Ave ch 


rel Moh ad Tae 














YEARS 


The World's Largest Menvfacturers of All Types ( Co 


THE ECONOMY SIX 


WALK-IN-ETTE 
"METAL LINED COOLER’ 





For Complete Information Write or Phome... 


UNITED REFRIGERATOR COMPANY 


Hedsen, Wisconsin 
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The One and Only Seale 
with ELECTRIC DIAL 


OUNSELOR 


DELUXE MODEL 


The scale that has everything 

beauty, accuracy, long life 
and the exclusive, intriguing, 
electric dial light that flashes 
on, illuminating the numerals 
the instant pressure is applied 
to the platform 







“by, 


The Counselor DeLuxe is 
without doubt the finest scale 
ever built and «a value un- 
equalled anywhere. Dial light 
is operated by a replaceable 
flashlight banery 


and Shell Pink. Black ribbed rub- 
ber mat 

Model No. 
a gleaming all-chrome finish 


Counselor Models Available from $4.95 to $8.95 


Model No. 449 is finished in an 
assortment of gay enamels with a 
chrome headpiece. Colors: White, 
Pale Jade, Sky Blue, Citrus Yellow, 


479 is the same style ia 


Write Today 


THE BREARLEY CO. 
ROCKFORD, tht. 


NEW YORK OFFicE# 
1128 BROADWAY 








Winter, Summer, Fall or Spring 
er y. The LADIES’ Choice is 


4 
u O 24 , 
Cpanel 


/ VF 
“x 
. 
{ey 
KG 
A, 
3 

7) a 
=a 


S = THE PERFECT | 
} = 
HOME HAIR DRYER " 


SELL THE COMPLETE 


x 2 -- | 
Waster wnt 7 Aa 





ene S a) 
Genere oe ’ 
a. $18 83 = ~ stand 
£ with stand 
sie . " ° * the 
Admue 
pao ~ of NATIONALLY ADVERTISED 
SS ‘ga, J + B otlnpme > ae whan dee wm Rehan -- ~ 
. “a é 2 aed ¥ hs Si wp'ley ~ f ‘y¥ egvier wholesaler 
ia 
Urebety 
sie es 


| Ylaster APPLIANCE MFG. CO 


Write fer cotelogs 


end dicount whedvie RACINE WISCONSIN 
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INDEX TO ADVERTISERS 


APRIL, 1950 
ABT. Mig. Corp 237 
Add Sales Co 24) 
Admiral Corp 17, 18, 19, 20 


Advertising Council, inc, The 211 
Ait Conditioning Products Co 241 


Air Equipment Co 16 
Alliance Mig. Co 28 
Aluminum Co. of America 192 
Aluminum Goods Mtg. Co 50 


Amana Society Refrigeration, Inc 195 
American Central Div, Avco Mig 
Corp 169 
American Electrical Heater Co 120 
American Telephone & Telegraph 


Co 148 
Americon Weekly, The 209 
Anstora Products, General Aniline 

& Film Corp 215 


Apex Electrical Mfg. Co, The 
inside Front Cover 


Appliance Mfg. Co 35 
Appliance Ports Jobbers Assoc, 

Inc 146 
Armstrong Products Corp 166 
Atias Tool & Mfg. Co 162, 163 
Automatic Products Co 218 
Baldor Electric Co 243 
Belden Mtg. Co 12 
Belmont Radio Corp 133 
Bendix Home Appliances, Inc 189 
Ben-Hur Mig. Co 240 
Bennett Mfg. Co., The 235 
Birtmon Electric Co 134 
Blackstone Corp 7 
Brearley Co 238 
Burgess Battery Co 228 


Calgon, Inc 27 
Carrier Corp 188 
Chevrolet Motor Div Genera! 
Motors Corp 24 
Chicago Electric Mfg. Co. 128, 129 
Chicago Tribune 30, 3) 
Clements Mfg. Co 230 
Coleman Co., Inc., The 191 
Columbia Wire & Supply C« 243 
Commercial Credit Corp 47 
Commonwealth Edison Co., Terri 
torial Information Dept 44 
Coolerator Co., The 54 
Country Gentleman 101 
Dayton Pump & Mfg. Co, The 176 
Dearborn Stove Co 25 
Deeptreeze Div, Motor Products 
Corp 102, 103 
Detergents, Inc 145 
Dodge Corp, F. W 152 
Dominion Electric Corp 130 
Doray, inc 203 
Dormeyer Corp 225 
Driver Harris Co 172 
Dulane, Inc 205 
Duo-Therm Div, Motor Wheel 
Corp 199 
du Pont de Nemours & Co., (inc 
E. 1, Finishes Div 39 


Continued on page 240 
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ELECTRICAL 


ORDER BY MAIL AND SAVE! 
Eliminates Damages 
and Costly Claims 
NEW HAVEN QUILT & PAD CO. 


PADDED APPLIANCE 
COVERS 


REFRIGERATOR 
COVER $] 3.95 


Carrying harness 
extra Waterprool, 
padded. Adjustable 
to fit 4 to 10 Cu. Ft. 
boxes. Wraps 
around completely 










WASHING MACHINE 


COVER 
$9.00 


Gives complete protec 
tion Padded, water 
proof. Height 49", di 
ameter 31” 


Covers for Automatic 
Washers Only $8 ec 


GAS AND RANGE 


COVER 
Easy to slip on 
and to remove. 
Pits over back 
uard, too 
idth 42” 
depth 28” 
height 42”. 









Modern Merchandise Displays 
Need LIGHTED MOTION! 


Model "712" 


Rolo Sho 


The ACTION 
Display-Way 
to Boost 
your Sales 





Be 


hy Cvet yi2 ROTO-SHO'S two 


way, il in electric outlet, per 
mits novel, lf-contained lighting 
effects by means of sliding contacts, as 
well as operation f electric devices 
while the turntable revolves three 
times a minute—lights turn with table! 
There's nothing like “712” to revolu- 


tionize your window trim and stop 
} | j 


passersby dead in their tracks. Sturdy 
steel construction, ewaranteed, it car 
ries wp to 200 Ibs. 18 ant table 

wer height just 7”. only 


yy 





+ winning displays, write TO- 

DAY fer information amd our 

complete ROTO-PRODUCTS catalog 
GENERAL DIE AND STAMPING CO. 
Dept. 65, 267 Mott St © New York 12, N. Y 
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YOU DON'T HAVE 
TO BLOW ABOUT 


\ un , iking 


VF winvow FAN 
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wo THEY crs ont 
SPEAK FOR‘ *" 


PROFIT MARGIN 





Successful 
Home Service 


THEMSELVES 0:c0< terrain 
WITH A LONGER ‘#15, where» 


50 miles over 


ems CONTINUED FROM PAGE 226 eee 


weve va uc as an 
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many | it : 
early $100,006 
g ¢ asis to all the figure 
be used to illustrate ti 
Utah P&l me serv 
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ally nded if 1 wh i 
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k w the size t ‘ 
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Colorad Power 
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a total that 
ver of new 1948 cust 
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rv of 23.000 square mules 
‘ t world’s st 
' . lesert to yun - 
) munitie ire 
yw for weeks each year 
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pr ved 
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AIR CONDITIONING CORP. 


5601 Walworth, Cleveland 2,0 
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tha 
ny [ 
Og 
t ed 
\ n 
vat 75 
i 
{ : 
LPG 





—_ st give you 
Semmes § EVERYTHING 
| your 














Pry: f CUSTOMERS 
want... 


GRR RREREREED 
1000 to 6000 Watts 


‘Se 22 ke 8 w&& 
Built-in or External Automatic 





ee 
Swe euneencas & = 


+ +H 





e ¢ Thermostatic Heat Controls 
Ht tie Radiant, Black and Fan-Forced 
(a) Heat 
~ ¥%& Wall-inserts, Wall-Surface Attach- 
poorer dpand ‘sw oe . a5 5 Sea e ables and Portables 


Tee emOsTAT 


XY lested & Lis ted t uder Reexamination Serviwe by Underwriters Laboratories, lw 
There's a HEETAIRE purse and purpose . . and when you sell 
HEETAIRES, you sell the heater for both! 
And that means more sales and more profits for you! 
DEALERS: Write ws for your free "GUIDE TO QUICK HI AT- 
ING and the name of your nearest HEETAIRE wholesaler. 
WHOLESALERS: Write ws for the HEETAIRE sales -and-profit 


and the name of our representative m your ferrvitery. 


for every 
right electrical space 







sory 


MARKEL()LA SALLE 


ELECTRIC PRODUCTS, INC. 
145 SENECA STREET . 


INC. if) LIGHTING PRODUCTS, 
BUFFALO 3, N. Y. 


Now You Can Talk Price . 


and sell more dryers. The Taylor Dryer is the 
lowest-priced family size automatic clothes dryer on 
No installation charge. either 


110-20v, 50-60 cycles) 


the market, plugs into 


any outlet (1280w 


Taylor 


SUMMER BREEZE 


110 VOLT 
DRYER 


$4 39% 


Slightly higher 


| in West 


You Can Talk Features, Too... 


easy on clothes 


. «xt 





no rough-and-tumble. no lin! 

Sun-Lite ultraviolet lamp with automatic safety 
switch . sale infrared heating units .. . 
pressure blowers . - @Gutometic timer, separate 
Easy Slide rustproof drying rack. 
open-end hangers ... white baked ename! finish 


cabinet 30° wide. 24” deep. 36” high to sorting 


twin 


heat switch .. 


THE TAYLOR CORPORATION 
ALLIANCE onio 
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THE Kitchen-Aire EXHAUST FAN 
ls DIFFERENT... ! 





Different. because it is FIRE SAFE grease laden air is NOT drawn over motor 

Different. because intake grill may be mounted above cooking range even on 
inside wal! 

Different. because ordinary 6” stove pipe will serve for making connection 
between intake grill and exhaust fan: 

Different. because it is QUIET. operating mechanism is mounted OUTSIDE 
the wall 

Ditierent. because lt is weatherprool, back draft damper protects against 


heat loss, operating mechanism is housed in corrosion-iree aluminum. 


Yes, the Kitchencire is different. li is electrically operated. can be installed 
anywhere in sew or old houses, keeps kitchens cool and odorless. bathrooms 
@ad recreation rooms fresh and basements dry Underwriters Approved. 
Advertised in Better Homes and Gardens A tast seller: Inquire today: 


STEWART MANUFACTURING COMPANY 
3202 E. Washington Street 


indi lie tad 
Pe ’ 

















FARM & HOME 
| FREEZERS 


| SELL FASTER, 
EASIER? 


ol 


oe 


Freeners The wh 


's easier te sell BEN NUR 
” ’ 


dealers 





say whe howe bh 
thew and sell « 
Sales and produx 
records contivrm thi tee 


o te ‘ 
of treerers BEN-HUR 12.5 cubic foot 
sine. Others, 92. 18 45 


cubic foot capacities 





One reason that the stan n xlern design and beautiful 
oy BEN-HUR BLUE cot 
tron of your shor 
BEN HUR supe ‘ \ " 


ime « ts ‘ nier balanced, ca t ers, separate tree * part 


ya BENAUUR ad er 





BEN-HUR MFG. CO. 


OEPT EM 634 EAST KEEFE AVENUE 
MILWAUKEE 12, WISCONSIN 






; 


BEN-(iI1; 


HEALTHFUL LIVING 





THROUGH 


FROZEN 
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HERE’S HOW 


M‘DONALD 


WATER SYSTEMS 
























































Bring 
EXTRA PROFITS 
within your reach 


Sell the water system and 
you are on the inside track 
for accessory equipmentand 
McDonald 
offers you the proven way 
of bringing this big profit 
within your reach. 


appliance sales 


years McDonald 
skill and ex- 
perience has been concen- 


For 94 
engineering 


trated on manufacturing the 
finest water systems of their 
type. And McDonald makes 
a type and model for every 
need and every well. 
McDonald's full line plus 
high quality means you can 
cash in on every opportu- 
nity to sell water systems 

and the accompanying big 
profit accessories and appli- 
ances. The result is greater 
volume and better profits 


tor you 














Deep 
Well Systems 


Shallow 
Well Systems 


Hydro-Jet Systems 
for shollow or 


deep wells 





See your McDonald Jobber or 
write for complete information 


A.Y.MSDONALD MFG. CO. 
DUBUQUE, IOWA 

* PUMPS 

* BRASS GOODS 

* OIL EQUIPMENT 
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More Manhours 
Saved per dollar 








Baws AAR | 
GLEASON “5505” Appliance 
Handler is easier to use! 


The right way to handle ap- 
pliances is the easy way, with 
a Gleason “5505” Appliance 
Handler. Finger-tip balance 
under load, turns on a dime, 
big 10° ball bearing puncture- 
@ proof tire wheels. Heavy felt 
padded support plates, and 
safety webb straps. 23 feet of 
securely welded steel tubing 
... topped off with a beauti- 
ful white finish. Ask your 
jobber, or write the factory. 


GLEASON CORPORATION 


528.534 N Oth 1 Milw k 5 Wit 


DISTRIBUTORS: fm snlect ore cictee 








Al R-FLO AUTOMATIC 


CEILING SHUTTER 


TOP vikw-- OPEN sess 


OR ATTIC FANS 


Built so they can be installed practically 
flush with the ceiling. AIR-FLO Ceiling 
shutters present a refined. finished «p- 
pearance, Their natural aluminum color 
blends with any decoration, eliminating 
need for painting and no grille or winter 
cover is required. Furnished in 5 differ- 
ent widths, single panel up to 73" leng. 
No operating mechanism shows. Bui!'-in 
fusible link. Meets fire underwriters’ re 
quirements. Write for illustrated catalog 
43A of the complete AIR-FLO line. 




















AIR CONDITIONING 


PRODUCT CO. 
2340 West Lafayette Bivd. 
Detroit 16, Michigan 
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STORE FIXTURES 


eA" Merchandise Displayed where 
it is Easy-to-See, Easy-to-reach. 


@°"" 50% More Selling Space than 
conventional store equipment. 


“Head-On" and “Side-Unit" Models 
te make 5‘x5' and 5'x10° Islands. 


& “Side-Units" Also for Modern Fiex- 
ible Wall Section Displays. 


NARDA Members contact your Chi 


ADD SALES CO. 





Nest from the customer's side' User has 
catalog data at correct reading angle 
with both hands free Binding in l-iach 
eections permits instant pick-out and 
replacement. Each section has ite 
place, cannot slide. To change sheets, 
you handle only | section; section 
instantly ed and tantly 
replaced Order additional sections 

as your needs demand 





Save Time, Temper, Money! 
Do you use loose leaf data in buying, selling, epeci- 
fying? Then you need EVER READY. Every cat- 
alog sheet is instantly available and in place No 
delay, no annoyance, no chance to mualay any sheets 
or to miss related sheets and items. Each section 
holds one inch of punched sheeta. Each section stays 
in place, yet i removed or replaced instantly. 
Remove any single section for page replacement 
without disturbing the balance of the whole eet 
EVER READY is lifetime built, handsome. Tens 
of thousands in uae. Order yours today’ 


714 
MANITOWOC, WIS 


Inset illustrates ease of dis- 
playing merchandise of vary- 
ing sites on FLEXO.STEP. 24° 
high bese sections with sliding 
doors provide storage for re- 
serve stocks. Modernize—sell 
more with FLEX O.STEP. 


cago Office 


Commercial St 


, ABC 
ge 


A Open Section 6. Replece sheet 
cove section = C. Replace sect-on 








-* 


— _ a ~~ a oe or A a a ee Se ee ee) ee ee em ae ee ee ] 


ORDER TODAY! ALL SHIPMENTS EXPRESS , 


Geneve Mig. Co; 428 Stevens S. Geneve, m 
Gertiomen Please tip me 

ao». Me. 12 EVER PLADY Holder 15 in wide 
127% . deep, 5% in tH Sturdy see 
Gort green boted enamel Copocity |) 16 

$565 te 


2 With wings ond 7 


Company 


fons. VWet® eengs ond 7 sechont 


Address 
sochons 7 } 274 * deep. Cope 

ity, 24 ve 
.... Aad Sections, $) fe ’ 
wore . 4 pow 0), Bing Binder 3. pow 0 


MONEY 


heck Kolomor 


BACK GUARANTEE! 
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SUPPLEMENT 
Products ° bree 








@ APPLIANCES @ SPECIALTIES @ ACCESSORIES 
@ EQUIPMENT @ TOOLS @ INSTRUCTION 
@ PARTS @ MATERIALS @ REPAIRS 


FOR MORE SALES — FOR MORE PROFITS 


UNDISPLAYED RATE 
$1.60 « line an insertion. Minimum $6.66 
First line emall black face type.) Prac- 
onal line counts as line. 10% Discount 
f fall advance payment is made for 4 
secutive neertions 





OISPLAYED RATE 




















Tough jobs MADE EASY 
b WITH THE NEW 
4. YEATS APPLIANCE DOLLY 


Youll have no worries about second story de 
lwertes when you use the dolly with the Step 
Glide. Climb those steps with less effort, in less 
time, and with more sotety. The 56” tall alumi 
num frome has curved cross members for round appliances, straight 
slide on back for quick, easy loading, and o telt padded front 
YEATS 1S THE ONLY DOLLY WITH PATENTED STRAP RATCHET 


Write for full information 


YEATS APPLIANCE DOLLY SALES CO 
2124 Herth 12 Street 


Milweukee 3, Wis 











Most complete line of ap- 
pliance carrying equipment 
Magnesium and steel trucks, 
ball bearing caterpillar 
trucks, newmotic wheel 
trucks, dollies and rubber- 
ised carry all handles. For 
proper appliance 
equipment — 


carrying 


WRITE FOR CATALOGUE 


KEEN MFG. CO., 505 DOGWOOD, HARLINGEN, TEXAS 
















FF 


FRANTZ 


MANUFA 


TURERS OF 


WASHING MACHINE PARTS 


3650 EAST PIrd ST. © CLEVELAND 5. O 








LOVELL WRINGER ROLLS 
Factory Machined Rolls Save Time 
WASHER AND IRONER PARTS 
IRONER PADS AND COVERS 
ALL SIZES FOR ALL MAKES 


OHIO WASHER COMPANY 


Superior Ave Cleveland 14, Ohie 





Oe 2H 








Our 462 page 
Catalog ot FREE 
Washing Machine 6 Vacuum Cleaner Parts 
Save money by ordering all your supplies 
from one dependable source 
Quelity. Service, Low Prices 
MIDWEST APPLIANCE PARTS CO. 


9645-5) W. Fullertes Ave OCdieage 47, iillnots 








MOVING 4 WAREHOUSE SUPPLIES 
r tox w free Ulustrated price 


Ap wilance Covers and 





ng Strep ansparent 
ain and Furniture Repair 
Appliance ke, De 


a“ lly 
tect Finish Wrapping 
LOW PRICES 


SPECIAL 


ELKAY PRODUCTS CO. 


323-27 West 16th St.. New York 11, 
Phone WaAthins -1148 


N.Y. 


PRINTED CELLOPHANE 


Colortul - Seif Adhere 
in Rotis, Easy to bey nt to apply ute 
Packaging - Pont of Sale advertising - Parts 
ing and Acrcratt Wore 


TOPFLIGHT TAPE 


Celle wgne ne processed 
1 tore 
math- 
termenal sdeateic stron. 


YORK, PA 











with an E-Z-Step PERMANENT REPAIRS 





just set up in a tew seconds in back of 

truck and lead your heavy appliances Quickly, Easily Made 

E tkE 5 ates for all wpe 6 quam 
5 and ‘ust use 
LAVE Aceidents Time Damage vo tne ~w ote 

EZEELIVT Kit used to hendle range Write for Cetelog 

shown Spec.a! offer tor first 25 orders - 

Write Neal Products. Co. Marlboro “24 seqeronen nce MEND-IT SLEEVE “45 

Mass. Today shee rim 








=—' efvers 8608 Tert Ave. Garland 16. Gali? 











WEATING ELEMENTS 
TraMe Ap shops, write for iist of stock 
tome. € act t Fi and jwattene fer sovers! stand. 
ard makes of fatiron 

Parte jobbers and Agents inquiries welcome. 
HM. & MH. ELECTRIC MPG. CO. 
1424 Ale. Ave. Bessemer, Alc. 








This MERCHANDISING 
SUPPLEMENT Section 


is an adjunct to other advertising in 
this issue with these additional announce- 
ments of products and services of special 
interest im the sale and servicing of 
electrical appliances and in other mer- 
chandising opportunities 


Electrical Merchandising 

















SEARCHLIGHT 





i aoe a oe) 





BUSINESS 














A nationally known electrical appliance manufacturer. due to change in top man 


agement contemplates making several changes in 


U. Ss 


chain and variety store jobbers 


territorial allocations and 


present sales represeritatives throughout the Products are now marketed 


through electrical, drug, hardware Consideration 


will be given to the highest type of manulacturers representatives having proper 


man power with the will to do a complete sales and detailing job. Give complete 


details of experience. lines handled. territory covered. man-power and all other 


data of interest 


nw iw 











tory and other products handled 


STANDARD WYGRADE ELECT. CO 
1372 








FACTORY REPRESENTATIVES WESTERN NEW YORK 


et pehrmeto ‘ tenet ectric C ontr act and Appliance Business 
re eo ‘ a4 Qo rong pte ° on —— 7 ncluding Television Work ahead tor 
mown table electric stoves, well esta a Fast growing community. Owner 
Nehed with the jobbers trade. State terri must sccount health 


r H. FORTMILLER 


59th Street Breekiyan 16. N.Y NEWARK, NEW YORK 





PAGE 





242 











CLASSIFIED ADVERTISING 
OPPORTUNITIES: SELLING EMPLOYMENT MERCHANDISE 
RATES UNDISPLAYED c - DISPLAYED iviDy Al A 
SALES REPRESENTATIVES WANTED ate 








SELLING OPPORTUNITY OFFERED 


APRIL 1950 


BUSINESS OPPORTUNITY 


Attention Manufacturers 








Exclusive Electric and Gas 
APPLIANCE BUSINESS 


For sale in beautiful Geneva, N. Y. This 
business was established 25 years ago 
and carries top exclusive franchise 
1949 Gross Sales $150.000.00. average 
inventory carried $25,000.00. Will sell 
one-third interest $12.000.00. equal part 
nership $18.000.00 or entire business 
$36.000.00. 

a) 487 


‘ New 
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t 
CRAWLS JA} 
Pret i sec INDEX TO ADVERTISERS Bel En. 
Up and Down Steps... Over Obstructions 


Rolis Smoothly Over Flat Surfaces APRIL, 1950 


Restacisat SATISFY 


Sele Electrical Cord Committee Smiling customers are yours if you sell them Baldor—the 
Semson United Corp ) home cooler that is big enough for the job. 


Saterday Evening Pest, The A powerful motor permits use of a deep pitched blade— 


Schweitrer-Cummins Co 


Searchlight Section : Result: Quick Effective, Satisfactory Cooling. 


HAND TRUCKS Sentinel Redio & Television Sell your customer Baldor. He'll be your friend and will 
Corp bring his friends to you. 

Sepco Corp } At left W20A, $69.50 

@ Patented Roller Seth Thomas Clocks om 

a Crawter Sheldon Electric Co 


tlect ly Reversible 


4 we 


Shirley Corp _ = RPM 


Sturdy Cons: eo 
™ - a Smith Corp, A O., Water Heater ee ‘ 
Suet 4 TYP 
Steel or Wood Div 5 OTHER eS 
@ Safety Straps Standard Sewing Equipment Corp - wtév 6 8 HP. $49.50 
@ Patented Strap Stevens Appliaace Truck Co ; W20V, 2¢ 6 HWP. $59.50 
Tighter Stewart Mfg. Co " W24A, 24 4 HP $64.50 
pa}. Tread ] Stewart. Warner Electric Div , W20A & W24A Are Reversible 
—— cre Stewart-Warner Corp 


Stromberg Carlson Co 


» = _ Successful Farming Additional Selling Features: 


Other Type Are 2 Speed ne 


Sutton Corp, The O. A . : . 
Swertabough Mie. Co., The Ball Bearings Are Lubricated for Life. 


a ET PSEA Swing-A-Way Mfg. Co Quiet Direct Drive. Motor ls Rubber Mounted. 
Never av you or your nen apereencec 
ymplete utility with comfort as that Guaranteed FIVE Years. 


offered by the Escort hand truck. No lifting 
no fatigue. Carries a full load safely up Tappan Stove Co, The 


and down steps, over obstructions. This Taylor Corp, The 
truck simply crawls over on roller bearings. Telechron. Inc 

Top Flight Tape Co 
Tuttle & Kift, Inc 


Tyler Fixture Corp BALDOR ile ie CO. 4351-67 DUNCAN AVI., ST. LOUIS 10, MO 


United Refrigerator Co 





A tew choice territories open to manufacturers’ agents 
calling on dealers 


For dealer franchises write factory 
Write for Catalog 


Stevens Appliance Truck Co. 


CLD Sevanwnan BCAO 
AUGUSTA GEORGIA 


Viking Air Conditioning Corp To Manu facturers of eee 


Wah! Clipper Carp APPLIANCES + RADIOS + TELEVISION 


Webb Manufacturing Co 
Webster Electric Co 


Welch Co, W. W Your advertisement in ELECTRICAL 
seer ov MERCHANDISING will . .. 


Westinghouse Electric Corp, 
Appliance Div 2 
Home Rodio Div 


Prompt Delivery on Lamp Div ' -" 
P y Whitehead Mfg. Corp. D. W Acquire new dealers in “open territories” and improve the type of 


| distribution in current markets 
| Wiegand Co, Edwin L 
e Wilcox-Gay Corp Keep dealers sold on the line after they have signed up 


Woman's Home Compsnion Increase dealers’ appreciation of the value of the franchise 


Cobumbia*XsS Get dealers and sales clerks to spend more time in selling the adver 


Yeots Appliance Dolly Sales Co tiser’s line 
The home of good Cord Sets, can pro Youngstown Kitchen Div, Mullins 


vide the quality, quantity, and service you Mig. Corp 
need 








@ Announce new products to the largest number of retailers in the 
shortest time, at the lowest cost 


Educate the dealer on how to sell a product 


Help stimulate volume in off seasons 





Show the trade how to sell-up selling-up by promoting higher 





Zenith Radio Corp pre ed, higher prot lines 


Increase the effectiveness and use of point-of-sale literature and 


t sp ve 
CORD SETS FOR s nee 
Television Sell the soundness of a “house policy” and a company's stability 
Clocks 
Radios pemaa " (et dealers to compare “lines” as to their relative completeness 
Portable Tools 
Electrical Appliances 
Retrigerators 


turnover, ete 


Support and augment the dealer contacts which are made by the 
Columbie'’s’’ Cord Assemblies cre made of the advertiser's own sales force. 


finest Underwriters Approved cord and plug 


We stock U L applience hookup sitions V : 

wire from 22 to 16 Ga. for im- g Ops it pays to let ese 
medicte delivery 10 colors eveil- 
oble 


COLUMBIA WIRE & SUPPLY CO. NOt soerveessnrene : ELECTRICAL MERCHANDISING 


2850 IRVING PARK ROAD Se ee ee ene! oo eoamenienne . + tell your dealer story 
mahe it accurate ELECT RIK 
CHICAGO 18, ILLINOIS MERCH ‘NDISING pol cos respon 


Netrona! Distributors ond Werehouse for ibility for errors of omission ABC ® 330 West 42nd Street, New York 18, N.Y. ° ABP 


Anaconda Densheoth Television and Rodic 


Wire and Cables A McGRAW-HILL PUBLICATION 
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Billion-Dollar Baby 


aie the electric housewares industry Only 

rare © : ' have we seen fit to allocate su h 

' rye percentage r editorial space toa single 

“yr t product r group of product In the 

| ent mstance. we beheve that this empha is serves 

spon t will help to tocus the attention 

yt the trade on a ness that for too long has been 
er taken tor granted 

This issue is doubly timely in that it is planned to 


e with one of the most impressive national 
promotions ever to be staged in the industry. Under 
ponsorship of the Electric Housewares Section 
he National Electrical Manutacturers’ Associa 
tion, a national advertising campaign, embracing all 
types of recognized small appliance es, is scheduled to 


get under way this month. Spearhead of this drive 


will be National Electric Housewares Week which 
runs April 14-21 In addition, most of the manu 
wcturers of nationally-advertised products in the 


field are planning their own individual promotions 
with the event 


obviou 


course, that if retailers generally 
ike advantage locally of the tremendous 
national pr motion, muc h 


of its usetulne will be dissif ated. National promo- 


ire desig to overcome inertia, to get the 
all rolling, t ipture the attention of the public 
nd to stimulate the buying urge Chey have suc- 
ceeded in the past al | f the trade is alert to its 
pportunity, the present campaign will achieve the 
le red resuit 
itely, there are many dealers who look 
m electric | vare " erely trafhe items that 
} 1 sell themselve hey stick half a dozen 
toaster r mixers on a table, put some clocks 
i shelf, dust off a few heating pads and then wait 
tomers to k for them When the hot 
weather ro around, they dig some fans out from 
er the counter from tume to time, they wonder 
va civ whether \ | cK el r 
ectric blanket t 1 loor chimes. But 
en they decide t wait and see” and turn their 
¢ more to their real business—refrigera 


tors washers, ranges, radio and sets, et 

Phat where the money is made! It would never 
xcur to them to question the fact that mayor 
uppliances require demonstratior trained sales 
people, advertising, display, trade-1 ind service 
or they wouldn't be sold. But, because t lollar 
volume in these major items looms larger, energy 


and money are poured into the sales operation t 
move them in volume 


Meanwhile, electric housewares, which yield a 


good profit, involve little in the way of credit, incur 


no delivery charges and are responsible for much 
of the store traffic, are allowed to shift for them 
selves. Selling them is often relegated to a minor 
employee who is often unable to explain teatures 
that differentiate one model from another; demon 
strations are the exception rather than the rule 
advertising is too infrequent and too unimaginative 
to be effectual; display is of the hit-or-miss variety 
and even service (which can be one of the most 
fruitful sources of new prospects and customers ) 
is looked upon as a necessary and unprofitable evil 

Yet there are just as many dealers who have found 
that electric housewares pay off handsomely when 
given a chance. They have found the returns 
commensurate with the sales effort expended. Not 
for nothing have these numerous small appliances, 
which have found their way into millions of homes 
and become household necessities, been dubbed the 
“bread and butter” items in a dealer's business; 
the items that take care of the rent. So numerous 
and diverse have they become, they rate the full tim 
attention of the dealer. 


Even last year, when business in small appliances 


was off badly, the public managed to plunk down 
over halt a billion dollars for them. With any kind 
of selling steam, 1950 might well see this total 
pushed to the billion-dollar mark 

But the care and feeding of this billion-dollar 
baby is up to you... 


Bear Pu. Ca —7 


Eprror 


APRIL, 


19SO—ELECTRICAL MERCHANDISING 


ARIE MRE as prt 



































































Now! Lovell announces 


- AUTOMATIC POSITIONING 































NO MORE e 
FUMBLING FOR JUST STOP PUSH ba 
POSITION-LOCK LEVER! » THE ROLLS 2. Phas ovi 
Brings new washday ease 
j ” 


i 3 to America’s leading washers 


| ptonow \utomatn Positioning has been available only 
mn Lovell i wringer but thanks to a new 


Ly pe wringer head it wall sence bee ivatlable on all 





Lovell writ ' 

The new Automatic Positioning head. designed by 
Lovell. does may with tl position lock lever entirely’ No 
more reaching or fumbling for the release lever in hard 


to-get places! lo swing the wringer just stop the roll. 


and give the wringer a gentle push 


With the new Automatic Positioning wringer head vou 
get more safety. convemence, and ease of operation than 
ever before Look for Lovell wringers with Automat 
Positioning soon. Many leading washer manufacturers 


ire now planning to include it in their new models 


Automatic Positioning is just one more exclusive fea 
tur that makes washday easier for vour customers 
md it's one more Lovell feature that helps vou sell more 
Lovell equipped washers. Lovell Miz. Co.. Erie. Pa 


WRINGER-TYPE WASHERS ARE YOUR BREAD 
AND BUTTER—THE BEST ARE LOVELL-EQUIPPED 


LW) 
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RELVINATOR, ‘ ° 


Tr ey alway . 


“The longer | do business with Kelvinator . .. the more I like 
their method of operation. For never once, in all the years | 
have had my Kelvinator Franchise, has the company failed to 
come through with ideas that help me move products from my 
store! 

“My Kelvinator Franchise book says this: *4n integral part 
of Kelvinator sales planning is the polic V that no sale takes place 
until the product moves from the Kelvinator retailer's floor into the 
customet *s home’. 

“Those are not idle words. Kelvinator means every one of 
them. And the words are brought to life and given real mean- 
ing every year in my store by Kelvinator. 

"7 l his vear, Kelvinator has come forward with a sales pro- 
motion plan that. to my way of thinking, is a real powerhouse. 
It's Kelvinator’s EX TRA-VALLE DEMONSTRATION, 
with ‘see for yourself proof that Kelvinator gives more for the 

’ 
money. 

“You know, here is something with plenty of drama and 
excitement. It's something that gives my customers real reason 


GET MORE eee 


follow through!” 


for visiting me... that gives my salesmen something they can 
really get hold of as they tell people why they should buy 
Kelvinator! 

“If Kelvinator stopped at this point— by following their qual- 
ity products through with strong sales promotions— I'd say that 
they did a good job. But Kelvinator doesn’t stop here. Through 
consistent retail-minded advertising, Kelvinator is inviting all 
the people in my neighborhood to drop in and see my EX TRA- 
VALLE DEMONSTRATION. Through the V ocation-In-Sales 
program, Kelvinator has trained my salesmen to follow through 
when they greet customers in my store! 

** Because of Kelvinator’s retail-minded thinking— that starts 
at an engineer's drawing board . . . and then continues, step by 
step, right into my customers’ kitchens—I'm assured of maxi- 
mum sales, a constantly growing business, a constantly sound 
business. 


“Yes, Kelvinator follows through. And that’s one of the 


great reasons why my Kelvinator Franchise is the most valu- 
able one I own!” 


echusator 


«+» THE MOST VALUABLE FRANCHISE 


NAS H-KELVI 


NATOR 


IN THE APPLIANCE 


CORPORATION, DETR oir? 32, mi 


INDUSTRY 


CHIGAN 








